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(This  is  the  eleventh  of  a  series  of  intimate  discussions  of  The  Chicago 
Daily  News  by  Mr.  Moses.  The  twelfth  will  appear  in  an  early  issue.) 


The  Six-Day  Newspaper 
Situation  in  Chicago 

By  BERT  MOSES 


Many  men  who  measure  and  weigh  advertis¬ 
ing  with  scrupulous  care  take  what  can  be  called 
“a  six-day  viewpoint.” 

That  is  to  say,  they  seek  out  those  evening 
newspapers  which  so  completely  cover  their 
local  field  during  week  days  that  seven-day 
advertising  is  unnecessary. 

There  are  many  general  advertisers,  as  well 
as  local,  who  do  no  advertising  whatever  on  the 
first  day  of  the  week,  and  the  list  grows  as  con¬ 
ditions  are  more  closely  analyzed. 

The  war  is  sifting  out  the  unnecessary,  and 
business  is  going  more  and  more  to  those  six- 
day  papers  which  fully  cover  the  local  territory 
in  which  they  circulate. 

All  advertisers,  whether  they  favor  the  six- 
day  or  the  seven-day  viewpoint,  may  well  give 
close  heed  to  the  six-day  situation  in  Chicago. 

The  Daily  News,  with  a  daily  average  cir¬ 
culation  for  the  first  six  months  of  1918  of 
379,481,  sells  94  per  cent  of  that  circulation  in 
Chicago  and  its  immediate  suburbs. 

The  next  paper  sells  but  64  per  cent  in 
Chicago  and  suburbs. 

And  the  third  paper  sells  but  77  per  cent  in 
the  same  area. 


The  three  other  papers  comprise  a  group  of 
so  much  less  circulation  as  to  be  altogether  out¬ 
side  this  comparison. 

The  Daily  News  thus  conspicuously  domi¬ 
nates  the  six-day  situation  in  the  city  of 
Chicago. 

There  is  no  other  way  to  reach  so  many 
Chicago  people  in  one  single  medium  that  in 
any  degree  equals  The  Daily  News  way. 

Its  circulation  doesn’t  scatter. 

It  is  focussed  in  one  city,  and  that  city  is  the 
great  x;ity  of  Chicago. 

It  spreads  advertising  thick,  and  thus  saves 
an  advertiser  that  keen  disappointment  that  so 
often  results  when  advertising  is  spread  thin. 

In  The  Chicago  Daily  News  an  advertiser 
can  deliver  six  massed  attacks  a  week,  which  is 
ample,  because  a  breathing  spell  is  a  good  thing 
in  advertising  as  well  as  in  all  other  things. 

If  I  were  asked  to  give  one  dominant  reason 
why  The  Chicago  Daily  News  rises  so  con- 
.spiciiously  above  all  competition,  my  answer 
would  be  about  like  this: 

“Because  its  readers  have  confidence  in  it.” 


Why  this  ad  was  written. 

Rtctnily  Mr.  Bert  Moses  wrote  to  Mr.  John  B.  Woodward,  Advertising  Manager  of  The  Chicago  Daily  News,  and  said,  among  other  things: 

"/  want  yon  to  authorise  me  to  write  a  series  of  advertisements  for  The  Chicago  Daily  News.  Your  advertising  copy,  while  always 
interesting,  has  appeared  to  me  entirely  too  modest,  and  never  seeming  to  emphasize  the  Gibraltar-like  excellence  that  must  be  there 
if  the  real  Chicago  Daily  News  is  pictured  in  type  to  the  public  as  it  actually  is.  •  t  .•  t 

"The  Daily  News  is  better  than  you  ever  said  it  was.  It  is  better  than  Mr.  Lawson  himself  or  you  can  possibly  realize,  bectmse 
you  are  both  so  close  to  it  that  the  perspective  is  faulty.  Let  me  write  what  I  know  and  think  and  please  do  not  use  the  merciless  blue 
pencil  on  me.  •  •  •  When  I  get  through  writing  this  series  I  am  sure  you  will  better  understand  The  Chicago  Daily  News.  As  a 
matter  of  fact  I  want  to  introduce  Mr.  Lawson  to  his  own  child.  Now,  then  what  do  you  sayt” 

And  Mr.  Woodward  said:  "Go  to  it!” 


2 


Editor  8^  Publisher  for  August  31,  1918 


New  Yorli  Not  a 
Merchandising  Mystery 

^  New  York  merchandising  is  not  a  mystery  of  staggering  expense,  once 
New  York  is  dissected,  analyzed,  classified  and  regrouped  with  reference  to 
buying  power,  character  and  creed  as  The  New  York  World’s  Merchandis¬ 
ing  Department  has  charted  the  Greatest  City. 

It  is  not  always  necessary  to  go  to  the  expense  of  canvassing  every  dealer 
in  your  line,  or  to  canvass  every  buying  community  here,  in  order  to  secure 
representative  distribution. 

^  The  New  York  World  can  tell  you — and  show  you — why. 

^  The  New  York  World’s  Merchandising  Departments  has  placed  every  one 
of  the  one  hundred  and  twenty-three  natural  Buying  Communities  in  this 
Metropolitan  District  under  a  searching  microscopic  investigation  as  to  buy¬ 
ing  power,  national  trend  of  trade,  and  character  and  capacity  of  dealers  in 
important  merchandising  lines. 

Then  The  World,  backed  up  by  this  absolutely  vital  data,  has  charted  and 
visualized  all  this  information,  so  that  the  sales  manager  may  quickly  size  up 
the  whole  Metropolitan  District,  speedily  and  intelligently  and  accurately 
make  up  his  sales  p’ans,  cut  out  ost  motion,  eliminate  non-productive  ex¬ 
pense  and  get  h's  product  into  what-is-to-him  the  really  worth-while  stores  in 
the  shortest  possible  time  at  the  smallest  possible  cost. 

The  information  is  yours  for  the  asking.  If  you  cannot  call,  write.  We 
would  rather  visualize  for  you  your  possibilities  than  to  tell  you  about  them, 
for  “seeing  is  believing,’’  but  will  be  glad  to  tell  you  if  we  can’t  show  you. 

New  York  now  needs  merchandise  badly.  Why  not  call  or  write  today? 


New  York  World 

Merchandising  Department 
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ANNOUNCING 

THE  SAN  ANTONIO  EVENING  NEWS 

hH  AFTERHOOH  MEWSPAPtR 

Filling  a  Long  Felt  Want  for  a  High  Class,  Truthful,  Independent 
People's  Paper,  Worthily  Representing  San  Antonio,  and  a  Fighting 
Force  for  the  Best  Interests  of  City,  Section,  State  and  Nation 


The  Express  Publishing  Company,  in  response  to  a  long  insistent  and 
increasing  demand,  and  in  recognition  of  a  growing  duty  to  San  Antonio 
and  the  great,  rich  territory  of  which  this  city  is  the  center,  will  publish, 
beginning  September  4,  an  afternoon  newspaper,  which  will  be  distinct 
and  apart  from  the  morning  San  Antonio  Express. 

In  this  decision,  several  matters  of  vital  importance  to  the  community 
are  involved; 

San  Antonio,  now  well  called  ihe  “.Military  Capital  of  the  Nation,”  has 
grown  so  rapidly  the  last  few  years  that  the  big  town  has  been  completely 
swept  out  by  a  beautiful,  impressively  progressive  city  of  metropolitan 
aspect  and  ambitions. 

Keeping  pace  trith  this  growth  in  the  city,  the  wealth  and  importance 
of  the  scores  of  counties  around  San  Antonio  have  increased. 

The  bigger  city  with  its  bigger  issues  and  problems,  the  bigger  terri¬ 
tory  and  bigger  business,  all  demand  a  big  afternoon  newspaper,  one  that 
will  be  a  credit  to  Sap  Antonio  and  its  section,  since  it  is  a  truth  that  a  city 
is  judged  by  its  newspapers. 

San  Antonio  wanfs  an  afternoon  newspaper  in  which  it  can  place  con¬ 
fidence,  in  which  it  can  implicitly  rely.  It  is  too  busy  to  have  to  stop  and 
investigate  a  newspaper's  attitude  to  this  or  that  important  question  af¬ 
fecting  the  city's  interests — and  a  large  portion  of  the  world  has  its  eyes 
on  San  Antonio  at  this  moment! 

,  In  other  words,  San  Antonio  greatly  desires  a  big  newspaper  in  the 
afternoon  field,  a  newspaper  of  a  bigness  commensurate  with  the  bigness 
of  city  and  territory. 

The  policy  of  the  San  Antonio  Evening  News  is  the  simple  policy  of 
bigness: 

TO  BE  HONEST — which  means  truthful  in  all  things. 

TO  BE  HONORABLE — which  means  to  be  fair  and  above  board, 
scorning  the  wearing  of  that  false  mask,  supported  by  distortion  of  the 
facts,  in  order  to  hoodwink  the  public  to  gain  a  certain  end  by  the  betrayal 
of  the  public's  confidence. 

TO  BE  FEARlESS — which  meansnotonly  telling  the  truth,  but  fight- ^ 


ing  with  every  resource  at  command  for  the  right;  supporting  those  re¬ 
forms  that  are  wise  (for  many  so-called  "reforms”  are  pernicious,  danger¬ 
ous,  selfish)  and  unmistakably  for  the  good  of  the  greatest  number. 

Strictly  independent  in  politics,  the  San  Antonio  Evening  News  will 
belong  to  no  party.  Therefore,  no  party  "loyalty" — too  often  the  cloak 
for  a  newspaper's  prostitution  to  political  iniquity — will  make  the  San 
Antonio  Evening  News  forget  the  only  party  it  serves — the  people — when 
the  behest  comes  from  "the  machine”  or  a  clique  of  politicians  (how  greasy 
that  word  “politician”  has  become  in  these  clear-sighted,  mind  cleansing, 
strenuous  war  days!)  or  “political  bosses"  to  do  their  bidding— and  forget 
the  people! 

This  political  independence  Is  a  guarantee  to  the  people  of  a  new»-_ 
paper's  honesty — and  honor. 

Likewise,  the  San  Antonio  Evening  News  will  be  independent  of  any 
"influence"  whatsoever,  except  the  influence  of  its  own  good  judgment  in 
the  honest  performance  of  its  duty  to  the  only  interest  it  has — the  interest 
of  the  people. 

Without  any  "strings"  upon  It,  without  any  dictation,  the  San  Antonio. 
Evening  News  is  consecratM  to  the  service  of  the  people,  to  the  best  In¬ 
terests  of  its  city  and  State  and  country — an  American  newspaper  that 
glories  in  its  Americanism  and  the  high  creed  under  which  and  by  which 
it  will  render  an  invaluable  service  to  its  fellow  Americans. 

It  will  be,  in  its  strength,  San  Antonio's  contribution  to  the  big  after¬ 
noon  papers  of  the  country.  Its  news  services  will  be  the  best  procurable, 
the  quickest,  the  most  accurate. 

The  San  Antonio  Evening  News  will  carry  the  flill  day  United  Press 
report  in  addition  to  a  complete  State,  bureau  and  staff  correspondence. 
Its  "features"  will  be  the  product  of  brains,  weighed  for  their  merit  and 
appeal  and  not  used  as  "fillers."  Its  art  work  will  be  (he  high-class  zinc 
etchings  from  its  own  engraving  rooms,  by  which  the  San  Antonio  Eve¬ 
ning  News  readers  will  have  before  them  photographs  of  notable^news 
value  quicker  than  in  any  other  publicatipn.  In  the  local  news  field  it  will 
be  a  revelation — for  San  Antonio  will  be  "covered”  as  no  afternoon  news¬ 
paper  has  heretofore  attempted 


THE  SAN  ANTONIO  EVENING  NEWS  will  be  a  Human”  companionable, 
understandable  paper,  a  welcome  friend  in  every  household;  it  will  possess  that  quality 
that  will  bring  it,  not  only  friendship,  but  trust  and  confidence  and  dependence 


The  afternoon  paper  has  become  a  necessity,  especially  in  these  days  of  sudden 
happenings  of  great  moment.  History  is  being  made  with  dramatic  rapidity  and  so 
much  is  filling  the  cables  and  the  wires  that  the  afternoon  paper,  issued  hours  after, 
does  not.  in  any  manner,  infringe  on  the  great  field  of  the  morning  paper.  Both  have 
their  distinct  and  separate  missions  and  uses—there  is  a  growing  demand  for  both. 

There  will  be  no  signs  of  the  Morning  Express  in  the  Evening  News.  They  wilt 
be  as  apart  in  appearance,  makeup  and.  of  course,  in  the  news  columns,  as  day  is  from 
night. 


Publisher  and  advertiser  and  reader  recognizes  the  province  of  the  afternoon 
paper  as  peculiarly  its  own — It  is  demonstrated  by  years  of  experience  that  it  does  not 
encroach  on  the  strong  morning  paper. 

The  San  Antonio  Evening  News  will  be  issued  six  days  in  the  week  from  the  large 
new  plant  of  The  Express  polishing  Company.  New->tne  most  modern  machinery 
devised  by  newspaper  manufacturing  science,  ^s  been  ordered  especially  for  it  It  win 
have  its  own  news  servicea,  cdltorialT  business,  composing  and  press  departments—in 
fact,  from  its  own  business  office  to  its  own  ^ant  press,  will  h#>s  distinctly  inde¬ 
pendent  newspaper. 


With  a  mission  of  highest  import  to  perform — Service  of  fearless  honesty  to  the 
people — there  will  appear,  September  4,  in  response  to  the  need  of  the  grand, 
old-young  city  of  San  Antonio — the  finest,  best,  largest  city  in  all  Texas, 

A  REAL— A  BIG— A  TRULY  REPRESENTATIVE  NEWSPAPER 

THE  SAN  ANTONIO  EVENING  NEWS 

A  NEWSPAPER  WITH  A  CONSCIENCE  AND  A  BACKBONE 


THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
Burrell  Bldg.,  New  York;  Tribune 
Bldg.,  Chicago;  Chemical 
Bldg.,  St  Louis. 
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The  Biggest  Card 


For  NEWSPAPERS  TODAY  is  Live,  Personal, 
Distinctive  News  of  Our  Fighting  Men  Abroad 


DAMON  RUNYON 


DAMON 

RUNYON 

For  ten  years  one  of  the  most  vivid, 
virile  and  picturesque  writers 
in  the  country  will  cover 
activities  of 

American  Troops  in  France 

i 

For  UNIVERSAL  SERVICE 

The  morning  paper  leased 
wire  service  that  reports 

The  BIG  NEWS  Z  BEST  WAY 


Damon  Runyon’s  Stories  will  be  one  of  the  star  newspaper  features  of 
the  war.  He  joins  Universal  Service  staff  abroad  at  once. 


UNIVERSAL  SERVICE,  Inc. 

WORLD  BUILDING,  NEW  YORK  CITY 


GENERAL  OFFICES 


EDITOR-PUBLISHER 

Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date  of 
p— ss^'  publication — by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Building, 

63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 

James  Wright  Brown,  President  and  Editor;  Edwin  Doddridge  DeWitt,  Sec’y  and  Treas. 
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NEWSPAPERS  OF  PRINCIPAL  AMERICAN  CITIES 
ARE  MEETING  REQUIREMENTS  OF  WAR  BOARD 


Problem  of  Curtailment  of  News  Space  Less  Difficult  Than  Anticipated,  and  Elimination 
of  Returns  and  Free  Copies  Has  Been  Generally  Accomplished— Dailies  of  Big 
Cities  Reported  to  Be  Adhering  to  Letter  and  Spirit  of  Regulations 
Issued  by  Pulp  and  Paper  Section— N.  Y.  Dailies  All  in  Line 


JUDGING  from  reports  received  from 
correspondents  of  The  Editor-Pub¬ 
lisher  in  the  principal  cities  of  the 
country,  the  newspapers  are  putting  in¬ 
to  practice  the  regulations  issued  by  the 
Pulp  and  Paper  Section  of  the  War  In¬ 
dustries  Board  concerning  the  conser¬ 
vation  of  news  print,  and  are  finding 
the  task  quite  within  the  range  of  ac¬ 
complishment. 

The  rulings  requiring  the  discontinu¬ 
ance  of  returns,  overs,  free  copies,  etc., 
are  In  line  with  the  policies  already  in 
force  in  hundreds  of  offices,  and  the 
compulsory  standardization  of  policies 
in  these  matters  has  been  hailed  as  a 
much-needed  reform. 

The  chief  anxiety  in  many  quarters 
has  been  caused  by  the  supposed  dif¬ 
ficulty  of  arbitrarily  restricting  the 
news  and  reading  matter  space.  Prac¬ 
tical  efforts  in  this  direction,  however, 
are  demonstrating  to  editors  that  the 
task  is  entirely  possible,  and  that  a 
more  intensive  editing  of  news  and  gen¬ 
eral  text  matter  makes  for  a  real  im¬ 
provement  all  along  the  line. 

Editors  are  now  taking  "an  account 
of  stock”  in  this  matter  of  news  space. 
They  are  measuring  the  inches.  They 
are  balancing  news  values.  They  are 
eliminating  piffie  and  impressing  upon 
news  writers  and  desk  men  the  im¬ 
portance  of  telling  a  story  without  repe¬ 
titions  of  facts.  They  aro  revising  their 
headline  schedules,  and  find  here  a  fruit¬ 
ful  field  for  saving  space.  They  are 
demonstrating  that  a  headline  may  have 
"punch  and  pep”  without  requiring 
great  space  for  display. 

News  on  Exlitorial  Pages 
News  is  finding  a  place  on  many  edi¬ 
torial  pages  where  it  was  once  a 
stranger.  As  an  Instance,  the  New  York 
Times  has  lately  been  giving  over  three 
columns  of  the  editorial  page  to  news. 
This  means  some  condensation  of  edi¬ 
torial  matter,  but  the  Times  has  effected 
this  without  impairing  tho  force  and  the 
dignity  of  its  editorial  page.  Other  New 
York  newspapers  are  following  this  same 
plan. 

Fortunately,  the  Interest  in  baseball 
and  general  sport  news  is  not  great  just 
now,  and  editors  find  it  advisable  to  cur¬ 
tail  the  space  ordinarily  allotted  to  this 
feature.  Efoclety  news,  amusements, 
etc.,  are  under  the  curtailment-treat¬ 
ment,  and  the  result  is  more  space  for 
war  news  and  real,  live  local  matter. 
Looking  forward  to  tho  space  re- 


CONSERVATION  PROBLEM  DEMANDS  TEAM  WORK! 

TEAM-WORK  between  publishers  in  every  city  in  the  effort  to  curtail 
news  print  consumption  will  solve  the  problem. 

Tho  publisher  who  tries  to  evade  the  regulations  made  by  the  War 
Industries  Board  is  not  merely  an  economic  slacker — he  is  a  menace  to  the 
common  welfare. 

The  plan  on  which  the  rulings  of  the  Pulp  and  Paper  Section  are  ba.sed 
was  the  result  of  intensive  and  practical  work  on  the  part  of  a  committee 
of  publishers  representing  every  section  of  the  country,  men  connected  with 
new.spapers  having  widely  varying  policies. 

These  publishers  found  common  ground  on  which  to  found  their  recom¬ 
mendations  for  curtailment.  No  individual  interests,  as  such,  were  considered. 
Faced  with  the  problem  of  doing  .justice  to  the  newspaper  which  has  always 
run  “tight”  on  reading  matter,  the  committee  devised  the  graduated  scale  of 
reductions,  so  that  the  requirements  should  be  lightest  on  the  newspapers 
which  have  always  practiced  space  economies.  This  was  tho  only  reasonable 
solution,  and  it  has  met  with  general  approval. 

The  Government,  in  adopting  the  essential  recommendations  of  the  pub¬ 
lishers,  leaves  the  solution  of  the  matter  properly  to  the  publishers  themselve.s. 
This  solution  will  be  reached,  and  the  interests  of  the  war  safe-guarded,  if  all 
publishers  adhere  strictly  to  the  rulings  as  promulgated. 


qulrements  of  the  fourth  Liberty  Loan 
campaign,  editors  are  pruning  and 
eliminating  wherever  the  opportunity 
offers,  so  that  by  the  time  the  great 
drive  open.T  the  extra  pressure  may  be 
met. 

Figures  showing  the  actual  space- 
curtailments  effected  by  New  York 
newspapers  under  the  new  rulings  are 
not  yet  available.  It  would  be  difficult 
to  convince  the  average  reader  of  any 
of  these  papers  that  any  radical  cuts 
have  been  made.  Yet  to  tho  close  ob¬ 
server  it  is  apparent  that  the  cutting- 
down  process  is  going  on.  Sporting 
news  occupies  less  space,  and  ads  and 
news  matter  of  a  general  nature  occupy 
the  reclaimed  space.  It  is  believed  that 
the  New  York  newspapers  are  finding 
the  solution  of  the  problem,  and  the 
fact  that  the  space-saving  is  being  ac¬ 
complished  without  sacrificing  the  vital 
news  or  features  is  highly  gratifying. 

A  representative  newspaper  executive, 
connected  with  one  of  New  York's  lead¬ 
ing  newspapers,  and  who  has  made  a 
close  study  of  the  manner  in  which  the 
local  papers  have  met  the  situation,  as¬ 
sures  The  Editor-Publisher  that  prac¬ 
tically  every  New  York  newspaper  is 
complying  with  the  regulations.  The 
figures  he  has  compiled  thus  far  indi¬ 
cate  this,  and  he  is  of  the  opinion  that 
when  official  statistics  are  compiled  it 
will  be  found  that  every  newspaper  here 
has  solved  the  problem. 

Chairman  Donnelly  has  expressed 
himself  as  highly  gratified  by  the  show¬ 


ing  thus  far  made  by  the  newspapers 
of  the  country,  and  is  convinced  that 
the  deSlred  saving  in  news  print  con¬ 
sumption  is  assured. 

Up  to  date,  it  is  reported,  but  two 
newspapers  have  shown  a  spirit  of  re¬ 
volt  against  the  new  rulings,  and  these 
are  newspapers  which  arc  planning  to 
launch  new  daily  editions. 

Special  dispatches  to  The  Editor- 
Publisher,  which  follow,  indicate  that 
the  newspapers  of  the  larger  cities  are 
solving  the  problem  v/lth  entire  suc¬ 
cess. 

Sizes  of  Issues  Reduced  in  Boston 

All  the  Boston  newspapers  are  com¬ 
plying  with  the  reduced  news  space 
regulations  to  the  letter.  The  effect  of 
the  regulations,  while  hardly  noticeable 
in  the  individual  news  items,  is  ap- 
jiarent  in  the  reduction  in  pages.  Ten 
and  twelve-page  editions  have  become 
the  rule,  where  previously  14,  16,  and 
18  pages  were  quite  common. 

Reductions  in  the  Sunday  editions 
have  been  effected  in  the  most  ca.ses 
by  a  rearrangement  of  the  page.s.  For 
instance,  the  Herald,  which  has  aways 
published  five  sections  on  Sunday,  let¬ 
tered  A,  B,  C,  D,  and  E,  is  now  printed 
in  four  sections,  with  the  news  features 
and  advertising  of  section  C  appearing 
in  various  parts  of  the  remaining  four 
sections.  Other  papers  adopted  a  like 
•system  of  reducing  to  the  required  20 
per  cent. 

Boston  has  been  extremely  fortunate 
since  the  new  regulations  went  into  ef¬ 


fect,  in  the  ab.sence  of  important  local 
news  storiea  This  fact  more  than  any 
other  has  made  it  a  comparatively  easy 
matter  for  the  editors  to  meet  the  re¬ 
quirements  with  but  little  difficulty. 
The  volume  of  advertising  has  also  been 
light,  and  will  probably  continue  a  little 
below  normal  until  after  Labor  Day. 

While  Bo.ston  publishers  are  not 
crossing  the  bridge  before  they  reach 
it,  they  do  not  refrain  from  expressing 
alarm  as  to  what  the  winter  months 
will  have  in  store  for  them,  under  the 
regulations.  The  volume  of  local  news 
is  invariably  heavier  during  the  cold 
weather  months,  and  It  is  then  that  the 
publishers  here  expect  to  meet  the  real 
test.  With  space  at  a  premium  the  edi¬ 
torial  desks  will  be  swamped  with  copy. 
The  result  remains  to  be  seen. 

Local  news  is  running  fairly  light  at 
the  present  time  in  Boston,  and  readers 
are  getting  all  the  news,  though  some 
of  it  occupies  less  space  than  formerly. 
Special  news  articles  are  hit  hardest  by 
the  regulation!!.  At  times,  when  space  is 
short,  many  of  these  may  disappear  en¬ 
tirely.  Just  at  present  several  of  the 
special  writers  on  Boston  dailies  are  on 
vacations,  and  those  who  remain  on  the 
job  are  not  having  any  difficulty  In  get¬ 
ting  their  articles  printed.  War  dis¬ 
patches  are  being  run  in  full  by  the  ma¬ 
jority  of  papers  in  Boston. 

Milwaukee  Newspapers  Are  Complying 

Replying  to  an  Inquiry  by  representa¬ 
tive  of  The  Editor-Publisher  as  to 
whether  Milwaukee  newspapers  were 
complying  fully  with  the  regulations  of 
the  War  Indu.strles  Board  concerning 
curtailment  of  news  space  and  other 
economies  in  news  print  paper,  William 
H.  Park,  .secretary  of  the  Milwaukee 
Publishers’  Association,  said  the  Mil- 
w'aukee  newspapers  are  observing  strict¬ 
ly  every  rule  of  the  Government  tend¬ 
ing  toward  the  saving  of  news  print 
paper. 

'  Philadelphia  Publishers  Follow  Rulings 

PHir.ADELPHiA,  August  27. — Every  pa¬ 
per  in  the  city  is  following  regulations. 
No  returns  and  no  free  copies.  There 
is  absolutely  universal  satisfaction  and 
accord  with  the  rullng.s. 

General  Observance  in  Washington 

Washington",  August  28. — Washing¬ 
ton  papers  are  generally  observing  the 
spirit  of  the  news  print  conservation 
regulations.  It  has  been  accomplished 
without  material  reduction  in  number 
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of  pages,  although  a  two-page  cut  has 
been  made  where  possible  on  certain 
days.  Curtailment  of  news  columns  has 
been  pos.sibIe  through  reduction  in  size 
of  heads  and  Instructions  to  all  edi¬ 
torial  departments  to  save  every  inch 
possible.  Features  have  been  reduced, 
and  general  curtailment  ordered  on  war 
activities'  publicity,  which  is  especially 
heavy  in  Washlngrton,  as  most  of  the 
organizations  have  headquarters  here. 

Curtailment  in  San  Francisco 

San  Francisco,  August  27. — San  Fran¬ 
cisco  newspapers  received  War  Indus¬ 
tries  Board's  request  to  reduce  con¬ 
sumption  of  news  print.  They  complied 
promptly,  as  papers  in  other  parts  of 
country  have  done.  They  have  elimi¬ 
nated  certain  pages  and  cut  off  free 
copies  to  advertisers  and  employees. 

Pittsburgh  Papers  in  Line 

PiTTSBTTROH,  August  28. — All  Pitts¬ 
burgh  newspapers  are  complying  fully 
with  regulations  of  War  Industries 
Board  concerning  curtailment  of  news 
space  and  other  economies  in  news 
print. 

Great  Saving  in  Louisville 

TyOVisAiu.E,  August  28. — All  the  I^ouls- 
Allle  newspapers  are  complying  strictly 
with  the  War  Industries  Board's  ad¬ 
vices  respecting  subscription  rates,  re¬ 
turns,  exchanges,  free  copies,  etc.,  and 
reduction  In  reading  matter.  Stoppage 
of  returns  and  the  establishment  of  the 
two-cent  basis  on  August  1,  and  the 
recent  reduction  In  news.  Is  saving  a 
very  large  amount  of  news  print  paper, 
probably  more  than  the  15  per  cent,  de¬ 
sired.  although  circulations  on  the  new 
basis  are  practically  as  large  as  before. 

St.  Louifi  Papers  Ahead  of  Schedule 

St.  Loris,  August  28. — ^The  newspa¬ 
pers  of  St.  Louis  are  more  than  com¬ 
plying  with  the  regulations  of  the  War 
Industries  Board  regarding  the  curtail¬ 
ment  of  news  space  and  other  economies 
in  news  print.  The  average  reduction 
in  news  matter  in  the  dally  newspapers 
has  been  more  than  15  per  cent  The 
curtailment  in  the  Sunday  newspapers 
of  20  per  cent,  began  on  Augu.st  18, 
two  weeks  prior  to  the  date  set  under 
the  Donnelly  regulations.  All  return 
privileges  are  eliminated  and  wa,ste  cut 
out.  St  Louis  newspapers  are  more 
than  100  per  cent,  patriotic  in  this  mat¬ 
ter. 

Boiling  Down  News  in  Indianapolis 

Indianapoi.is,  Augrust  28. — Indianapolis 
newspapers  are  complying  with  all  Gov¬ 
ernment  regulations  in  regard  to  news 
space  and  other  economies  All  are  boil¬ 
ing  down  their  news  stories  and  telling 
things  in  fewer  words.  None  has  cur¬ 
tailed  advertising,  but  all  continue  to 
take  all  advertising  as  usual.  All  have 
adopted  Government  regulations  as  to 
elimination  of  waste  in  circulation,  cut 
off  all  exchanges,  and  abolished  returns. 
Richard  Smith,  managing  editor  of  In¬ 
dianapolis  News,  said  that  Instead  of 
placing  limitations  on  news  space  the 
Government  should  have  ordered  elimi¬ 
nation  of  unnecessary  features,  such  as 
fashions. 


New  Paper  Mill  in  Canada 
Qunuc,  August  29. — ^The  Brown  Cor¬ 
poration,  pulp  and  paper  manufacturers, 
which  have  a  number  of  mills  through¬ 
out  Canada  and  the  United  States,  are 
about  to  start  work  on  a  $20,000,000 
paper  mill  at  Ia  Tuque,  where  they  al¬ 
ready  have  a  large  pulp  mill. 


Sharon  Herald  A.  B.  C.  Audit  is  Out 
Chicaoo,  August  26. — The  A.  B.  C. 
audit  for  the  Sharon  (Pa.)  Herald  has 
been  released  by  the  Audit  Bureau  of 
Circulations, 


PAPER  PLEDGES  ISSUED 
BY  PRIORITIES  BOARD 


Manufacturers  and  Consumers  Must 
File  Them  at  Once  or  Be  Cut 
Off  from  Supplies  on 
October  1 


Washington,  August  30. — The  Priori¬ 
ties  Divl.sion  of  the  War  Industries 
Board,  in  deciding  to  place  manufac¬ 
turers  of  pulp  and  paper  on  the  pre¬ 
ferred  list,  has  provided  that  they  ex¬ 
ecute  and  forward  the  pledge  of  co¬ 
operation  given  below  and  obtain  from 
their  customers  a  similar  pledge. 

The  pledge,  which  each  manufacturer 
must  file  with  the  Priorities  Division,  is 
a.s  follows: 

Pl«ce  . . 

Date  . 

Priorities  Division,  War  Indiiatrlea 
Hoard.  Washington,  D.  C. 

The  undersigned  hereby  pledges  Itself:  (1) 
To  roSperate  with  the  Conservation  Division  and 
the  Pulp  and  Paper  Seetlon  of  the  War  Indus¬ 
tries  Boenl  to  eeonomise  In  the  use  of  pulp, 
paper,  printing  Ink,  and  printers'  rollers,  and 
all  produrts  manufactured  therefrom,  and  In  the 
use  of  transportation  facilities;  (2)  to  cause 
and  procure  others,  so  far  as  lies  within  Its 
power,  to  exercise  all  possible  economy  and  con¬ 
servation  in  the  use  of  such  products:  (3)  not 
to  furnish  such  products  to  any  dealer  for  re¬ 
sale,  or  to  any  consumer  for  use  until  such 
dealer  or  consumer  shall  first  pledge  In  writ¬ 
ing  Its  cooperation  with  the  undersigned  in  carry¬ 
ing  out  the  letter  and  spirit  of  this  pledge,  or 
thereafter  should  such  dealer  or  consumer  fall 
so  to  cooperate. 

Signed  . 

Position  . 

The  pledge  which  each  manufacturer 
mu.st  receiv’e  from  each  customer  to 
whom  he  furnishes  his  product  for  re¬ 
sale  or  for  use  Is  the  same  as  the  manu¬ 
facturers',  except  that  it  is  addressed  to 
the  mill.  Otherwise  the  customer  can¬ 
not  be  supplied  with  paper. 

The  Instructions  to  paper  mills  from 
Thomas  E.  Donnelly,  chief  of  the  Pulp 
and  Paper  Section  of  the  War  Indus¬ 
tries  Board,  accomplishing  the  pledge 
notice  are  as  follows: 

“Consumers  whose  annual  require¬ 
ments  do  not  exceed  one  ton  do  not 
sign  the  pledge. 

“In  addition  to  executing  the  pledge  to 
the  Priorities  Division,  each  manufac¬ 
turer  is  directed  to  make  the  following 
condition  a  part  of  each  sale  of  paper, 
and  to  thoroughly  Inform  each  cu.s- 
tomer  of  the  condition  by  printing  it  on 
bills  of  sale,  invoices,  letterheads,  etc.; 

‘*‘A11  sales  of  paper  by  ns  arc  made 
with  the  express  understanding  that  the 
purchaser  will  observe  the  Govern¬ 
ment's  rulings  with  respect  to  the  use 
of  paper,  one  of  which  is  that  it  must 
not  be  wasted.* 

“In  order  to  comply  fully  with  the 
spirit  of  this  pledge,  each  manufacturer 
should  actively  and  continuously  Im¬ 
press  upon  his  customers  the  fact  that 
the  failure  to  practice  economy  will  lead 
to  the  withdrawal  of  any  or  all  priority 
privileges,  without  which  the  supply 
cannot  be  maintained.” 

Failure  to  return  these  pledges  to 
the  proper  addressees  before  October  1 
will  result  in  the  stoppage  of  all  sup¬ 
plies. 


Butte  Bulletin  Asks  Paper  Permit 
Butte,  Mont.,  August  28. — ^The  Butte 
Bulletin,  claiming  the  “copper  interests 
are  trying  to  put  an  independent  news¬ 
paper  out  of  business,”  to-day  wired 
the  War  TAbor  Board  for  perml.s.«rton 
to  purchase  print  paper.  The  Butte 
Paper  Company,  the  Bulletin  .said,  re¬ 
fused  to  sell  it  paper,  saying  it  was 
under  such  instruction  from  Thomas  E. 
Donnelly.  Chief  of  the  Pulp  and  Paper 
Section  of  the  War  Industries  Board. 


The  Bulletin's  telegram  was  address¬ 
ed  to  Chairman  Frank  P.  Walsh,  of  the 
War  Labor  Board.  The  Bulletin  re¬ 
cently  changed  from  a  weekly  to  a 
daily,  announcing  its  intention  before 
August  12,  when  the  Montana  Defence 
Council  issued  an  order  prohibiting 
such  changes  during  the  war. 


WIILL  RESUME  PAPER 
INQUIRY  IN  CANADA 

Commissioner  Pringle  Will  Hold  Fur¬ 
ther  Hearings  Next  Month — Pulp 
and  Paper  Exhibit  Will  be 
Shown  in  Toronto 


Ottawa,  Ont.,  August  30. — Commis¬ 
sioner  Pringle  has  stated  that  it  will  be 
necessary  to  resume  the  taking  of  evi¬ 
dence  in  connection /With  the  inquiry 
into  the  cost  of  newsprint,  but  that 
there  will  be  no  public  sittings  before 
September. 

The  accountants'  Inquiry  into  the 
cost  of  production  at  the  mills  has  been 
practically  completed.  The  evidence  to 
be  taken  In  September  will  have  rela¬ 
tion  to  production  cost  and  the  matter 
of  adjustment  of  differentials  arising 
out  of  the  higher  prices  received  by 
mills  selling  their  product  In  the  United 
Statea  ' 

It  Is  expected  that  Commissioner 
Pringle  will  hold  a  special  sitting  to  fur¬ 
ther  inquire  into  the  news  print  situa¬ 
tion  in  the  course  of  a  few  days.  The 
figure  named  by  him  of  $2.85  will  ex¬ 
pire  at  the  end  of  the  present  month, 
but  there  is  no  indication  that  It  will 
not  be  continued  for  some  time  yet. 

The  new  freight  rates  went  into  force 
on  Canadian  roads  this  week,  and  it  is 
stated  that  the  augmented  charges  will 
add  about  seventy-five  cents  per  ton  to 
the  cosit  of  delivery  to  publishers.  It  Is 
computed  rouehly  that,  on  the  p.iper 
used  In  the  Dominion,  the  Incre.ise  will 
mean  nearly  a  million  and  a  half  dollars 
annually. 

The  action  of  the  United  States  War 
Industries  Board  in  setting  about  to  cut 
down  the  amount  of  reading  matter  of 
daily  and  Sunday  papers  Is  favorably 
commented  upon  by  the  manufacturers 
in  Canada  who  feel  that  v'hile  the  press 
has  been  complaining  bitterly  about  The 
high  cost  of  news  print,  nothing  has  been 
done  by  the  publishers  In  the  way  of 
conservation  or  economy  of  this  com¬ 
modity,  which  Is  being  used  as  If  the 
supply  was  as  unlimited  and  cheap  as 
in  the  early  part  of  1914. 

Will  Exhibit  in  Toronto 

The  Canadian  Pulp  and  Paper  Asso¬ 
ciation  has  decided  to  make  an  exhibit 
at  the  Canadian  National  Exhibition,  to 
be  held  very  shortly  at  Toronto.  The 
exhibit  Is  being  arranged  by  A.  L.  Dawe, 
of  Montreal,  secretary  of  the  Canadian 
Pulp  and  Paper  Association,  and  It 
will  Include  a  di.splay  of  all  the  makes 
of  paper  and  paper  products  produced 
by  Canadian  pulp  and  paper  mills. 

That  the  Canadian  pulp  and  paper 
Industry  Is  becoming  a  more  and  more 
Important  one  Is  shown  from  the  latest 
Government  flgrures.  For  the  fiscal 
year  ended  March  81  last.  Canada  ex¬ 
ported  $71,755,000  worth  of  paper,  pulp, 
and  pulpwood.  This  compares  with 
$52,924,000  for  the  previous  fiscal  year, 
and  $36,141,000  for  the  fiscal  year  ended 
March.  1916.  This  growth  has  taken 
place  despite  the  alleged  Government 
interference  In  the  matter  of  fixing 
prices.  Those  closest  in  touch  with  the 
Industry  predict  that  exports  for  the 
coming  year  will  range  from  $85,000,000 
to  $100,000,000. 


FOUR  PAGES  DAILY  AND 
EIGHT  ON  SUNDAY 


A,  N.  P.  A.  President  Predicts  Such  Sizes 
If  War  Keeps  On— Advertising  Space 
Much  More  Valuable  and  (^vem- 
ment  Should  Buy  It 


Milwaukee,  August  24, — "If  the  war 
keeps  on  much  longer  newspaper  read¬ 
ers  will  have  to  get  used  to  a  four-page 
paper  during  the  week  and  an  eight- 
page  paper  on  Sunday,”  said  Frank  P. 
Glass,  of  Birmingham,  president  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  in  an  address  on  “Government 
Regulation  of  Newspapers"  before  mem¬ 
bers  of  the  City  Club. 

Pointing  to  the  shortage  of  news 
print  paper,  fuel,  and  labor,  Mr.  Glass 
.said  that  the  press  of  this  country  must 
practice  the  strictest  economy  If  It 
wants  to  exist  and  keep  on  with  the 
patriotic  work  It  is  doing.  He  is  a 
member  o£  the  War  Service  Committee 
and  came  directly  .from  Washington, 
where  he  conferred  with  Federal  offi¬ 
cials  on  the  paper  and  fuel  questions. 

“Newspapers  are  a  great  aid  to  the 
Government  by  keeping  up  the  morale 
of  our  soldiers  at  the  front  and  the 
workers  in  the  factories,”  said  Mr. 
Glass.  “For  that  reason  the  Govern¬ 
ment  has  put  newspapers  in  Class  I, 
Section  E,  among  the  essential  indus- 
triea” 

Mr.  Glass  pointed  out  that  with  the 
curtailing  of  sizes,  advertising  space  Is 
more  valuable  than  ever  before,  and 
showed  that  the  British  Government 
paid  for  advertising  one-thirty-second  of 
all  the  money  received  from  the  sale  of 
war  bonds,  whereas  the  American  Gov¬ 
ernment  did  not  spend  a  cent  to  adver¬ 
tise  any  of  the  war  loans  because  the 
American  newspaper  proprietors  will¬ 
ingly  contributed  all  the  space  neces¬ 
sary,  Mr.  Glass  said. 

"Engli.ih  merchants  already  have  cre¬ 
ated  a  large  fund  to  be  used  after  the 
war  to  increase  the  sale  of  British  goods 
in  America,”  said  the  speaker.  "Eng¬ 
lish  merchants  realize  the  great  impor¬ 
tance  of  advertising  In  peace  times  as 
well  as  during  war  timqs. 

“American  merchants  must  do  the 
.same  thing  if  they  hope  to  increase  their 
sales  of  .goods  after  the  war.  If  they  do 
not,  Engli.sh  merchants  will  be  able  to 
dispose  of  a  great  amount  of  their 
goods  in  America,  thus  reducing  the 
amount  of  American-made  goods  sold  in 
this  country. 

“The  Sunday  newspaper  has  been  like 
a  department  store.  It  has  had  a  de¬ 
partment  for  every  reader.  But  now 
that  the  Government  has  ordered  a  cut 
of  at  least  15  per  cent.  In  dally  Issues 
and  20  per  cent,  on  Sunday,  readers  will 
have  to  get  used  to  a  smaller  paper." 


No  Stalks  Paper  Until  War  Is  Over 
Dallas,  Tex.,  Aug.  29. — The  Cotton 
Stalks  Fiber  Company  of  Texas,  which 
proposed  to  organize  the  Cotton  Stalks 
Paper  Company  and  erect  at  Dallas  a 
paper  mill  to  manufacture  paper  from 
the  fiber  in  cotton  stalks,  com  stalks, 
and  other  similar  material  found  in 
abundance  In  Texas,  has  decided  to  drop 
Its  project  for  the  duration  of  the  war 
because  the  Government  would  not  put 
it  on  the  priority  list  to  receive  ma¬ 
chinery  and  supplies.  The  proposed  com¬ 
pany  was  to  have  a  capitaliz.'ition  of 
$1,000,000,  and  of  this  amount  $120,000 
had  already  been  subscribed.  It  was 
voted  that  the  money  paid  on  stock  sub¬ 
scription  should  be  refunded  to  the  sub¬ 
scribers. 
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GOVERNMENTS  PROGRAM  FOR  CONSERVATION 
OF  PAPER  NOW  PRACTICALLY  COMPLETED 

Special  Regulations  Issued  Covering  Curtailments  Required  of  Publishers  of  Periodicals, 
Magazines,  Mail  Order  Publications  and  Country  Editions  of  Metropolitan  Dailies — 
War  Industries  Board  Does  Not  Guarantee  Paper  Supply,  But  in  Emergencies 
Special  Consideration  Will  Be  Given  to  Those  Who  Have  Economized 


(Speoial  to  Tam  Bditos  and  Fdblibbeb.) 

Washington,  August  29. 
HE  War  Industries  Board  com¬ 
pleted  this  week  the  first  phases 
of  its  programme  of  paper  con¬ 
servation,  in  the  announcement  of  the 
curtailment  expected  of  the  publishers 
of  agricultural  publications. 

A  definite  programme  has  been  out¬ 
lined  for  every  group  of  publishers,  and 
the  Board  now  will  observe  the  opera¬ 
tion  with  a  view  of  making  the  neces¬ 
sary  readjustments,  here  and  there, 
which  doubtless  will  be  suggested.  This 
has  been  true  of  nearly  all  of  the  ten¬ 
tative  plans  of  the  Government  in  other 
industries  where  programmes  of  con¬ 
servation  have  been  adopted. 

Thomas  E.  Donnelly,  Chief  of  the 
Pulp  and  Paper  Section  of  the  War  In¬ 
dustries  Board,  is  receiving  numerous 
letters  from  newspaper  and  other  pub¬ 
lishers  touching  the  new  programme. 
Mr.  Donnelly  has  been  away  from 
Washington  much  of  this  week,  to 
attend  to  personal  affairs  in  Chicago, 
so  that  no  accurate  gauge  of  the  sen¬ 
timent  of  publishers  is  possible  in  this 
issue  of  Editor-Publisher. 

It  is  understood,  however,  that  the 
response  of  the  publishers  has  been 
spontaneous  and  thoroughly  in  accord¬ 
ance  with  the  wishes  of  the  Govern¬ 
ment.  Some  editors  have  suggested 
changes  which  might  be  made,  but 
even  in  these  instances  the  point  is 
kept  in  the  foreground  that  such  are 
personal  views,  and  that  they  are  ready 
to  be  sacrificed,  if  the  majority  of  the 
publishers,  agreeing  with  the  War  In¬ 
dustries  Board,  are  inclined  to  think 
otherwise. 

Despite  the  fact  that  most  papers 
have  been  “cutting  to  the  bone”  for 
more  than  a  year,  owing  to  the  news 
print  shortage,  editors  report  they  are 
able  to  effect  further  economies  in 
space  by  having  the  heads  of  every 
editorial  department  count  Inches  in 
the  length  of  stories. 

Notices  received  at  the  War  Indus¬ 
tries  Board  show  that  some  papers  have 
carried  notices  of  the  curtailment  in 
the  gross  amount  of  reading  matter, 
while  the  majority  of  publLshers  have 
made  the  cuts  without  visible  effect 
upon  the  size  of  their  papers  or  any  in¬ 
ference  to  the  readers  that  they  are 
getting  a  reduced  amount  of  copy. 

For  Country  Editions  of  Dailies 

Following  the  announcement  of  the 
regulations  to  govern  dally  and  Sunday 
papers  in  the  larger  cities  and  towns 
and  the  country  weeklies,  the  Pulp  and 
Paper  Section  issued  the  rules  to  gov¬ 
ern  the  publication  of  weekly,  semi- 
weekly,  and  tri-weekly  editions  of  met¬ 
ropolitan  dailies,  and  for  the  “mall  or¬ 
der”  weeklies.  This  was  followed  by 
the  programme  for  magazines  and  oth¬ 
er  periodicals  the  announcement  cov¬ 
ering  “all  periodicals  except  newspa¬ 
pers  and  agricultural  publications.” 
Special  regulations  covering  agricul¬ 
tural  papers  were  issued  this  week. 


The  regulations  covering  country 
editions  of  metropolitan  dailies  and  the 
“mall  order”  weeklies  follow  the  same 
general  lines  of  the  programme  laid 
down  for  city  and  country  papers.  The 
paper  allotment  follows: 

“Country  editions  of  metropolitan 
dallies,  published  either  weekly,  semi- 
weekly,  or  tri-weekly,  and  ‘mail  order’ 
weeklies,  shall  reduce  their  tonnage  of 
paper  used  15  per  cent,  over  the  ton¬ 
nage  used  during  the  six  months,  Jan¬ 
uary  1,  1918,  to  June  30,  1918,  inclusive, 
this  regulation  to  become  effective  Sep¬ 
tember  9,  1918. 

“Any  publisher  whose  circulation  has 
Increased  by  legitimate  methods  an  un¬ 
usual  amount  over  the  average  circu¬ 
lation  for  the  six  months,  January  1, 
1918,  to  June  30,  1918,  may  present  has 
case  for  special  consideration.” 

No  Guarantee  of  Supply 

Then  followed  the  restrictions  against 
the  so-called  wasteful  practices,  to 
which  statement  was  added: 

“The  Pulp  and  Paper  Section  does 
not  guarantee  to  the  publisher  an  ade¬ 
quate  supply  of  paper  after  the  above 
curtailment  is  put  into  effect.  The  sup¬ 
ply  of  paper  depends  entirely  upon 
the  limitation  of  coal,  supplies,  trans¬ 
portation,  and  labor,  and  conditions 
may  arise  where  the  demand  for  war 
products  will  require  an  additional  cur¬ 
tailment.  If  such  conditions  arise,  spe¬ 
cial  consideration  will  be  given  to  those 
publishers  who  have  established  them¬ 
selves  upon  the  most  economical  basis.” 

This  wa,s  the  first  indication  in  any 
of  the  formal  announcements  of  the 
Board  that  publishers  could  not  be  as¬ 
sured  of  sufficient  paper  to  meet  their 
needs  under  the  proposed  curtailment, 
and  no  particular  significance  is  at¬ 
tached  to  it  beyond  the  fact  of  common 
knowledge  that  every  publisher  realiz¬ 
es  the  future  still  is  very  much  of  a 
gamble. 

Rules  for  All  Periodicals 

The  regulations  to  govern  all  maga¬ 
zines  and  periodicals,  except  agricul¬ 
tural  papers,  follow: 

The  following  regulations  shall  be 
effective  for  weekly  periodicals  Sep¬ 
tember  15,  1918;  for  bi-monthlies  and 
quarterlies  which  are  put  on  sale 
subsequent  to  October  2,  1918,  If  for 
mechanical  rea-sons  it  is  impossible  to 
put  these  regulations  into  effect  on  the 
above  dates,  a  concise  statement  of 
reasons  must  be  sent  by  letter  to  this 
office  as  soon  as  possible. 

Weights  of  Paper 

No  periodical  shall  use  in  its  pro¬ 
duction  any  paper  heavier  than  the 


following  basis: 

News  .  24x36  36 

Machine  Finish  .  24x38  45 

Super  Calendered  for  body  25x38  50 

Super  Calendered  for  Col¬ 
or  Work  .  25x38  70 

Coated  for  body  or  inserts  25x38  70 
Cover — Only  of  sufficient  weight  to 


properly  protect  publication  and  not 
to  exceed  25x38-100  coated,  or  25z 
38-90  super. 


All  stocks  on  hand  heavier  than  the 
above  weights  may  be  used  and  com¬ 
puted  as  of  the  above  weights  in  fig¬ 
uring  the  tonnage  allowed. 

If  any  publisher  desires  to  substi¬ 
tute  super  calendered  for  coated,  or 
news  for  super  or  machine  finish,  the 
use  of  heavier  weights  than  the  above 
schedule  will  be  considered  by  this  of¬ 
fice. 

Each  publisher  shall  figure  the  to¬ 
tal  tonnage  he  would  have  used  dur¬ 
ing  the  year  July  1,  1917,  to  June  30, 
1918,  inclusive,  had  he  used  body  and 
insert  paper  of  the  above  weights  and 
cover  paper  of  the  weight  he  actually 
used,  provided  it  did  not  weigh  more 
than  100  pounds  for  coated  and  90 
pounds  for  super  calendered.  From  this 
amount,  he  will  deduct  one-heilf  of  the 
tonnage  represented  by  Items  1,  2,  3, 
4,  5,  and  6.  of  the  suggestions  printed 
below.  He  will  be  allowed  hereafter 
this  last  amount  less  ten  per  cent,  as 
his  average  tonnage. 

This  saving  may  be  accomplished 
by  a  further  reduction  in  weight,  by 
cutting  the  number  of  pages,  curtail¬ 
ment  of  circulation  or  in  any  other 
way  the  publisher  chooses,  and  the 
tonnage  may  be  used  for  reading  mat¬ 
ter,  advertisements  or  circulation  as 
the  publisher  chooses. 

This  tonnage  will  be  apportioned  by 
issue,  but  any  publisher  may  use  more 
or  less  than  the  average  tonnage  in 
any  issue,  provided  the  total  tonnage 
in  any  six  months  is  not  exceeded. 

The  Board’s  regulations  to  govern 
trade  books,  copyright  reprints,  toy 
books,  juvenile,  and  non-copyright 
books  are  based  in  the  first  instance 
on  a  reduction  of  25  per  cent,  in  the 
number  of  new  titles  from  the  aver¬ 
age  of  the  three-year  period,  July  1, 
1915  to  June  30,  1918.  The  point  has 
been  made  that  this  rule  means  a  cur¬ 
tailment  of  “authors  rather  than 
books,”  as  the  restriction  does  not  ap¬ 
ply  to  the  number  of  reprints  of  exist¬ 
ing  titles.  The  tonnage  reduction  in 
paper  is  25  per  cent.  , 

The  regulations  for  book  publishers 
are  not  to  be  retro-active  and  there¬ 
fore  do  not  apply  to  books,  etc.,  already 
in  process  of  manufacture  and  pub¬ 
lished  prior  to  October  1,  1918. 

Discussion  in  the  House 

Discussion  of  the  curtailment  of 
newspapers  reached  the  floor  of  the 
House  of  Representatives  during  this 
week  when  Representative  Walsh,  of 
Ma.ssachusetts,  protested  against  what 
he  termed  two  flagrant  violations  of  the 
privileges  accorded  members  of  ex¬ 
tending  their  remarks  in  the  Congres¬ 
sional  Record.  Mr.  Walsh  has  been 
a  persistent  objector  to  the  “leave  to 
print”  privilege. 

His  attack  in  this  Instance  was  di¬ 
rected  against  Representatives  Tread¬ 
way,  of  Massachusetts,  who  prepared  a 
campaign  document  out  of  extracts 
from  numerous  speeches  he  had  made 
in  the  House,  and  Blanton,  of  Texas, 
who  reviewed  bis  recent  success  in  the 
primary. 


The  discussion  served  to  call  atten¬ 
tion  to  the  growing  number  of  Gov¬ 
ernment  publications.  Chairman  Barn¬ 
hart,  of  the  Printing  Committee,  de¬ 
clared  such  publications  were  financed 
out  of  the  appropriations  for  the  de¬ 
partments  sponsoring  them,  and  could 
be  controlled  only  in  that  way. 


WATER  POWER  NEED 
INCREASES  DAILY 


Government  Fuel  Administration  Points 
to  Shortage  of  Bituminous  Coal  to 
Urge  Passage  of  Bill  Advocated 
By  Newspaper  Publishers 


Washington,  August  16. — ^The  neces¬ 
sity  of  expediting  water-power  legisla¬ 
tion  is  shown  by  a  statement  issued 
from  the  Fuel  Administration  showing 
the  shortage  of  production  of  bitumin¬ 
ous  coal.  The  Water  Power  bill  is  the 
unfinished  business  in  the  House,  and 
will  be  taken  up  for  Immediate  consid¬ 
eration  after  the  House  reconvenes  for 
business  on  the  19th  of  August. 

The  Fuel  Administration’s  statement, 
in  part,  about  coal,  follows: 

The  output  of  bituminous  coal  in  the 
United  States  declined  approximately  1 
per  cent,  during  the  week  of  July  27,  ac¬ 
cording  to  reports  received  by  the  Unit¬ 
ed  States  Fuel  Administration  from  the 
United  States  Geological  Survey.  The 
output  for  the  coal  year  to  date  la  about 
15,000,000  net  tons  short  of  the  coun¬ 
try’s  requlrementa  The  production  (in¬ 
cluding  lignite  and  coal  made  into  coke) 
for  the  week  is  estimated  at  12,802,000 
net  tons,  a  decrease  compared  v“th  the 
week  preceding  of  121,000  net  tons,  but 
an  increase  over  the  corresponding  week 
of  1917  of  1,471,000  net  tons,  or  13  per 
cent. 

The  average  dally  production  is  esti¬ 
mated  at  2,134,000  net  tons,  as  against 
2,154,000  net  tons  during  the  week  of 
July  20  and  ag  compared  with  1.889,000 
tons  during  the  week  of  July  27,  1917. 

This  week’s  output  is  9  per  cent  be¬ 
hind  the  average,  weekly  output  re¬ 
quired  during  the  balance  of^the  sum¬ 
mer  months  to  make  up  the  deficit  to 
date.  The  difference  between  the  sum¬ 
mer  requlrments  and  that  specified  for 
the  balance  of  the  coal  year  is  occa¬ 
sioned  by  the  necessity  to  ship  prac¬ 
tically  all  lake  coal  during  the  summer 
months  and  50  per  cent  more  tidewater 
coal  to  New  England  during  the  sum¬ 
mer  than  in  the  winter. 

^  Production  to  date  is  appro.dmatel) 
15,000,000  net  tons  behind  the  schedule, 
and  in  order  to  meet  all  requirements 
as  outlined  by  the  United  States  Fuel 
Administration  It  will  be  necessary  that 
the  output  of  coal  during  the  last  of 
the  summer  months — August  and  Sep¬ 
tember — shall  exceed  14,000,000  net  tons 
per  week,  714,000  net  tons,  or  6.6  per 
cent,  in  excess  of  the  record  week  to 
date. 

The  average  daily  requirements  have 
been  ascertained  by  the  United  States 
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Fuel  Administration  to  be  as  follows: 
Kor  the  sunitner  inontha  April  I  to  Sep- 
ti'tnlxT  30.  2.100.0(»0  net  tons;  for  the 
winter  montlis,  (K-tols'r  1  to  March  31. 
1. 970,1(00  net  tons.  Kor  tite  entire  cool 
y<ur.  April  1.  1918,  to  .March  .?1.  1919. 
there  imi.st  Is-  a  daily  average  of  2.035.- 
o((0  net  tons. 

■Xnthracite  sliipinents  increased  sliKht- 
l.\  diirina  the  w«s-k.  the  total  movement 
aaioiintiiiK  to  4((.9i2  carluitds  as  aKain.Ht 
4i(  <'>64  <'ai  lo:ids  during  the  previous 
week. 

Seerrtarv  Mr.Adoo  Sees  Need  of  Water 
Power 

Secretary  Mc.Xdoo  said  recently  on 
his  return  to  duty  in  the  Treasury  De¬ 
partment  and  the  office  of  the  Ihrector- 
Ceneral  of  Itailroada  that  his  ot)serva- 
tion  of  the  vast  n*.sources  of  water 
power  duriiiK  the  two  months  he  had 
is  en  ali.si-nt  from  Wa.shinaton  since  the 
clos4-  of  the  la.st  IkukI  campaiKit.  has 
impressed  liim  with  the  idea  of  elec- 
irifyiiiK  the  railroads  of  the  I’nited 
•State.'"- 

If  the  Covernment  were  to  continue 
the  administration  of  the  railroads  of 
the  country  for  any  prolonRcd  i>erl«)d. 
he  said,  he  would  Ix'  in  favor  of  re¬ 
sorting  to  the  usi*  of  electricity  just 
as  far  as  it  could  he  prac*ti«'ally  em¬ 
ployed. 

•Notwith.standiiiK  the  Kreat  develop¬ 
ment  throuRhout  Uie  country  of  water 
power  prop<Tties.  there  remained.  Mr. 
Mc.Vdoo  .said,  a  tremendous  empire  of 
power  yet  to  be  harneased  and  turned 
to  a<-count  in  moving;  the  industries  and 
the  transportation  of  the  American 
people. 

This  power,  now  almost  entirely  the 
pro|K*ity  of  the  United  States,  could 
Ix'  commandeered  >vith  a  cost  slight  in 
compari.son  with  a  cost  .slight  in  com¬ 
parison  with  the  advantage.s  to  be  de¬ 
rived  from  it.  This,  in  view  of  the 
continually  troulilesome  problems  con¬ 
nected  with  the  supply  and  distribution 
of  the  coal  necessary  in  manufactures 
and  to  heat  homes  and  city  apartments, 
was  a  con.sumation  Uiat  sooner  or  later 
would  be  for<vd  on  the  country  by  ab¬ 
solute  necessity. 

Secretary  McAdoo  said  that  for  the 
present  nothing  could  be  done  toward 
suli.stituting  water-power  for  coal-pro¬ 
duced  steam,  but  it  might  come  as  a 
plain  matter  of  necessity  while  this  war 
was  on.  It  would  first  be  desirable  to 
keep  up  the  volume  of  manufacturing 
power  and  then  it  would  be  required  to 
relieve  terminal  needs.  Ultimately  elec¬ 
tricity  would  lx*  principally  employed  in 
moving  freight  and  pa.ssengers  and 
first  of  ail  in  simplifying  terminal  prob¬ 
lems. 

The  fact  that  the  topography  of  the 
country  was  relieved  by  its  many 
mountain  ranges,  all  abounding  in 
streams  ftiat  would  provide  power,  was 
a  guarantee  of  the  practical  distribution 
of  current  in  the  sections,  that  were 
now  forging  rapidly  forward  In  manu¬ 
facturing  Importance. 

Relief  from  Thraldom  of  Coal 

Some  of  the  virgin  ground  of  manu¬ 
facturing  development,  such  as  the 
South  along  the  Atlantic  seaboard,  es¬ 
pecially  Invited  the  consideration  of  this 
plan  to  ri'lieve  the  country  from  the 
thraldom  of  coal  mining  and  shipment, 
according  to  Mr.  McAdoo.  He  held  that 
even  if  there  were  no  such  great  ne¬ 
cessity  to  conserve  our  coal  supply,  the 
fact  that  transportation  limits  the 
the  available  power  of  our  coal  would 
of  Itself  justify  transforming  many  of 
our  railroads  to  electrical  systema 

The  Secretary  suggested  that  proba¬ 
bly  electrification  would  be  actually  un¬ 
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dertaken  while  the  Government  had 
control  of  the  railroads,  and  that  the 
problem  would  l)e  attacked  at  the  most 
favorable  ixdnts  in  the  country  where 
the  static  value  of  water  was  most  ob¬ 
vious  and  the  cost  of  making  the 
change  from  .steam  to  electricity  would 
Ik*  comparatively  slight. 

The  .saving  in  cost  of  sutxx'quent  op¬ 
eration,  he  said,  would  be  such  a  con¬ 
vincing  demonstration  that  electriflca- 
lion  as  a  general  policy  would  lie  de¬ 
manded  by  public  opinion.  The  inci¬ 
dental  economy  to  lie  obtained  from  the 
use  of  electricity  for  manufacturing  and 
tran.siKirtatlon  by  use  of  water  power 
would  come  at  first  in  the  saving  of 
latxir,  .Mr.  .Mc.Xdoo  explained.  Then  the 
fuel  needs  of  the  pcxiple  could  be  fully 
met  by  the  lalior  rplea.sod  from  produc¬ 
ing  coal  for  manufacturing  plants  and 
the  railroads.  This,  in  itself,  he  said, 
would  be  a  very  large  Justification  for 
emliarking  in  the  experiment  of  electri¬ 
fication,  if  it  could  be  called  an  experi¬ 
ment  in  the  face  of  the  numerous  pri¬ 
vate  electric  plants  operated  by  water 
power  with  such  success  and  such  econ¬ 
omy. 

The  hi.story  of  the  work  of  the  Gov¬ 
ernment  in  the  great  sy.stem  of  recla¬ 
mation  in  the  arid  West,  Mr.  McAdoo 
thought,  amply  supported  the  exjiecta- 
tion  that  the  Government  could  put 
through  the  I'onservation  of  water  pow¬ 
er  for  the  needs  of  manufacturing  and 
transportation  and  the  welfare  of  the 
people  in  their  homes. 


Wasiunotov,  Augu.st  21. — The  Ad- 
mini.stration  Water  Power  bill  has  been 
taken  up  for  con.slderatlon  in  the 
House.  The  importance  of  water-power 
legislation  to  conserve  the  natural  re- 
.sources  for  the  next  generation  at  the 
same  time  that  adequate  provisions  is 
made  to  meet  the  tremendous  war 
needs,  was  emphasized  by  speakers  on 
both  sides  of  the  House.  The  Imyeratlve 
necessity  for  additional  iiower  for  war 
industries  at  a  time  when  the  man¬ 
power  is  so  much  depleted  was  empha- 
.sized  by  Secretaries  Houston,  Baker, 
and  I.xine,  at  hearings  before  the  special 
wate^-power  committee. 

A  new  bill,  H.  R.  12776,  has  been  In¬ 
troduced  by  Representative  Sims  for 
the  immediate  control  of  all  water  pow¬ 
er  in  the  United  States,  and  the  util¬ 
ization  of  power  obtained  from  same, 
for  the  war  period,  is  receiving  the 
consideration  of  the  Administration. 


PAPER  ACUTE  IN  MEXICO,  TOO 

Government  RaiKes  Import  Tax — El 
Demorrata  to  Suspend 
Mkxkx)  Citt,  August  27. — A  decree 
is.sued  by  the  Carranza  Government 
substitutes  for  the  tax  of  12  centavos, 
gold,  per  kilogram  on  print  paper  im¬ 
ports  a  30  per  cent  tax  in  kind.  The 
former  tax  was  alxiut  34  per  cent,  of 
the  market  price  of  paper  in  Mexico. 

Kl  Democrata,  the  leading  pro-Ger¬ 
man  periodical  in  the  republic,  publl.sh- 
ed  to-day  a  full-page  announcement 
stating  that  It  was  about  to  cease  pub¬ 
lication  because  of  the  difficulties  in  se¬ 
curing  paper  and  ink. 


Will  Hear  Paper  Labor  Case  on  Sept.  11 
Washinotox,  August  29. — The  Nation- 
.al  War  I..abor  Board  has  postponed  until 
September  11  the  hearing  In  the  case 
of  the  news  print  paper  Industry  work¬ 
ers.  This  action  was  taken  because  of 
the  absence  from  Washington  of  C.  A. 
Crocker  and  T.  M.  Guerin,  comprising 
the  section  of  the  board  which  has  had 
the  case  in  charge. 


ITALY  HAS  BIG  PAPER 
MAKING  INDUSTRY 


BusineKM  Increased  Since  War  Started  — 
Expects  to  Be  in  Potiition  to  Sup¬ 
ply  Own  Market  with  Raw 
Material 


Commerce  reports,  coming  from  Unit¬ 
ed  States  Consular  Agents  in  Italy,  dis¬ 
close  the  following  facts  regarding  the 
paper-making  indu.stry  in  that  coun¬ 
try: 

"It  is  estimated  that  the  Italian  pa¬ 
per  industry  u.ses  40,000  hors-'power, 
much  of  it  hydroelectric,  but  requires 
aiiout  150,000  tons  of  foreign  coal  for 
heating  and  drying,  and  is  dependent 
upon  foreign  manufacturers  for  much 
of  its  machinery.  A  considerable 
amount  of  raw  materials  for  manufac¬ 
turing,  except  rags,  and  mo.st  acces¬ 
sories,  such  as  felts,  rosin,  kaolin,  and 
coloring  materials,  come  from  abroad 
in  normal  times.  Three  factories  in 
Italy — at  Ferrara,  Mantua,  and  Cattan- 
zaro — produce  ceIlulo.se.  Their  total 
output  is  10,000  tons  per  year,  whereas 
in  1914,  90,000  tons  were  needed  to  sup¬ 
ply  the  trade.  The  production  of  pa¬ 
per  within  the  country  in  1914  was  va¬ 
riously  e.stimated  at  250,000  to  280,000 
ton.s,  of  which  only  a  .small  quantity 
was  exported.  The  Industry  is  one  of 
the  most  Important  in  the  Florence  dis¬ 
trict,  forty-two  mills  being  engaged  in 
it.  They  are  located  in  all  the  prov¬ 
inces  of  the  dl.strlct,  except  Reggllo- 
Emilia  and  Forll.  Seven  are  devoted 
exclusively  to  the  manufacture  of  pa¬ 
per  by  hand  and  two  to  making  sensi¬ 
tized  paper.  The  Indu.stry  was  not  par¬ 
ticularly  prosperous  before  the  war,  as 
manufacturers  were  handicapped  by 
foreign  competition,  particularly  that 
of  Germany  and,  in  a  lesser  de.gree,  of 
Austria;  but,  in  spite  of  thi.s,  there  was 
a  continuous  growth  In  the  number  of 
plants  and  output.  Thirty  years  ago 
there  were  no  wood-pulping  machines 
in  Italy:  In  1914  there  were  more  than 
100,  which  furnished  60,000  of  the  70,- 
000  tons  required  by  the  trade,  most  of 
it  from  poplar  trees  especially  planted 
to  supply  this  industry.  During  the 
war,  although  there  has  been  a  scarcity 
of  paper  in  Italy,  exports  of  printing 
and  cigarette  pape^  have  continued, 
principally  becau.se  prices  were  too  high 
for  the  Italian  market. 

“Some  progress  has  been  made  dur¬ 
ing  the  war  in  the  manufacture  of 
felts,  wire  netting,  and  some  other  ac¬ 
cessories.  A  movement  is  also  on  foot 
to  have  Italian  manufacturers  special¬ 
ize  in  paper  made  from  rags  and  from 
straw.  If  this  succeeds,  the  Italian 
market  in  such  papers  can  be  supplied 
from  raw  materials  within  the  country. 
In  Italy,  before  the  war,  68  per  cent, 
of  all  raw  materials  used  in  paper-mak¬ 
ing  was  of  foreign  origin.  About  480 
tons  of  paper-making  machinery  were 
Imported  in  1914." 


PEAT  CANT  BE  USED  FOR  COAL 


Experiment  in  Paper  Mill  Proves  a 
Failure. 

Boston,  Augu.st  29. — Charles  Sumner 
Bird,  of  Walpole,  Mass.,  formerly  owner 
and  publisher  of  the  Boston  Adverti.ser 
and  Bo.ston  Evening  Record,  after  many 
months  of  experimenting  with  peat  as  a 
substitute  fuel  product  for  coal  in  his 
paper  factory,  declares  he  is  absolutely 
convinced  that  it  is  useless.  He  advises 
again.st  spending  any  more  of  the  State's 
money  In  experimenting  with  this  prod¬ 
uct  until  a  study  has  been  made  of  the 
experience  In  other  countries. 


While  admitting  that  i>eat  has  been 
found  to  be  a  practical  substitute  for 
coal  in  Ireland,  Mr.  Bird  maintains  that 
its  production  in  this  country  would  be 
impracticable. 

"I  am  not  an  expert  In  peat,”  says  Mr. 
Bird,  "but  I  have  had  some  experience 
in  its  use.  Some  years  ago  I  constructed 
in  our  paper  mills  steam-producing  fur¬ 
naces  of  700  horsepower  to  prove  the 
commercial  value  of  peat,  which  was 
availaVile  in  large  quantities  from  a 
near-by  bog.  Xt  that  time  we  burned 
thou.sands  of  tons,  part  of  the  time  un- 
mlxed  and  part  of  the  time  mixed  with 
varying  proportions  of  bituminous  coal. 

“The  experiment,  lasting  months,  was  a 
di.smal  and  costly  failure. 

“In  no  country  of  the  world  has  peat 
proved  a  commercial  success  except  In 
Germany,  where,  in  one  or  two  locations, 
through  extraction  of  by-products  in 
connection  with  fuel  value.  It  has  been 
to  a  moderate  degree  a  flnancial  suc¬ 
cess.” 


UNIVERSAL  SERVICE 
STAFF  NOTES 


Runyon  Will  Cover  War  for  U.  S.  Cli¬ 
ents— Jackson  News  Added  to  List 
— Manager  Hargreaves  Gets 
Hero  Son’s  Croix  de  Guerre 


Damon  Runyon,  noted  as  star  all¬ 
round  writer  and  long  connected  with 
the  Hearst  newspapers,  has  gone  to  Eu¬ 
rope  as  a  war  correspondent  for  the 
Unlvensal  service. 

George  T.  Hargreaves,  general  niarw- 
ager  of  Universal  Service,  has  ju.st  re¬ 
ceived  from  the  French  Government 
the  Croix  do  Guerre  with  which  his  .son 
Paul  was  decorated  shortly  before  ho 
wa-s  killed  in  action  last  June. 

Edgar  A.  Waite,  bureau  manager  at 
San  Francisco,  has  been  transferred  to 
the  New  York  office  of  the  Universal 
News  Service.  L.  C.  Roberts  takes  his 
place  on  the  Coast. 

John  K.  Murray  has  been  added  to 
the  .staff  of  the  Wa.shington  bureau. 

H.  H.  Stan.sbury,  of  the  Washington 
.staff,  is  the  proud  father  of  a  new  baby 
boy. 

The  Jackson  (Mich.)  News  has  been 
added  to  the  growing  list  of  Universal 
Service  leased-wire  clients. 

E.  J.  Davies  is  now  in  charge  of  the 
Pittsburgh  bureau  of  Universal  Ser¬ 
vice. 

Robert  Welles  Ritchie,  noted  war  cor¬ 
respondent,  traveller,  and  noveli.st,  will 
join  the  staff  of  Universal  Service 
abroad  shortly.  He  is  scheduled  to 
cover  operations  of  the  French  army. 

William  H.  Johnson,  of  the  New 
York  office,  ha-s  entered  the  United 
States  army.  He  is  one.  of  the  princi¬ 
pals  in  “Yip,  Yip.  Yaphank,”  the  .show 
put  on  at  the  Century  Theatre  by  Camp 
ITpton  iwildlers. 


New  San  Antonio  Paper  on  September  1 
San  Antonio,  August  29. — The  Ex¬ 
press  Publi.shing  Company,  publisher  of 
the  San  Antonio  Dally  Express,  and 
which  is  preparing  to  establisli  an, af¬ 
ternoon  paper,  the  first  i.ssue  to  appear 
about  Septemlier  1,  has  announced  that 
Joseph  Emerson  Smith,  at  present  man¬ 
aging  editor  of  the  Dally  Expre.ss,  will 
be  managing  editor  of  the  afternoon  pa¬ 
per,  to  he  known  as  the  Daily  Evening 
News.  Mr.  Smith  will  al.so  exercise 
general  supervision  over  the  Express, 
but  J.  D.  Grant  will  be  managing  editor 
of  the  Express,  and  will  have  Immedi¬ 
ate  charge  of  its  editorial  departments. 
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Editor  8^  Publisher  for  August  31,  1913 


N.  Y.  NEWSPAPER  AD  MANAGERS 
ADOPT  STANDARD  OF  PRACTICE 

Big  Step  Forward  Is  the  Result  of  Organization  of  National 
Association — Comparative  Argument  in  Solicit¬ 
ing  to  Be  Discouraged 

SINCE  the  orRanizatiun  of  the  National  Association  of  Newspaper  Advertis. 
ing  managers  last  June  in  Chicago,  many  important  plans  have  been  in  the 
stage  of  development  by  its  officers,  and  the  first  and  possibly  the  Idggesl 
advanced  step  ever  taken  by  a  group  of  metropolitan  newspapers  was  the  adop¬ 
tion  of  a  "Standard  of  Practice"  for  advertising  departments  by  the  New  York 
division  of  the  association,  at  a  luncheon-meeting  held  at  Delmonico’s  on  Wed¬ 
nesday. 

A  committee,  consisting  of  Hal  F'ink,  of  the  Herald,  and  llol)ert  E.  Corneil 
of  the  World,  which  had  been  appointed  to  draft  a  resolution  incorporating  re. 
commendations  for  a  “Standard  of  Practice”  sugge.sted  the  following,  which  was 
unanimously  adopted; 

For  Ethical  Competitive  Methods 


"That  the  adevrtising  staffs  of  the 
affiliated  newspapers  be  instructed  that 
the  province  of  each  member  Is  prl- 


Harry  a.  Aiikrn, 
President. 


marily  and  fundamentally  THE  SEId.i- 
ING  OF  ADVEUTISING.  With  this 
thought  foremost,  the  reflected  atti¬ 
tude  of  all  newspaper  solicitors  will  lie 
essentially  toward  the  development  of 
increased  interest  and  space-consump¬ 
tion  as  affecting  newspaper  advertising 
with  attendant  ameliorated  conditions 
and  standardized,  ethically  competitive 
methods. 

“That  your  association — fully  recog¬ 
nizing  the  weakness  of  a  considerable 
I)ortion  of  the  solicitation  of  many  sales¬ 
men  of  newspaper  advertising  as  de¬ 
voted  in  wasteful  time  and  effort  to  an 
intensive  comparison  and  generally- 
accepted  unfriendly  di.scu8.slon  of  com¬ 
petitive  newspapers’  circulation  class, 
rates,  service  to  advertisers,  etc., — by 
word  and  action  seek  to  discourage  and 
eliminate  such  practices. 

"That  substituted  therefor,  in  the 
<lrafting  of  an  authoritative  Standard 
of  Practice,  shall  be  made  Inperatlve 
with  the  advertising  staffs  of  the  As- 
soeJation’s  affiliated  newspapers,  that  the 
integrity  of  such  newspapers’  rate 
cards  be  recognized  and  that  such  at¬ 
titude  be  continually  reflected  in  the 
relations  of  solicitors  with  advertisers. 
That  the  publishers’  sworn  statements 
be  accepted  as  the  standard  of  infor¬ 
mation  for  afliliated  newspapers’  cir¬ 
culation. 

“As  a  general  code  of  ethics,  your 
committee  recommends  also  incorpora¬ 
tion  of  the  following  resolution  adopted 
by  the  Newspaper  Departmental  at  the 
Convention  of  the  Associated  Adver¬ 


tising  Clubs  of  the  World,  at  Toronto, 
in  1914. 

“It  is  the  duty  of  the  newspaper: 

"(1.)  To  protect  the  honest  adver¬ 
tiser  and  the  general  newspaper  read¬ 
er  as  far  as  possible  from  deceptive 
or  offensive  advertising. 

“(2.)  To  .sell  adverti.sing  as  a  com¬ 
modity  on  the  ba-sis  of  proven  circu- 


W.  M<’K.  Harboi'R, 
Vice-President. 


lation  and  the  service  the  paper  will 
render  the  manufacturer  or  the  mer- 


^  Fred  Trimm, 
Secretary-Treasurer. 


chant;  and  to  provide  the  fullest  in¬ 
formation  as  to  the  character  of  such 
circulation,  and  how  procured. 


“(3.)  To  maintain  uniform  rates,  ac¬ 
cording  to  classifications,  and  to  pre¬ 
sent  these  rates,  as  far  as  po.ssihle,  on 
a  uniform  card. 

“(4.)  To  accept  no  advertising  which 
la  antagonistic  to  the  public  welfare. 

“(5.)  To  effect  the  largest  pos.sible 
co-operation  with  other  newspapers  in 
the  same  field  for  the  estaldishment 
and  maintenance  of  these  standards.” 

The  luncheon-meeting  turned  out  to 
be  an  excellent  form  of  round-taide 
di.scussion  and  many  questions  of  im¬ 
portance  to  the  New  York  newspapers 
were  talked  over.  President  H. 
Ahern,  of  the  New  York  Evening  I’o.st, 
who  is  al.so  the  president  of  the  Na¬ 
tional  A.s.soctatlon,  presided.  It  was  de¬ 
cided  to  hold  meetings  on  Tuesdays 
hereafter  and  to  send  out  invitations  to 
advertising  managers  of  newspapers 
within  a  radius  of  25  miles  of  New 
York  to  attend  the  next  gathering. 

One  more  officer  was  added  to  the 
as.suoiation.  Howard  Davis,  of  the 
American,  was  elected  to  the  executive 
committee.  The  other  executive  com¬ 
mittee  membens,  elected  two  week.s, 
ago,  are  ilenjamin  lJutterworth,  of  the 
Times,  William  F.  Ueynold.s,  of  the 
Hrooklyn  Standard  Union,  It.  H.  Cor¬ 
nell,  of  the  VV’orld,  and  J.  M.  Hoyle, 
of  the  Telegram. 

Harry  A.  Ahearn,  of  the  Evening 
Post,  is  pre.sident,  William  McK.  Har¬ 
bour,  cf  the  Globe,  is  vice-president, 
and  Fred  Trimm  of  the  Evening  Jour¬ 
nal  is  .secretary-treasurer. 

Pre.sident  Ahern  brought  up  the  mat¬ 
ter  of  advertising  managers  attending 
the  meetings  of  the  New  York  City 
Publisher.s’  Association  to  discuss  ad  • 
vertising  with  their  chief.s.  Instead  of 
this,  it  was  suggested  by  U.  H.  Palmer, 
secretary  of  the  Publisher.s’  A.s.s»)ciation, 
that  any  question  of  adverti.sing  might 
be  taken  up  with  i”dividual  publishers 
iH'fore  meeting.s,  which  would  accom¬ 
plish  the  .same  purpo.se. 

The  mutter  of  admitting  adverti.sing 
managers  of  cities  and  towns  outside 
the  .suburban  zone  was  laid  on  the  tabie 
to  await  action  of  the  national  body. 

Those  present  at  the  meeting  were: 
H.  A.  Ahern,  Evening  I’o.st;  Uols-rt 
H.  Cornell,  New  York  World:  Hal  Fink, 
Evening  World:  T.  F.  Hums,  Evening 
Mall;  H.  H.  Trimm,  Evening  Journal: 
John  Harry,  Evening  Post;  Howard 
Davi.s,  New  York  American;  J.  M. 
Hoyle,  Evening  Telegrani;  Davi.son 
Hrown,  Evening  Journal;  William  Oak¬ 
ley,  New  York  Ameudean. 

The  next  meeting  of  the  New  York 
Association  will  be  held  on  Septemljer 
10  at  Delmonlco’a 

The  National  Aa,sociation  has  called 
a  meeting  in  Chicago,  for  October  8, 
when  complete  organization  will  be  ef¬ 
fected. 


Col.  McCormick's  New  Command 
Col.  Robert  U.  McCormick,  of  the 
Field  Artillery  Service,  and  who  has 
been  in  active  service  from  the  begin¬ 
ning  of  the  war,  is  in  Washington.  It 
la  aaid  that  he  will  be  immediately  as¬ 
signed  to  the  command  of  an  artillery 
regiment  now  in  training  here,  but  soon 
to  see  active  service  abroad.  Col.  Mc¬ 
Cormick  is  one  of  the  owners  and  edi¬ 
tors  of  the  Chicago  Tribune. 


Son  Dead  in  France 
Boston,  Mass.,  August  18. — Word  has 
been  received  by  E.  A.  L.  Hill,  of  Read¬ 
ing,  a  Boston  newspaper  man,  that  his 
son.  Private  Stanwood  E.  Hill,  is  dead 
in  France  from  spinal  meningitis.  Pri¬ 
vate  Hill  was  a  conductor  on  the  Boston 
&  Maine  Railroad  at  the  outbreak  of  the 
war  and  enlisted  in  the  Fourteenth  Rail¬ 
road  Engineers.  He  had  been  in  the 
battle  zone  for  nine  months. 


CASUALTIES  ARE  NOT 
BEING  WITHHELD 

Gen.  March  .Assures  Senate  Military 
Committee  That  Reports  Are  With¬ 
out  Foundation  Scattering  of 
Men  Only  Cause  of  Delay 


Wasiiincton,  I).  (’.,  August  29. — Mem¬ 
bers  of  the  Semite  Military  Committee 
have  been  assured  by  General  March 
that  stories  of  great  uupulili.shed  Ameri¬ 
can  casualties  over.sias  were  wholly 
false,  and  tliat  all  casualtie.s  among  the 
Expeditionary  Forces  were  given  to  the 
public  as  proniidly  as  the  caliles  could 
transmit  them. 

The  sulijei't  of  casualties  was  brought 
up  by  the  Senator.s,  who  .said  they  had 
received  many  letters  from  persons  pro- 
fes.siug  to  have  complete  information 
that  was  In'ing  wilhheld.  (ienerai  Marcli 
explained  the  system  under  which  the 
families  of  men  mentioned  were  notified 
as  quickly  as  the  caliles  could  lie 
checked  find  the  complete  li.sts  tran.s- 
initted  to  the  newspapers  for  publication, 
’fo  avoid  giving  the  enemy  information 
as  to  the  casualties  on  a  given  ilate  or 
as  to  the  Identity  of  units,  the  names 
are  divided  among  the  daily  lists  for  the 
papers,  but  no  name  is  withheld. 

General  March  told  the  Uommittec 
that  liecaiise  wounded  Americans  had 
lK>en  taken  to  widely  .scattered  hospitals, 
many  of  tliem  Isdug  brigaded  with  Al¬ 
lied  troops,  consideralde  difficulty  was 
being  experienced  in  compiling  the  lists. 

(Canadians  Home  from  England 

'rhe  delegation  of  ('anadlan  news- 
paiK'r  men  who  h.ave  lieen  in  England 
and  France  for  the  past  two  months  to 
witness  the  war  operations  as  the 
gue.sts  of  the  British  (iovernmont,  re¬ 
turned  home  this  week.  The  party  was 
made  ui)  of  the  following:  W.  A.  Bu¬ 
chanan,  M.  P.  Eethbridge  Herald; 
Frank  (’arrel,  (.iueln'c  Telegraph;  Noel 
Cha.s.se,  Quelx-c  E’Evenement;  J.  H. 
Dougla.s,  Toronto  Mail  and  Empire;  W. 
It.  Given.s,  Kingston  Standard;  M.  R. 
Jennings,  Edmonton  Journal;  W.  F, 
Kerr,  Regina  Ix'ader;  E.  H.  Macklin, 
.Manitolia  Free  Press;  tlswald  May  rand, 
.Montreal  lai  Pre8.se  W.  R.  McCurdy, 
Halifax  Henild;  Alf  Miller,  London 
Free  I’re.ss;  W.  C.  Nichol.s,  Vancouver 
Province;  E.  Norman  Smith,  Ottawa 
Journal;  A.  tJ.  Penny,  Quebec  Chronicle; 
it.  L.  Richardson,  VVinniiM'g  Tribune; 
Fernand  Itinfret,  Montrear  Ia:  Canada; 
Chius.  Robillard,  Montreal  lot  Patrie;  J. 
Adjutor  Savard,  Quebec  Le  Soleil;  F.  1). 
L.  Smith,  'roronto  News;  VV.  J.  Southarn, 
Hamilton  Spectator;  J.  I,.  Stewurt, 
Chatham  World;  John  Weld,  London 
Farmers  Advocate,  and  J.  H.  Wood,  Cal¬ 
gary  Herald. 


Three  Newspaper  Men  Killed 
Two  New  York  Sun  men  are  reported 
us  dead  in  the  casualty  lists  this  week. 
They  are  Lieut.  Conrad  Crawford  and 
Lieut.  Quincy  Sharpe  Mills. 

Lieut.  Franklin  Fox,  formerly  with 
the  Boston  Herald,  the  Philadelphia 
Public.  Ledger,  was  killed  on  August  23 
in  an  aeroplane  accident  in  France. 


New  Owner  in  McAlester 
McAuester,  Okla.,  August  29. — Fred 
G.  C.  Owles,  of  Wi8con.sin,  has  pur¬ 
chased  a  half  Interest  in  the  Daily 
News-Capital,  and  will  succeed  George 
Held  as  business  manager.  Gus  Tinch, 
of  Tahlequah,  Okla.,  has  been  appoint¬ 
ed  managing  editor. 
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Editor  4  Puhliiher  for  August  SI,  1918 


AIRCRAFT  REPORTS 
CAN’T  GO  ABROAD 


Secretary  Baker  Fears  Giving  Certain 
Statislirs  to  Enemy  and  Mailing  Is 
Stopped  Despite  Inconvenience 
to  Newspapers 


Washington,  August  28. — Despite  the 
fact  that  no  prior  instructions  had 
been  issued,  the  Postal  Censorship  Board 
has  ordered  that  copies  of  newspapers 
and  all  other  publications  publishing 
the  Senate  report  on  the  aircraft  sit¬ 
uation  shall  not  be  allowed  to  go  out 
of  the  country  because  Secretary  of 
War  Baker  believes  certain  statistics 
therein  would  be  information  of  val¬ 
ue  to  the  enemy. 

While  the  Secretary  of  War  ruled 
against  particular  parts  of  the  report 
being  circulated  outside  the  United 
States,  however,  the  enforcement  of 
the  ban  was  not  under  his  direction. 
When  informed  that  the  order  had 
been  so  carried  out  as  to  cause  the 
maximum  inconvenience  and  without 
prior  notification  to  the  newspapers, 
Secretary  Baker  said: 

“1  had  nothing  to  do  with  the  man¬ 
ner  of  the  enforcement  of  the  cen¬ 
sorship  order.  1  was  asked  whether 
1  objected  to  any  portion  of  the  Sen¬ 
ate  sub-committee’s  report  going  out 
of  the  country.  1  replied  that  I  did 
not  think  that  any  of  the  figures  con¬ 
tained  in  the  report  dealing  with  the 
number  of  planes  should  go  abroad, 
for  military  reasona  I  interposed  no 
objection  to  any  other  part  of  the  re¬ 
port." 

It  was  ascertained  that  when  the 
Secretary,  in  response  to  the  inquiry 
made  him  through  official  channels  In¬ 
dicated  what  he  thought  should  not 
be  sent  to  foreign  readers  of  Ameri¬ 
can  newspapers,  steps  were  taken  in 
several  directions  to  respect  his  wish¬ 
es,  and  particularly  through  the  Cen¬ 
sorship  Board  in  the  Post  Office  De¬ 
partment,  of  which  Robert  L.  Maddox, 
former  Superintendent  of  the  foreign 
mails,  is  Chairman. 

Newspapers  have  been  having  sim¬ 
ilar  trouble  with  war  pictures  that 
Government  officials  fear  may  likewise 
give  military  information  to  the  ene¬ 
my.  A  great  many  editions  carrying 
such  photographs  have  been  stopped 
from  going  out  of  the  country  by  the 
postal  censora 

Notification  System  to  Be  Inaugurated 

As  a  result  of  the  confusion  a  more 
effective  system  of  notifying  editors 
when  official  documents  contain  matter 
not  to  be  permitted  to  leave  the  Unit¬ 
ed  States  is  being  arranged  by  the  War 
Department.  This  statement  was  au¬ 
thorized  to-day  by  the  War  Depart¬ 
ment.  There  is  no  Intention  on  the 
part  of  the  Military  Censor  of  lifting 
the  ban  on  the  aircraft  data,  and  many 
newspapers  having  heavy  foreign  mail 
circulation  have  been  i-equired  to  lift 
the  censored  matter  from  their  editiona 

The  Military  Censor  takes  the  position 
that  the  Senate  report  contained  valu¬ 
able  information  for  the  enemy,  and  the 
fact  that  the  report  was  an  official  pub¬ 
lic  document  spread  on  the  pages  of  the 
Congressional  Record  does  not  alter  the 
situation. 

The  War  Department's  position  is 
that  the  Senate  report  was  for  the  in¬ 
formation  of  Congress  end  the  Ameri¬ 
can  people,  but  that  under  circum¬ 
stances  will  foreign  circulation  be  per¬ 
mitted  on  the  numbers  of  machines 
started  or  abandoned,  the  number  now 
in  use  by  the  American  army,  whether 


of  French  or  American  make,  and  the 
time  of  starting  or  increasing  the  num¬ 
ber  of  planes  to  be  manufactured  in  the 
future. 

Senate  Assails  Censorship 

The  action  of  the  Postal  Censorship 
Board  was  assailed  by  the  Senate  yes¬ 
terday  by  Messrs.  Weeks  and  Dodge,  of 
Massachusetts,  Poindexter  of  Washing¬ 
ton,  Brandegee  of  Connecticut,  and 
Penrose  of  Pennsylvania.  Senator 
Weeks  even  proposed  to  put  before  the 
Senate  Printing  Committee  the  ques¬ 
tion  of  whether  or  not  the  Congres¬ 
sional  Record  would  be  stopped  from 
overseas  postage  because  the  aviation 
report  was  printed  in  that  publication, 
but  he  postponed  his  motion  imtil  an¬ 
other  day. 

Senator  Weeks  said  in  his  speech: 

"I  consider  it  my  duty  to  bring  this 
matter  to  the  attention  of  the  Senate 
because  it  directly  concerns  the  report 
of  the  sub-committee.  While  the  finan¬ 
cial  side  of  it  is  not  of  the  first  im¬ 
portance,  it  means  that  there  is  a  mass 
of  junk  in  every  post  office  in  the  coun¬ 
try.  The  newspapers  which  were  going 
abroad  In  their  regular  course  had 
many  thousands  of  dollars’  worth  of 
postage  on  those  papers  and,  of  course 
that  will  be  a  total  loss. 

"Naturally,  the  press  published  this 
report  and  without  any  notice,  con- 
trarywise,  this  action  was  taken  at 
11:30  o'clock,  after  the  morning  papers 
were  on  the  presses. 

"I  am  not  confident  that  there  is  not 
authority  for  this,  but  it  seems  to  me 
most  drastic  and  ill-advised,  and  in¬ 
tended  to  prevent  certain  information 
from  getting  into  the  enemy’s  hands, 
when  everybody  knows  that  informa¬ 
tion  published  in  the  press  and  Con¬ 
gressional  Record  is  well  known  to  the 
enemy  or  will  be,  and  there  cannot  be 
any  force  to  that  argument.” 

Senator  Brandegee  commented  on  the 
fact  that  the  report  was  printed  in  the 
Congressional  Record. 

"If,”  Mr.  Brandegee  wished  to  know 
from  the  Printing  Committee,  “the 
Congressional  Record  is  sent  abroad  to 
a  soldier — 1  send  it  myself — he  may  be 
captured,  and  the  Record  would  fall  in¬ 
to  the  hands  of  the  enemy.  Why,  then, 
is  not  the  Record  barred  from  foreign 
mails?  And  if  it  is  not  why  then  are 
the  newspapers?” 

"Does  not  the  wording  of  the  tele¬ 
gram  imply  that  the  purpose  of  the 
Government  is  to  conceal  from  the  sol¬ 
diers  what  the  enemy  already  knows?” 
was  suggested  by  Senator  Penrose. 

"The  purpose  is  plain,”  interjected 
Senator  Dodge.  “If  material  appears 
which  the  Government  says  can’t  be 
sent  abroad,  that  will  tend  to  make 
every  newspaper  refuse  to  publish  the 
matter.  The  only  people  in  the  world 
who  arc  interested  in  the  subject  and 
do  not  know  about  the  aircraft  business 
are  the  American  people.  The  condi¬ 
tion  is  perfectly  well  known  to  our  Al¬ 
lies  and  our  enemies. 

“All  Important  newspai>ers  send  cop¬ 
ies  of  their  editions  to  Elurope.  If  pub¬ 
lication  of  this  matter  prevents  their 
going  abroad,  costs  them  money,  loss 
of  postage,  and  all  that,  they  will  omit 
the  matter  nad  it  will  never  reach  the 
American  people.  That,  it  seems  to  me, 
is  the  real  trouble.” 

Senator  Weeks  said  be  thought  un¬ 
doubtedly  that  the  Congressional  Rec¬ 
ord  would  come  within  the  postal  order. 
He  moved  that  the  telegrams  be  refer¬ 
red  to  the  Printing  Committee  along 
with  the  requests  already  mentioned. 


Senator  Thomas  of  Colorado  asked 
that  the  business  of  the  draft  bill  be 
not  Interrupted,  but  Senator  Penrose 
remarked: 

“If  this  policy  Is  to  be  followed, 
what’s  the  use  of  debating  anything 
here?  If  publicity,  when  it  becomes 
disagreeable  to  certair  officials  of  the 
War  Department,  Is  to  be  prohibited  in 
every  newspaper,  magazine,  and  let¬ 
ter,  we  might  as  well  adjourn  the  Sen¬ 
ate  to-day  and  let  the  War  Department 
run  the  war  in  secret  session.” 


In  New  York  it  was  not  until  several 
hours  after  publication  that  the  local 
post  office  notified  the  newspapers  that 
editions  containing  the  aircraft  repiort 
would  not  be  accepted  for  mailing  to 
territory  outside  of  the  United  States, 
but  there  was  no  interference  with  do¬ 
mestic  circulation.  Post  office  officials 
say  they  have  no  further  rule  for  fu¬ 
ture  publications  of  the  sort. 

BROADER  POLICY  AS  TO 
NEWS  OF  THE  NAVY 


Secretary  Daniels  and  Admiral  Benson 
Establish  More  Intimate  Relations 
with  Newspaper  Men,  Revealing 
Plans  and  Operations 

(Bpeeial  to  Tbb  Bditob  and  Pdbusbkb.) 
Washington,  August  28. — A  forward 
step  for  the  establishment  of  more  In¬ 
timate  working  relations  between  the 
navy  and  the  newspapers  has  been 
taken  by  Secretary  of  the  Navy  Daniels 
and  Admiral  William  S.  Benson,  the 
chief  of  operations 
The  naval  chiefs  have  decided  upon 
a  policy  of  the  utmost  frankness  with 
the  press,  and  have  put  their  views  into 
active  practice  by  revealing  to  the 
group  of  Washington  correspondents 
who  cover  the  State,  War  and  Navy 
Departments  the  utmost  intimate  af¬ 
fairs  and  plans  of  the  naval  establish¬ 
ment. 

This  action  was  an  outgrowth  of  the 
recent  critcism  of  the  navy  arising  from 
the  operations  of  German  submarines  in 
American  waters.  Persons  unfamiliar 
with  the  scope  of  the  navy’s  part  in 
the  war  have  been  impatient  over  the 
continued  raids  t  on  fishing  smacks, 
schooners,  and  similar  small  craft,  and 
have  demanded  the  Instant  sinking  of 
the  U-boats.  From  this  has  grown  a 
feeling  on  the  part  of  many  editors 
that  the  navy  should  take  the  public 
into  its  confidence  relative  to  the  anti¬ 
submarine  measures  now  in  operation. 

Admiral  Benson  is  particularly  anx¬ 
ious  to  obtain  a  complete  understand¬ 
ing  with  the  newspapers,  but,  as  he  ex¬ 
plained,  it  is  not  possible  to  disclose  the 
programme  of  naval  operations. 
Admiral  Benson’s  Views 
“The  Secretary  and  myself  are  agreed 
that  the  navy  has  nothing  to  hide  from 
the  press,  and  we  are  anxious  to  dis¬ 
close  any  and  everything  we  are  doing 
for  the  information  of  your  editors,” 
he  told  the  correspondents.  “We  believe 
we  have  done  a  good  Job  in  the  navy, 
but  by  the  very  nature  of  naval  opera¬ 
tions  we  are  not  permitted  to  disclose 
what  we  have  done  or  are  doing.  It  is 
true,  no  doubt,  that  much  of  what  we 
are  doing  is  known  to  the  German 
Naval  Staff,  but  we  cannot  place  our¬ 
selves  in  the  position  of  assuming  they 
know  certain  things,  and  accordingly 
disclosing  facts  they  do  not  possess.” 

Admiral  Benson  then  disclosed  to  the 
correspondents  the  whole  story  of  what 
the  navy  Is  doing.  He  gave  numbers, 
places,  and  details  in  a  convincing  story 


of  the  navy’s  work  In  the  war;  an¬ 
swered  every  question  without  equivo¬ 
cation,  and  had  his  aides  dig  up  facts 
which  never  had  been  given  to  the 
public,  and  which  were  withheld  by  the 
correspondents  from  their  storiea 

When  he  had  completed  his  presenta¬ 
tion  of  facts.  Admiral  Benson  said: 

“Now,  I  have  told  you  everything  that 
I  recall  as  having  a  bearing  on  our 
work.  The  navy  has  nothing  to  conceal 
from  the  presa  We  have  made  some 
mistakes,  of  course,  and  are  apt  to  make 
othera  We  do  not  resent  critic!^  of 
them,  but  we  do  want  to  feel  that  when 
circumstances  arise  the  leading  news¬ 
papers  will  be  armed  with  definite  and 
official  information  on  which  to  base 
their  discussions  of  our  work.” 

Admiral  Benson  praised  the  American 
newspapers  for  their  observance  of  the 
voluntary  censorship,  which  he  held  to 
be  one  of  the  greatest  things  of  the  war. 
There  have  been  very  few  violations  of 
the  censorship,  although  one  or  two 
stories  printed  recently  have  over¬ 
stepped  the  bounds.  In  both  of  these 
instances  the  correspondents  have 
brought  them  to  the  attention  of  the 
Secretary  of  the  Navy  to  have  the  of¬ 
fenders  warned. 


Lieut.  McKee  Recovering  from  Gas 
Samuel  McKee,  one  of  the  editors  of 
the  New  York  Morning  Telegraph,  has 
received  word  from  his  son,  Dieut 
Samuel  McKee,  Jr.,  saying  that  he  has 
been  gassed  while  fighting  in  the  Marne 
battle  with  the  New  Kngland  division, 
and  that  he  is  in  a  hospital  recovering 
from  the  effects  of  mustard.  Dieut.  Mc- 
kee  is  in  the  104th  Infantry  of  the  New 
England  Division. 


Receiver  for  Paper  Company 
Thomas  H.  BaMcerville  has  been  ap¬ 
pointed  receiver  for  the  Paper  Prod¬ 
ucts  Corporation  of  America,  with 
headquarters  at  141  East  26th  Street, 
New  York,  dealing  in  pulp  and  paper 
producta  The  petitioning  creditors  are 
the  West  Virginia  Pulp  &  Paper  Com¬ 
pany,  the  Port  Huron  Sulphite  Paper 
Company,  and  the  Scientific  Engraving 
Company. 


Defiant  Turkish  Editor  Is  Here 
Smith  Gourdji  Bey,  former  president 
of  the  Ottoman  Official  News  .Agency, 
is  now  a  resident  of  New  York  city. 
This  Turkish  newspaper  man  Is  credit¬ 
ed  with  sacrificing  millions  of  dollars 
for  his  ideals.  He  scorned  German 
bribes  and  fled  to  America,  abandoning 
property  worth  2,000,000  marks.  The 
Germans  offered  him  160,000  a  year  to 
spread  their  propaganda,  but  he  re¬ 
fused. 


Newspaper  Souvenir 
The  Oklahoma  Daily  Oklahoman  pre¬ 
sents  to  its  friends  a  paper  knife  of  un¬ 
ique  design,  the  handle  of  which  is  em¬ 
bellished  with  a  picture  in  brass  of  the 
home  of  the  paper. 


Mauger  Was  on  the  Farm 
Des  Moines,  Iil,  August  21. — Martin 
Mauger,  advertising  solicitor  for  the 
Register  and  Tribune,  has  returned  to 
his  desk  after'  a  ten-day  vacation  in 
the  southern  part  of  the  State.  His 
face  gives  the  usual  signs  of  farm  life. 


New  Editor  in  Regina 
Regina,  Sask.,  August  29. — A.  M.  Ray¬ 
mond  has  become  news  editor  of  the 
Post,  coming  here  from  the  Toronto 
Star. 
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FLOYD  GIBBONS  TALKS 
TO  NEWSPAPER  MEN 

New  York  Press  Club  Tenders  Recep¬ 
tion  to  Wounded  War  Correspond¬ 
ent  of  Chicago  Tribune,  Who 
Warns  of  Hun  “Peace  Drive” 


Floyd  Gibbons,  war  correspondent  of 
the  Chicago  Tribune,  who  went  over  the 
top  with  the  marines  at  ChMeau- 
Thlerry,  and  was  wounded,  spending  un- 
forgetable  hours  lying  prone  in  No 
Man’s  Land,  was  tendered  a  reception 
by  the  New  York  Press  Club  on  Wed¬ 
nesday  evening. 

Exactly  two  weeks  before  the  war 
correspondents  who  cover  the  various 
fighting  fronts  in  France  had  given  Mr. 
Gibbons  and  Martin  Greene,  of  the  New 
York  Evening  World,  a  dinner  in  Paris. 
In  referring  to  this  occasion,  Mr.  Gib¬ 
bons  says:  "If  anything  occurred  on 
the  fighting  lines  that  night,  from  the 
sea  to  the  Alps,  Americans  had  to  de¬ 
pend  upon  the  official  communiques  for 
the  news — for  every  correspondent  was 
in  Paris.” 

Mr.  Gibbons  talked  "shop”  to  the  New 
York  newspaper  men.  recalling  numer¬ 
ous  droll  incidents  of  his  work  in  France. 
He  also  called  attention  to  what  he  con¬ 
siders  to  be  the  greatest  danger  now 
threatening  the  Allied  cause  in  America 
— the  prospective  German  "peace  drive.’’ 
He  warned  his  fellow-newspaper  men  to 
be  prepared  to  fight  this  menace  to  the 
limit,  and  to  defeat  German  purposes 
here  at  home  as  effectually  as  Hun  mili¬ 
tary  effort  is  being  defeated  in  France. 

Mr.  Gibbons  has  come  home  for  a 
"rest,”  during  which  he  will  fill  many 
engagements  as  a  lecturer,  presenting 
the  case  of  democracy  versus  autocracy 
from  the  standpoint  of  the  “doughboy” 
on  the  firing  lines.  He  is  a  speaker  of 
fine  gifts,  understanding  the  fine  art  of 
linking  the  grave  and  the  humorous. 

Among  the  stories  told  by  Mr.  Gibbons 
in  his  talk  at  the  Press  Club  was  one 
concerning  Secretary  Baker’s  visit  to 
France.  "The  Secretary  wore  the  first 
derby  hat  that  had  been  seen  on  the 
western  front  In  four  years,”  he  said. 
It  seems  that  preparations  had  been 
made  to  receive  the  Secretary  of  War 
at  a  certain  village  in  France  in  which 
is  located  a  college  of  instruction  for 
American  staff  officers.  A  company  of 
our  troops  awaited  his  arrival.  When  a 
big  touring  car  was  observed  coming 
down  the  road  at  high  speed  this  guard 
of  troops  was  lined  up  at  attention  to 
receive  Mr.  Baker.  When  the  car  ar¬ 
rived  Its  occupant  was  found  to  be 
Wales,  of  the  International  News  Ser¬ 
vice.  Another  car  was  sighted  and  the 
process  was  repeated.  This  car  brought 
Major  Frederick  Palmer,  the  press  offi¬ 
cer.  The  officer  In  command  then  lost 
interest,  and  when  Secretary  Baker 
finally  arrived  he  received  no  attention 
whatever  at  the  hands  of  the  military 
guard.  Mr.  Gibbons  referred  to  the  fine 
impression  made  everywhere  in  France 
by  Mr.  Baker  because  of  his  democratic 
manner  and  geniality. 

Mr.  Gibbons  referred  to  the  daring 
and  initiative  of  the  American  corre- 
spondents  at  the  ^ront,  and  cited  in¬ 
stances  where  thesi  men  had  faced 
deadly  perils  In  thcii  pursuit  of  news. 
Lincoln  Eyre,  he  .said,  had  dared  death 
in  helping  to  care  for  American  wound¬ 
ed.  Junius  Wood,  of  tha  Chicago  Daily 
News,  had  gone  over  the  top  with  the 
troops.  H.  G.  Wales,  of  the  I.  N.  S.,  had 
gone  over  the  German  lines  in  an  ob¬ 
servation  airplane.  These  in.stances,  he 
explained,  were  merely  typical  of  the 
work  the  correspondents  are  doing  all 
the  time. 


Com  Belt  Farmer  to  Des  Moines 
Des  Moines,  la.,  August  27. — The 
Cora  Belt  Farmer  is  moving  to  Des 
Moines,  from  Waterloo,  and  will  take 
quarters  in  the  People’s  Popular  Month¬ 
ly  Building.  The  paper  will  be  print¬ 
ed  on  this  magazine’s  press.  The  first 
issue  to  be  published  from  the  Des 
Moines  plant  will  be  the  September 
number,  although  it  will  be  a  matter 
of  a  month  or  six  weeks  before  the  of¬ 
fices  are  completely  transferred.  Of¬ 
ficers  of  the  Corn  Belt  Farmer  state 
that  there  is  no  change  in  manage¬ 
ment,  ownership,  or  representation. 
The  move  is  for  the  sole  purpose  of 
improving  press  and  mailing  facilities 
and  to  centre  their  large  volume  of 
Iowa  circulation  in  the  first  and  second 
zones.  Paul  B.  Talbot  will  continue  in 
charge  of  advertising,  as  well  as  oc¬ 
cupying  the  chair  of  publisher  pro- 
tem,  until  Capt.  Harry  B.  Clark  re¬ 
turns  from  active  service  in  the  army. 


Buffalo  Correspondents  Organize 
Buffalo,  N.  Y.,  August  29. — Nearly 
100  correspondents  of  the  Buffalo  Eve¬ 
ning  News,  representative  of  the  News 
territory  in  western  New  York,  Penn¬ 
sylvania,  and  Ontario,  attended  an  edi¬ 
torial  conference  in  the  Hotel  Statler 
last  week,  and  in  addition  to  offering 
suggestions  for  improving  their  service 
to  the  paper  and  the  paper’s  usefulness 
to  its  readers,  listened  to  addresses  by 
Edward  H.  Butler,  editor  and  publisher, 
and  John  D.  Wells,  managing  editor, 
and  formed  the  Buffalo  Evening  News 
Correspondents’  Association.  The  of¬ 
ficers  are:  President,  B.  H.  Snover,  Al¬ 
bion;  vice-presidents,  C.  J.  Shults,  Go- 
wanda;  K.  C.  Hill,  Cuba;  T.  E.  Brun- 
dage,  Lockport;  J.  J.  Maney,  Batavia; 
John  Ray,  Bridgeburg,  Ont.;  Ross 
Knapp,  Smethport,  Pa.;  secretary-trea- 
surer,  Mrs.  Nancy  Hamilton  Ebenezer. 


New  Weekly  Paper  for  Greeks 
A  new  weekly  newspaper  for  Greeks 
in  the  United  States  has  appeared  in 
New  York  city  under  the  title  of  “The 
Liberal.”  It  Is  a  four-page  paper,  two 
pages  of  which  are  printed  in  English 
and  two  in  Greek.  Its  object  is  to  pro¬ 
mote  American  ideals  among  Greeks.  It 
is  hoped  eventually  to  make  a  daily 
paper  of  it.  State  Senator  Robert  R. 
Lawson,  of  Brooklyn,  is  president  of  the 
Phileleftheros  Printing  &  Publishing  As¬ 
sociation,  Inc.,  which  publishes  the  new 
American-Hellenic  newspaper  at  1368 
Broadway.  Other  officers  are:  Harrison 
C.  Glore,  vice-president  and  counsel; 
John  Panagoulopoulos,  treasurer;  Mich¬ 
ael  Theodoropoulos,  secretary;  Nicholas 
G.  Sakellarios,  editor,  and  Z.  Ch.  Za- 
firidcs,  business  manager. 


Clausen  Hurt  by  Trolley 
While  attempting  to  board  a  Brooklyn 
trolley  car  Saturday  afternoon,  James 
Glausen,  war  editor  of  the  New  York 
American,  was  squeezed  between  the 
.side  of  the  car  and  an  iron  pillar  ad¬ 
joining  the  car  tracks,  receiving  con¬ 
tusions  of  the  back.  He  was  taken  to 
the  hospital  temporarily,  but  later  he 
left  unassisted  for  his  home. 


Little  Left  All  to  Son 
SriwNTON,  Pa.,  August  24. — 'fhe  will 
of  the  late  Richard  Little,  publisher  of 
the  Scrantonian,  disposes  of  an  estate 
of  1200,000.  The  widow  is  given  the 
entire  Income  until  her  son,  Richard 
jr.,  becomes  twenty-one  years  of  age. 
He  is  then  to  be  given  the  entire  stock 
in  the  publishing  company  held  by  his 
father. 


All  Wort}i  Knowing  About  Elkhart 
Elkhart,  Ind.,  August  29. — On  the 
recent  occasion  of  the  Elkhart  Truth’s 
moving  into  its  $30,000  new  home  and 
to  recapitulate  for  Elkhartans  and 
point  out  for  outsiders  the  reasons  why 
Elkhart  is  so  good  a  place  to  live  in, 
the  Truth  editorial  staff  gathered  up 
enough  facts  to  fill  a  splendid  “New 
Home  Souvenler”  booklet  that  has  been 
given  country-wide  distribution.  The 
Truth’s  enterprise  has  elicited  general 
commendation  and  has  furnished  its 
city  with  about  the  best  bit  of  adver¬ 
tising  it  has  ever  enjoyed.  The  Truth 
is  owned  by  Andrew  H.  Beardsley  and 
Carl  D.  Greenleaf.  Tom  H.  Keen  is 
editor  and  managing  editor  and  Harry 
Sibbet  is  business  man.ager. 


Harry  Yought  Convalescing 
Harry  D.  Vought,  former  newspaper 
man  and  now  secretary  of  the  New 
York  Railroad  Club,  secretary-treasurer 
of  the  Central  Railway  Club,  ami  secre¬ 
tary  of  the  Master  Boiler  Makers’  As¬ 
sociation,  has  been  a  patient  of  St. 
Mary’s  Hospital,  Orange,  N.  J.,  for  the 
past  six  weeks,  where  he  has  undergone 
two  very  serious  and  dangerous  opera¬ 
tions.  His  recovery  for  a  time  was  very 
uncertain.  Mr.  Vought’s  friends  will  be 
glad  to  know  that  the  terrible  ordeal 
through  which  he  passed  has  ended  in 
his  convalescing,  and  it  is  hoped  within 
the  next  ten  days  it  will  be  po.ssible  to 
remove  him  to  his  home,  295  Orange 
Road,  Montclair,  N.  J. 

New  Ad  Manager  in  Aberdeen 
Aberdeen,  Wash.,  August  24. — Otis  D. 
Hall,  for  years  advertising  manager 
for  the  World,  has  severed  his  connec¬ 
tion  with  the  paper  to  enter  business 
for  himself,  having  formed  a  partner¬ 
ship  with  H.  M.  Blodgett,  In  the  Aber¬ 
deen  Printing  Company,  a  commercial 
printing  concern.  Mr.  Hall’s  resigna¬ 
tion  has  led  to  a  reorganization  of  the 
World  staff.  L.  B.  Phillips,  for  some 
time  Mr.  Hall’s  assistant,  has  been 
named  advertising  manager,  and  Bert 
McKern,  for  years  a  member  of  the 
World  mechanical  staff,  has  been  ap¬ 
pointed  manager  of  the  job  printing  de¬ 
partment. 


Oil  Trade  Papers  Reorganized 
Houston,  Tex.,  August  28. — Directors 
of  the  Gulf  Publishing  Company,  pub¬ 
lisher  of  the  Texas  Oil  News  of  Houston 
and  Dallas,  have  accepted  the  resigna¬ 
tion  of  F.  B.  Mitchell  as  president  and 
business  manager,  who  resigned  to  en¬ 
ter  the  officers’  training  camp  at  Fort 
Hancock,  Ga.  R.  L.  Dudley,  who  has 
been  vice-president  and  editor  for  near¬ 
ly  two  years,  was  made  president.  He 
will  continue  to  act  as  editor  and  also 
will  take  over  the  duties  of  business 
manager.  C.  E.  Glrten  was  elected  vice- 
president  and  C.  E.  Lane  was  oilded  to 
the  board  of  directors. 


Private  H.  B.  Guest  Shot  in  Arm 
Ottawa.  Ont.,  August  27. — Advices  re¬ 
ceived  here  state  that  Pte.  H.  B.  Guest, 
a  former  member  of  the  Ottawa  Press 
Gallery,  has  been  wounded  in  action  in 
France.  Pte.  Guest  sustained  a  gunshot 
wound  in  the  elbow.  Previous  to  en¬ 
listing  Pte.  Guest  was  the  Ottawa  rep- 
re.sentative  of  the  Montreal  Daily  Mail 
and  the  Montreal  Evening  News.  His 
relatives  reside  in  Winnipeg. 


Providence  Tribune  Representatives 
The  repre.sentatlon  of  the  Providence 
(R.  I.)  Tribune  has  been  resumed  by 
Ralph  R.  Mulligan,  of  New  York,  and 
C.  J.  Anderson  In  Chicago. 


NORTHCLIFFE  HOST  TO 
JOURNALISTS 

Criticises  Secrecy  of  the  British  Censor¬ 
ship  and  Says  that  Every  Pacifist 
Paper  in  Great  Britain  Is 
Subsidized 

London,  August  21. — Lord  Novthclifle 
entertained  at  luncheon  on  Augu.st  16,  a 
number  of  the  visiting  Canadian,  Aus¬ 
tralian  and  American  newspaper  men, 
who  are  here  as  guests  of  the  British 
Government.  Besides  the  editors  there 
were  present  the  Earl  of  Reading,  Brit¬ 
ish  Ambassador  to  the  United  States; 
Premier  Hughes,  of  Australia;  Premier 
Massey,  of  New  Zealand,  and  Premier 
Borden  of  Canada,  the  Australian,  Ca¬ 
nadian,  and  New  Zealand,  High  Com¬ 
missioners  and  a  large  number  of  other 
prominent  citizens  of  the  Dominions. 

In  toasting  his  guests.  Lord  North- 
cliffe  said  that  the  way  the  Colonials 
had  been  coming  over  to  help  the  old 
country  was  one  of  the  most  touching 
things  in  history.  Lord  Northcliffe 
criticised  the  secrecy  of  the  British 
censorship,  by  reason  of  which,  he  said, 
the  world  had  never  realized  the  mag¬ 
nitude  of  Great  Britain's  silent  efforts 
The  best  proof  of  what  Great  Britain 
had  done,  he  continued,  existed  in  the 
casualty  lists,  which  the  censor  did  not 
permit  to  become  known  to  the  peo¬ 
ple  of  Great  Britain  or  her  alliea  The 
Germans  knew  the  extent  of  the  British 
losses  to  a  man,  he  said. 

Lord  Northcliffe  concluded  by  saying 
that  every  pacifist  newspaper  in  Great 
Britain  was  subsidized. 


Dingwall  Remembered  Employes 
Milwaukee,  Wis.,  August  31. — The 
late  Alexander  W.  Dingwall,  former 
Milwaukee  newspaper  man  and  at  the 
time  of  his  death  a  New  York  threatri- 
cal  man,  left  an  estate  of  $1,000,000.  W. 
M.  Goddard  of  New  York,  Mr.  Dingwall’s 
secretary,  was  bequeathed  $5,000.  A 
bequest  of  $2,000  was  made  to  Wlllia.n 
Downes,  who  is  described  in  the  will  as 
"my  faithful  employe.”  About  $20,- 
000  was  left  to  Henry  N.  Cary,  Chicago, 
with  directions  to  distribute  it  among 
various  friends  of  Mr.  Dingwall.  The 
remainder  of  the  estate  was  bequeath¬ 
ed  to  relativea 


Adventist  Paper  Claims  a  “Beal” 
Providence,  R.  I.  August  29.— The 
Westerly  Daily  Sun  claims  to  be  the 
first  paper  in  the  country  to  tell  the 
story  last  Sunday  of  the  great  victories 
on  the  French  front,  the  capture  of 
36,000  Germans  and  hundreds  of  guns, 
the  news  being  told  in  print  from  twelve 
to  fourteen  hours  earlier  than  in  any 
other  community  in  the  country.  The 
reason  for  this  is  that  the  paper  is  con¬ 
ducted  as  a  Seven-Day  Adventist  paper 
and  Is  printed  every  afternoon  in  the 
week  except  Saturday. 


Lieut.  Sampers  Wounded 
IJeut.  Harry  P.  Sampers,  who  is  a 
son  of  J.  H.  Sampers,  editor  of  the 
Courrier  des  Etats-Unls,  of  New  York, 
has  been  shell-shocked  a  second  time. 
Lieut.  Sampers  is  a  1917  Plattsburg 
graduate.  He  was  shell-shocked  the 
first  time  last  May.  He  is  now  In  a 
base  hospital  behind  the  American  line. 


Gardner  Cowles  Is  in  Colorado 
Des  Moines,  la.,  August  17. — Gardner 
Cowles,  publisher  of  the  Register  and 
Tribune,  is  taking  an  outing  with  his 
family  and  relatives  at  Estess  Park, 
Colorado. 
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Western  Canada  Circulation  Managers  in  Recent  Annual 
Convention  at  F.dmonton 

Front  row,  left  to  right — F.  E.  Henderson,  Vancouver  Province;  R.  R.  Leitch, 
r^monton  Journal;  J.  F.  Sweeney,  Winnipeg  Free  Press;  A.  J.  Hilliker,  Calgary 
Herald;  G.  S.  Porter,  Saskatoon  Star;  T.  H.  Kay,  Medicine  Hat  News. 

Back  row,  left  to  right — A.  G.  Go  wan,  Winnipeg  Free  Press;  J.  A..  McNeill, 
Edmonton  Bulletin;  W.  A.  Scott,  Calgary  Albertan. 


NEWSDEALERS  BACK 
DOWN  ON  "STRIKE” 


But  the  Tribune  Will  Organize  Its  Own 
Delivery  System,  at  $1.20  Per  Hun¬ 
dred,  Under  Berthold 
Yokel’s  Direction 


The  strike  threat  of  New  York  news¬ 
dealers,  told  of  last  week  by  the  Editor- 
PuBUfaHER,  because  of  objections  to  the 
prices  of  New  York  newspapers,  failed 
to  materialize,  and,  likewise,  the  boy¬ 
cott  instituted  against  the  Hearst  news¬ 
papers  petered  out  completely  in  a  day 
or  so,  when  the  other  publishers  of  city 
newspapers  refused  to  supply  the  boy- 
cotters  with  papers,  with  the  coopera¬ 
tion  of  the  American  News  Company, 
and  the  Mayor  began  to  cancel  dealers’ 
licen.ses.  Last  Friday  the  dealers  de¬ 
cided  to  back  down  in  their  demands, 
and  arc  now  handling  all  publications 
as  usual. 

One  important  development  of  the 
situation  is  that  it  has  led  to  the  New 
York  Tribune’s  deciding  to  organize  its 


Bekthoui  Yokel. 

own  delivery  system.  As  told  last  week 
by  The  Editor-Pubushek,  the  Tribune 
met  the  demands  of  the  dealers  and  re¬ 
duced  its  dealer  price  from  $1.40  to  $1.20 
per  hundred  copies.  Immediately  the 
American  News  Company,  the  principal 
distributer  of  New  York  newspapers, 
declined  to  handle  the  paper  at  the  low¬ 
er  figure,  which  left  the  Tribune  to  its 
own  resources. 

The  Tribune  has  decided  to  take 
matters  into  its  own  hands,  and,  with 
its  own  delivery,  will  maintain  the 
$1.20  price. 

The  new  method  of  delivery  is  to 
take  effect  Monday,  September  2,  if  all 
arrangements  can  be  completed  by  that 
time.  If  the  plans  require  further  per¬ 
fection,  deliveries  will  probably  be  con¬ 
tinued  by  the  present  distributers,  the 
American  News  Company,  until  every¬ 
thing  is  in  readiness  at  the  Tribune  of¬ 
fice. 

Berthold  Yokel,  formerly  circulation 
manager  of  the  New  York  American, 
has  been  appointed  assistant  to  George 
Gernor  Rogers,  general  manager  of  the 
Tribune,  and  has  been  placed  in  charge 
of  circulation  and  allied  departments 
connected  with  the  sale  and  distribu¬ 
tion  of  the  New  York  Tribune. 

NicholauB  Meyer,  former  manager  of 
the  Interborough  News  Company,  will 
devote  his  entire  attention,  under  the 
direction  of  Mr.  Yokel,  to  the  equip¬ 


ment  of  the  service  as  it  i>ertains  to 
the  wagons,  machines,  drivers,  etc.,  to 
carry  out  this  task. 

Both  these  men  are  expert  in  their 
lines,  and  say  they  will  leave  no  stone 
unturned  to  place  the  Tribune  in  the 
hands  of  the  trade  in  competition  with 
the  American  News  Company,  which 
is  the  general  distributer  for  nearly  all 
New  Y'ork  morning  newspapers. 

The  new  price  announced  by  the 
Tribune  includes  a  free  delivery,  with¬ 
out  service  charges,  to  the  trade.  Con¬ 
siderable  interest  is  excited  in  this  ven¬ 
ture,  because  the  task  is  an  enormous 
one  to  be  undertaken  by  one  newspa¬ 
per — the  present  deliveries  in  the  morn¬ 
ing  being  made  at  joint  expense,  all 
papers  bulking  their  commodities  in  the 
different  runs  and  utilizing  the  same 
equipment  for  the  .service. 


ATLANTA  PAPERS  GO 
TO  FIVE  CENTS 


Sunday  Editions  Will  Sell  for  Seven 
Cents  —First  Step  in  Movement 
That  May  Soon  Be 
Countrywide 


Atlanta,  Ga.,  August  26. — Both  At¬ 
lanta  afternoon  newspapers,  the  Jour¬ 
nal  and  the  Georgian,  announced  to¬ 
day  that,  effective  September  1,  the 
street  sale  price  wili  be  increased  from 
three  to  five  cents  for  the  daily  edi¬ 
tion  and  from  five  to  seven  cents  for 
the  Sunday  editions.  Yearly  subscrip¬ 
tions  wili  be  advanced  about  $1.75. 

The  Constitution,  the  only  morning 
paper,  remains  at  five  cents  for  daily 
editions,  but  Sunday  editions  will  be  in¬ 
creased  to  seven  cents,  with  an  ad¬ 
vance  in  subscription  rates  correspond¬ 
ing  to  the  new  rates  of  the  afternoon 
papers. 


Newsdealers  Must  Be  Licensed 
East  Orange,  N.  J.,  August  29. — Final 
action  wili  be  taken  on  September  9  by 
the  City  Council  on  an  ordinance  re¬ 
quiring  all  newsdealers  to  obtain  a  li¬ 
cense  from  the  Mayor,  for  which  they 
must  pay  $5.  The  ordinance  is  described 
as  drawn  “for  the  purpose  of  revenue." 
Provision  is  made  for  revocation  of  any 
license  in  case  German  language  or 
other  publications  tending  to  incite  se¬ 
dition  are  sold  during  the  period  of  the 
war,  the  judgment  being  loft  to  the  May¬ 
or  solely.  The  ordinance  contemplates 
no  punitive  action  for  past  offenses,  ac¬ 
cording  to  Councilman  Frank  B.  Colton. 


ALL  BALTIMORE  "P.  M.” 
PAPERS  2  CENTS 


The  Sun  Has  Made  Four  Increases  in 
a  Year  and  a  Half  with  No 
Material  Circulation 
Loss 


Baltimore,  August  26. — All  three  of 
Baltimore’s  evening  newspapers — the 
News,  Star,  and  Evening  Sun — to-day 
announced  an  advance  in  price  from 
one  cent  to  two  cents,  due  to  the 
mounting  cost  of  white  paper  and  gen¬ 
eral  charges  of  newspapers. 

Si)eaking  of  the  price  situation  to  the 
Editor-Publisher,  Paul  Patterson,  busi¬ 
ness  manager  of  the  Baltimore  Sun, 
sr.id: 

’’This  means  that  all  Baltimore  dai¬ 
lies  will  be  two  cents  everywhere.  The 
Sun  will  continue  to  have  a  combina¬ 
tion  carrier  rate  for  its  three  issues 
at  25  cents  a  week. 

“If  you  recall,  the  Sun  for  a  number 
of  years  was  working  on  the  Kansas 
City  Star  plan  of  13  papers  for  10 
cents  a  week  and  this  price  was  in 
force  until  February,  1917.  Since  that 
time  the  Sun  has  made  four  increases 
in  the  carriers’  prices — first  making  the 
weekly  carrier  rate  *18  cents  and  then 
jumping  the  first  of  January  of  this 
year  to  15  cents,  with  the  retail  price 
one  cent  a  copy  for  both  issues.  From 
June  10,  the  morning  Sun  was  made  2 
cents  a  copy  in  the  city  and  the  car¬ 
rier  rate  was  pushed  up  to  20  cents  a 
week,  and  now  another  5  cents  is  to 
be  added  to  it  on  September  1.  “It 
is  very  gratifying  that  these  first  three 
increases  have  been  made  without  any 
loss  of  carrier  circulation.  We  are  con¬ 
fident  that  the  new  rate  will  make  no 
material  difference.” 


Higher  Rates  on  Wood  Pulp 
Ottawa,  Can.,  August  29. — The  Rail¬ 
way  Board  has  ordered  an  increase  In 
the  through  commodity  rates  on  wood- 
pulp  from  Bromptonville,  Que.,  to  Fort 
Frances,  Ont.,  to  33  cents.  This  gives 
the  railways  the  benefit  of  the  recent 
increase  of  approximately  20  iier  cent, 
in  freight  rates  on  this  particular  com¬ 
modity.  The  judgment  explains  that 
the  Fort  Frances  Pulp  &  Paper  Com¬ 
pany,  owing  to  the  increased  demand 
for  news  print  for  papers  published  in 
Western  Canada  and  to  a  lessening  In 
its  supply  of  pulpwood  on  account  of 
low  water  In  the  Rainy  River,  has  been 
compelled  to  buy  pulp  from  Eastern 
mills. 


AIRSHIP  DELIVERY  TO 
COME  AFTER  WAR 


Canadian  Circulator  Predicts  Revolution 
in  Distribution  of  Newspapers — Be¬ 
lieves  Use  of  High-Power  Machines 
Feasible — Will  Enlarge  Radius 

G.  S.  Porter,  circulation  manager  of 
the  Saskatoon  (Sask.)  Daily  Star,  in 
the  course  of  his  talk  at  the  recent  con¬ 
vention  of  the  Western  Circulation 
Managers,  held  at  Edmonton,  Alberta, 
predicted  that  in  the  after-war  period 
the  great  dailies  would  utilize  aero¬ 
planes  for  the  quick  distribution  of 
newspapers  in  distant  territory. 

He  referred  to  the  air  mail  service 
lately  established  between  Washington 
and  New  York  as  the  forerunner  of 
greater  developments  in  this  direction. 
He  does  not  believe  that  the  great 
fieets  of  air  machines  are  to  be  scrap¬ 
ped  after  the  war,  but  that  they  will 
be  used  in  the  transportation  of  mail 
in  all  of  the  progressive  countries. 

He  forecasts  the  time  wnen  after¬ 
noon  papers  can  be  distributed  on  the 
day  of  publication  within  a  radius  of 
several  hundreds  of  miles,  and  without 
other  than  a  reasonable  added  expense. 
He  sees  in  the  aeroplane  the  solution 
for  the  newspapers  of  western  Canada 
of  the  problem  of  quick  distribution 
over  great  distances. 


3  CENT  PRICE  IN  CONNECTICUT 


Twenty  Dailies  Now  at  That  Figure  or 
^  Soon  Will  Be 

Waterbury,  Conn.,  August  29. — ^The 
following  resolution  has  been  passed  by 
the  Dally  Newspaper  Publishers’  Asso¬ 
ciation  of  Connecticut; 

“Resolved,  That- under  present  condi¬ 
tions  of  newspaper  making  the  members 
of  the  D.  N.  P.  A.  of  Connecticut  be¬ 
lieve  that  it  will  not  long  be  possible 
for  Connecticut  daily  newspapers  to 
maintain  two  cents  as  the  standard  re¬ 
tail  price  per  copy,  and  prudent  man¬ 
agement  requires  that  prices  shall  be 
advanced  as  soon  as  possible  to  three 
cents  per  copy.” 

And  the  following  Connecticut  dally 
newspapers,  hitherto  selling  at  two 
cents,  have  signified  their  Intention  of 
going  to  three  cents,  at  the  time  indi¬ 
cated: 

Waterbury  Democrat,  September  1. 

Waterbury  Republican,  September  1. 

New  Britain  Record,  soon. 

Naugatuck  News,  in  early  fall. 

Danbury  News,  later  In  year. 

New  London  Day,  later  in  year. 

Ansonia  Sentinel,  in  eaily  fall. 

Torrington  Register,  in  autumn. 

Norwalk  Hour,  September  1. 

South  Norwalk  Sentinel,  September  1. 

Bridgeport  Post,  about  September  1. 

Bridgeport  Telegram,  about  Septem¬ 
ber  1. 

Bridgeport  Standard-American,  about 
September  1. 

The  following  Connecticut  dally  news¬ 
papers  are  already  selling  at  three  cents 
a  copy: 

Hartford  CouranL 

Hartford  Times. 

Hartford  Post 

Meriden  Journal. 

Waterbury  American. 

New  Britain  Herald 

Wllllmantic  Chronicle  went  to  three 
cents  August  5. 


Sunday  Paper  Started  in  Franklin 
Franklin,  Pa.,  August  28. — ^The  Eve¬ 
ning  Herald  has  established  a  Sunday 
edition,  with  United  Press  Service. 


13 


Editor  Publisher  for  August  31,  1918 


ADVERTISING  HAS  SOLD  WESTERN 
UNION  SERVICE  TO  PEOPLE 


Under  Progressive  Policy  Instituted  by  Theo.  N.  Vail  the  Big 
Corporation  Utilized  the  Magic  of  the  Printed  Word 
^ — Results  Have  Been  Amazing 

Hy  H.  li.  OiirMMONi). 

SEVEN  years  of  constant,  constructive,  educational  advertising  in  newspapers, 
magazines,  and  booklets,  has  proved  to  be  one  of  the  best  investments  ever 
made  by  the  Western  Union  Telegraph  Company. 

Advertising  is  a  branch  of  the  business  of  telegrai)hing  that,  for  years,  was 
con-sideied  utterly  a.side  from  any  worthy  consideration,  but  has  been  applied  so 
succes.stully  that  there  is  no  longer  any  doubt  as  to  the  advisability  of  large  cor¬ 
porations  going  after  busine.ss  through  this  medium  of  npi)eal. 

What  Advertising  Has  Done  for  the  Western  Union 


Some  data  and  statistics  regarding 
the  results  obtained  will  prove  of  prac¬ 
tical  value  to  advertising  men,  as  welt 
as  a  good  selling  argument  in  inducing 
other  big  companies  to  get  busine.ss 
this  way.  Theodore  N.  Vail  is  the  man 
who  formulated  an  advertising  policy 
for  the  Western  Union. 

The  figures  given  here  are  all  authen¬ 
tic,  and  come  from  the  annual  reports 
issued  by  the  VV'estern  Union  Telegraph 
Company.  However,  these  reports  do 
not  refer  in  any  way  to  advertising  as 
being  a  part  of  the  programme,  and 
this  article  is  intended  to  link  the  prog- 
re.ss  noted  to  the  reason  for  that  prog- 
resit. 

From  its  very  start,  the  We.stern  Union 
Telegraph  Co.  was  a  corporation  run 
by  "practical”  men,  corporation  men, 
men  who  bulled  their  way  through 
things,  wedded  to  their  business,  wed¬ 
ded  to  their  company,  loyal,  bull-head¬ 
ed,  narrow-minded,  and  hide-bound. 

The  president  of  the  company,  who¬ 
ever  he  might  be,  could  harken  back  to 
the  day  when  he  left  school,  half-edu¬ 
cated,  and  .started  in  as  ’a  messenger 
boy.  He  could  trace  his  progress 
through  the  trying  days  of  his  “ham" 
experience  when  he  was  learning  the 
difference  between  a  dot  and  a  dash. 
He  could  remember  when  he  was  a  reg¬ 
ular  operator,  a  chief  operator,  a  wire 
chief,  a  manager,  a  superintendent,  and 
so  on  up.  His  success  had  been  made 
by  the  successful  conservation  of  ev¬ 
erything  entrusted  to  his  care.  He  had 
been  a  slave-driver  with  men;  he  had 
kept  wages  at  the  lowest  possible  point; 
he  had  taken  all  “complaints”  under 
advisement,  and  permitted  them  to  lie 
dormant  until  they  died.  He  had  saved 
money  for  the  corporation.  Saving 
money,  keeping  expenses  down,  always 
working  for  the  company  had  made  him 
successful. 

It  had  also  made  him  narrow.  He 
imagined  that,  l)ecause  he  was  uncom¬ 
promising,  because  he  was  always  look¬ 
ing  for  the  Ijest  of  it,  that  the  public 
was  the  same  way. 

And  those  under  him  were  men  who 
had  come  up  through  the  same  chan¬ 
nels.  They  were  just  as  narrow,  just 
as  hide-bound,  just  as  de.sk-tied  as  he 
was. 

These  men  were  practical,  all  right, 
practical  operating  men ;  but  it  is  hard, 
indeed,  for  a  practical  man  to  visualize. 

Precedent  was  followed,  because 
precedent  showed  itself  good. 

The  Rate  of  Growth 

The  Western  Union  Telegraph  Cc.m- 
pany  was  organized  in  1856.  Twenty 
years  later  the  busine.ss  showed  that 
the  comparjy  had  183,832  miles  of  wire, 
had  2,250  offices,  handled  18,729,567  mes¬ 
sages,  and  had  a  revenue  of  $10,034,983. 

The  next  twenty  years  of  progre.sfj, 
1876  to  1896,  grew  from  those  healthy 
figures  so  that  there  were  826,929  miles 
of  wire,  21,725  offices;  they  handled  58,- 


760,444  mes.sage.s,  and  the  gross  revenue 
was  $22,612,736. 

.\nd  the  next  de<'ade  showed  a  satis¬ 
factory  growth.  In  1906  there  were  1,- 
256,147  miles  of  wire,  24,323  offices,  they 
handled  71,487,482  me.ssages,  and  the 
gi'oss  revenues  were  $30,675,654. 

In  1910  there  were  1,429,049  miles  of 
wire,  24,825  offices;  they  handled  75,- 
135,405  mes.sage.s,  and  the  gross  receipts 
were  $33,889,202. 

This  very  satisfactory  growth  was 
accomplished  without  any  advertising, 
and  naturally  advertising  was  looked 
upon  as  one  of  the  business  evils  which, 
happily,  the  Western  Union  Telegraph 
Uompany  was  not  subjected  to. 

The  year  1910  saw  a  change  in  the 
higher-ups  in  the  Western  Union  Tele¬ 
graph  Company.  Younger  men,  men 
who  had  not  "worked  up”  from  the 
messenger  service,  were  given  charge 
of  things.  They  were  men  who  had 
been  out  of  the  telegraph  bu.siness  and 
realized  that  there  are  other  things  to 
be  thought  of. 

They  fell  for  the  wiles  of  the  seller 
of  advertising  service,  and  started  a 
campaign  of  advertising,  possibly  as  a 
try-out. 

•  Selling  Service  to  the  People 

The  business  was  given  to  N.  W.  Ayer 
&  Sons,  of  Philadelphia,  and,  instead  of 
being  a  perfunctory  propaganda,  merely 
to  eat  space,  was  an  educational  cam- 
;'a:gn,  intended  to  show  the  world  at 
Jarge  just  how  the  telegraph  could  be 
>..«ed. 

Old  heads  in  the  telegraph  busiiies.--. 
sneered  at  the  copy.  It  was,  in  its  la.-t 
analysi.s,  merely  telling  things  they  al¬ 
ready  knew.  What  was  the  use  in  tak¬ 
ing  up  space  and  spending  money  tell¬ 
ing  the  obvious? 

You  see,  the.se  old-timers  did  not  look 
far  enough  away  from  their  desks  to 
realize  that  there  are  lots  of  people  in 
this  world  who  cannot  tell  a  dot  from 
a  dash,  and  who  do  not  know  as  much 
about  telegraphy  as  does  the  man  who 
makes  a  life  work  of  it. 

They  did  not  understand  that,  in  the 
older  days,  the  appearance  of  a  mes¬ 
senger  boy  at  a  home  meant  one  of  two 
things,  a  birth  or  a  death.  Telegram.s, 
for  the  general  public,  meant  either 
great  joy  or  great  sorrow. 

There  was  “soliciting”  in  the  old  days, 
of  course,  “(rood  fellow.s”  who  could 
drink  hard,  who  could  tell  "spicy” 
stories  and  "mix”  particularly  with 
grain  men  and  race-horse  men,  and 
people  who  must  necessarily  use  the  tel¬ 
egraph  wires  in  the  natural  course  of 
their  business,  but  the  idea  of  “creat¬ 
ing”  any  business  was  too  far  out  of 
the  que.stion  to  merit  any  consideration. 

And  the  advertising  campaign  was 
launched  in  1910.  Paraphra.sing  the 
first  telegram  ever  .sent,  "VV'hat  Hath 
Advertising  Wrought?” 

During  the  first  seven  years  of  ad¬ 
vertising  the  number  of  offices  increased 


from  24,825  to  25,466,  which  was  small, 
comparatively  speaking,  but  the  num¬ 
ber  of  messages  increased  from  71,487,- 
482  to  appropcimately  125,000,000. 

Seven  years  of  advertising  produced 
an  increase  in  business  equal  to  sev¬ 
enty-five  per  cent,  of  the  business  pro¬ 
duced  by  fifty-four  years  without  ad¬ 
vertising,  and  the  receipts  were  $76,- 
995,511,  which  is  nearly  two  and  one- 
half  times  the  amount  derived  from 
fifty-six  years  of  non-advertising  busi¬ 
ness. 

There  is  a  change  in  the  advertising 
policy  for  1918.  The  educational  adver¬ 
tising  is  abandoned,  and  merely  “good 
will”  advertising  substituted,  and  the 
appropriation  has  been  materially  re¬ 
duced,  not  because  it  don’t  pay,  but  be¬ 
cause  the  Western  Vniini  Telegraph 
Company  is  so  overtaxed  with  business 
that  the  officials  are  trying  to  stem  the 
tide,  and  not  create  any  more  business. 

From  1876  to  1910,  thirty-four  years, 
without  advertising,  the  business  in- 
crea.sed  $23,854,219,  and  in  seven  years, 
1910  to  1917,  with  advertising,  it  in¬ 
creased  $43,106,309. 

How  Advertising  Helped 

Of  course,  advertl.sing  alone  did  not 
do  this;  that  is,  not  all  of  it.  But  ad¬ 
vertising,  coupled  with  the  right  kind  of 
.salesinan.ship,  and  the  improvement  of 
the  .service,  did  it. 

Time  was,  and  not  so  many  years  ago, 
either,  when  a  telegraph  operator,  ap¬ 
plying  for  work,  would  have  to  go  on 
the  “extra  list”  and,  in  big  offices  like 
New  York,  Chicago,  Buffalo,  i?t.  Louis, 
Kansas  ('ity,  and  other  big  distributing 
centres,  or  “relay  offices,”  he  would  have 
to  show  up  early  in  the  morning  and 
“sign  up”  on  a  waiting  li.st,  taking  his 
turn  for  an  hour  or  two  hours’  work, 
or,  if  lucky,  perhaps  get  in  a  full  day, 
until,  in  the  course  of  events,  if  he  did 
not  starve  first,  he  might  get  a  regu¬ 
lar  job. 

And  $75  a  month  was  good  pay,  too. 
And  in  those  days  a  regular  operator 
had  to  know  not  only  how  to  telegraph, 
but  also  how  to  adjust  in.struments 
and  many  things  not  dreamed  of  to¬ 
day. 

Now,  if  a  man  can  telegraph,  and  he 
shows*  up  at  any  of  these  offices,  and 
con.sents  to  go  to  work,  he  is  gracious¬ 
ly  received  by  the  chief  operator.  He 
is  asked  what  kind  of  work  he  pre¬ 
fers,  how  much  money  he  will  be  will¬ 
ing  to  accept  foe  his  time,  and  how 
many  hours  he  will  con.stnt  to  give  to 
the  company',  at  .so  much  per  hour. 
There  is  plenty  for  him  to  do. 

All  of  which  goes  to  show  that  big 
corporations,  when  they  find  their  soul, 
and  when  they  advertise,  and  couple 
that  advertising  with  real  salesmanship 
and  service,  can  make  advertising  pay, 
and  pay  big. 

)  Advertising  put  the  officials  the 
We.stein  Union  Telegraph  Company  to 
thinking,  to  merchandising  their  .ser¬ 
vice,  and  led  to  the  application  tf  the 
“special  sale”  idea  in  the  telegraph  busi- 
nes.s. 

In  the  old  days,  when  night  came,  the 
business  dwindled  until  most  big  offices 
wore  practically  clear  of  “blacks,”  or 
day  messages,  around  ten  o’clock,  and 
the  “red,”  or  night  mes.sages,  were  gen¬ 
erally  cleared  up  so  that,  by  one  o’clock 
there  were  merely  desultory  message.s 
here  and  there,  and  everybody  went 
home  except  the  few  men  who  were 
on  the  “late  night”  force. 

Then  came  the  “special  sale”  mes¬ 
.sages,  the  “day  letters”  and  the  “night 
letter.s”  at  reduced  prices,  and  now  the 
big  trunk  wires  are  busy  twenty-four 
hours  a  day. 


Oh,  yes,  it  pays  big  corporations  to 
advertise. 

This  advertising  idea  was  started  by 
Theodore  N.  Vail,  and  was  kept  up  by 
Newcomb  Carleton,  who  succeeded  Mr. 
Vail  as  president,  and  is  under  the  per- 
.sonal  supervision  of  J.  C.  Wellever,  vice- 
president,  in  charge  of  the  commercial 
department. 

It  would  be  absurdly  superfluous  to 
remark,  enpassant,  that  these  gentle¬ 
men  know  what  they  are  doing,  and 
how  it  should  be  done.  The  statistics 
given  above  demonstrate  that. 


Could  Issue  an  Army  Tennessean 
Nashville,  Tenn.,  August  30. — Orby 
Hudson,  chief  editorial  writer  of  the 
Nashville  Tennessean,  left  this  morning 
for  Camp.  Zachary  Taylor  at  Louisville, 
Ky.,  where  he  will  enter  the  offleewr 
training  camp  of  the  field  artillery  corps. 
It  is  the  boast  of  the  Tennessean  that 
with  the  more  than  thirty  members  of 
its  force  on  the  other  side,  including 
the  owner  of  the  paper,  ex-Senator  Luke 
Ix?a,  it  could  ea.sily  Is-sue  a  French  edi¬ 
tion  without  calling  in  extra  help.  The 
.staff  would  Include  two  editors,  a  man¬ 
aging  editor,  a  city  editor  a  State 
news  editor,  several  reporters,  a  number 
of  linotype,  and  pre.ss  men. 


Fathei  and  Son  Go  to  War 
Walter,  Okla.,  Augu.st  28.— Following 
in  the  footsteps  of  his  seventeen-year-old 
son,  who  enli.sted  in  the  United  States 
army  a  few  weeks  ago,  F.  C.  Maxwell, 
editor  and  publi.sher  of  the  Coton  County 
Democrat,  has  enlisted  at  Fort  Logan. 
Mrs.  Maxwell  will  continue  publication 
of  the  paper  while  her  husband  and 
son  fight  for  liberty,  and  she  announces 
that  the  paper  will  be  devoted  largely 
to  the  Interests  of  the  men  in  the  ser¬ 
vice. 


Putting  Ashland  on  the  Map 
Ashland,  Ky.,  August  28.— The  In¬ 
dependent,  claims  to  be  the  fastest 
growing  small  city  evening  daily  In 
Kentucky.  It  recently  went  on  the 
United  Pre.ss  leased  wire  circuit  and 
thus  gave  Kentucky  two  cities  having 
leased  wire  news  service.  The  other 
city  is  Louisville.  The  steel  and  chem¬ 
ical  industry  has  given  Ashland  a  mark, 
ed  growth  within  the  last  eighteen 
months,  and  the  Independent  has  more 
than  doubled  its  circulation. 


Morley  in  Government  Sei-vice 
Washinoton,  Augu.st  29.  —  Felix  M. 
Morley  is  now  as.si.stant  editor  of  the 
United  States  Employment  Service  Bul¬ 
letin.  He  was  formerly  with  the  Phila¬ 
delphia  North  American  Bureau  in 
Washington.  Eugene  M.  Pharo  has 
succeeded  Mr.  Morley  as  as.sistant  to 
Mr.  MeSween,  chief  of  the  North  Amer¬ 
ican  Bureau. 


Dexter  Could  Not  Wait 
Lewiston,  Me.,  August  29. — A  first- 
class  reporter  was  lost  and  undoubted¬ 
ly  a  good  .soldier  was  gained  when  Dan¬ 
iel  S.  Dexter,  of  the  I.A?wi.ston  Journal 
staff  left  Tuesday  morning  to  attend 
an  officers  training  .school  at  Camp  Lee, 
Va.  He  did  not  have  to  go.  He  was 
.squarely  in  class  four  in  the  draft. 


Minnesota  Firm  Incorporates 
I»NE  Prairie,  Minn.,  August  29. — The 
Todd  Tribune  Company,  of  this  town, 
has  filed  articles  of  incorporation  with 
the  Secretary  of  State.  The  authorized 
capital  stock  is  $15,000,  and  the  officers 
are  Frank  Weiahair,  president;  J.  ▲. 
Shaver,  vice-president,  and  E.  D.  Pa- 
quin,  seoretary. 
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FOREWORD 


^i/anmiiar 
!ir  SnoppiNo! 


Althougrh  written  In  story  form, 
these  articles  ere  built  upon  fact 
and  are  intended  as  the  basis  of 
actual  operation  in  any  newspaper 
office.  The  News-Courier  is  a  sup¬ 
posititious  sheet.  It  really  stands 
for  ANY  medium-sized  daily  or 
weekly.  The  objective  of  the  stories 
is  a  practical  and  constructive  one, 
and  the  various  illustrations  shown 
have  been  prepared  for  actual  use. 
They  find  their  first  publication  in 
Thh  Editor  and  Publisher.  The 
subjects  selected  will  be  timely. 


national  weeklies,  and  that  iieople  were  sure  to 
demand  that  line.  The  dealer  electros  were  a 
link  in  the  chain,  and  told  the  public  where  it  could 
Obtain  the  line.  Breen  will  use  double-column  space 
every  day,  beginning  next  week." 

Neglect  Small  Merchant 

The  Advertising  Manager  drummed  his  de.sk  with 
a  blue  pencil.  Finally  he  said: 

“W-  are  apt  to  be  busy  for  three  weeks  now.  The 
Fourth  Liberty  Loan  is  coming  along  and  the  va¬ 
rious  publicity  committees  are  .sending  out  portfolios 
to  be  used  by  local  merchants.  Some  mighty  hand¬ 
some  pictorial  ads,  too.” 

"Ju.sT  one  trouble  with  the  scheme,”  was  the  an¬ 
swer,  "pages  and  half  pages.  Big  space;  expensive 
space.  The  small  merchant  appears  to  have  been 
overlooked.  A  heavy  percentage  simply  can’t  afford 
to  go  into  it  on  that  schedule.  There’s  one  other 
point  Td  like  to  bring  out  The  fusing  of  a  man’s 
own  business  with  the  Liberty  Loan  argument  and 
patriotism,  has  not  always  been  as  successful  as  it 


Small  space  advertisement  adaptable  to  almost  any 
advertiser’s  needs.  The  copy  comparison  should  he 
made  that,  nowadays,  every  one  must  be  a  dollar- 
strategist,  must  plan  far  ahead,  and  wisely,  in  order 
th.it  personal  and  Government  needs  may  both  find 
expression.  Every  Liberty  Bond  is  back  of  the  won¬ 
derful  army  that  we  are  sending  to  help  that  master- 
strategist,  Foch. 


A  Mhimsical  caniparison  of  shopping  methods— 
the  complacent  ci%'ilian,  who  comes  and  goes,  down 
quiet  streets,  as  always,  and  the  Sammie,  who  must 
dodge  shells  as  he  makes  for  a  canteen  in  a  dis- 
n:anlied  French  house.  A  portion  of  the  copy  space 
to  be  used  by  local  merchant  for  exploitation  of  his 
own  store  and  how  it  is  performing  a  patriotic  func¬ 
tion. 


might  be.  The  Government  would  secure  greater 
cooperation  •  if  the  plate  matter  only  gave  the  small 
merchant  a  fighting  chance.” 

“I  don’t  think  I  quite  get  you,”  admitted  ’The  Ad- 
■^lan. 

“Well,  we  will  take  the  grocer  ou^  on  Mill  Town 
Road.  I  have  talked  with  him  and  I  KNOW  that 
two-col.  space,  three  times  a  week,  is  as  much  as 
his  business  will  stand.  He’s  on  the  outskirts; 
there’s  a  limit  to  what  he  can  talk  about  what  he 
can  actually  sell.  You  know  what  a  time  we  had 
starting  him  at  all.  The  neighborhood  appeal,  the 
farm  trade,  etc.  If,  during  this  Fourth  Liberty  Loan 
drive  he  had  a  series  of  illustrated  double-columns, 
.split  f  fty-flfty,  part  patriotism  and  part  telling  why 
wise  buying  of  groceries  helps  lend  money  to  the 
Ooverrment,  THEN  our  friend  would  be  serving 
a  double  purpose.  He  could  AFFORD  a  ijlberty 
Loan  campaign  because  it  would  preach  the  gospel 
of  duty  and  the  doctrine  of  wise  grocery  buying. 
Understand  ?” 

Need  Local  Atmosphere 

"Absolutely,”  assented  the  Ad-Man,  “there’s  a 
question,  too,  whether  making  up  a  batch  of  Liberty 
Ijoan  matter  and  sending  it  out  promiscuously  is 
100  per  cent,  efficient.  Every  section  of  the  country 
has  its  own  marked  peculiarities.  What  might 
bring  results  in  one  territory  would  not  bring  results 
In  another.  I’m  a  believer  in  ‘local  atmosphere’  in 
newspaper  advertising.  In  fact,  I  sometimes  think 
that  If  a  plan  Is  arranged  for  a  State  or  a  string 
of  towns,  the  man  who  is  devising  tha  copy  should 
pay  a  visit  to  those  sections  and  study  both  the 
people  and  their  mood.s.  Say,  why  can’t  we  get  up 
some  Liberty  Loan  material  of  our  own;  just  for 
our  town?” 

"There  are  mechanical  difficulties,  and - ” 

"Let’s  overcome  them;  as  an  experiment.” 

"I  suppose  we  could  draw  upon  our  local  en¬ 
graving-house  artist.  It’s  not  so  much  a  matter  of 
flne  art  as  homely  truths.  They  need  not  cost 
much.” 


T’S  hard  work  convincing  our  local  merchants 

observed 


that  they  should  advertise  regularly, 
the  Advertising  Manager,  as  he  handed  the 
O.  K.’d  proof  of  ’The  Surprise  Store  half  page  to  the 
office  boy,  "worse  than  pulling  teeth.” 

"War?"  queried  the  Business  Manager. 

"tA'ell,  that  may  have  something  to  do  with  it. 
But  the  trouble  is  more  deep-seated,”  said  The  Ad- 
Man.  “they  figure  it  isn’t  really  necessary,  in  any 
event.  Do  you  know  what  the  A.  &  K.  store  man 
said  to  me  this  morning?  ’We  come  in  only  because 
we  want  to  help  support  our  home  town  newspaper. 
It’s  a  duty.  And  you  folks  are  good  Democrats. 
When  people  hereabouts  want  groceries,  real  gro¬ 
ceries,  they  know  where  we  are  and  come  to  us.  It 
l.sn’t  rccessary  to  advertise  to  get  ’em.’  ” 

Thinks  It  a  Charity 

“What  was  your  answer?”  inquired  The  Business 
Manager. 

"I  talked  for  a  half  hour,  and  didn’t  make  a  dent. 
He  was  absolutely  obdurate.  Every  time  I  send  for 
copy  over  there,  it  embarrasses  me.  I  know  he 
considers  it  one  of  his  pet  charities.  He  advertises 
in  the  News-Courier  exactly  ^  he  would  subscribe 
to  a  picnic  fund  or  a  church  fair.  And  that’s  pretty 
much  the  trend  with  a  lot  of  others.” 

"Tne  mail-order  catalogue  makes  some  of  them 
sit  up  and  take  notice,”  went  on  The  Busine.ss  Man¬ 
ager.  “Breen,  the  jeweller,  refused  to  use  even  sln- 
gie-column  space  until  mail-order  stuff  cut  nis  trade 
in  half.  The  Postmaster  told  me  that  600  big  four- 
color  cover  catalogues  landed  in  this  town  in  one 
month.” 

"Breen  is  using  electros  sent  out  by  the  manu¬ 
facturers,  isn’t  he?”  suggested  The  Ad-Man. 

"Yes,  but  it’s  good  material.  Up  to  the  minute. 
I  ratter  admire  the  way  one  ring  house  drove  it’s 
truth  home.  It  pointed  out  to  Breen  that  the  line 
of  trade-marked  rings  were  being  nationally  adver¬ 
tised  in  a  list  of  nineteen  monthlies  and  four  big 


$avied 

nmn _ 


Merely  a  striking  and  uninvolved  display  for  small 
space.  'The  text  to  be  a  frank  statement  by  the  ad¬ 
vertiser  and  an  exploitation  of  his  wares.  Liberty 
Bonds  can  be  bought  very  often  with  what  we  save 
by  purchasing  frugally  from  a  dependable  source. 
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A  I.ibrrty  Loan  design  for  two  or  three-column 
space,  for  use  by  progressive  grocer  who  wishes  to 
fuse  pairoitism  with  timely  salesmanship.  The  copy 
might  well  suggest  that  every  dollar  saved  in  buying 
groceries  wisely  and  economically  means  more 
money  for  Uncle  Sam’s  military  table. 

•'I  hav€»  been  thinking  for  a  long  while,”  said  the 
Ad-Man,  “that  we  do  not  engage  in  enough  con¬ 
structive,  creative  material  for  home  consumption. 
We  leave  It  either  to  the  manufacturer  who  sends 
out  plate  matter,  or  to  the  job  office  and  the  mer¬ 
chant  himself.  We  should  constantly  create  new 
and  better  reasons  WHY  these  stores  In  our  town 
should  advertise  .  .  .  reasons  why  they  can't 
afford  NOT  ta  advertise.  It  Isn’t  enough  to  supply 
spac  and  type  and  a  printing  press.  This  is  a 
day  of  large  collaboration.  Everybody  else  is  doing 
it  to  increase  business,  why  not  the  newspaper?  We 
can  use  a  good,  small-space  grocery  Loan  ad.” 

The  Business  Manager  smiled. 

“Which  brings  us  squarely  face  to  face  with 
producing  the  goods.  DO  we  possess  the  necessary 
creative  ability  that  we  have  been  mentioning?  It’s 
an  applied  gift.  Desire  does  not  always  bring  It 
out  What  are  the  working  tools  of  Liberty  Loan 
publicity  ?” 

Apply  Horse  Sense 

“Patilotlsm  .  .  .  Hun  cruelty  .  .  .  why  It 
is  NECESSARY  to  loan  money  to  the  Government 
at  this  time,”  responded  the  Ad-Man.  "Genius  can 
side-step  to  make  room  for  horse  sense.  Suppose 
we  analyze  the  situation.  If  a  certain  store  gives 
dependable  merchandise  at  fair  prices,  if  you  can 
always  be  SURE  of  what  you  buy  there,  if  stocks 
are  fresh  and  popular  lines  carried,  then  it  Is  a 
public  duty  for  people  to  encourage  and  patronize 
that  grocery.  I’d  say  we  should  tell  the  housewife, 
and  the  man,  too,  that  frugality  In  purchase  means 
the  ability  to  do  things  with  surplua  Pen  .ties  cer¬ 
tainly  count  up,  and  Ijlberty  Bonds  are  bout,lit  with 
saved  penniea” 

"It’s  a  question  of  our  old  friend  the  Market 
Basket  again,”  said  the  B.  M.  "Frugal  buying 
means  more  for  the  Government  and  more  lor  Lib¬ 
erty  Bonds — more  for  all  concerned.  In  a  few 
lines  of  well-chosen  text,  the  merchant  can  go  on  to 
state  that  it  is  possible  to  buy  wisely  at  his  shop. 
Moreover,  he  can  also  say,  truthfully,  that  people 
should  buy  with  care.  They  should  pick  stores  and 
values  with  more  than  ordinary  discretion.  These 
are  times  when  the  pennies  count.  The  more  a 
housewife  saves  in  her  daily  shonning,  the  more 
.surplus  she  will  have  to  invest  in  bonds.  It  is  not 
undignified  for  a  merchant  to  make  this  statement, 
either.  The  appeal  to  patriotism  is  a  Just  and  log¬ 
ical  one  under  the  circumstancea” 


"I  see  your  scheme,”  commented  the  Ad  Manager, 
"in  this  design  and  copy  you  divide  the  space  fifty- 
fifty  with  the  grocer  and  the  Government.  A  mer¬ 
chant  can  feel  that  he  is  making  a  bid  for  patronage 
and  pushing  the  bond  drive  at  the  same  time.” 

"Exactlv.”  was  the  response,  “when  we  have  our 
illustration  drawn  up,  we  will  show  a  big  market 
basket  and  then,  just  to  give  the  ad.  a  war-time 
flavor,  why  not  make  a  pen-and-ink  drawing  from  a 
photograph  of  a  typical  camp  kitchen  with  an  army 
chef  on  the  job?  People  should  understand  that 
money  invested  in  Liberty  Bonds  helps  feed  some 
regdment.  I  want  you  to  run  across  to  Stevens  & 
Adams  and  show  them  the  idea.  Explain  it;  go 
into  detail;  sketch  out  your  idea.  I  think  they 
will  want  a  three-column  rather  than  a  two.” 

Get  After  Banks 

“There  are  seven  banks  in  this  town,  and  they  do 
not  advertise  as  regularly  as  they  should,”  said  the 
Ad-Man.  "Of  course,  they  have  access  to  numerous 
cut-service  schemes,  but  the  material  is  not  as  bright 
as  it  should  be.  Can’t  we  get  up  something  for 
them?” 

“The  Federal  Reserve  is  issuing  a  booklet  of 
timely.  Illustrated  ads.  every  little  while.  Is  it  not?” 
demanded  the  B.  M. 

"And  the  members  of  that  chain  of  banks  are 
sending  for  the  electros.”  admitted  the  Ad-Man, 
“but  I  think  I  can  sell  something  to  the  other 
fellows  if  it  is  good  enough.” 

"Our  banks  should  dwell  particularly  upon  the 
value  of  these  bonds  as  an  INVESTMENT,”  de¬ 
clared  the  Business  Manager.  “During  the  last 
drive  there  was  a  tendency  for  them  to  use  any  old 
picture  that  came  along.  When  money  is  loaned  to 
the  Government,  you  can  be  mighty  certain  of  that 
loan.  The  entire  re.sources  of  the  most  wonderful 
country  in  the  world  are  back  of  every  bond.  All 
that  Wa.shington  is  and  all  that  Washington  stands 
for  are  woven  into  the  very  texture  of  this  invest¬ 
ment.  I  suggest  that  the  banks  show  a  picturesque 
view  of  the  Capitol  building,  rather  than  the  U.  S. 
Treasury,  because  it  is  really  better  known  and 
stands  for  MORE  than  the  other.  In  a  caption  say 
that  the  individual  Is  doing  business  with  this — the 
greatest,  strongest  bank  there  is.  The  text  should 
be  plain,  blunt  reason-why  argument.” 

Cut  Out  Conventionals 

’The  trouble  with  most  plate-matter  bank  ma¬ 
terial  is  its  sameness  and  commercialism,”  went  on 
the  Ad-Manager.”  I  tried  to  interest  the  local 
banks  in  a  set  of  electros  last  winter,  but  1  didn’t 
raise  a  whimper  of  enthusiasm.  What’s  more,  I 
couldn’t  blame  them.  Bank  electros  are  made  up  of 


Pounding  out  dollars  and  ammunition,  pic’.orially 
presented  as  an  “eye-catcher.”  As  in  others  of  this 
series,  the  merchant’s  copy  is  to  tell  why  it  is  that 
fmgal  buying  means  more  money  for  Liberty  Bonds. 
Incidentally  he  may  explain  how  it  happens  that 
his  own  store  provides  this  type  of  service. 


An  advertisement  primarily  for  hanks  hut  could 
bo  used  for  any  institution  or  retail  business.  Text 
to  explain  that  an  investment  in  Liberty  Bonds  is 
as  sound  as  the  very  States  that  make  up  the  Union. 
The  Government  is  pledged  to  give  money  and  in¬ 
terest  both,  in  the  spirit  of  a  great  free  people,  as 
crystallized  at  Washington. 

bronze  lions  leading  over  borders,  massive  orna¬ 
mental  mortises,  and  pictures  of  bags  of  money. 
The  bankers  are  sick  of  the  sight  of  them.  We 
should  have  some  general  ads  of  an  illustrated 
character;  ads  that,  while  they  boost  the  Fourth 
Loan,  have  enough  pep  to  Interest  any  shopkeeper. 
What  you  said  a  while  ago  strikes  me  as  the  ground¬ 
work  of  the  entire  proposition — money  must  go 
further  than  ever  before,  despite  the  fact  that  a 
dollar  doesn’t  buy  as  much  as  it  did  a  little  while 
ago.  People  should  deal  with  the  right  shop;  deal 
where  they  can  be  doubly  sure  of  value  received. 
That  appeal  should  win  the  dealer  and  the  public 
alike,  provided  it  is  put  on  a  patriotic  basis.  The 
dollar  and  the  eagle  on  the  dollar  are  certainly  live 
topics  these  times.” 

“And  right  there  we  have  a  simple,  direct  theme 
for  one  of  our  small-space  designs,”  exclaimed  the 
Buslne.ss  Manager.  “Enlarge  upon  the  dollar  and 
.spread  your  eagle  out  behind  it*  then  spangle  her 
all  over  with  stars.  It  will  make  an  eye-catcher  of 
the  sort  you  can’t  get  away  from.  And  I  tblnk  it 
only  fair  to  our  little  merchant  that  we  devote 
the  headline  to  HIM.  ‘Buy  Bonds  with  Money  Saved 
HERE.’  I  rather  fancy  that  if  he  is  a  conscientious 
storekeeper,  he  will  be  willing  to  make  this  promise 
and  live  up  to  it.  I  happen  to  know  of  several 
cases  where  frugal  housewives  have  actually  saved 
a  penny  here  and  a  penny  there,  from  shopping 
money,  and  bought  bonds  with  them.  That  is  the 
one  element  we  have  not  had  In  any  of  our  past 
IJl)erty  Loan  publicity,  where  said  publicity  is  paid 
for  in  full  by  the  local  merchant.  More  amd  still 
more  of  them  would  come  in,  I  think,  if  we  show 
them  how  it  operates.  Those  who  have  said  they 
can’t  AFFORD  to  contribute  space  will  have  no  leg 
to  stand  on.” 

A  Canteen  Appeal 

“I  believe  in  the  negative  appeal,”  suggested  the 
Ad-Man.  “Nothing  makes  people  shell  out  dollars 
like  reminding  them  of  the  damage  that  has  been 
done  and  the  atrocities  their  money  must  help  put 
an  end  to.  An  English  officer  told  me  a  rather 
pathetic  story  of  the  way  THEY  do  shopping  on 
the  We.stern  front.  The  canteens  are  set  up  in  old, 
.shell-torn  houses  and  amid  terrible  desolation.  When 
a  chap  wants  a  package  of  ‘fags’  or  an  extra  ration 
of  sweets,  he  goes  dodging  down  a  barrage-slashed 
road,  and  dives  into  any  available  canteen.  The 
shopper  in  our  quiet  towns  might  think  this  all  over. 
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As  a  mattor  of  wo  havo  lK‘on  asked  to  ■sacrifice 

little  or  nothing  as  yet.  We  haven’t  scratc  hed  the 
surface  of  iKi.ssihilities  in  this  respect.  There’s  an 
ilhist  rated  ad  for  us  in  that  canteen  shopping  idea, 
and  it  fits  in  logically  with  any  merchant’s  copy.” 

•’When  I  buy  Umds  I  think  of  them  as  munitions 
of  war.”  said  the  Hu.siness  Manager.  ”Kach  little 
fifty  helps  put  a  ca.se  on  a  shell  or  keeps  t  steam 
drill  on  the  move.  And  w<‘  must  kc-ep  pounding 
ocit  the  dollars  with  as  much  regularity  as  they  are 
pounding  out  ammunition.  It  amounts  to  one  !ind 
the  sitme  thing.  Again  I  in.si.st  that  the  very  life  of 
this  small  camjcaign  of  ours  .should  l>e  wi.sc'  buying, 
that  there  may  l>e  MOItK  to  spcmd  for  l)onds.  Kvery 
man  .should  l»e  a  sort  of  dollar-strategist—  a  Foch 
of  the  hou.s<*hold.  That’s  it!  We  should  t>e  to  our 
own  re.sources.  in  war  times,  what  a  FcK'h  is  to  an 
allicsl  army.  We  should  plan  and  scheme,  .and  re¬ 
sort  of  every  known  piece  of  .strategy,  in  order  to 
hel|>  our  I'ncle  Samuel.” 

“Are  we  to  pn-pare  the  copy  for  the.se  ads  in  the 
ofllce?”  ask<*d  the  Ad  Man. 

Let  All  Help 

"IKm’t  think  it’s  nece.s.sary.”  retorted  the  B.  M. 
“Kvery  merchant  1  ever  knew  had  a  sneaking  idea 
that  he  was  a  l>orn  copv  writer.  It’s  huinan  to 
lean  a  trifle  in  that  dirc'ction.  B-  stimulating  the 


imagination  of  our  prospect  and  giving  him  the 
drift  of  the  copy,  we  ean  probably  make  him  do 
satisfactory  things  him.self.  Make  him  feel  that 
he  is  the  daddy  of  the  ad;  .so  that  he  has  put  a 
great  deal  of  himself  into  it.  It  has  been  my  ex¬ 
perience  that  men  will  .stand  by  a  projcosition  when 
they  have  aasi.sted  in  creating  it.  The  fr^e  elec¬ 
trotypes  the  merchant  receives  are  complete  in  every 
detail  save  the  insertion  of  a  name-plate  at  the 
bottom.  Therefore  the  merchant  is  not  particularly 
intere.sted.  There  is  no  part  of  HIM  in  that  slice 
of  metal.  Belt  you  let  him  da.sh  off  a  Liberty  Ix)an 
appc'al  of  his  OWN  and  he’ll  buy  a  hundred  extra 
copies  of  the  paper  and  send  marked  pages  to  every 
one  he  knows.  It’s  something  HK  thought  out; 
something  HK  did.  Our  Lils'rty  I.rf)an  campaign  is 
apt  to  make  a  bigger  success  if  we  allow  these 
merchants  to  deliver  their  own  patriotic  speeches. 
And  if  they  he.sitate,  then  coax  them,  encourage 
them,  give  them  confidence.” 

“It  will  mean  a  lot  of  trouble,”  mused  the  Ad 
Man. 

Take  the  Trouble 

“What  of  it,”  his  companion  an.swored  rather  hot¬ 
ly,  ”we  have  l»een  entirely  too  self-.sati.sfled  and 
complai.sant  in  this  department  of  yo<ir8.  We  have 
supplied  white  space  and  let  it  go  at  that,  never 


realizing  that  50  per  cent,  of  our  pos.sible  trade 
doesn’t  know  what  advertising  means  or  HOW'  to  go 
alsjut  it.  If  I  want  to  .sell  a  man  a  cream  separator, 
I  demonstrate  the  me<-hanlcs  of  the  thing.  I  prove 
my  ca.se  right  l)efore  him.  I  have  a  sectional  view 
diagram  of  my  .separator  and  1  clearly  establish  it’s 
kinks  and  curls.  You  fellows  who  sell  newspaper 
adverti.sing  space  wait  for  the  ad  to  come  in,  or 
solicit  it  in  a  purely  sui>erficial  way,  with  a  noto- 
iKiok  full  of  circulation  figures.  Give  the  average 
business  man  a  (l(X)l)  HK.4SON  to  advertise  and 
follow  that  up  with  a  physical  expres.sion  of  it.  and 
he’s  apt  to  iK'come  a  cu.stomer.  These  are  days 
of  advertising  curtailment,  paper  shortage,  Oovern- 
ment  restriction,  and  a  great  many  other  clumsy 
problems.  It’s  necessary  to  begin  constructive  sales¬ 
manship.  and  I’m  not  sure  but  what  it  will  prove 
invaluable  training  It)  all  of  us.  W'e  needed  it.” 

“Interesting  work,  too,”  nodded  the  Adverti.sing 
Manager. 

“Sure  it  l.s.”  .smil<‘d  the  B.  M.  “Just  you  wait.  I 
have  .some  big  things  planned  for  the  year.  W'e’ll 
make  this  old  paper  hum  l)efore  we’re  through 
with  it  .  .  .  we’ll  do  it  bv  l)eing  of  invaluable, 

<-onstructive  help  to  our  adverti.sers.  And  that’s 
building  to  endure.” 


WORLD  ESTABIJSIIES  A 
SERVICE  BUREAU 


Through  Ith  Merchandising  Department 
National  Advertixer»>  ^  ill  Ke  .Aided  in 
Winning  New  York  Market  Di¬ 
vide))  (al>  Into  123  Villages 


The  New  York  World  has  establish- 
«-d  a  merchandi.sing  dei)arlment, 
through  which  advertisers  will  l»e  aid¬ 
ed  in  winning  liie  Greater  New  York 
market.  There  would  l>e  nothing  par¬ 
ticularly  impressive  in  this  announce¬ 
ment  were  it  not  for  the  fact  that  in 
devedoping  the  plans  for  this  depart¬ 
ment  the  World  ha.s  departed  from  the 
b<*aten  paths  of  ncw.spajM'r  .service 
bim-aus,  and  has  succeeded  in  so  sim¬ 
plifying  the  complex  Greater  N«'W 
York  market  that  it  la-comes  as  un¬ 
derstandable  to  the  national  advertis  r 
as  a  i-ountry  town. 

In  fact,  the  World’s  merchandising 
depart  nu-nt  has  divided  the  live 
Boroughs  of  New  York  city  into  12.1 
villages,  each  mapiieil  and  analyzed  in 
.so  pain.staking  a  manner  that  the  na¬ 
tional  adverti.si'r,  in  (ilanning  his  con- 
va.ss  for  dealer-distribution,  may  con- 
c«*ntrate  his  efforts  in  the  districts 
which  offer  the  natural  markets  for 
his  goods. 

This  work  ha.s  required  a  great 
amount  of  lal>or  and  expen.se  on  t.he 
part  of  the  new  department,  involving 
actual  analy.sis  of  each  and  evei-y  block 
in  the  big  city,  and  the  preparation  of 
maps  on  which  are  indicated  by  key- 
colors  and  other  devices  the  nature  of 
the  block  in  question — whether  resi¬ 
dence  or  busines.s,  or  both — and  the 
approximate  average  incomes  ot  the 
people  living  there,  l»ased  upon  the 
rentals  paid.  etc. 

On  these  maps  yellow  Indicates  s«‘c- 
tions  in  which  annual  incomes,  as  in¬ 
dicated  by  rentals  pidd.  range  from 
$4,000  up;  red,  from  $1,500  to  $4,000; 
grreen.  $1,500  down.  Farm  houses,  fac¬ 
tories.  public  buildings,  churches,  and 
schools  are  shown. 

This  system  of  maps  is  .supplemen¬ 
tary  to  the  statistical  information 
which  the  World  has  gathered  con- 
cf;rnlng  the  12,1  villages  comprising  the 
greater  city.  This  information  Includes 
names  and  locations  of  every  dealer  in 
each  district,  covering  every  line  of 
business.  It  also  includes  exact  data 
as  to  the  circulation  of  the  morning. 


evening,  and  Sunday  World  in  ea»-h 
district,  .showing  the  la-rcentage  of 
distriliution  to  the  numls'r  of  homes. 

The  plan  for  rendering  s«-rvice  to  the 
adverti.s<‘r  who  .seeks  to  enter  this 
market,  or  to  improve  his  distribution 
in  it,  is  slmiile. 

manufacturer,  for  examjile,  plans 
to  invade  the  New  York  market  with  a 
new  bi-eakfast  fcKKl.  .\n  examination 
of  the  World’s  market  maps  will  en¬ 
able  him  to  dei'ide  in  what  particular 
sections  he  de.sires  to  secure  the  larg- 
<-.st  d'-aler-distribiition.  The  World’s 
.Mc'rchandising  Department  furnishes 
his  .salesmen  with  s<‘parate  groups  of 
index  cards  showing  the  addi-esses  of 
dealers  in  the.ss  di.stricts  who  handle 
such  prisluct.s.  The  salesmen  vi.sit  these 
dealei-s,  carrying  w-itl  th<-m  copies  of 
the  contract  for  adverti.sing  space 
which  the  manufai-turrr  has  made  with 
the  World,  indicating  the  amount  of 
space  to  be  usisl  an<l  the  schedule  on 
which  it  is  to  ts'  used;  proofs  of  the 
ads  themselves,  and  data  as  to  the  pro¬ 
portion  of  families  in  that  section 
reached  by  the  Workl.  The  dealer  thus 
is  made  to  under.stand  that  the  adver¬ 
tising  is  to  reach  his  own  customers, 
who  will  expect  him  to  carry  the  com¬ 
modity  thus  advertised. 

B.  O.  ('hai)man.  manager  of  the  new 
department,  is  ju.stifiably  enthusiastic 
alamt  its  prosiiects  for  rendering  highly 
u.seful  s«)rvice  to  national  advertisers  as 
well  as  developing  a  givat  volume  of 
new  hu.siness  for  the 'World.  The  ex¬ 
haustive  surveys  of  Mie  city,  made  un¬ 
der  his  direction,  have  established,  he 
Ixdieves,  Ijeyond  question  the  “quality” 
of  the  World’s  circulation,  the  distrilni- 
tion  in  the  lietter  localities  .showing,  in 
proiKirtion  to  the  number  of  families,  a 
much  higher  iK'n-entage  than  in  the 
poorer  di.stricts. 


Runyan  Now  with  Y.  M.  C.  -A. 

NASimi.ij?,  Tenn.,  August  28. — Kalph 
Uunyan,  formerly  editor  of  the  Tennes¬ 
sean  and  American  and  who  has  been 
in  charge  of  publicity  for  the  State 
('ouncil  of  Ik'fence  for  the  pa.st  several 
month.s,  ha.s  gone  to  Durham,i  N.  C.,  to 
take  charge  of  the  publicity  work  for 
the  Y.  M.  G.  A.  in  the  State  of  North 
t'arolina.  Mr.  Runyan's  good  work  in 
Tenne.ss*‘e  for  the  Council  of  Defence 
attracted  the  attention  of  the  North 
Carolina  managers  of  the  Y.  M.  C.  A. 
campaign  to  raise  funds  with  which  to 
continue  its  great  work  for  the  soldiers 
in  this  country  and  overseas. 


NEWSPAPERS  PUSH 
^'TRADE  MARK”  GOODS 


Fifty-five  Illinois  Publications  Join  in 
Starting  Co-operative  Service  *o 
Place  .Advertised  (Joods  on  All 
Local  Dealers  Shelves 


CiiK’Aco,  HI.,  August  23. — A  newsi)a- 
I>er  and  merchandising  .service  that  ha.s 
as  its  aim  the  actual  i)lacing  of 
trade-marked  articles  on  the  retailer’s 
shelves  l)efore  an  advertising  campaign 
is  launched  has  Ik  en  organized  and 
plans  cotni)lel('d  to  make  the  State  of 
Illinois  a  unit  of  di.stribution.  I'nder 
the  name  of  the  .Newspaper  .Vlerchan- 
di.“ing  Service  Company,  and  with  of¬ 
fices  in  the  .Mai-quette  building,  t'hicago, 
this  organization  has  already  linked  ui> 
fifty-Hve  newspa|)ers  in  as  many  lead¬ 
ing  towns  throughout  the  State. 

The.se  dailies  have  entered  into  co¬ 
operative  agreerhents  to  maintain  a 
practir-al  merchandi.sing  sales  depart- 
nunt,  made  »ip  of  experienced  travel¬ 
ing  spei'ialty  .sale.smen  who  actually  .sell 
the  manufacturer’s  trade-marked  arti¬ 
cles  to  the  retailers  in  the.se  fifty-five 
c-itie.s.  The  Newspaper  .Merchandising 
Service  Comiainy  will  contract,  bill  and 
collect  for  the.se  fifty-five  newspapers 
as  a  unit. 

Frank  R.  Hammett,  well-known  in 
adverti.sing  circles  throughout  the  Cen¬ 
tral  West  and  until  recently  connected 
with  the  advertising  department  of  the 
Chicago  Heraid,  is  at  the  head  of  the 
new  organization. 

The  following  Illinois  papers  are  co- 
o|M>rating  in  the  plan: 

.Alton  Telegraph;  Aurora  Beacon 
News;  Beard.stown  Illinoian  Star;  Belle¬ 
ville  .Advocate;  Belvidere  Republican; 
Bloomington  Rantagraph;  Cairo  Citi¬ 
zen;  Canton  Register;  Carbondale  Free 
Pre.ss;  Centrali.'i  Sentinel;  Champaign 
Gazette  Clinton  Public;  Danville  t.’oin- 
niercial  .News;  Decatur  Herald;  LX 
Kalb  Chronicle;  Dixon  Telegraph;  Du 
Quoin  Call. 

Kast  St.  lands  Journal;  Kdwardsville 
Intelligencer;  Kffingham  Record;  Klgin 
Courier;  Freeport  Journal  Standard; 
Galena  Gazette;  Galesburg  Republican 
Register;  Harrisburg  Register  j  Jack- 
.sonville  Journal;  Joliet  Herald  News; 
Kankakee  Demograt;  Kewanee  Star- 
('ourier;  La  Salle  Tribune;  Lincoln 
Star;  Litchfield  News  Herald;  Macomb 


.lournni;  .Marion  Republican;  Mattoon 
Journal  Gazette. 

.Metropolis  .News;  Monmouth  Atlas; 
.Alorrls  Herald:  Mt.  Carmel  Register; 
,Mt.  Vernon  Register;  .Alurphy.sboro  In- 
dependi'iit;  Ottawa  Republican  Times; 
Pana  Pallailium;  Paris  Beacon;  Peoria 
.lourniil-Tran.script ;  Peru  News-Herald; 
Pontiac  Leader;  Quincy  Herald;  Rock¬ 
ford  Star;  Rock  Island  I’nion;  Spring- 
field  News-Record;  Streator  Independ¬ 
ent-Times;  Taylorville  Courier;  I’rgana 
Courier;  AA'aukc'gan  Sun. 


He’s  Now  Sergeant  John  Waugh 
John  Waugh,  who  formerly  ran  the 
elevator  in  the  New  York  Press  (Tub, 
is  now  Sergeant  John  Waugh,  of  the 
Cnited  States  army.  The  young  man 
left  the  Club  to  go  to  ('alifornia  and 
wa.s  in  that  State  when  the  war  broke 
out.  He  was  the  owner  of  tww  moving- 
picture  hou.se.s,  and  in  a  fair  way  to 
attain  wealth.  He,  however,  .sold  out 
and  enlisted,  and  is  now'  on  his  way  to 
France.  He  made  a  call  at  the  Pre.ss 
Club  this  week  while  stationed  at  Camp 
Milks. 


Keeping  Captain  Moulton  Busy 
Boston,  August  30.— Capt.  Harold  F. 
.Moulton,  a  former  member  of  the  edi¬ 
torial  .staff  of  the  I.ynn  Item,  is  one  of 
the  busiest  ottlcers  at  Camp  Devens  just 
at  pre.sent.  He  is  commander  of  the 
40ih  IXpot  Brigade.  Be.sides  his  regu¬ 
lar  duties  of  looking  .ifter  the  training 
of  250  men  in  the  rookie  school,  he  is 
acting  in  the  capacity  of  a  bo.ss  car¬ 
penter,  directing  the  construction  of  a 
suj'ply  room,  cai'penter.s’  .shop,  and  a 
tailor  shop  under  the  present  company 
barracks. 


Polish  Editor  Called  to  Washington 
.MinwAi’KKK,  AA'i.s.,  Aug.  28. — John  A. 
AA'edda,  formerly  a  reporter  on  the  .Mil¬ 
waukee  Sentin)-!  and  advertising  man¬ 
ager  of  the  Kiiryer  Polski,  Milwaukee 
Polish  daily,  has  been  called  to  AA%'ish- 
inglon  to  serve  in  the  publicity  dei)art- 
ment  of  the  Poli.sh  Division  of  the  Bu¬ 
reau  of  Public  Information. 

Le  Vine  Joins  Optical  llnit 
PiTTSiiiUMjH,  Pa.,  August  20.  —  Harry 
I.K‘  Vine,  former  sports  editor  of  the 
Dispatch,  has  enlisted  in  the  optical 
unit  of  the  Medical  Corp^  which  was 
recently  organized  in  Philadelphia  for 
over  .seas  work. 
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WAR  NEWS  BUREAU  OF  Y.  M.  C.  A. 
CONDUCTED  ON  NOVEL  LINES 

Matter  Is  Submitted  to  Newspapers  Only  When  Its  News  Value 
Is  Unqifestioiied — Tribute  to  Work  by  Former  Mem¬ 
ber  of  EDITOR  AND  PUBLISH KR  Staff 

Hy  Cahl  U.  tiCTZ,  I'nitod  States  Marine  (’orps. 

IVVANT  to  tell  the  story  of  how  Aineriea  Is  beinn  infoiined  about  whiit  the 
Y.  M.  C.  A.  is  (loinK  to  help  win  the  war.  I  want  to  tell  that  .story  beiuxise 
it  is  the  story  of  a  news  bureau  fundamentally  different  from  any  other  bui-eau 
of  its  kind.  1  use  that  word  “news"  advisedly.  In  name  only  Is  it  a  pul)lieity 
bureau. 

When  war  broke  out  in  1914  the  YounK  Men’s  Chri.stian  A-.sociations  in  the 
iKdliBerent  countries  inmu'diately  Ix'Kan  to  ensaKo  in  relief  woik.  When  the 
I'nlted  States  entered  the  war  the  .\merican  Y.  M.  (’.  A.  made  it  its  job  to  help 
win  the  war  fov  the  l’nit<“d  States  and  her  allies.  ’I’he  (lovernment  sliouldered  im¬ 
portant  responsiliilities  upon  the  “Y.  .M.” 

Public  Appreciates  Work  of  the  Y.  M.  C.  A. 


Army  and  navy  oillcers  and  Govern¬ 
ment  offlcials  to-day  frankly  aditiit  that 
wlien  the  Y.  M.  was  commissioned 


Chaiu^ks  T.  Hkaslip. 
to  do  certain  things  they  had  no  idea 
of  the  rapidity  with  which  those  re- 
.spon.sibilities  wouUl  Ktow  and  the  extent 
to  which  they  would  expand.  To  bo 
specific:  When  the  American  Y.  M. 
began  its  war  relief  work  it  was  be¬ 
lieved  that  1,500  men  would  be  the 
maximum  number  of  men  needed  to 
carry  on  the  work  which  it  was  out¬ 
lined  to  do  here  and  overseas.  To-day 
there  are  ivearly  4,000  men  dn  this 
country  alone  and  more  than  3,500  over- 
.seas  in  the  Y.  M.  C.  A.  service.  And 
4,000  more  men  will  bo  sent  to  France 
by  September  1.  Another  example:  In 
its  first  drive  for  money  the  Y.  M. 
asked  for  $35,000,000,  and  the  patriotic, 
generous  American  public  contributed 
more  than  $50,000,000.  It  was  believed 
that  sum  would  prove  adequate  for  a 
long  time.  The  Y.  M.  is  to-day  prepar¬ 
ing  for  u  fidl  drive  in  which  $100,000,000 
will  be  asked.  And,  of  course,  it  will 
get  it. 

The  Y.  M.  C.  A.  bad  been  doing  great 
work  ever  since  the  war  began,  but  Its 
•story  had  never  been  told.  To  Thomas 
H.  Shipp,  of  Wa.shington,  D.  C.,  belongs 
the  credit  for  pointing  out  how  this 
<'ould  be  done. 

Mr.  Shipp,  chosen  by  the  American 
Ited  Oro.ss  to  organize  its  first  war  pub¬ 
licity,  perhaps  on  account  of  what  he 
had  done  for  several  other  large  na¬ 
tional  organizations,  h.nd  been  in  charge 
of  the  publicity  for  the  Y.’s  $3.'’>,000,000 
campaign  last  year.  At  the  dost;  of  that 
drive,  which,  by  the  way,  brought  In 
$50,000,000,  Mr  Shipp  pointed  out  to 
George  W.  Perkins  and  Dr.  John  It. 


Mott,  the  pul)ticity  po.s.sibilitles  in  Jhe 
“Y.”  war  work,  and  told  them  it  was 
their  duty  to  let  the  people  know  what 
the  organization  was  doing. 

They  gave  Mr.  Shipp  tlie  job  of  car¬ 
rying  out  his  own  plan.s.  He  did  it. 
First,  he  choose  sis  his  associate  I'harles 
T.  Heaslip,  prominent  on  the  Ited  Cross 


Thomas  It.  Shipp. 

publicity  .stiiff  and  a  trained  puldicity 
expert.  The.se  two  men  began  by  choos¬ 
ing  real  new.spaper  workers  as  their  as- 
sl.stant.s.  Such  men  as  Clarence  lluding.* 
ton  Kelland,  Maximilian  Foster,  Wil¬ 
liam  Merriam  ltou.se,  W.  K.  Towers,  K. 
A.  Hatchelor,  all  well  known  to  news¬ 
paper  and  miigazine  editors,  were  sent 
ai)road.  Tliey  are  the  men  who  :ire  tell¬ 
ing  the  story  of  the  “Y.”  worker.s  in  the 
war  zone  to-day.  Their  in.structions 
were  to  “firef  flic  news  I” 

Then  Mr.  Sliipp,  as  director  of  .several 
of  the  war  puldleity  campaigns,  smile- 
age,  litirary,  war  council,  and  others — 
placed  .Mr.  Heaslip  in  full  charge  of  the 
news  bureau,  and  is  now  acting  as  puli- 
licity  coun.sel  in  the  plans  for  the  cam¬ 
paign  for  $100,000,000. 

Not  Press  Agents,  But  Reporters 
Sources  of  news  in  this  country  wore 
cultivated.  Hut  It  was  insisted  that 
after  all  the  real,  big  story  mu.st  come 
from  France. 

The  stories  Ix'gan  to  come  in  by  cable, 
telegraph,  and  mall.  And  right  here  is 
w'here  the  department  met  its  test.  To 
his  a.s.sociates  Mr.  Heaslip  constantly 
cautioned:  "Kememlier,  you  are  all 
newspaper  folks.  Don’t  forget  that.  It’s 
new.s.  not  pulillclty  that’s  wanted.  We’re 
not  press  agents;  we’re  reporters  as¬ 
signed  to  cover  the  Y." 

Before  any  story  was  sent  out  It  had 


to  .stand  the  test.  Would  it  stand  on  its 
own  legs  as  news’?  Now  and  then  a 
story  would  come  along  witli  the  at- 
tached  memo  that  sucii  and  such  a 
newspaper  would  1h‘  glad  to  print  this 
liecau.se  it  would  lie  willing  to  help  the 
Y.  .M.  C.  A.  That  story  was  killed  un¬ 
less  it  contained  real  news.  Nd  appi'al 
was  ever  made  to  any  newspaper  to 
carry  a  .story  merely  to  help  the  "Y.” 

Of  course,  the  Y.  .M.  is  always  grateful 
for  the  news  .stories  atiout  it  whiidi  are 
printed,  but  eveiy  sti.ry  is  offered  witli 
exiilicit  understanding  tliat  the  .story 
is  suiimitted  strictly  upon  its  merits  as 
new.s.  .And  right  there  is  where  the 
news  liureau  of  tlie  Y.  M.  made  liun- 
dreds  of  newspajier  and  magazine  edi- 
tor-fi’iend.s. 

Both  .Mr.  Heasli))  and  Mr.  Shipp  have 
in.si.sted  that  whim  a  city  editor  re- 
ceivi'd  u  story  from  the  Y.  .M.  he  must 
be  informed  exactly  atiout  the  distriim- 
t'.on  of  that  story.  If  tlie  story  is  given 
to  one  new.spaper  in  a  city,  the  city 
editor,  of  course,  would  lie  told  that. 
If  the  story  was  offei’ed  to  all  evening 
newspapers,  the  city  editor  would  lie 
told  that.  If  the  story  was  .s<>nt  to  all 
newspapers,  the  city  editor  would  Im‘ 
.so  informed.  'I'he  point  is  that  never 
is  the  city  editor  given  any  ofiportunity 
to  think  tliat  any  on<-  is  trying  to  de¬ 
ceive  him  into  iK'lieving  that  the  story 
bo  has  in  hand  is  worth  mor<>  than  it 
actually  i.s. 

Working  Poliry  of  Bureau 

Now,  to  give  you  an  idea  of  the  way 
in  which  tlie  Itureau  works:  First  of 
all,  daily  newspapers  are  served  with  a 
mail  .siTvice.  'I'his  is  frequently  accom¬ 
panied  by  pictures.  Then  there  i.s  a 
mat  .service.  The.se  mats  vary  from 
one,  two,  three,  four-column,  half-page, 
and  full  page  in  .size.  This  service  is 
confined  largely  to  foreign  .stuff,  i.s  al¬ 
ways  illu.strated.  and  contains  no  propa¬ 
ganda.  It  i.s  strictly  news.  Tlie.se  mats 
are  .sent  to  one  newspaper  in  each  city, 
and  the  mat-mailing  lists  are  such  that 
all  papers  which  wish  to  tie  served  lan 
be. 

A  division  of  the  bureau  handles  mag¬ 
azines.  Articles  written  by  staff  corre- 
spondt-nts  overseas  are  frequi'iitiy  suii¬ 
mitted  to  magazines.  Opportunities  are 
given  ,to  memlK-rs  of  magazine  staffs  to 
obtain  their  own  articles.  This  division 
is  llexililc  and  adjusts  itself  entirely  to 
the  needs  of  the  magazines. 

Another  division  confines  its  atten¬ 
tions  to  the  needs  of  the  religious  press. 
Another  to  the  rural  press.  Another  to 
the  newspaper  .syndicates.  .Another  to 
news  motion  picture.s.  Another  to  pho- 
tograph.s.  And  so  on.  There  is  an  art 
director  who  supervi.ses  layouts  to  be 
u.sed  in  illustrating  stories  for  mat 
ii.se.  He  also  superintends  the  getting 
of  drawings  and  paintings  and  sketches 
for  magazine  covers,  inserts,  and  .so  on. 
Then  thgre  is  an  advertising  manager 
with  his  department  and  its  subdivi- 
.sions.  This  should  lie  enough  to  indi¬ 
cate  the  comprehensiveness  of  the  work 
of  the  bureau. 

When  .Mr.  Hea.slip  accepted  the  ap¬ 
pointment  as  director  of  the  bureau  he 
did  .so  with  the  under.standing  that  he 
would  lie  allowed  to  run  his  department 
without  interference.  And  that’s  exact¬ 
ly  what  he  has  done.  In  a  .sen.so  he 
has  organized  a  .staff  of  newsiiainir  re¬ 
porters  and  magazine  writer.s,  placed 
them  in  an  office  in  the  liuilding  occu¬ 
pied  by  the  National  War  Work  Foun- 
cil  of  the  Y.  M.  C.  A.,  has  sent  some 
of  them  abroad,  and  given  them  a 
standing  as.slgnment  to  cover  the  or¬ 
ganization. 

Editors  Interested  in  Bureau  Service 

It  would  lie  a  great  object-lesson  for 
any  editor  to  read  some  of  the  letters 


in  the  Ides  of  the  new.s  liureau.  For 
examiile,  complaints  are  received  now 
and  then  that  relea.se  dates  are  not  ob¬ 
served  liy  competing  newspapers.  'I'hos.' 
letters  are  significant.  Newspaper  syn¬ 
dicates  have  asked  for  options  on 
stories  written  by  Y.  .M.  stalT  repre- 
.sentatives  oveistais.  In  reply  to  them 
.Mr.  Heasli|i  has  .said  that  all  mu.st  nec¬ 
essarily  be  treated  alike.  .Ml  would  liave 
an  equal  opiiortunity  to  ii.se  wliat  ma¬ 
terial  i.s  availalile.  Of  course,  what  ma¬ 
terial  was  syndicated  was  handled  in 
eacli  ca.se  exclusively. 

Through  error  in  distribution  editors 
at  times  have  failed  to  gi't  copy.  .And 
almo.st  every  time  letters  have  iH-en  re¬ 
ceived  a.sking  why.  'I'hat’s  .something 
to  tliink  about. 

’i’lie  niglit  city  editor  of  one  of  the 
New  York  morning  papers  was  in  the 
office  of  the  nt'vvs  bureau  of  the  War 
Work  ('ouncil  one  day. 

"I  haven’t  lii'en  getting  any  stuff  from 
you  recently,’’  he  rem.'irkiMl  to  Mr.  Heas¬ 
lip.  "What’s  the  answer?" 

"’riiat’s  liecau.se  we  haven’t  anything 
wortli  while  to  si'iid  you,”  was  Mr.  Hea  i- 
lip’s  reply. 

“Well,  wliat  <io  you  know  about  that?" 
the  city  editor  eontiniusl.  “I  always 
thought  depiirtiiKMits  of  tliks  kind  sent 
out  stuff  whether  tliey  had  anything  or 
not." 

Not  the  Y.  .M.  news  bureau. 

.All  of  this  work  has  bi'en  done  with 
tile  hearty  support  and  clo.se  coiiperation 
of  the  publicity  committee  of  the  Y.  M. 

A.  National  W:ir  Work  ('ouncil  of 
wliicli  Bi'uce  Barton,  former  editor  of 
Kvery  Week  .Magazine,  i.s  chairman. 

The  day  of  the  pre.ss  agent  is  pa.ssing. 
The  higli  cost  of  print  paper  and  the  in¬ 
creased  costs  of  newspaper  production 
are  eliminating  the  frc'e  space  grablier. 
But  sm-ti  bureaus  as  tlie  Y.  M.  ('.  A.  are 
conducting  to-day  are  neee.s,sary,  I  be¬ 
lieve.  They  .save  newspapers  money. 


It  would  ^’ive  Pain, 

To  a  Pacifist  Paper, 

Or  a  Pro-Cicrinaii  Or^aii, 

'I'o  I  lave  to  Hun  The 
Fillis  Sunday  Seliool  Lessons. 

For  the  militant  and  virile 
Spirit  of  Patriotism 
And  Uii»hteousness, 

Wdiieh  Springs  from  the  Hihle, 
Is  Mirrored  Faithfully 
Hy  I'liis  Timely  Treatment 
Of  Fiternal  Truth 
In  The  Li^ht  of  Today’s  News. 

Sincere,  Sane,  Sympathetic, 
Religions  liiteratnre. 

Without  Seetariani.sm 
Or  Shop-Talk, 

Stimulates  The  Ideals 
Of  Patriotic  Men  and  Women. 


THE  ELLIS  SERVICE 

Swarthmore,  Pa. 


Offering  Two  AV’eckly  Features 

1 

I.  A  “DilTerent” 

Sunday  School  Lesson. 

2.  The  Religious 

Rambler. 

1 
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NEW  YORK  ASSOCIATION  OF  CITY 
EDITORS  ORGANIZED  HERE 

Officers  and  Directors  Chosen  and  Campaign  for  Membership 
Launched  —  George  Creel  and  William  G.  Shepherd 
Address  Delegates — ^Next  Meeting  at  Syracuse 

The  New  York  Association  of  City  Editors  was  organized  at  a  meeting  held 
at  the  Hotel  Majestic,  New  York  City,  on  last  Saturday  and  Sunday.  The 
new  organization  will  be  affiliated  with  the  National  Association  of  City 
Editora  Clyde  P.  Steen,  president  of  the  national  body,  presided  at  the  New  York 
meetings,  and  in  spite  of  the  handicap  of  a  small  attendance  of  editors  succeeded 
in  launching  the  new  association  successfully. 

Some  notable  addresses  were  made  at  the  Sunday  session,  the  speakers  includ¬ 
ing  Ueorge  Creel,  Chairman  of  the  Committee  on  Public  Information;  William  U. 
Shepherd,  the  famous  war  correspondent  of  the  United  Press;  Mra  Clara  Sears 
Ta>lur,  of  the  publicity  bureau  of  the  Department  of  Dabor,  and  Edward  Percy 
Howard,  president  of  the  New  York  Press  Club.  At  the  Saturday  afternoon  ses¬ 
sion  Guy  Emerson.  Director  of  PubUcity  for  the  Liberty  Loan  in  the  New  York 
District,  made  a  brief  talk  on  the  press  work  being  done  for  the  forthcoming 
loan,  and  at  the  banquet  in  the  evening,  Frank  A.  Vanderlip  and  Judge  William 
H.  Wadhams  addressed  the  editors. 

OJficers  and  Directors  of  the  New  York.  Association 


M.  F.  Sammons,  of  the  Utica  Ob¬ 
server,  was  chosen  president  of  the  New 
i'urk  Association;  A.  H.  Bishop,  of  the 
Ithaca  News,  vice-president;  Walter  F. 
Hines,  of  the  Uloversville  Leader-Re¬ 
publican,  secretary,  and  William  D.  Mc¬ 
Namara,  of  the  Beacon  Journal,  trea¬ 
surer. 

The  board  of  directors  consists  of 
President  M.  F.  ijammons,  James  H. 
Gayler,  Albany  Evening  Journal;  S.  F. 
Head,  Buffalo  Inquirer;  C.  A.  Hess. 
Brooklyn  Eagle,  and  Kenneth  Lord,  New 
York  Sun. 

The  next  meeting  of  the  Association 
will  be  held  at  Syracuse,  some  time  in 
January  or  February,  the  date  to  be 
decided  upon  later.  Meantime,  the  of- 
licers  plan  to  conduct  a  lively  campaign 
for  membership,  in  the  hope  that  a  ma¬ 
jority  of  the  city  editors  of  the  State 
will  become  active  in  the  work  of  the 
organization,  thus  aligning  New  York 
with  Ohio,  Pennsylvania.  Indiana,  Illi¬ 
nois,  Michigan,  and  other  States  in 
which  the  local  organizations  are  al¬ 
ready  thoroughly  representative  of  the 
craft. 

President  Steen,  in  his  address  on 
Simday,  outlined  the  aims  and  purposes 
of  the  organization,  emphasizing  the 
present  need  for  cooperative  effort 
among  city  editors  in  all  matters  re¬ 
lating  to  ethics,  standards  of  practice, 
and  coordination  of  effort  in  helping  to 
win  the  war. 

A  feature  of  the  New  York  meeting 
was  a  letter  from  Mayor  Hylan,  who 
took  occasion  to  charge  that  a  majority 
of  New  York  newspapers  were  con¬ 
trolled  by  the  Interests,  and  were  de¬ 
voted  to  aiding  and  covering  up  the 
work  of  proflteera  The  New  York 
newspapers  gave  generous  space  to  this 
effusion,  and  Mr.  Vanderlip,  at  the  ban¬ 
quet  on  Saturday  night,  commented  up¬ 
on  it  in  a  caustic  way,  remarking  that, 
if  the  Mayor's  charges  against  the  in¬ 
tegrity  of  the  press  were  well  founded, 
he  would  migrate  to  Russia. 

Mr.  Creel  on  Craft  Organization 

George  Creel,  in  his  address  at  the 
Sunday  session,  paid  a  glowing  tribute 
to  the  loyal  and  zealous  efforts  of  the 
newspaper  men  of  the  country  to  de¬ 
velop  and  maintain  a  spirit  of  national 
unity  of  purpose  In  the  war.  He  urged 
the  propriety  and  usefulness  of  organi¬ 
zations  of  city  editors,  pointing  out  that 
these  associations  could  serve  the  same 
high  ethical  purposes  schieved  by  the 
bar  and  medical  associations,  establish¬ 
ing  standards  of  practice  which  would 
become  binding  upon  all  members  of  the 
craft  who  aspired  to  recognition  among 
their  fellows. 


Mr.  Creel  stated  that  it  was  his  hope 
that  this  organization  of  city  editors 
might  be  extended,  unit  by  unit,  until 
every  State  in  the  Union  should  be  in¬ 
cluded,  and  that  the  membership  should 
be  so  representative  that,  when  the 
Government  had  a  special  message  for 
the  people,  it  might  be  given  through 
these  associations  with  the  assurance 
that  it  would  reach  every  citizen.  At 
the  present  moment,  he  believed,  the 
most  important  service  iKissible  for  the 
city  editors  of  the  country  to  render 
would  be  the  stamping  out  of  what  he 
termed  “the  German  whisi)er" — the  ru¬ 
mor-monger,  who  circulates  misleading 
stories  of  disasters,  of  imaginary  scan¬ 
dals.  He  anticipates  special  activity  on 
the  part  of  these  “whisperers”  in  con¬ 
nection  with  the  expected  German 
“peace  drive,”  and  he  suggested  that 
city  editors  make  especial  efforts  to  run 
down  rumor-merchants,  and  to  demand 
the  exact  sources  of  their  “informa¬ 
tion.” 

Mr.  Creel  reminded  his  hearers  that 
we  are  living  in  a  period  of  major 
events,  that  we  are  witnessing  feats  of 
heroism  in  battle  such  as  the  world  has 
never  before  known,  and  that  America 
is  justifying  by  great  deeds  of  valor 
and  sacrifice  the  ideals  upon  which  her 
national  life  are  based.  Editors,  be  con¬ 
tended,  must  fight  agrainst  a  spirit  of 
peevishness  and  whimsical  fault-finding, 
and  aid  in  keeping  the  morale  of  the 
people  keyed  to  the  high  pitch  of  the 
firing  lines.  * 

First  Firing  Line  Right  Here 

William  G.  Shepherd,  who  has  cover¬ 
ed  war  news  for  the  United  Press  on 
every  fighting  front  in  Europe,  told 
briefiy  of  some  of  his  experiences  in 
Germany,  Austria,  and  Russia.  He  im¬ 
pressed  ui>on  the  editors  that  the  front 
line  of  battle  was  not  In  Europe,  but 
here — that  it  stretched  across  the  edi¬ 
tor's  desk  and  across  the  dinner-tables 
of  the  i>eople,  and  that  the  fighting 
which  must  eventually  free  the  world 
from  the  menace  of  Germanism  must 
be  done  here  at  home.  Just  as  surely 
and  Just  as  thoroughly  as  In  that  sec¬ 
ond  fighting  line  in  France,  where  our 
boys  are  offering  the  ultimate  mea¬ 
sure  of  devotion. 

Mrs.  Clara  Sears  Taylor  spoke  in¬ 
terestingly  of  the  press  work  of  the 
Department  of  Labor,  and  of  the  staff 
of  newsi>aper  workers  who  were  trying 
to  furnish  to  the  newspapers  vital 
"spot  news”  in  regard  to  labor  problems 
in  war  work.  She  Invited  the  editors 
to  call  upon  her  and  her  associates  for 
any  special  work  they  could  do  in  the 
way  of  covering  news  in  Washington. 


which  had  to  do  with  labor  matters, 
promising  the  fullest  efforts  to  serve. 

Guy  Emerson  annoimced  that  a  fea¬ 
ture  of  the  advertising  campaign  for  the 
fourth  Liberty  Loan  would  be  a  signed 
advertisement  by  the  President  of  the 
United  States,  which  would  be  sure  to 
attract  world-wide  interest. 

At  the  close  of  the  seasions  there  was 
a  general  expression  of  confidence  in  the 
assured  growth  of  the  New  York  State 
Association  of  City  Editors,  and  Presi¬ 
dent  Steen  received  many  congratula¬ 
tions  upon  the  effective  work  he  had 
accomplished  in  getting  the  wheels  of 
organization  moving. 

ASKS  EDITOKS  TO  USE 
MORE  LABOR  ^EV^S 


Clara  Sears  Taylor,  of  Department  of 

Labor,  Explains  Purposes  of  New 
Publicity  Division — Live  Matter 
to  be  Offered  Newspapers 

Clara  Sears  Taylor,  of  the  Informa¬ 
tion  Service  of  the  Department  of 
Labor,  in  her  address  at  the  conven¬ 
tion  of  city  editors  in  New  York  on 
Sunday,  told  of  the  early  life  of  Sec¬ 
retary  Wilson,  and  of  how  he  had 
gained  the  viewpoint  of  the  laboring 
man  through  swinging  a  pick  in  a  cosd 
mine  for  twenty-seven  years.  This  ap¬ 
prenticeship  to  life  was  followed  by  ser¬ 
vice  as  a  lumber-jack,  switchman,  and 
engrineer. 

Mrs.  Taylor  followed  her  interesting 
story  of  Secretary  Wilson’s  career  be¬ 
fore  he  entered  public  life,  with  a  de¬ 
scription  of  the  alms  and  purposes  of 
the  new  Information  and  Education 
Service  of  the  Department,  under  the 
direction  of  Roger  W.  Babson. 

“This  service  has  been  organized," 
she  explained,  “for  the  purpose  of  les- 
.sening  industrial  disputes,  and  diminish¬ 
ing  their  severity,  by  propaganda  which 
will  get  simultaneously  into  the  con- 
.sclousness  of  both  the  employer  and 
the  employee.  Every  story  written  In 
the  Publicity  Division  is  to  be  written 


with  a  view  to  strengthening  the  morale 
of  the  laboring  man.  What  Mr.  Wil¬ 
son  wishes  to  do  is  to  establish  a  feel¬ 
ing  of  understanding  between  the  capi¬ 
talist  and  the  laborer,  which  will  make 
possible  for  us  to  reach  the  pinnacle 
of  success  in  production  at  the  present 
time,  in  order  to  send  munitions  and 
essentials  to  the  other  side,  and  at  the 
same  time  to  keep  us  clothed  and  fed, 
and  also  make  possible  conditions  in 
the  reconstruction  period.  In  other 
words,  he  is  doing  everything  In  his 
power  to  preserve  industrial  peace,  and 
.smooth  out  the  path  of  operation  for 
war  work. 

Asks  for  Co-operation  of  Editors 

“We  are  sending  out  the  stories  of 
which  I  have  spoken  to  you.  In  a  weekly 
service,  which  will  give  news  of  each  of 
the  divisions  of  the  Department  of 
Labor.  The  spot  news,  which  will  be 
absorbed  by  the  wires,  is  being  handled 
by  the  Committee  on  Public  Informa¬ 
tion,  through  Mr.  Chenery,  a  well- 
known  Chicago  labor  writer.  But  there 
is  so  much  which  is  not  live  news,  but 
which  is  at  the  same  time  of  the  great¬ 
est  value  as  feature,  and  also  as  educa¬ 
tional  propaganda,  that  we  are  asking 
you  to  read  this  material.  We  are  ask¬ 
ing  you  to  at  least  give  it  a  chance. 
The  columns  which  will  be  sent  to  you 
in  galley  sheets  will  include  those  stories 
which  we  pick  out  from  the  Labor  Sta¬ 
tistics  Bureau,  the  Children’s  Bureau, 
the  Naturalization  and  Immigration 
Bureau,  the  War  Labor  Board,  War 
Labor  Policies  Board,  the  United  States 
Employment  Service,  which  is  con¬ 
trolling  unskilled  labor;  Training  and 
Dilution  Service,  which  aims  to  fill 
places  of  skilled  men  with  those  who 
have  no  experience,  but  yet  give  no 
shock  to  industry;  the  Investigation  and 
Inspection  Service;  Conditions  of  Labor 
Service;  Women  in  Industry;  the 
Housing  Service,  and  the  Civilian  In¬ 
signia  Service. 

“I  can  assure  you  that  we  will  en¬ 
deavor  to  send  you  nothing  which  will 
have  no  news  value.  Elach  member  of 
(Continued  on  page  20) 
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Permanent  weekly  induetrial  pagea 
among  non-regular  adoertiaere. 

Solicitora  of  Induatrial  Advertiaing 
for  Rotogravure  Sectiona  and  Sun¬ 
day  Magazine  Sectiona. 

High  Claaa  Special  Editiona  handled 
for  leading  newapapera  in  the  larger 
citiea  only  when  there  ia  a  apecial 
reaaon  for  their  publication  and 
where  the  Publiaher  ia  willing  to 
make  the  Edition  thoroughly  repre- 
aentative  from  a  newa  atandpoint. 
— Entire  auperviaion  of  newa  and 
mechanical  enda  given  when 
requeated. 

All  Induatrial  advertiaing  aolicited 
on  an  indirect  reault  general  pub¬ 
licity  baaia  aomewhat along  the  aame 
linea  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertiaing  ia  aecured. 
No  campaigna  conducted  in  citiea 
having  a  population  of  leaa  than 
200,000. 


JOHN  B.  GALLAGHER  COMPANY 

Mala  Ofliee,  Nlath  Floor.  Dexter  Batldlng,  Bootoa,  Maea. 
Branch  Offlea*. — Room  40S.  United  Staten  Hzprean  Bnlldlac.  S  Rector  St., 
New  York; — North  Aaeiicnn  Bolldlnir.  Fblladelphle ; — Plain  Doalor  Bolld- 
inx,  Clenreland  ; — Constitution  Buildlns.  Atlanta ; — Herald  and  TmTOlor 
Bulldinx,  Boston ; — Oaiette  Boildlns,  Worcester,  Uaaa : — ^Trlhnno  Bidldiag, 
ProTidence,  R.  I. 
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II  or  more  than  30  years,  the  Mergenthaler  Lino¬ 
type  Company  has  been  constantly  planning,  testing, 
and  perfecting  new  improvements  that  would  enable 
the  Linotype  to  render  the  printer  more  satisfactory 
and  valuable  service. 

It  is  this  spirit  of  progressiveness,  guided  by  a  thorough 
and  intimate  knowledge  of  the  world’s  composition 
requirements,  that  has  won  for  the 'Linotype  its  universal 
leadership. 

Buy  the  LINOTYPE — The  Machine  That  Lasts 
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HEADLINES  OF  THE  WAR”  SUM  UP  asks  editors  to  use 
AMERICAN  AIMS  A^D  PURPOSES 


Judge  Wadhams  Tells  City  Editors  How  Phrases  Often  Made 
History — ”Win  the  Next  War  Now”  Is  Jurist’s 
Suggestion  for  National  Slogan 

\VII>T^IAM  H.  WADHAMS,  of  the  Court  of  (Jeneral  S»‘ssions,  who  han 
hut  recently  returned  from  a  trip  to  the  tiithtiiiK  fronts,  where  he  was  the 
Kue.st  of  the  Hritish  Department  of  I’uhlic  Information,  acldres.'wd  the  conven¬ 
tion  of  city  editors  in  New  York  on  Saturday  niKht  on  the  subject  of  "Headlines 
of  the  War.” 

JndKe  Wadhams  has  long  held  a  foremost  place  amonK  New  York  jurists  as 
a  brilliant  orator  and  a  man  of  broajl  \ision.  In  his  address  lo  the  city  editors  he 
sii.'^aained  this  binli  reputation,  and  brouiiht  from  the  battle  fronts  in  France  a 
ii.es.«a>;e  of  K<«>d  i-beer  and  of  Krim  determination  in  the  Allied  ranks  to  fiKht  this 
contlict  through  to  a  decisive  verdict. 

“You  Arc  the  Guardians  and  Mahlers  oj  Public  Opinion” 


“I  am  glad,”  said  Judge  Wadhams, 
“of  this  opportunity  to  meet  with  the 
editors  who  have  gathered  in  conven¬ 
tion  at  this  period  of  the  nation’s  trial 
to  take  counsel  how  they  may  add  to 
that  sum  total  of  thought  and  action 
which  makes  the  nation’s  strength. 

’  "You  are  the  guardians  and  makers 
of  public  opinion,  which  is  the  ultimate 
arbiter  among  frees  self-governing  peo¬ 
ple,  and  you  make  that  public  opinion 
for  better  or  for  worse.  The  etlucation- 
al  influence  of  the  press  is  greater  than 
that  of  all  the  .schools  and  universities 
in  the  country.  You  tell  us  of  world- 
end  doings  and  what  is  happening  next 
door;  you  bid  us  ‘good  morning’  and 
■good  night.’  You  guide  the  direction 
of  our  flr.st  thoughts  in  the  morning 
and  sugge.st  the  subjects  for  our  reflec¬ 
tion  in  the  leisure  hours  of  the  evening. 
You  determine  what  is  impoi-tant  or 
unimportant  in  the  bu.sy  rush  of  cur¬ 
rent  events,  placing  various  degrees 
of  value  upon  news.  In  your  editorials 
you  p»'aise  and  condemn,  cajole,  mcK'k, 
and  advise,  and  with  headlines  you  ar¬ 
rest  the  mo.st  listle.ss  eyes,  flagging  at¬ 
tention.  The.se  headlines  epitomize 
thought,  summing  up  the  story  in  a 
phrase*. 

"It  is  of  headlines  that  I  would  talk 
to-night,  headlines  of  the  great  human 
tragc'dy  that  is  taking  plac*e  in  this 
world  of  ours,  for  the  story  of  great 
purpose  and  achievement  is  often  sum¬ 
med  up  in  a  phrase.  All  wars  have 
had  their  headlines.  The  flr.st  aspira¬ 
tions  of  the  coloni.sts  for  independence 
were  summed  up  by  Patrick  Henry  in 
the  headlines,  ‘Give  me  lilierty  or  give 
me  death.'  Many  others  crowd  your 
memory:  ‘We  have  only  just  begun  to 
fight':  ‘Government  of  the  People,  by 
the  People,  for  the  People’;  ‘Damn  the 
torpedoes':  ‘You  may  fire  when  you  are 
ready,  Grldley.’ 

"While  these  headlines  bring  to  our 
minds  the  achievements  of  our  own  lie- 
lovc*d  country  as  a  basis  of  the  prom¬ 
ise  of  even  greater  accomplishment.s, 
we  should  not  Ije  unmindful  of  the  great 
achievements  of  our  valiant  allies. 
‘England  expects  every  man  to  do  his 
duty'  might  well  be  .set  again  as  a 
headline  for  British  achievement  in  the 
presc*nt  struggle.” 

Judge  Wadhams  then  told  of  his  visit 
to  England  and  France,  and  of  the  Im¬ 
pression  made  upon  him  by  the  per.son- 
al  devotion  of  the  people  of  our  allied 
nations  to  the  great  cause.  He  ex- 
preasc'd  the  hope  and  confidence  that 
America  would  meet  the  supreme  test 
with  the  .same  courage  and  fortitude. 

“Every  man  and  woman  in  England.” 
he  continued,  “is  doing  a  duty  at  home 
or  abroad  for  the  war.  Every  private 
automobile  is  turned  in  for  Government 
service.  Every  great  bouse  is  donated 


for  war  work.  .\  million  women  are 
bu.sy  in  the  factoric.s.” 

“We  Are  Ready  Now” 

Judge  Wadhams  referred  to  his  visi* 
wO  the  Grand  Fleet,  and  of  the  perfect 
accord  exi.sting  lx*tween  the  British  and 
Amc*rican  navies.  Admiral  Sim.<^  he 
said,  ur>on  his  arrival  with  our  first 
fleet  of  destroyers  in  England,  wrote 
the  headline  of  our  navy  for  the  war — 
“We  are  ready  now!”  This  has  Is*- 
come,  he  .said,  a  current  phra.sc*  in 
Plngland. 

Judge  Wadhams  de.sc'ribed  his  visit  to 
the  ghostly  city  of  Uheims — a  city 
whose  deadly  silence  i.s  broken  only  by 
the  scream  of  shells  and  the  crashing 
of  buildings.  In  front  of  the  great  ca¬ 
thedral  he  found  workmen  iTtnoving 
the  famous  statue  of  Joan  of  Arc. 
Kheims,  he  .said,  had  liecome  a  gha.st- 
ly  monument  to  the  .sacrilege  and  deva.s- 
tation  of  the  Hun.s. 

The  motto  of  Verdun,  he  .said,  had 
l)eeome  the  supreme  headline  of  the 
war — "They  .shall  not  pa.siri"  The 
Judge  told  of  the  flr.st  fight  of  the 
American  troops  for  lilK'rty  on  Euro- 
p<*an  .soil — that  in  which  the  New  Eng¬ 
land  IMvision  met  and  defeated  selected 
shock  troops  at  Seichprc'z.  One  of  the 
men  said  to  him;  "No  Man’s  Land  usc'd 
to  lie  neutral  territory,  but  we  have 
made  it  American!”  He  described  his 
visit  to  the  Hainlww  Divi.sion  boys  in 
Ix>rraino,  ten  miles  from  Metz.  He  mc*t 
and  greetc’d  the  lK)y.s  of  the  famous 
fighting  regiment  of  Now  Yorkor.s.  The 
Kainljow  Division,  he  .said,  had  saved 
Paris  through  stopping  the  onrush  of 
the  Germans  at  the  point  of  their 
greatest  advance  on  the  .Marne. 

Headline  That  Is  Making  History 

“One  man,  sjxaking  for  America,” 
said  Judge  Wadhams,  “leads  the 
thought  of  the  world!  The  greatc-.st 
task  and  the  greate.st  opi>ortunity  In 
the  history  of  the  world  has  fallen  to 
the  Pre.sident  of  the  I'nited  States.  The 
future  welfare  of  mankind  is  in  his 
keeping.  With  a  vi.sion  to  sc*e  and  a 
courage  to  declare  he  has  proclaimed 
e,  new  era  for  the  world.  .  .  .  Mak¬ 

ing  it  clear  that  democracy  must  Is: 
free  from  attack,  he  wrote  a  great 
phrase — a  headline  that  .stretches 
across  the  pages  of  history — ‘The  world 
mu.st  be  made  safe  for  democracy.’  ” 

The  Pre.sident’s  proposal  for  a  I.,**ague 
of  Nations,  to  a.ssure  the  future  ixacc 
of  the  world,  and  of  its  ready  accept¬ 
ance  by  the  leaders  of  the  Allic-d  na¬ 
tions,  were  outlined  by  Judge  Wad¬ 
hams. 

"May  I,”  he  said  in  conclusion,  “ven¬ 
ture  to  add  a  headline  to  .sum  up  our 
present  duty  and  our  purpose  for  the 
future?  The  headline  which  I  .sugge.st 
is,  ‘Win  the  NEXT  war  NOW.’” 


{Continued  from  pope  18) 
my  .staff  is  a  trained  newspaper  man  or 
woman.  We  have  no  staff  members  who 
have  not  been  regular  reporters  on  the 
local  staff  of  newspaper.s,  and  also  edi¬ 
tors  on  responsible  paper.s,  .so  you  see 
that  they  really  should  know  how  to 
(listingui.sh  new.s. 

“If  at  any  time  you  think  we  are 
using  white  paper  to  no  advantage,  I 
wish  you  would  very  freely  and  frankly 
tell  us  so.  If  there  are  .stories  which 
you  consider  should  not  be  taking  up 
valuable  space,  if  you  will  let  us  know, 
we  will  profit  by  the  criticism.  We 
n>ally  wish  to  lie  of  .service  to  the  news- 
paiH'rs  of  this  country,  and  to  that  end 
I  am  a.sking  you  to  treat  this  division 
exactly  as  if  it  were  a  ripping  good  cor¬ 
respondent  at  Wa.shington  for  your 
own  special  u.se. 

“If  you  telegraph  us,  I  can  assure 
you  that  your  telegram  will  meet  with 
an  instant  and  hearty  response.  If  you 
wish  .some  information,  and  wi.sh  it  to 
be  exclusive,  if  you  will  state  thi.s,  and 
it  is  po.ssible  for  us  to  give  you  that  in¬ 
formation  exclusively,  we  will  do  .so; 
that  is  to  .say,  if  the  idea  is  yours  and 
yours  alone,  we  will  resixct  your  .scoop. 
Do  not  Ik*  afraid  to  call  on  us  for  any 
kind  of  information,  liecau.sc  if  we 
haven’t  it  in  our  files,  and  it  relates  to 
lalKir,  then  we  should  have  it  there,  and 


after  you  have  used  it  exclusively,  It 
will  be  in  our  reference  library,  which 
we  are  endeavoring  to  make  the  livest 
and  most  useful  morgue  that  any  news¬ 
paper  office  ever  knew.” 


9th  Coast  Guard  Starts  a  Paper 
The  9th  Ooa.st  Artillery  Kegiment  of 
the  New  York  State  Guard  has  started 
a  paper  in  New  York  city  called  “The 
9th  Coast  News”  to  further  the  war 
alms  of  the  nation  in  every  way  pos¬ 
sible.  Copies  of  the  little  journal  will 
be  forwarded  to  former  comrades  now 
in  service  over.sea.s.  The  .staff  includes 
John  Clyde  Oswald,  publisher;  Sergeant 
Raymond  N.  Hyde,  business  manager: 
Frank  W.  Nye,  adverti.sing  manager; 
Sergeant  J.  G.  Phelps  Stokes,  .secretary 
and  treasurer;  Corporal  William  Barrett 
Cas.s,  editor,  and  Travis  Hoke,  a.ssociate 
editor. 


N.  Y.  City  Railv  ay  Starts  a  Paper 
The  Interliorough  Rapid  Transit  Com¬ 
pany  in  New  York  city  has  .started  a 
newspaper  of  its  own,  culled  the  Subway 
Sun,  in  order  to  pre.sent  its  affairs  to 
the  public.  President  Theodore  B. 
Shonts  is  the  editor.  For  some  time 
past  the  company  has  been  using  posters 
extensively  on  its  car  windows — to  in¬ 
form  the  public  about  transit  problems. 
The  posters,  however,  did  not  give  the 
I.  R.  T.  opportunity  to  say  as  much  as 
it  has  wanted — hence  the  founding  of 
the  new.spaper. 


Do  You  Know 

The  San  Francisco  Daily  News? 

The  record  of  growth  is  extraordinary.  Remembering  that 
97%  of  The  Daily  News  circulation  is  within  the  city  of 
San  Francisco  and  its  suburbs,  please  note  these  figures  of 
circulation,  given  in  The  Daily  News’  sworn  reports  to  the 
government  for  the  last  eight  semi-annual  periods: 


Oct.  1,  1914 . 33,572 

April  1,  1915 . 42,653 

Oct.  1,  1915 _ 46,168 

April  1,  1916 . 47,814 


Oct.  1,  1916 . 53,096 

April  1,  1917 . 52,630 

Oct  1,  1917 . 53,073 

April  1,  1918 . 55,063 


For  the  first  six  months  of  1918,  the  absolute  net  paid 
daily  average  circulation  of  The  Daily  News  was.  .  57,358 

In  the  period  covered,  only  one  other  of  the  fiv£  San 
Francisco  daily  newspapers  showed  a  circulation  gain,  and 
this  was  less  than  one-fourth  the  gain  shown  by  The  Daily 
News.  Three  of  the  papers  showed  losses,  including  both 
afternoon  competitors  of  The  Daily  News. 

The  Daily  News  offers  no  premiums  to  subscribers,  nor 
other  similar  inducements. 

In  advertising  The  Daily  News  has  shown  corresponding 
gains. 

In  1914,  The  Daily  News  printed  1,341,438  agate  lines 
of  advertising. 

In  1915,  it  printed  1,800,414  lines  of  advertising,  a 
gain  over  the  year  1 9 1 4  of . 34.2% 

In  19l6,  it  printed  2,073,344  lines  of  advertising,  a  gain 
over  the  year  1915  of . 15.1% 

In  1917,  it  printed  2,268,280  lines  of  advertising,  a  gain 
over  the  year  1916  of . 9.4% 

In  the  first  six  months  of  1918,  it  printed  1,224,058 
lines  of  advertising,  a  gain  over  the  corresponding  period 
in  1917  of . 6.7% 

The  San  Francisco  field  cannot  be  covered  by  ANY 
advertiser  without 
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HONOR  ROLL  / 


Eleven  Patients  in  Tyler  Hoa-  righttiiK  Un**  tn  Fritnrr. 
pital  Buried  in  Ruins;  Bust-  wiiiiam  r  mirna.  jr,. 
ness  Men  Killed  in  Coo- 
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PlymnNi’K,  Minn  auk  «  -Thirty 
.»n»  bodir*  rerov^rprt  frwm  thr  rum*  n 
r>rlon#  awept  Tyler  •  •m»ll  town  u 


Mr  4n«1  Mr*  KreAerirk  Crar 
In  bank.  Tnlrna  on  July  M.  : 
neM  on  July  11  The  boyo 


Tyler  •  amall  town  m 

weatern  Minneaou— hao  been  ttfeiiii-  Lieut  Ornnefteid  aon  .i 
hed  ahortly  after  noon  today  The  (nry  of  ihe  Wlaconain  Hta 

deoih  toll  It  le  believei  will  run  tural  -•‘Mety,  «  member  id 

hlghet  reported  hilled  in  Franc*/ 

*I^e  .'vrione  atruck  before  i«  ochicli  Mr  and  Mra.  franetlY 
mat  night  cutting  •  ewath  alightly  ^Attending  a  hortirultura'i 
more  than  a  blork  wid*  down  the  nuiin  llamboo  They  will  ret/ 
•treet  of  iho  town  eaat  and  woat  It  Lieut  t'nineAeld.  w/ 
wrecked  every  Importaiit  huaineM  Morrh.  nod  )uat  eom^ 
iKilldIng  liter*,  according  K  O'*  *lt«  y*«r  In  the  utoveraity  / 
neaaes  C'Kmp  MncArlhur.  tJ 

ALL  hospital  irtwnt  Me  won  hla  r</ 

PATIENTS  KILLED  PUre  He  w*a  knowd 

.a,  K.  A.M~n.  Ar>w.  J:!" 

.v.ry  on*  .n  IK*  Tyl-!! 

l-'." ' 

¥lw  Irt.  . . .  . 

•  ne  light  plant  oi  ih*  t€»wn  niid  the 

Ktorm  awept  thru  th#  bualn>**  aeciion  Many  After  b*iiy 
everything  wa*  m  dorkneaa  L  la  he*  c**l.  ^  waa  ae^ 
lieved  peraona  who  aotigh  to  leave  th®htha  ago.  an« 
buildlriKv  aa  the  atorm  appr«HM  heJ 
.veie  unable  to  find  thali  way  In  the  **"*V 

daiKneaa  tna  were  caught  trying  to  Tf 


part  of  (he  dm* 
Inc  the  army  h 
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piny  and  volunt**ra  eearrhed  the 
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RESCUE  WORK 

The  full  force  of  the  W»n«  ned 
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nnme  aaid.  Ihe  town  had  a  population 
of  abmit  2.000,  and  all'ablo  b^ted  men 
and  women  worked  tliroui  the  night 
and  today  aetOdng  bodlen  in  the  ^ 

Tenrimniry  nwapiUia  nave  beet,  a*  SACK 
•  abilNhed  in  nomen  on  the  oulakJHe  of  / 
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There  in  mo  reliable  entimate  of  Ihe  if  / 
injureil  but  It  Is  believed  at  least  a  ihrlr/ 


"  Z..7*  ir 


•fear  --tOtf 


>y 
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end  tw(»  miles  east  of  fluny. 

I  In  (h*  Ouucy-1.*. Chateau  region  a 
Ularman  division  prepared  to  counter 


canal  ahich  (h*y  nevs  rear 
en  Varesnes  an.i  Marlineour 
on*l  a  half  southeast  of  N'O' 
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Lmirr  (*  now  mak-  rtdge  fnyr  mika  northwest  of  Sola- 
m-  aaertfleva  tn  son*  -hut  were  aulckly  repulsed 
At  a  rwot  or  70  hemy  tanka  at  un- 

/vrr.  since  Ih#  ewn*  »•*»'«»  in  (he  French  adtanc*  spread 
ftt»*n  A  lln*  or  apok-  lerrui  imong  ihs  (lermans. 
f  .t  nas  encouraged  HAlQ'S  MEN 

Ariutiam  by  ahowlng  LvINIHlN,  aug.  it  — Bettlsfi  an** 
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see  It  *lhes  this  morning  Hatisfartury 

to  me  that  m  this  «P  »o  noon, 

ou  ai-e  lousing  mainly  "I*.**  ••rench  advance  was 

.  voleil  fur  Mr  Thump  *.?*r?"**  Allatt#  ^Iver.  Marshal 

n-rger  tn  Ihe  recent  ''**‘*'»  ROtn*  forward  On 
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^Failure  Cited  ’■«? 

Anmon  Sense  Policy  I  Am,.rK-ji.  .r*»,pi,,  nnxHd.n  whp  tn. 
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suns  returning  fri>m  Tyl«r  doclarv  loss 
will  exceed  tl.VOA.MM 
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RT  1‘aUL.  Mmii.  AUk  Jl —W  p 
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-*«s  tha  TrI-Htat*  MedlTSl 
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Sisknaas  la  Prevamt 


a  few  days  ago 
BRITISH  ‘OOlNU 
GOOD"  IN  PUSH 

WITH  rilK  HKITIKH  aKMIKh  IN 
FHA.SrK  Aug  21.— Ill  |s  a  m  i- 
Ihe  .tlsi-k  Jn  (he  high  ground  be. 
twrei,  Albeii  aod  Hmy  this  morning 
WHS  <epurt-d  as  ’‘going  giH>4.'*  when 
this  liMpatrh  ws»  flied  The  haitla  is 


tmerrlnl  dub.  today  appealed  to  »nM«h  by 
J  A  A  Duraquist  for  aid.  at  hla  I  'ney  at# 
Adjutant  Oenerall**'"  n*  p 


irofeaeion  wneu  hi-  aoiu  that  a*ipr< 
lately  33  i  -3  |»erccni  of  th*  pnyalrl 
nd  surgsHvna  of  ihv  country  wli 


f.i  iha'in— ‘  reuuirenieius  of  n.'elern  warf.'tre.**  ..J*.*,  ^  iturii,  .ir  tn«  snen 
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' I’niti'd  Kiniea  troop*  .«f*  forced  to  jae,  Wliii  the  Hnlisn  only  ala  mile*  irun 
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I  URGES  EDITORS  TO  PUT  LIBERTY 
i  LOAN  MATTER  ON  FRONT  PAGE 

I  - 

I  Guy  Emerson  Suggests  That  Bond-Selling  News  Stories  and 
Inspirational  Editorials  Be  Played  Up — More  Intensive 
^  Appeal  Needed  for  Success  of  Fourth  Loan 

Guy  EMERSON,  Publicity  Director  for  the  Liberty  Loans  in  the  New  York 
Federal  Reserve  District,  talked  informally  to  the  city  editors  at  their  con¬ 
vention  in  New  York  last  Saturday  on  the  task  of  cooperation  involved  in 
the  forthcoming  bond  selling  campaign. 

“During  the  past  year  and  a  half.”  said  Mr.  Emerson,  “I  have  come  in  close 
contact  with  newspaper  men,  and  as  a  result  there  are  a  great  many  things  1 
f  should  like  to  talk  to  you  about.” 

Must  Speed  Up  for  Fourth  Liberty  Loan  Campaign 


Mr.  Emerson  paid  a  high  tribute  to 
newspapers  for  their  magnifleent  co¬ 
operation  in  the  Liberty  Loan  cam¬ 
paigns,  and  said:  "Knowing  as  I  do 
somewhat  from  the  inside  the  diflacul- 
ties  which  have  confronted  the  news¬ 
papers  of  America,  and  the  sacrifices 
which  they  have  met  in  devoting  them¬ 
selves  to  Liberty  Loan  and  other  great 
war  activities,  I  come  before  you  in  a 
•very  humble  spirit.  I  do  not  come  to 
ask  for  anything.  Everything  we  have 
asked  for  from  the  press  we  have  ob¬ 
tained,  and  more  too. 

"I  want  to  talk  over  with  you  the 
vision  behind  all  this  work  and  the  pos¬ 
sibilities  that  exist  for  doing  better  the 
tremendously  fine  work  that  has  already 
been  done  so  well.  I  want  to  ask  you 
whether  we  can  do  anything  to  speed 
vpl 

“We  are  trying,  in  the  Liberty  Loan 
campaigns,  to  sell  bonds.  But,  strange¬ 
ly  enough,  the  news  and  the  editorials 
and  the  advertising  do  not  dwell  on 
Liberty  Bonds  very  much.  They  do  not 
dwell  on  the  financial  aspects  of  the  war. 
They  dwell  rather  on  the  fighting  that 
our  boys  are  doing  in  Prance  and  on 
the  sea.  A  man  picks  up  his  paper  al¬ 
most  any  day  and  on  the  front  page  he 
reads  of  his  own  friends  doing  the  same 
lusty,  breath-taking  things  that  make 
up  the  fabric  of  old  sagas.  He  reads 
every  morning  an  epic  of  heroism  and 
sacrifices  and  red-blooded  human 
achievement.  He  turns  over  this  page 
and  sees  a  war  advertisement  in  which 
these  very  men  are  pictured  in  action. 

The  Fire  on  the  Altars  of  the  Nation 

“It  is  not  the  appeal  to  selfishness 
that  sells  Liberty  Bonds.  It  is  the  ap¬ 
peal  to  men  and  women  as  an  integral 
part  of  America — America  inspired  by 
the  determination  to  win  this  great 
fight.  In  so  far  as  they  feel  themselves 
a  part  of  this  war,  they  will  buy  and 
sacrifice  to  the  limit.  But  argue  with 
them  as  much  as  you  like  about  the 
future  and  the  ‘rainy  day’  and  it  leaves 
them  lukewarm.  The  great  consuming 
fire  of  war  and  death  and  victory  to 
come  is  the  only  fire  on  the  altar  of  this 
nation  to-day.  It  is  the  only  basis  for 
selling  the  grreatest  bond  issues  the 
world  has  ever  seen. 

“Our  first  problem  is  to  keep  the 
morale  of  the  people  right,  no  matter 
how  hard  the  sacrifices  may  become. 
Our  aim  in  the  Fourth  Liberty  Loan  is 
not  so  much  to  get  wider  publicity  as 
it  is  to  get  more  intensive  publicity. 
We  have  had  some  good  Liberty  Loan 
advertising.  The  copy  for  the  Fourth 
Loan,  we  believe,  is  100  per  cent  better 
than  the  copy  was  for  the  Thirl  Loan. 
The  President  has  written  us  an  ad  for 
this  loan.  We  are  going  to  aim  for 
supremely  good  advertising,  because  the 
I>eople  demand  it.  Here,  too,  newspaper 
men  may  help.  Some  of  our  best  ads 
for  the  new  loan  have  been  written  by 
newspaper  men.  The  editor  of  a  great 


New  York  daily,  with  a  keen  and 
trenchant  style,  has  written  the  stand¬ 
ard  pamphlet  to  be  used  in  the  cam¬ 
paign  which  begins  next  month 

“You  have  all  realized  the  need  of 
having  men  at  the  front  who  can  see  the 
heart  of  things,  who  can  see  behind  the 
facts,  and  who  can  tell  what  they  have 
seen.  Some  of  the  most  brilliant  writ¬ 
ing  that  has  ever  been  done  has  ap¬ 
peared  on  the  front  pages  of  American 
ncwspai>ers.  Now  and  then  there  has 
been  an  editorial  which  has  penetrated 
to  the  very  heart  of  the  war  and  stim¬ 
ulated  people  to  get  into  the  fight  and 
stay  in  until  it  is  won. 

“But  I  have  a  vision  that  when  the 
need  is  great  more  can  be  done.  When 
newspaper  men  come  to  our  office  they 
do  not  come  as  outsiders  to  be  handed 
the  product  of  a  press  agency.  We  are 
trying  to  help  them  to  get  what  they 
want,  in  the  way  it  is  wanted  and 
at  the  time  it  is  wanted.  Any  city 
editor  who  has  a  particularly  brilliant 
man  on  his  staff  would  please  us  best 
by  assigming  his  best  man  to  our  story, 
with  instructions  to  read  our  copy  and 
then  throw  it  away  if  so  inclined  and 
write  it  all  over  again  in  his  own  way. 

Front  Page  Must  Be  Enlisted 

“If  Liberty  Loan  stories  on  the  front 
page  help  to  sell  Liberty  Bonds — and 
there  can  be  no  question  that  they  do — 
then  it  must  follow  that  super-stories 
will  sell  more  bonds  because  they  will 
tell  the  war  more  deeply.  The  city  edi¬ 
tor  who  wants  to  help  the  Government 
most  will  aim  to  get  from  time  to  time 
on  the  front  page  a  story  about  tie  Lib¬ 
erty  Loan  which  will  fairly  scream — a 
story  full  of  pictures  and  ideas  and  im¬ 
ages  which  a  man  or  a  woman  will  bear 
in  mind  for  weeks. 

“And  so  with  editorials.  Once  in  a 
while  an  editor  has  the  vision  of  this 
power  for  service  and  will  feel  himself 
moved  to  write  an  editorial  which  will 
stir  the  very  silent  depths  of  things.  He 
should  put  that  editorial  in  a  box  on  the 
front  page.  I  realise  that  the  front  page 
is  the  place  for  news.  But  in  war  times 
if  an  editorial  can  be  written  which  has 
this  great  fundamental  iwwer  to  move 
men  and  women  there  is  everj'  reason 
why  it  should  be  put  on  the  front  page. 

“It  is  not  the  President’s  business  to 
write  advertisements:  but  he  has  writ¬ 
ten  an  advertisement  for  the  Fourth 
Liberty  Loan  because  he  recognizes  the 
need  of  focusing  the  attention  of  the 
whole  American  people  on  thij  cam¬ 
paign.  a  campaign  which  I  h'jve  no 
doubt  he  visualizes  not  as  a  financial 
transaction,  but  as  an  operation  in  mo¬ 
bilizing  the  spirit  of  a  people,  a  bring¬ 
ing  about  of  coordinated  action,  shoulder 
to  shoulder,  from  one  end  of  the  coun¬ 
try  to  the  other.  When  the  President 
writes  an  ad  it  is  an  exceptional  thing. 
But  in  this  war  we  must  do  exc'eptional 
things;  and  putting  a  ringing  editorial 
on  the  first  page  is  the  kind  of  excep¬ 


their  families  have  been  entertained 
during  the  summer.  Large  picnics  were 
held  there  on  Memorial  Day  and  the 
Fourth  of  July. 

Mr.  Kroh  has  some  very  definite  ideas 
regarding  equipment  for  newspaper 
success.  He  believes,  with  George  M. 
Reynolds,  who  stated  lately  In  the 
American  Magazine,  “that  everybody 
who  angled  for  success  in  a  profession 
should  read  the  trade  journals  devoted 
to  their  business  or  profession.”  He 
tells  the  story  that  a  very  good 
book  agent  came  South  while  he 
was  engaged  on  a  Southern  daily  and 
sold  all  the  fellows  in  his  office  a  set 
of  O.  Henry’s  works,  claiming  these 
were  the  newspaper  man’s  textbooks. 
“Just  a  talking  point  got  all  the  boys 
to  sign  up  for  the  works,  and,  al¬ 
though  they  are  good  to  read,  how  much 
better  it  would  have  been  if  the  same 
agent  had  sold  us  all  the  five  trade 
papers,”  Kroh  says. 

Mr.  Kroh  is  no  believer  in  unionizing 
the  editorial  rooms,  but  he  is  an  ardent 
advocate  of  better  conditions  for  the 
editorial  workers.  Recently  when  a 
resolution  was  introduced  in  the  Pitts¬ 
burgh  Press  CHub  proposing  that  a  25 
per  cent,  increase  in  salaries  be  asked 
for  from  the  newspapers  for  the  edi¬ 
torial  staffs,  Mr.  Kroh,  although  by  the 
plan  ho  advocated  would  gain  the  least 
advance  in  salary,  proposed  that  only 
a  10  per  cent,  raise  be  asked  for  men 
already  getting  $45  or  over,  and  the  in¬ 
crease  gauged  so  that  men  getting  $20 
or  less  would  receive  a  40  per  cent  in¬ 
crease. 

His  opinion  was  based  on  the  fact 
that  a  man  on  $45  a  week  can  manage 
to  get  along,  but  the  fellow  on  $20  has 
no  chance,  and  needs  at  least  a  40  per 
cent,  raise,  even  if  unmarried,  to  come 
out  even. 

Mr.  Kroh  has  been  Pittsburgh  man¬ 
ager  of  the  United  Press  Associations 
for  five  years,  and  before  this  war  was 
with  the  Asbury  Park  Press,  Trenton 
True  American,  Philadelphia  North 
American,  Atlanta  Constitution,  and 
Pensacola  Journal. 


Used  Newspaper  Presses 

Goss  ‘‘Straig(luline”  Sextuple  Three  Deck  Four  Plate  wide  Presses 
RUNNING  SPEED  PER  HOUR 
50,000  4-6-8-10-or-I2-page  papers 
25,000  14-16-18-20-22-or-24-page  papers 
12,500  28-32-3^40-44-or-48-page  papers. 

Goss  “Straightline”  Octuple  Press  Four  Deck  Four  Page  wide 
Presses. 

RUNNING  SPEED  PER  HOUR 

with  two  folders 

50,000  4-6-8-10-12-14-16-page  papers 
25,000  18-20-22-24-26-30-32-page  papers 
with  four  folders 

100,000  4-6-or-8-page  papers 
75,000  10-page  papers. 

Goss  “Straightline”  Five  Deck  Press. 

Latest  improved  high-speed  machine,  equipped  with  two  modern 
high-speed  folders.  Patent  plate  lock.  Raised  Plate  cylinders,  and 
other  improvements. 

RUNNING  SPEED  PER  HOUR 
72,000  4-6-8-10-12-14-16-18-and-20-page  papers 
36,000  22-24-26-28-30-and-32-page  papers. 

Twelve-page  Duplex  Flat  Bed  Web  Newspaper  Presses  prints  and 
folds  4-6-8-10-or-12-page  papers. 

Scott  Two  Roll  Two  Page-wide  Press. 

Prints  and  folds  2-4-6-8-10-12-or-16-page  papers  at  speed  of  12,000 
per  hour.  All  products  folded  to  half-page  size. 

If  interested  in  any  of  the  above  machines,  write  for  further  par¬ 
ticulars. 

WALTER  SCOTT  tS,  CO. 

PLAINFIELD,  N.  J. 

NEW  YORK  OFFICE  CHICAGO  OFFICE 

1457  Broadway  Monadnock  Block 

at  42nd  St. 


tional  thing  I  would  suggest  to  you  as 
tending  to  help  shorten  the  war.” 


CITY  EDITORS’  HEAD  IS 
GOOD  FARMER 


President  Kroh  of  Pennsylvania  Organi¬ 
zation  Entertains  on  His  Country 
Estate — Advocates  Trade  Papers 
as  Best  Text  Books 

Pittsburgh,  Pa., August  14. — Hubert  R. 
Kroh,  manager  of  the  Pittsburgh  bu¬ 
reau  of  the  United  Press  Associations 
and  recently  elected  president  of  the 
Pennsylvania  City  Editors’  Association, 
is  the  busiest  of  war  gardeners.  He 
can  be  seen  every  day  after  office  hours 
cultivating  potatoes  and  a  coat  of  tan 


Hubssit  R.  Kroh. 

in  his  war  garden  at  Ingomar,  a  sub¬ 
urb  of  Pittsburgh. 

There  are  sixty-six  acres  in  the  es¬ 
tate,  and  the  house  is  situated  on  a  hill 
In  the  centre  of  a  seven-acre  orchard. 
This  has  been  made  into  a  picnic 
grounds,  at  which  many  editors  .and 
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To  The 

British  Advertising  Men: 

A  Response 

New  to  the  war  and  not  yet  acquainted 
with  its  supreme  trials  we  naturally  turn 
with  open  ears  and  hearts  to  expres¬ 
sions  from  you. 

So  much  of  grit,  of  confidence,  of  ready 
understanding  are  shown  in  the  mes¬ 
sages  of  your  advertising  men  to  ours 
that  ho  tidings  of  military  gain  have 
given  us  greater  inspiration  and  just 
optimism. 

When  you  sent  those  messages  you  did 
a  great,  big,  helpful  thing. 

American  Association  of  Advertising  Agencies 

OFFICE  OF  THE  NATIONAL  EXECUTIVE  SECRETARY 

Metropolitan  Tower  ::  ::  ::  New  York 


American  Ass’n  of  Advertising  Agencies  embraces  and  comprises  following  Councils:  Western 
Council,  New  England  Council,  Philadelphia  Council,  Southern  Council,  New  York  Council. 
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WINNING  IN  BATTLE 
FOR  CLEAN  ADS 


Viflilanre  Commitlee  of  A.  A.  C.  W. 
Makes  Vast  Inroads  on  Double  Stand¬ 
ard  of  Newspapers,  Merle  Sidener 
Tells  San  Franri.-ro  (Convention 


Clean  and  truth-telling  advertising 
has  reeeived  a  great  impetus  during  the 
year,  according  to  Merle  Sidener,  chair¬ 
man  of  the  National  Vigilance  Com¬ 
mittee  of  the  A.  A.  C.  of  VV.,  who  says: 

"During  the  last  year  business  has 
l»een  battling  against  its  enemies  at 
home  as  our  army  fights  the  forces  of 
organized  brutality  abroad.  Inefficiency 
and  indifference  have  been  lx>aten  back. 
Waste  and  extravagance  have  lost 
ground.  Dishone.sty  and  fraud  have 
lieen  forced  to  retreat. 

"The  righteous  forces  of  business  hare 
allied  themselves  for  more  effective 
fighting,  and  the  National  Vigilance 
('ommittee  of  the  A.ssociated  Advertising 
Clubs  has  had  an  important  place  on 
the  front  line, 

■  "New  Government  departments  have 
taken  position  at  points  especially  need¬ 
ing  strong  offensive  support,  and  na¬ 
tional  bu.siness  organizations  have  mar¬ 
shalled  their  forces  in  haiTnony  with 
the  big  war-winning  programme. 

Fight  on  Important  Sector 

"The  truth-ln-advertising  divi.sion  has 
operated  on  one  of  the  mo.st  Important 
fiector.s,  fighting  directly  against  dis¬ 
honest  and  corrupt  sales  method.s.  We 
arc  able  to  offer  to  the  Government  a 
trained  and  experienced  force  in  this 
line  of  fighting.  Our  years  of  prepara¬ 
tion  have  proved  their  value. 

"The  new.spai>er  publishers’  regiment 
has  distingui.shed  itself  during  the  year. 
Its  memlrers  have  made  heavy  sacrifices 
individually  in  taking  up  arms  against 
the  promoters  of  highly  sireculative  en¬ 
terprises.  And  the  work  of  recruiting 
has  been  especially  noteworthy,  many 
new.spaiHJrs  enli:ding  and  taking  the  un¬ 
written  oath  of  allegiance  to  clean  ad¬ 
vert  i.sing. 

"The  regiments  of  national  magazine.s, 
agricultural  papers,  trade  periodicals, 
religious  pre.ss  were  already  more  near¬ 
ly  on  a  v.’ar  footing  before  the  year  be¬ 
gan,  and  they  have  not  waveed  in  their 
militant  loyalty.  There  has  never  been 
any  question  as  to  which  way  the  battle 
was  going  in  the  sections  held  by  these 
units. 

"The  organized  national  adverti.sers 
fight  shoulder  to  shoulder  with  the  clean 
mediums,  and  the  intelligence  depart¬ 
ment  of  the  National  Vigilance  Commit¬ 
tee  has  rounded  up  a  numl>er  of  enemy 
aliens  who  have  .sought  to  don  the  uni¬ 
forms  of  legitimate  national  advertisers. 

"The  strongest  drive  of  the  year  has 
l>een  against  the  mi.sleading  advertis¬ 
ing  of  stoc'k  in  highly  speculative  en- 
terf>ri.ses.  This  drive  has  been  espe¬ 
cially  directed  at  oil  promotions  and, 
with  the  cofiperation  of  the  newspapers, 
the  guns  of  many  of  these  marauders 
have  Ijeen  silenced.  Not  only  has  honest 
business  thus  been  served,  but  many 
thousands  of  dollars  have  been  saved 
for  Inve.stment  in  Government  securi¬ 
ties  that  otherwise  would  have  been 
diverted  into  the  pockets  of  un.scrupu- 
lous  promoters. 

"Our  patrolling  parties  have  at  the 
same  time  cleaned  out  .short  sections  of 
<  nemy  trenches  occupied  by  unfair  re¬ 
tail  advertisers,  fake  hand  schemers, 
blue-sky  law  evaders,  cla-ssified  adver¬ 
tising  sharka  makers  of  false  value 
statements,  and  scores  of  others  whose 


depredations  have  systematically  under¬ 
mined  confidence  in  advertising. 

"It  has  been  a  year  of  accomplish¬ 
ment.  Hut  the  war  again.st  corruption 
in  business  is  not  over.  The  National 
Vigilance  Committee  is  enli.sted  for  the 
duration  of  that  war.” 


BRITISH  EXPERT  BUILDS 
CIRCULATIONS  NOT 
DREAMED  OF  HERE 


Kiiwari*  Hi’i.ton. 


E.  Hulton  &  Co.,  of  Dondon  and  Man¬ 
chester,  publish  more  newspapers, 
judged  by  aggregate  circulation,  than 
any  other  house  in  the  Hriti.sh  Isles. 
While  .still  a  young  man,  Edward  Hul¬ 
ton,  president  of  the  concern,  succeeded 
to  the  publishing  husines.s  founded  by 
his  father,  and  he  has  built  for  it  an 
immense  busines.s.  He  founded  four 
important  dailie.s,  four  leading  Sunday 
papers,  and  a  popular  weekly. 

Edward  Hulton  has  the  reputation 
in  Hriti.sh  new.spai)er  circles  of  never 
having  made  a  failure.  Having  built 
up  the  largest  publi.shing  bti.siness  in 
the  provinces,  he  turned  his  attention 
to  London.  The  Daily  Sketch,  a  popu¬ 
lar  daily  picture  paper,  first  published 
at  Manchester,  had  already  topped  the 
circulation  of  all  papers  publi.shed  out¬ 
side  the  metropolis.  Mr.  Hulton  plan¬ 
ned  to  print  it  simultaneously  in  Man¬ 
chester  and  r>indon.  In  the  latter  city 
he  leased  a  plant  which  .seemed  to  crit¬ 
ics  too  big  for  his  nwd.s.  Vet.  so  rapid 
was  the  progivss  of  the  Ifaily  Sketch 
that  he  soon  had  to  erect  a  new  build¬ 
ing  to  house  it.  Almost  l)efore  this 
building  was  completed  he  launched  the 
Illu.st rated  Sunday  Herald,  which  com¬ 
menced  with  over  1,000,000  circulation. 
Next  he  purcha.sed  the  E\'ening  Stand¬ 
ard.  a  Ixmdon  two-cent  evening  paper 
which  was  falling  into  decay,  and  turn¬ 
ed  this  semi-failure  into  a  big  .success. 
Its  circulation  to-day  is  greater  than 
that  of  all  other  evening  two-cent  pa¬ 
pers  combined. 

As  a  circulation  builder,  Edward  Hul¬ 
ton  has  a  unique  rejuitation.  His  Man¬ 
chester  daily  paper,  the  Daily  Dispatch, 
has  easily  the  largest  circulation  of  any 
provincial  morning  journal.  The  Even¬ 
ing  Chronicle  has  a  similar  record 
among  the  provincial  evening  papers. 
Four  papers  owned  by  him.  Daily  Des¬ 
patch.  Illustrated  Sunday  Herald,  Sun¬ 
day  Chronicle,  and  Empire  New.s,  each 
.sell  around  1,000.000  copies  per  l.ssuc. 
The  combined  circulation  of  the  Hulton 
newspapers  exceeds  5,500,000. 

Although  Mr.  Hulton’s  reputation  as 


a  business  builder  .stands  high  in  pub¬ 
lishing  circle.s,  he  him.self  is  liest  known 
to  the  general  ]>ublic  as  a  sport.sman. 
On  several  occa.sions  he  has  won  the 
Waterloo  cup,  the  blue  ribbon  of  the 
coursing  world.  As  a  race-horse  owner, 
he  has  won  the  Derby,  the  Oaks,  the 
Gimcrack  Stakes,  the  Cambridgeshli-e, 
all  classical  races,  and  a  host  of  minor 
ones.  Naturally  the  man  who  has  head¬ 
ed  the  li.st  of  winning  owners,  or  been 
in  the  first  three  for  a  numlier  of  year.s. 
is  something  like  an  idol  in  the  greatest 
.sport  in  the  country  and  the  world. 

The  war  has  temporarily  halted  Mr. 
Hulton’s  activities,  but  he  is  still  young 
enough  to  justify  the  expectations  of 
his  friend.s,  who  confidently  look  for¬ 
ward  to  his  achieving  even  bigger 
things  in  the  future. 


20  PER  CENT.  A.A.C.W.  REFCNI) 


New  Mark  for  Liberality  Set  by  San 
Francisco 

San  Fi!an<'I8(X),  Augu.st  22.  —  Seven 
hundred  and  sixty  San  Francisc’o  firms 
and  individuals  that  sub.scrilx-d  to  the 
A.  A.  C.  W.  convention  funds  are  to  re¬ 
ceive  back  20  i>er  cent,  of  their  contri¬ 
butions.  This  represents  the  unex¬ 
pended  iiortion.  .Announcement  to  this 
effect  was  made  yesterday  at  the  h(  ad- 
quarters  of  the  San  Francisi-o  .Adver¬ 
tising  Club. 

A  refund  of  10  per  cent,  wa.s  rnade 
at  the  St.  Louis  convention  last  year, 
but  San  Franci.sco’s  subscriptions  were 
twice  as  large  in  percentage  and  there 
are  many  more  names  on  the  list.  This 
record-breaking  succe.s.s  Is  attributed 
largely  to  the  work  of  two  men  during 
the  many  months  of  preparation — Sam¬ 
uel  P.  Johnston,  president  of  the  San 
Franclsi'c  .Advertising  (Tub,  and  Frank 


H.  Abbott,  jr.,  director-general  of  the 
Club’s  convention  board. 

In  addition  to  the  artual  work  of  the 
convention,  the  Club  workers,  under 
Johnston  and  Abbott,  took  a  prominent 
fiart  in  securing  for  San  Franci.sco  the 
first  complete  exhibition  of  the  Govern¬ 
ment’s  Allied  War  Exposition,  which  is 
to  tour  the  country. 


WILL  CONDUCT  WAR  EXPOSITION 


Chicago  Atlverlising  and  Newspaper 
Men  Serve  on  C.oniniiltees 

Chicago.  Augu.st  29. — At  a  recent 
meeting  of  the  publicity  committee  of 
the  Allied  War  Expo.sition,  to  lie  held 
in  (Chicago  Si'ptember  2  to  15,  commit¬ 
tees  were  appointed  as  follows: 

.Advertising  finance — Henry  Schott, 
A.  D.  White,  Philip  I.it'nnon.  I^ouis 
Hruch. 

Special  feature.s — Sam  Gersten. 

State  Street — I.  It.  Parsons. 

Outdoor  adverti.sing  and  publicity — 
W.  1).  MeJunkin. 

Modern  Trade  A.s.sociation — H.  W. 
Clifford. 

Circularization — Phillip  Ijennon. 

Newspaper  and  advertising  promo¬ 
tion — E.  S.  I.A  Hart,  H.  L.  Pickard. 

As.soeiation  of  Commerce  Trade  Ex¬ 
tension  ('ommittee — William  H.  Itankin. 

.Moving  Pictures — 1’.  L.  Shaffer,  Aar¬ 
on  Jone.s. 

Theatm  programme — C.  W.  Itiley. 


Dan  O'Connell  Leaves  for  (]amp 
Washinuton,  August  28. — Daniel  E. 
O’Connell,  who  has  been  acting  news 
editor  of  the  Washington  Star,  owing 
to  the  illness  of  John  H.  Smallwood, 
left  Washington  this  week  for  a  camp 
in  Alabama  under  the  call  to  the  army. 


^  Press 

PHILADELPHIA 

FIRST 

in  Display  Advertising  Gains  for 

JULY 

195  Columns 

the  largest  increase  of 
any  Philadelphia  news¬ 
paper.  The  Press  still 
leads  all  other  Philadel¬ 
phia  morning  papers  with 
the  largest  gain  for  seven 
months  of  191 8,  the  total 
being  956  columns. 

The  Wise  Advertiser  is  Keeping  His  Eye 

on  “The  Press” 

GILMAN  &  NICOLL 

1103  World  Building,  New  York  1030  Tribune  Building,  Chicago 
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SELLING  to 

the  SOUTH 

by  advertising  in  daily  newspapers! 


Having  last  year  produced  nearly 
$6,000,000,000  worth  of  farm  crops 
out  of  a  total  of  $13,500,000,000  for 
the  whole  United  States,  the  South 
naturally  is  a  liberal  buyer  for  both 
farm  and  home.  It  is  taking  on  agri¬ 
cultural  machinery,  farm  implements 
and  all  kinds  of  new  utilities  to  brighten 
up  and  make  life  within  and  without, 
more  comfortable  and  enjoyable. 

And  the  planters  and  farmers  pass  the  prosperity 
along  to  their  townspeople,  that  is,  they  make 
their  purchases  in  town,  which  keeps  the  towns 
up  with  the  procession.  Merchants  are  buying 
up-to-date  office  equipment  to  save  on  labor 
and  procure  greater  efficiency  in  the  business; 
and  pianos,  phonographs,  automobiles,  **pretty 
clothes  and  things**  for  their  families. 

The  families,  by  the  way,  are  regular  readers  of 
the  daily  newspapers  and  put  a  name  to  the  things 
they  order — the  name  they  see  advertised  bravely 
and  truthfully  in  the  newspapers  they  read. 

At  the  bottom  of  prosperity  is  always  crops. 
Crop  prospects  are  good.  Cotton  is  high. 

There  are  many  army  camps,  cantonments  and 
government  operations  that  add  to  the  buying 
activities.  Taken  altogether  they  are  making 
for  big  purchasing  in  the  South, 

Better  start  advertising  now  and  get  your  share 
of  the  trade. 


Birmingham  Age-Herald  (M) 

Birmingham  Age-Herald  (S) 

Birmingham  Ledger  (K) 

Birmingham  News  (E) 

Birmingham  News  (S) 

Mobile  News  Item  (E) 

Mobile  Register  (M) 

Mobile  Register  (S) 

Montgomery  Ad.ertiser  (M) 

Montgomery  Advertiser  (S) 

KLORIUA 

Jacksonville  Metropolis  (E) 

Jacksonville  Times-Union  (M&S) 

Pensacola  Journal  (M) 

Pensacola  Journal  (S) 

UEURUIA 

Atlanta  Georgian  (E) 

Atlanta  Sunday  American  (S) 

•Augusta  Chronicle  (M&S) 

Augusta  Herald  (E) 

Augusta  Herald  (S) 

Columbus  Ledger  (E) 

Macon  Telegraph  (M) 

Macon  Telegraph  (S) 

Savannah  News  (MIkS) 

KENTUCKY 
Louisville  Courier-Journal  (M) 

Louisville  Courier-Journal  (S) 

Louisville  Times  (E) 

Louisville  Herald  (M) 

Louisville  Herald  (S) 


Net  Paid 
Circulation 
22,516 
31,604 
40,504 
47,000 
54,000 
7,993 
17,997 
24,802 
19,723 
21,782 


LOUISIANA 


New  Orleans  Times-Picayune  (M)  65,500 

New  Orleans  Times-Picayune  (S)  81,250 

New  Orleans  Daily  States  (E)  J 

New  Orleans  Daily  States  (S)  I  91,40/ 

New  Orleans  Item  (K)  62,141 

New  Orleans  Item  (S)  80,288 

NORTH  CAROLINA 

Asheville  Times  (£) 

Charlotte  Observer  (M) 

Charlotte  Observer  IB)  17,826 

Greensboro  Daily  News  (M)  J?'!?? 

Greensboro  Daily  News  (S) 

Winston-Salem  Sentinel  (E)  7,084 

SOUTH  CAROLINA 

Charleston  American  (M)  J 

Charleston  American  (S)  I  11,151 

Columbia  Record  (b,)  11,325 

Columbia  Record  (B)  9,216 

Columbia  State  (M)  22,456 

Columbia  State  H’Vfn 

Greenville  News  ?*5?2 


Spartanburg  Jour.  &  Car.  Spartan 
Spartanburg  Herald  (M) 

Spartanburg  Herald  (B) 


(M) 

(S) 

TENNESSEE 

(E) 


•Chattanooga  News  (E) 

Chattanooga  limes  1™) 

Chattanooga  Times  vB) 

Knoxville  Sentinel  OO 

Knoxville  Journal-Tribune  vM)  j 

Knoxville  Journal-Tribune  I 

Memphis  Commercial  Appeal  vM) 

Memphis  Commerical  Appeal  (S) 

Nashville  Banner  (E)  i 

Nashville  Banner  (B)  i 

•Nashville  Tennesseean  (M) 

•Nashville  Evening  American  (E) 

•Sunday  Tennesseean  Ik  American  (S) 

VIRGINIA 

Newport  News-Press-Timet- 

llerald  (MIkE) 

Newport  News  Daily  Press  (S) 

Norfolk  Ledger-Dispatch  (E) 

Richmond  News  Leader  (E) 

Roanoke  Times  (MIkS) 

Roanoke  World-News  (E) 

Government  Statements  April  1,  1918. 
•Publishers'  statement 


26 


TO  RELIEVE  PRESSURE 
ON  MERCHANTS 


Fanner<>,  Doctors,  and  Lawyers  to  Be 

Asked  to  Contribute  to  Advertising 

Fund  for  Fourth  Liberty  Loan  in 

'  Colorado— Editors  to  Donate  Space 

That  the  editors  of  Colorado  disap¬ 
prove  of  the  present  plan  of  advertis¬ 
ing  Government  Bonds,  and  that  in 
the  campaign  for  the  Fourth  liberty 
Loan  some  changes  in  the  plans  for  se¬ 
curing  donations  are  to  be  made,  is 
asserted  by  Alva  A.  Swain,  Publicity 
Director  for  Treasury  Department  Ac¬ 
tivities  in  that  State. 

In  a  letter  to  The  Editor-Publisher 
Mr.  Swain  says: 

"Your  editorial,  ‘Making  Progress  but 
Slowly,’  strikes  the  nail  squarely  on 
the  head.  Sooner  or  later  the  Federal 
Government  must  come  to  the  knowl¬ 
edge  that  advertising  space  is  a  com¬ 
modity,  and  that  it  should  be  paid  for 
the  same  as  any  purchasable  product. 

"I  have  handled  the  publicity  work 
for  all  Treasury  Department  activities 
"in  Colorado  this  year.  We  tried  the 
scheme  of  having  the  newspapers  take 
these  prepared  advertisements  and  sell 
the  space  to  their  regular  advertisers, 
u.sing  these  prepared  advertisements  as 
copy.  It  did  not  work.  The  advertis¬ 
ers  got  the  ideas  that  the  editor  was 
selling  his  own  patriotism. 

"Just  now  we  are  being  deluged  from 
New  York  and  Washington  with  the 
prepared  advertisements  for  the  Fourth 
Liberty  Loan.  I  recently  sent  a  ques¬ 
tionnaire  to  every  editor  in  Colorado 
on  this  very  subject,  and  out  of  the 
426  editors,  425  disapproved  the  present 
plan  of  presenting  Government  bonds 
to  our  people. 

'This  time,  instead  of  having  the  edi¬ 
tors  and  other  newspaper  men  try  to 
sell  their  space  for  these  advertise¬ 
ments,  I  have  asked  the  Liberty  Loan 
County  Chairmen  to  raise  an  incidental 
fund  sufficiently  large  to  pay  for  what¬ 
ever  advertising  they  deem  necessary, 
and  in  almost  every  instance  the  papers 
have  agreed  to  donate  inch  for  inch  for 
that  paid  for,  in  addition  to  the  news 
stories  and  editorial  columns  they  will 
give. 

"I  have  asked  the  County  Chairmen, 
In  raising  their  fund,  to  stay  away 
from  the  business  men,  who  are  called 
upon  to  furnish  most  all  of  these  funds, 
and  to  solicit  the  lawyers,  the  doctors, 
the  farmers,  and  other  citizens  who  are 
not  always  being  poached  to  pay  Gov¬ 
ernment  bills. 

"After  all.  the  newspaper  people 
themselves  are  responsible  for  this  sit¬ 
uation.  If  we  were  a  unit  in  present¬ 
ing  the  matter  to  the  Government,  we 
could  get  it  changed  in  a  very  few 
montha 

"I  feel  I  have  a  right  to  make  this 
criticism  of  the  Government’s  policy, 
because  I  understand  that  Colorado 
stands  first  in  Inches  of  display  adver¬ 
tising,  lines  of  reading  matter,  and  lines 
of  editorial,  per  capital,  on  the  third 
IJberty  Loan  drive  and  in  the  War 
Sa\ings  campaign.  In  other  word.s. 
our  editors  gave  more  space  per  capita 
than  the  editors  of  any  other  State  in 
each  of  these  drives,  and  yet,  all  but 
one  opposes  the  pre.sent  policy  of  the 
Government  in  asking  that  either  the 
editors  donate  their  space  or  that 
charity  collections  be  taken  from  among 
our  citizens  to  pay  for  it.  It  would  be 
Just  as  fair  and  no  more  humiliating 
to  Government  officials  to  ask  them 
to  work  for  nothing  or  to  send  them¬ 
selves  or  special  committees  around 
raising  a  fund  to  pay  their  salaries.” 
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AD  CLUB  ANNOUNCES  COMMITTEES 


Indianapolis  Organization  Has  New 
Verse  to  Patriotic  Song  America 
Indianapous,  Ind.,  August  18. — Paul 
Richey,  president  of  the  Advertldng 
Club  of  Indianapolis,  has  appointed  the 
following  committees  for  the  year: 

Advisory — P.  S.  Florea,  Ernest  Cohn, 
Clarence  Weaver,  C.  H.  Burlingame  and 
Carl  Hunt.  Program — Merle  Sidener,  O. 
T.  Roberts  and  Noble  Praigg.  Member¬ 
ship — Harry  Britain,  Frank  E.  Chance 
and  Jesse  Hanft.  Publication — A.  L. 
Billingsley,  George  W.  Stout,  and  M.  G. 
Lipson.  Publicity — Carl  Hunt,  R.  L. 
Jenne  and  Miss  Emma  Pearce. 

The  Club  has  adopted  a  new  verse 
for  “America,”  and  the  members  sing  it 
at  each  Wednesday  luncheon  meeting. 
It  runs  thus: 

God  save  our  splendid  men. 

Bring  them  safe  home  again, 

God  save  our  men. 

Make  them  victorious. 

Patient  and  chivalrous. 

They  are  so  dear  to  us, 

God  save  our  men. 


FIXED  PRICES  UPHELD 
IN  NEW  JERSEY 


Newark  Chancellor  Holds  If  Article 

Carries  Conditions  of  Sale,  Set  Price 
Is  No  Violation  of  Trust 
Laws 

Newark,  N.  J.,  Augu.st  24. — Fixing 
by  the  manufacturer  of  standard  price 
for  an  article  is  legal,  Vice-Chancellor 
Lane  holds  In  a  decision  in  Newark  in 
the  suit  of  Robert  H.  Ingersoll  &  Bro. 
to  restrain  Hahne  &  Co.,  department- 
store  owners  of  Newark,  from  selling 
Ingersoll  watches  at  less  than  the 
standard  price  without  removing  the 
trade  name  and  iiianufacturei's  guaran¬ 
tee.  He  held  that  the  fixing  of  a 
standard  price,  if  the  article  contained 
a  notice  of  the  conditions  under  which 
it  might  be  sold  by  the  retailer,  was  not 
a  violation  of  the  Sherman  or  Clayton 
acts.  He  said  the  United  States  Su¬ 
preme  Court,  in  his  opinion,  had  not 
passed  on  the  “precise  situation  pre¬ 
sented  here.”  He  conditionally  took  is¬ 
sue  with  a  decision  of  ex- Justice 
Hughes  on  price-fixing. 

“If  the  learned  Justice  meant  that 
all  restraints  were  void  at  common  law, 
I  think  he  was  mistaken,”  the  Vice- 
Chancellor  stated.  "But,  be  that  as  it 
may,  it  is  now  well  settled  that  re¬ 
straints  which  are  reasonable,  in  ths 
absence  of  the  statute,  are  valid.  It  is 
also  well  recognized  that  a  person  has 
a  property  interest  in  his  trade  name 
and  good-will,  and  will,  even  in  the  ab¬ 
sence  of  the  statute,  be  protected 
again.st  Injury  to  that  trade  name  and 
good-will.  This  right  has  in  this  State 
been,  as  above  indicated,  recognized  by 
statute.” 


Firtit  N.  Y.  FaLe  Ad  I.sw  Uonvirtion 
Greenhut  &  Co.,  of  New  York,  were 
fined  $250  in  Special  Sessions  on  Au¬ 
gu.st  23  for  false  and  misleading  adver¬ 
tising.  This  is  the  first  conviction  un¬ 
der  the  State  Fal.se  Advertising  law. 
Greenhut's  advertised  “men's  fine  hand- 
tailored  suits  for  $18.50.”  Complaint 
was  brought  again.st  the  company  by 
the  American  Fair  Trade  I.ieague  lie- 
fore  the  firm  went  out  of  business.  Two 
tailors  testified  that  the  suits  were  not 
hand  tailored.  Before  the  company, 
which  is  now  in  process  of  liquidation, 
can  settle  its  affairs,  all  charges  have 
to  be  disposed  of,  and  the  fine  was  paid 
promptly. 


The  War 
After  The  War 

There’s  going  to  be  a  lot  to  do  in  this 
old  world  after  the  war. 

There’s  going  to  be  so  much  to  do  in 
this  country  that  is  being  left  undone 
while  the  fight  is  on  that  we  will  be  put 
to  the  test  to  cope  with  peace  activities 
as  we  are  now  with  war  activities. 

Needless  to  enumerate  the  things  we’re 
not  doing,  building  and  making,  that 
we  would  be  doing  were  we  not  war¬ 
ring  for  civilization. 

Needless  to  point  to  the  scanty  stocks 
of  every  kind  of  merchandise — every 
necessity,  every  luxury — and  they’re 
growing  scarcer  daily ! 

And  think  of  the  rebuilding  of  France 
and  Belgium  and  Russia — it’s  our  job 
after  the  war  I 

The  war  after  the  war  will  be  a  war  of 
competition  for  labor,  for  materials, 
for  contracts,  for  a  share  of  the  unex¬ 
ampled  prosperity  that  will  follow  this 
war  as  sure  as  sunshine  and  peace. 

What,  Mr.  Advertiser,  are  you  doing 
in  preparation?  Are  you  planning, 
laying  foundations,  keeping  your 
working  organization  as  nearly  intact 
as  possible — are  you,  above  all,  keep¬ 
ing  your  trade-marks  alive  and  pro¬ 
tecting  your  past  investments  in  pub¬ 
licity? 


Employ  New  Jersey’s 
Leading  Newspapers  to 
Perpetuate  Publicity  : 


Paper 

Circulation.  Rate  5,000  lines 

AHbnry  Park  Press  (£) . 

. . .  7,386 

.0207 

Atlantic  City  Press  (M)  Union  (E) , . 

...  13,135 

.0350 

Camden  Conrier  (E) . 

...  11400 

.025 

Elizabeth  Journal  (E)  (A.B.C.) . 

...  16439 

.0818 

Hackensack  Record  . 

. . .  5,072 

.0178 

Newark  Sunday  Call  (S) . 

...  51,981 

.11 

Newark  Star-Eagle  (E) . 

...  53,913 

.10 

Morristown  Record  (E) . 

. . .  8425 

.0107 

Passaic  Herald  (E) . 

. . .  6,614 

.015 

Passaic  News  (E) . 

. . .  7,627 

.0215 

Paterson  Cali  (M) . 

...  18424 

.0821 

Paterson  Press-tiuardian  (E) . 

...  11,107 

.03 

Paterson  Sunday  Chronicle  (S) . 

..,  8484 

.08 

Perth  Amboy  Evening  News  (E) . 

. . .  7405 

.018 

Plainfield  Courier-News  (E) . 

. . .  7,427 

_  .0215 

Union  Hill  (Weehawken)  Hudson  Dispatch  14,000 

.02 

Theodore  S.  Fettinger  Advertieiog  Agency,  314  Kinney  Building,  Newark,  N.  J. 
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*‘One  Vast  Picture 

of  Trade  Activity’* — 

THAT  IS 


NEW  ENGLAND 


^  And  behind  this  picture  lies  a 
vast  amount  of  orders  for  outside 
merchandise  of  every  kind,  made 
possible  because  the  workers  in  the 
picture  are  receiving  more  money 
than  ever  before  in  New  England’s 
economical  history. 


^  85^  or  5,000,000  of  New  England’s  7,000,000  people  are  classed  as 
urban— therefor  possible  buyers  of  standard  trade  -  marked  brands 
manufactured  for  city  trade. 

^  REACH  BEHIND  THE  PICTURE— your  share  of  this  vast  trade 
is  awaiting  you.  The. surest  and  cheapest  way  to  reach  it  is  to  adver¬ 
tise  in  these 


STANDARD  NEW  ENGLAND  DAILY  NEWSPAPERS 


Net  Paid 
Circulation 
MASSACHUSETTS 

2,500 

lines 

10,000 

lines 

Boston  American . 

Boston  Advertiser  and 

....(E) 

Amer- 

380,291 

.40 

.40 

ican  . 

....(S) 

321,483 

.35 

.35 

Boston  Globe . 

..(ME) 

277,151 

.30 

.30 

Boston  Globe . 

....(S) 

316,790 

.35 

.35 

Boston  Herald- Journal. . 

...(M) 

j  252,822 

.30 

.30 

Boston  Traveler . 

....(E) 

Boston  Post . 

...(M) 

497,125 

.45 

.45 

Bostot\  Post . 

. (S) 

354,706 

.35 

.35 

Boston  Record . 

....(E) 

50,650 

.15 

.15 

Boston  Transcript . 

....(E) 

47,794 

.18 

.18 

Fitchburg  Sentinel . 

....(E) 

5,587 

.02 

.015 

Lynn  Item . 

....(E) 

13,150 

.036 

.046 

♦Lynn  Telegram-News  . 

.(E&S) 

16,000 

.04 

.04 

Lowell  Courier-Citizen 

..(ME) 

18,145 

.035 

.035 

Salem  News . 

....(E) 

18,949 

.05 

.04 

SpringBeld  Union . 

(MES) 

30,742 

.09 

.06 

Worcester  Gazette . 

....(E) 

30,123 

.07 

.05 

Massachusetts  totals  . . . 

2,623,737 

3.1362 

3.0286 

Population,  3,605,522. 


RHODE  ISLAND 


Pawtucket  Times . 

....(E) 

23,840 

.06 

.04 

Providence  Bulletin  . . . . 

....(E) 

52,966 

.10 

.10 

Providence  Journal . 

.(M*S) 

34,050 

.075*09 

.075*09 

Providence  Tribune  .  ... 

....(E) 

28,089 

.07 

.06 

Woonsocket  Call-Reporter  .  (E) 

10,247 

.0357 

.0214 

Rhode  Island  totals. . . . 
Population,  591,215. 

149,192 

.3206 

.2965 

Net  Paid 

2,500 

10,000 

Circulaton 

lines 

lines 

MAINE 

Portland  Express . 

. (E) 

22,970 

.0 

.045 

Portland  Telegram  . . . , 

. (S) 

17,952 

.045 

.035 

40,922 

.105 

.080 

Population,  762,787. 

VERMONT 

Barre  Times . 

. (E) 

7,249 

.017 

.0143 

Burlington  Free  Press 

. (M) 

10,304 

.025 

.0179 

17,553 

.042 

.0322 

Population,  361,205. 

CONNECTICUT 

Bridgeport  Post- 

Telegram . 

.(M&E) 

38,870 

.0850 

.07 

Bridgeport  Post  . 

. (S) 

10,311 

.04 

.025 

Hartford  Courant . 

...(MS) 

21,256 

.06 

.05 

Hartford  Times  . 

. (E) 

31,339 

.06 

.06 

Meriden  Journal . 

. (E) 

4,897 

.025 

.0143 

New  Haven  Times-Leader. .  (E) 

18,978 

.04 

.035 

New  London  Day . 

. (E) 

9,977 

.0285 

.025 

Norwich  Bulletin . 

. (M) 

9,508 

.04 

,02 

Waterbury  Democrat  . 

...:.(E) 

7,086 

.017 

.017 

Connecticut  totals  . . . . . 

152,222 

.3605 

.2663 

Population,  1,114,756. 
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KNOWING  THE  OTHER 
FELLOWS”  BETTER 


Bi(t  Krnrfit  Derived  from  (',lo^er  Ar- 
quuilltan^e^hi|)  of  ‘*^|)^tair^*'  anil 
“l)oHnslair^"  Forre*,  Shown 
on  Sail  I^ikc  Teleicrani 

S.M.T  I-AKK  City,  August  2*!. — A  few 
eveninjis  a>to  th'-  Telefrratn  eiliturial 
staff  jrave  a  ilanis'  and  caMaret  show 
with  thi'  business  otfiis-  force  as  jiuestu 
and  issui-d  a  paKe  miniature  of  the  ri-jt- 
ular  Tel«‘Kraiii  as  the  souvenir  of  the 
occasion.  The  lienetits  to  lie  derivtsl 
from  such  clo.ser  acquaintaiiceshiit  of 
the  liusine.ss  and  editorial  departments 
of  newspapers  wen-  explained  to  Tmk 
Kpitok-I’i'bi.ishkh  by  Frank  CoiMlcell, 
manafriPK  editor  of  the  Telegram,  who 
said: 

"In  all  my  21  years’  experience  as 
a  new.spaper  man  it  is  the  first  time 
I  ever  tieard  of  the  editorial  bunch 
.so  honoring:  the  payroll  chasi'i.s.  Kut 
we  all  feel  Is-tier  and  now  know  that 
the  fellows  downstaiis  are  regular  hu¬ 
man  beinas.  Of  coiir.si*,  our  wives  and 
,some  others  were  present  and  we  had 
a  whale  at  a  time." 

The  miniature  Telearam  included  all 
the  reaular  Telearam  fi-atures.  For  in- 
.stance  then-  was  the  "war  mail"  of  the 
islitorial  rcMim,  with  the  i-opy  desk  la- 
Is-lled  "Headline  Heiahts."  the  city  edi¬ 
tor’s  de.sk  labi-lled  as  "l»ri‘ams.”  and 
.Manaaine  Kditor  CoihIccH’s  oltice  called 
"the  Fill  l!ox"»  Just  why  Mr.  Oood- 
(sdl  diM-s  not  know,  except  that  it  is 
small  and  miMle.st.  Then  tho'c  were 
the  "Hi’art  itorium.”  "The  Sandman 
Story."  "The  Hou.si'  <d'  Whispers,”  «-te. 

WAB  IS  A  '  IONIC”  TO 
WEEKLY  IT  BLISHEBS 


LearniiiK  Heller  Business  Methods  from 
thenar  Iniliisiries  Hoard,  President 
of  North  Carolina  I’ress  .Asso¬ 
ciation  Avers 

.\stiKViij.E,  X.  C.,  .\uaust  27. — Dis- 
cussinj;  “’I'he  Future  of  the  Country 
Wis'kly,"  presidtnit  Xoali  .M.  Hollowell 
told  the  North  Can  lina  We<-kly  Press 
Association,  in  si-ssion  here,  that  the 
war  has  pro\ed  to  Ik*  a  tonic  in  the 
business  offices  of  the  wwklies.  The 
editor  of  the  French  Broad  Hu.stler,  of 
Hender.son,  said  that  publishers  are 
learninK  better  fiusine.ss  methods  under 
tin-  tiitelaire  of  th*'  War  Industries 
B-,r.rd. 

Miss  Iteatrice  Cobb,  of  the  Morpan- 
ton  News-Herald.  reiKirted  the  action 
of  the  North  Carolina  I’re.ss  Association 
in  repard  to  lepal  advertisinp  and  the 
weekly  iiar*ers  apreisl  to  co-operate  in 
this  matter.  It  was  also  d«“cidtHl  to 
follow  the  instructions  of  the  War  In¬ 
dustries  Board  in  repard  to  cash  suli- 
s<-ri|)tions  after  (X-tolH-r  1. 

The  as.sociation  clo.sed  its  one-da.v 
s*-s.sion  with  the  election  of  the  fol- 
lowinp  officers:  Noah  M.  Hollowell. 
Hendersonville  French  Broad  Hustler, 
pre.sident ;  Tobias  I.,arson,  Waynesville 
t’arolina  Mountaineer,  vice-president; 
.Miss  Beatrice  Cobb,  Morpanton  News- 
Herald.  .seendary-treasurer. 

The  next  quarterly  meetinp  will  Is- 
liehi  in  A.sheville  on  Novemlier  22. 

Sparrow  Is  in  Naval  Reserve 
N.ASfivn.LK,  Tenn.,  .Aupust  21. — Huph 
Sjiarrow,  sports  editor  of  the  Nashville 
Banner,  has  left  as  a  naval  reservist 
for  training  station  at  New  Orleans, 
I.,a.  His  successor  has  not  yet  lieen 
named. 


J.  L.  HOUSTON,  JR.  GOES 
TO  CHICAGO  DROVERS’ 
JOURNAL 


J.  I..  HOI’STON,  JIl. 

Chicaoo,  Aiipu.st  27.-  J.  I..  Houston, 
jr.,  has  jii.st  left  the  Chicago  American 
to  liecome  a.ssi.staiit  manaper  of  the 
l)i-over’s  Journal.  Mr.  Houston,  pre¬ 
vious  to  his  connei'lion  with  the  .Amer¬ 
ican  was  assistant  liusine.ss  manaper 
of  the  Cliicapo  Kveninp  I’o.st,  pained 
his  earl>  newsiiaper  traininp  on  the 
Omaha  World  and  was  thereafter  con¬ 
nected  with  the  Clover  I.eaf  publica¬ 
tions  for  ten  years. 

lUirinp  file  three  years  he  was  with 
the  .American,  he  acted  as  manaper 
of  the  iic’il  subscriptions  deiiartment, 
where  his  efforts  were  attended  with 
•iiarki-d  succe.s.s.  His  friemls,  of  which 
he  has  a  host,  predict  for  him  a  pen- 
erous  measure  of  success  in  his  new 
po.sition. 


Talilel  Honors  Finployees  at  War 
Min.nkaimi.is,  Minn.,  Aupu.st  29. — In 
honor  of  employees  from  various  depart¬ 
ments  of  the  Jotirnal  who  have  pone  to 
war.  a  bronze  tablet  iKsirinp  fifty-three 
names  has  iK-en  jilaced  at  the  entrance 
of  the  Journal  biiildinp.  The  tablet  is 
surmounted  b.v  the  fipure  of  a  fiphtinp 
eaple.  "The  followinp  named  emfdoyees 
of  the  .Minneafiolis  Journal  have  ans¬ 
wered  the  call  of  their  country  and  en¬ 
listed  for  si-rvice,”  the  honor  roll  reads. 
Followinp  the  lonp  list  of  names  was 
’he  quotation  from  Pre.sident  AA’oodrow 
Wil.son,  "The  right  is  more  precious 
than  t>ea<-e.  We  shall  fight  for  the  things 
whicli  we  have  always  carried  neare.st 
our  hearts.  To  such  a  Ui.sk  we  dedicate 
our  lives."  Kleven  more  names  are  to 
Ik-  added  to  the  fifty-three,  lirinpinp  the 
current  total  to  sixty-four.  The  eleven 
adilitions  are:  Schuyler  Bullard,  Moses 
C.  Jones,  Andrew  .Tulin,  Montford  F. 
Branch.  M.  W.  Mottler,  James  G. 
Fletcher,  Bonald  G.  McKachern,  (Sus- 
tave  .A.  S<-hillberp.  Harold  I..  Sill.  Gor¬ 
don  AA'.  AA'rappett,  and  Felix  J.  Chate- 
lain. 


Liberty  I.oan  ('omniittee  (Chairman 
In  I'reparation  for  the  Fourth  l.ilierty 
Ipian,  <Jeorpe  deB.  Greene,  chairman  of 
the  Advisory  Tntdes  Committee  of  the 
New  York  ItainlKiw  Divi.sion,  lias  ap¬ 
pointed  committee  chairmen.  Charles 
Scribner  will  act  for  the  Committee  on 
I’ublisher.s,  Printers,  and  Bookbinders, 
and  .A.  G.  I’aine,  jr.,  of  the  New  York 
and  I’ennsylvania  Company,  will  act  for 
the  Pai>er  Industry  Committee. 


If 

She  We  e  Completely  Hemmed  In  by  Fleets 
and  Ar.ries 

There  Would  be  no  Shortage  of  any  neces¬ 
sity  in 

ILLINOIS 

She  has  iu'fivitnt  for  her  own  6,250,000 
people — and  for  many  millions  beside,  no" 
alon  i  in  f.ods  and  ood  stuffs  but  in  nearly 
all  the  items  of  trade,  manufacture  and  cox- 
merce. 

But — 

No  such  necessity  exists,  and  the  facts  are 
that  Illinois  products— raw  and  manufactured 
— have  a  large  share  in  feeding  and  supplying 
the  world  with  what  it  eats,  wears  and  uses, 
while — 

Over  six  million  industrious,  well  to  do 
Illinois  i  eople  buy  of  all  the  world  the 
things  which  Illinois  does  not  to  any  great 
extent  produce. 

Have  You  Anything  to  Sell? 

Then  sell  it  where  the  market  is  .eady,  where 
the  money  is  plentiful  and  where  the  news¬ 
papers  aie  such  that  they  will  move  your 
goods. 

Bring  on  your  goods.  Here  are  the  news¬ 
papers  that  w  11  sell  them. 


Raid 

2,500 

10,000 

Circulation 

Lines 

Lines 

Aurora  Beacon  News  (K) . 

.  15,8.55 

.04 

.04 

Klooiiiinifton  Pantaifrapli  (M) . 

.  16,637 

.035 

.035 

(Ihicaifo  American  (E) . 

. 326,998 

.42 

.38 

*('hicHpo  llerald-Exaniiner  (.M) _ 

.  39.5,236 

J12 

.28 

*rhlcapo  lleraltl-Kxanilner  (S) . 

.  .52ii,298 

..VI 

.46 

Chicago  Journal  (E) . 

.  110,641 

.24 

.21 

Chicago  Daily  News  (E) . 

.  386,775 

.43 

.43 

Chicago  Post  (E) . 

.  5.5,477 

.25 

.12 

’Chicago  Trilnine  (.M) . 

.  417,895 

J{.5 

Chicago  Tribune  (S) . 

.  696,111 

.60 

•4o 

Elgin  Courier  (E) . 

.  7>k57 

.02 

.02 

Freeport  Journal-Standard  (E) _ 

.  6.170 

.015 

.015 

(■aiesburg  Evening  .Vail  (E) . 

.  9,147 

.015 

.0178 

Moline  Dispatch  (E) . 

.  10,147 

.025 

.025 

Feoria  Star  (E) . 

.  22,470 

.045 

.935 

’Quincy  Journal  (E) . 

.  9,001 

.92 

.02 

Rock  Island  Argus  (£) . 

.  6,400 

.015 

.015 

Springfield  State  Register  (M) . 

.  25,000 

.035 

.035 

Sterling  Daily  Gazette'  (E) . 

.017 

.017 
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OF  INTEREST  TO 
CIRCUIATORS 


Charles  Gibson,  for  many  years  su> 
perinta^cnt  of  carriers  at  the  £1  Paso 
Post  Office,  has  been  appointed  assistant 
circulation  manager  of  the  El  Paso 
Herald.  Fred  Schneider,  a  former  car¬ 
rier,  has  been  made  superintendent  of 
Herald  carriers,  and  Paul  Herbert,  an¬ 
other  ex-carrier,  is  now  in  ch.arge  of 
th^  mailing  lists.  J.  J.  Mealy  nas  be¬ 
come  superintendent  of  Herald  news¬ 
boys. 

The  Dbs  Moines  Rexiister  has  made 
an  advance  in  the  carriers'  rate  outside 
of  the  city,  and  everything  seems  to 
be  going  along  in  a  very  satisfactory 
way  with  no  loss  of  circulation.  Plans 
for  new  prices  on  mail  subscriptions  to 
the  Register  and  Tribune  have  not  yet 
been  decided  upon. 

Charlbb  Crowe,  for  years  a  city  car¬ 
rier  on  the  Des  Moines  Register  and 
Tribune,  who  enlisted  in  the  navy,  has 
been  made  managing  editor  of  “The 
Outpost,"  a  paiier  published,  monthly  in 
Baltimore  for  the  benefit  of  the  sailors 
located  at  Naval  Academy  Rifle  Range 
in  Annapolis.  The  first  issue  carried  a 
splendid  first  page  drawing  and  many 
character  cartoons  produced  by  Crowe 
himself. 

R.  E.  Peswick  has  become  identified 
with  the  travelling  roadmen  force  of  the 
Des  Moines  Register  and  Tribune. 

Elmer  G.  Wendlino,  circulation  man¬ 
ager  of  the  Portland  (Ore.)  Evening 
Telegram,  has  enlisted  In  military  ser¬ 
vice  and  will  be  stationed  at  Camp  Han¬ 
cock.  His  successor  has  not  been  chosen. 

L.  A.  Vance,  circulation  repre.scnta- 
tlve  of  the  Indianapolis  News,  whose 
home  is  in  Kokomo,  Ind.,  has  been  vi.s- 
Iting  for  the  past  ten  days  with  friends 
and  relatives  in  Des  Moines,  la.  He 
was  formerly  connected  with  the  Des 
Moines  Register  and  Tribune. 

L.  F.  Martin,  former  country  circu¬ 
lation  representative  for  the  Des 
Moines  Register  and  Tribune  in  north¬ 
eastern  Iowa,  enlisted  in  the  Tank  Ser¬ 
vice  some  time  ago  and  is  now  located 
with  his  regiment  at  Gettysburg,  Pa. 
Ho  writes  that  everything  is  coming 
fine,  and  to  forward  his  be.st  wishes 
to  the  boys  in  the  game  through  the 
columns  of  Thb  Editor-Publishem. 

The  Quincy  (Ill.)  Journal  on  August 
19  increased  its  subscription  rates  from 
12  >4  cents  to  16  cents  in  the  city  and 
from  $3.50  to  $4  by  mail.  \V.  H.  Hunt 
is  the  Journal’s  circulation  manager. 


Jerome  M.  Newman,  formerly  of  the 
Brooklyn  Daily  Eagle  circulation  de¬ 
partment,  has  recently  arrived  overseas 
and  is  in  the  accounting  department  of 
the  Chief  Quarterma-ster’s  office.  New¬ 
man  enlisted  in  the  Quartermaster 
Corps  last  Mai’ch. 

WiLLtAM  Law  has  left  the  mailing 
room  of  the  St.  Paul  Daily  News  for 
military  service.  He  is  the  fifty-eighth 
employee  of  the  News  to  join  the  army 
or  navy. 


N.  Y.  ADVERTISING  MEN  PLAY  GOLF 


Perry,  Whitlock,  Saunders,  and  Stevens 
Among  Prize-Winners 

A  variety  of  events  occupied  the  at¬ 
tention  of  the  members  of  the  Metro¬ 
politan  Advertising  Golf  A.ssociation  of 
New  York,  in  their  third  one-day  event 
of  the  season  over  the  Baltusrol  links 
on  August  23.  A.  C.  Perry,  with  82, 
won  the  low  gross  award  in  the  morn¬ 
ing,  while  Vincent  Whitlock,  with  96 — • 
18 — 78,  took  first  net,  and  F.  S.  New¬ 
berry,  with  99 — 20 — 79,  flni.shed  second, 
Whitlock  also  won  the  War  Savings 
Stamp  competition. 

In  the  afternoon  M.  Saunders  was 
a  double  winner.  His  99 — 22 — 77  won 
him  the  first  net  award,  and  al.so  led 
in  the  Savings  Stamp  event.  S.  C. 
Stevens,  98 — 18 — 80,  had  second  low  net. 
G.  B.  Martin,  the  Glen  Ridge  cham¬ 
pion,  captured  the  gross  award  with 
86. 

A  prize  was  offered  for  the  best  se¬ 
lected  eighteen  out  of  thirty-six  holes, 
and  Donald  Parker,  of  Garden  City,  tied 
with  H.  Y.  Barrow,  of  Plainfield,  for  the 
gro.ss  with  82.  G.  T.  Hodges  took  the 
first  net  with  84 — 10 — 74,  and  S.  C. 
Stevens,  88 — 12 — 76.  was  second. 
Hodges  and  T.  Mcllroy,  with  82 — 14 — 68, 
led  in  the  best-'ball  competition.  A 
putting  contest  was  al.so  scheduled, 
which  resulted  in  a  tie  between  G.  B. 
Martin  and  D.  L.  Hedges,  with  30. 

It  was  a  War  Savings  Stamp  oom- 
petition,  with  a  ’prize  Tor  be.st  gross 
score  and  first  and  s«!Cond  net  score 
pidzes  in  each  division. 


Paul  Tewksbury  Wins  Taylor  Trophy 
Boston,  August  24. — Paul  Tewksbury 
yesterday  won  permanent  posses.sion  of 
the  Gen.  Charles  H.  Taylor  trophy  by 
defeating  Eddie  Lowery  in  the  final 
round  of  the  Bo.ston  Press  Club  golf 
tournament  at  the  Wollaston  Golf  Club 
by  a  score  of  4  up  and  3  to  play.  It 
was  Tewksbury’s  third  successive  vic¬ 
tory  in  the  annual  competition. 


Those  who  know 
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Always  Reliable 


Facts.on  the  11  Chief  Buying 
Centers  in  INDIANA 


INDI.ANA  has  unsurpassed 
transportation  facilities  for 
the  concentration  of  raw  ma¬ 
terials  and  for  the  quick  distri¬ 
bution  of  manufactured  goods. 
Steam  railroads  and  electric  lines 
radiate  in  every  direction  from 
the  state  capital,  Indianapolis. 
Direct  connecting  lines  run  from 
the  hub  of  the  state  to  every 
important  distributing  center  in 
the  state — any  can  be  reached  in 
a  few  hours.  Each  is  the  buying 
center  of  a  populous  and  pros¬ 
perous  section,  where  nationally 
advertised  goods  are  bought  in 
immense  and  increasing  quan¬ 
tities. 

Facts  and  figures  on  the  eleven 
chief  buying  centers  are  given 
below.  Study  them  carefully — 
each  center  represents  a  big  po¬ 
tential  market  for  your  goods. 


Fund  of  Live  Sales  Data 


ANDERSON.  Pop.  30,000,  Pop.  with¬ 
in  trading  radius  75,000.  Center  of 
banner  farming  community.  35  miles 
N.E.  of  Indianapolis.  3  steam  roads; 

3  electric  lines.  Steel  mills,  auto¬ 
motive  parts  factories  and  nearly  a 
hundred  other  thriving  industries, 

7,000  industrial  employees;  a  weekly 
payroll  of  $225,000.  Hank  resources 
$16,000,000.  Two  city  papers — Bul¬ 
letin  and  Herald — fully  cover  the  city 
and  county.  Bulletin,  evening;  circu¬ 
lation  5,992;  5,000-line  rate,  .01857. 

Herald,  morning;  circ.,  5,427;  5,000- 
line  rate,  .0125. 

EVANSVILLE.  Pop.  76,078;  Pop. 

77,483.  On  Ohio  River  195  miles  be¬ 
low  Louisville.  Important  railroad 
center.  Six  steam  roads;  live  electric 
jines;  extensive  manufacturing  plants, 
including  tools,  structural  iron,  stoves, 
flour,  glass,  cotton,  machinery  and 
lumber.  Center  of  large  coal  field 
and  rich  agricultural  region,  produc¬ 
ing  wheat,  corn  and  tobacco.  City 
and  territory  thoroughly  covered  by 
Courier,  morning  and  Sunday  edi¬ 
tions:  circ.,  M.,  19,660;  S.,  15,709. 

5,000-line  rate,  .035. 

FORT  WAYNE.  Pop.  76,183;  Allen 
Co.  Pop.,  100,000.  148  miles  S.E.  of 

Chicago.  Eight  railroads  and  five 
Electric  lines  enter  city.  Three  large 
railroad  shops  employ  nearly  4,000 
men.  Other  plants  include  big  foun¬ 
dries  and  machine  shops,  electrical 
works,  knitting  mills,  car  wheels, 
overalls  and  shirt-waist  factories;  pi¬ 
anos,  oil  tanks  and  many  other  indus¬ 
tries.  Surrounded  by  fertile  farming 
district  and  hgrdwood  timber  section. 

City  is  enjoying  great  prosperity.  One 
morning  and  Sunday  paper — Journal- 
fiazette— circ.,  M.,  28,304;  Sun.,  23,- 
000.  5,000-line  rate  .04. 

INDIANAPOLIS.  State  Capital,  60 
miles  from  U.  S.  center  of  popula¬ 
tion.  In  geographic  center  of  manu¬ 
facturing  of  U.  S.  Largest  inland 
city.  Pop.  300,271.  More  than  2  mil¬ 
lion  people  within  3  hours’  ride.  17 

{To  be  continued) 


steam  roads,  13  electric  lines.  Seven 
automobile  factories;  mammoth  Ford 
plant.  Extensive  manufacturing  plants 
of  all  kinds,  many  filling  war  orders. 
Large  grain  trade;  33,000  carloads 
handled  last  year,  value  $75,000,000. 
Numerous  flour  mills  and  packing 
houses.  Big  stockyards.  State  offices 
and  large  educational  institutions. 
1917  bank  clearances  were  $684,058,- 
764,  a  gain  of  22  per  cent,  over  1916. 
Experiencing  unparalleled  prosperity. 
Two  leading  papers;  News,  evening, 
circ.,  117,403;  5.000-line  rate  .14. 

Star — morning  and  Sunday;  circ.,  M., 
88,475;  S.,  102,329.  5.000-line  rate: 

.M.,  .11;  S.,  .14. 

Ij.XFAYETTE.  63  miles  N.W.  of  In¬ 
dianapolis.  City  pop.,  26,000.  60,000 

Pop.  in  25-mile  radius.  4  steam 
roads,  3  electric  lines.  Important 
railroad  shops.  9  banks,  total  de¬ 
posits  $12,500,000.  89  manufacturing 

plants  made  goods  valued  at  $20,000,- 
000  in  1917.  Center  of  fertile  grain 
raising  country;  dairying,  stock  rais¬ 
ing.  Important  grain  and  stock  mar¬ 
ket.  State  agricultural  college — 

Perdue.  1.000  soldiers  now  here 
training.  Two  daily  pai)ers.  Journal 
and  Courier,  thoroughly  cover  city 
and  suburban  towns  and  rural  routes. 
Journal — morning,  circulation  10,041; 
5,000-line  rate  .02143.  Courier — 
evening,  circulation  7,147;  5,000-line 
rate  .015. 


M.ARION.  70  miles  N.  of  Indian¬ 
apolis;  city  pop.,  30,000;  pop.  of 
trade  territory,  60,000.  4  steam  rail¬ 

roads,  3  electric  lines.  48  thriving 
industries,  making  rubber  goods,  elec¬ 
tric  novelties,  motors  and  trucks — 
stoves,  furniture,  etc.  Over  5,000 
employed  in  factories;  monthly  pay¬ 
roll  $325,000.  Annual  hank  dytosits 
$6,000,000.  Savings  $1,000,000.  Center 
of  fertile  fanning,  fruit  and  stock 
raising  district.  Marion’s  foremost 
paper  is  the  Leader-Tribune,  every 
morning.  Circ.,  8,140.  5,000-line 

rate,  .0215. 


Advertise  NOW  In  These  Leading  Indiana  Papers 


Circulation 

5,000-line  rate 

Anderson  Bulletin  . 

. (E) 

5,992 

.01857 

Anderson  Herald  . 

. (E) 

5,427 

.0125 

Evansville  Courier  . 

. (M) 

19,660 

.04 

Evansville  Courier  . . 

. (S) 

15,709 

.04 

Fort  Wayne  Journal-Gazette  . 

. (M) 

28.304 

.04 

Fort  Wayne  Journal-Gazette  . 

. (S) 

23,000 

.04 

Indianapolis  News  . 

. (E) 

117,879 

.15 

Indianapolis  Star  . 

. (M) 

91,343 

.11 

Indianapolis  Star  . 

. (S) 

112,305 

.14 

Lafayette  Courier  . 

. (E) 

7,667 

.015 

I.4ifayette  Journal  . 

. (M) 

10,041 

.02143 

Marion  Leader-Tribune  . 

. (.M) 

8,140 

.0215 

Muncie  Press  . 

. (E) 

9,547 

.01786 

Muncie  Star  . 

. (M) 

24,858 

.0425 

Muncie  Star  . 

. (S) 

14,516 

.0425 

Richmond  Item  . 

. (M) 

7,584 

.0175 

Richmond  Palladium  . 

. (E) 

10,619 

%025 

South  Bend  Tribune  . 

. f  E) 

16,935 

.03 

Terre  Haute  Star  . 

. (M) 

26,724 

.04 

Terre  Haute  Star  . 

. (S) 

19,253 

.04 

Terre  Haute  Tribune  . 

. (E) 

25,068 

.04 

Terre  Haute  Tribune  . 

. (.S) 

19,829 

.04 

Vincennes  Capital  . 

. (E) 

3,346 

.01071 
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Prepared  by  RUSSELL  M.  SEEDS  ADVERTISING  CO.,  Indianapolis,  Ind. 


E  D  I 


CURTAILMENT  REGULATIONS  APPLY  TO  ALL 
NEWSPAPERS  ALIKE 

BKCAUSK  of  th  fact  that  the  regulations  of  the 
I'ulp  and  Paper  Section  of  the  War  Industries 
Hoard  concerning  the  curtailment  of  space  for 
news  and  text  matter  bear  lightly  upon  small  daily 
newspaj)ers  some  i)ublishers  have  assumed  that  they 
do  not  apply  to  their  papers  at  all.  This  is  a  mis¬ 
take.  The  regulations  do  apply  to  all. 

New.spapers  of  eight  pages.  In  which  text  matter 
averages  less  than  fifty  columns,  are  required  to  cut 
that  average  5  per  cent.  The  rule  would  still  apply 
if  but  twenty  columns  a  day,  or  even  le8.s,  were  given 
to  news  and  text  matter. 

As  to  the  regulations  concerning  the  elimination 
of  waste  by  dl.scontinuing  sub.scriptions  in  arrear.s, 
sample  and  promotion  copies,  gift  copies,  copies  to 
adverti.sers  (exc'ept  one  copy  for  checking),  returns, 
etc.,  the.se  apr>ly  to  all  daily  newspapers  alike,  big 
and  little. 

It  is  ab.solutely  neces.sary  that  all  publishers 
sliould  comply  with  these  regulations  In  letter  and 
in  .spirit.  The  reason  is  simple:  News  print  has 
been  plac-ed  on  the  list  of  essentials  by  the  Priority 
Hoard,  and  this  action— assuring  a  supply  of  fuel  for 
the  mlll.s — has  served  to  rescue  the  newspapers  of 
the  country  from  what  has  appeared  to  be  the 
greate-st  menace  to  their  existence  that  has  ever 
confronted  them.  The  War  Indu.stries  Hoard,  how¬ 
ever,  cannot  tolerate  the  use  of  fuel  for  the  manu¬ 
facture  of  paper  which  is  to  be  used  wastefully.  It 
is  merely  a  common-sense  proposition.  Priority  in 
shipments  is  accorded  only  to  essential  industries— 
and  waste  is  not  necessary  either  in  the  conduct  of 
an  es.sential  industry  or  in  the  consumption  of  its 
product. 

The  publisher  who  wastes  a  pound  of  news  print 
wa-stes  a  pound  of  coal.  He  wastes  the  labor  re¬ 
quired  to  mine  and  ship  the  coal,  and  that  required 
to  manufacture  and  ship  the  paper.  War  needs 
have  formulated  ironclad  laws  for  indu.stry  and  the 
first  of  these  is  that  for  preventing  waste  of  labor 
and  materials.  The  habit  of  wasting  must  be  broken 
— comidetely,  effectually  broken.  Publishers  have  no 
option  in  the  matter.  It  is  mandatory. 

The  weeks  intervening  between  now  and  October 
1  are  weeks  of  practical  probation  for  all  publishers. 
If  they  shall  comply  fully  with  the  requirements, 
and  the  consumption  of  news  print  shall  be  cut  down 
15  per  cent.,  as  specified,  the  .situation  may  be 
greatly  relieved.  If  they  fail,  the  War  Industries 
Hoard  will  proljably  take  the  matter  into  their  own 
hands  and  enforce  the  neces.sary  restrictions  in  the 
use  of  papt'r.  Arbitrary  allotment  of  news  print 
would  logically  follow.  This  would  entail  real  hard¬ 
ships  on  many  pubiishers.  It  is  possible  to  forestall 
such  measures. 

Publishers  of  small  dailies  must  not  rest  under  the 
delu.sion  that  the  big  newspap<!rs  only  are  concerned 
in  this  matter.  It  is  the  concern  and  the  responsi¬ 
bility  of  all  alike. 


MR.  COLVER’S  NOTABLE  ARTICLE 

The  .special  article  on  the  necessity  of  continu¬ 
ing  national  adverti.sing  campaigns  during  the 
war  ia*rio<i,  written  for  Thk  Eiutor-Publisher 
by  Hon.  William  H.  Colver,  chairman  of  the  Federal 
Trade  Oommi.ssion,  and  featured  in  the  issue  of  laist 


I  A  E 


It  is  significant  and  gratifying  that  this  view 
.should  be  promulgated  by  the  man  who  is,  through 
Ills  official  position,  in  closer  touch  with  the  trade 
problems  of  American  manufacturers,  and  likewise 
with  the  demands  of  the  war  upon  our  industries, 
than  any  other  official  in  the  Government.  That 
Mr.  Colver  has  ably  outlined  for  American  business 
men  the  course  to  follow  in  the  matter  of  war-time 
adverti.sing  is  conceded  by  all  who  understand,  in 
any  degree,  the  economic  situation  of  to-day. 


NO  GOVERNMENT  GUARANTEE 


The  Pulp  and  Paper  Section  of  the  War  Indus¬ 
tries  Board  makes  it  plain  that,  in  establish¬ 
ing  regulations  for  the  con.servation  of  news 
print,  the  Government  does  not  undertake  to  guar¬ 
antee  a  supply  of  paper  to  publi.shers. 

In  the  event  of  the  ncces.sity  for  the  further  re¬ 
striction  of  output,  because  of  fuel  or  transporta¬ 
tion  condition.s,  however,  it  is  intimated  that  spe¬ 
cial  consideration  may  be  given  to  tho.se  publish¬ 
ers  who  shall  have  put  into  effect  the  fulle.st  possi¬ 
ble  economies.  This  Is  merely  applying  common- 
sen.se  to  a  public  policy,  and  will  meet  with  gen- 
erol  approval. 

Advices  to  the  Editor-Publisher  from  many  cities 
indicate  that  newspapers  are  observing  the  new 
economy  regulations  in  spirit  and  letter.  This  ob¬ 
servance  has,  apparently,  worked  but  little  hard¬ 
ship  thus  far,  and  it  may  be  safely  assumed  that 
the  de.sired  curtailment  in  news  print  consumption 
will  b(;  made — perhaps  exceeded. 

The  paper  manufaoturei's  are  cooperating  with 
the  Government  in  pledging  their  customers  to  a 
strict  compliance  with  the  established  economy 
regulations.  The  publishers  are  cooperating  by 
putting  into  effect  the  prescribed  economies  and 
curtailments.  Thus  it  is  to  be  hoped  that  war  con¬ 
ditions  may  not  require  further  drastic  economies 
— but  if  these  should  become  necessary  the  Gov¬ 
ernment  will  find  publishers  ready  to  make  still 
greater  sacrifices. 


A  QUESTION  OF  NEWSPAPER  ETHICS 

JOHN  F.  HYLAN,  Mayor  of  New  York,  sent  a  letter 
to  be  read  at  the  convention  of  New  York  State 
city  editor.s,  held  here  a  few  days  ago,  in  which 
he  .stated  that  practically  all  of  the  large  newspapers, 
e.siiecially  in  New  York,  “are  controlled  by  the  spe¬ 
cial  privilege-seeking  interests.”  He  asserted  that 
the  iieople  had  little  regard  or  respect  for  the  truth¬ 
fulness  of  these  papers,  clas.sing  them  with  gossip 
mongers  and  trouble  makers.  •  He  contended  that 
“this  shaken  confidence  and  the  belief  that  the  press 
is  controlled  to  a  great  extent  by  those  who  are 
profiteering  in  the  necessities  of  life  is  causing  great 
and  serious  unrest  among  the  people.” 

The  Mayor’s  letter  was  long,  and  all  of  it  was  in 
the  tone  and  vein  indicated  by  the  phrases  quoted. 
The  New  York  daily  newspapers,  or  most  of  them, 
printed  it — in  spite  of  the  fact  that  news  space,  in 


upon  the  integrity  of  newspapers  it  nearly  always 
happens  that  the  newspapers  accord  him  space  in 
which  to  air  his  views  or  his  grievancea  Is  this  re¬ 
quired  by  the  best  ethics  in  newspaper  making? 
The  Editor-Publisher  does  not  believe  that  it  is. 

In  the  finst  place,  such  attacks  upon  the  press  as 
this  one  just  made  by  Mayor  Hylan  are  usually 
without  the  slightest  ba.sis  of  truth.  As  every  news¬ 
paper  man  knows,  very  few  newspapers  have  ever 
been  controlled  by  privilege-seeking  interests — and 
no  newspaper  under  such  control  ever  amounted  to 
anything  in  influence  or  prestige.  Why  should  such 
a  wild  indictment  as  this  Hylan  letter  be  treated  as  a 
matter  of  news  and  accorded  space  which  might  well 
be  used  for  patriotic  purposes? 

VV’hy  should  an  editor,  having  labored  long  to  win 
and  hold  the  faith  and  confidence  of  his  readers, 
permit  that  faith  and  confidence  to  be  assaulted  in 
his  own  columns  by  any  public  man  who  chooses  to 
call  in  question  the  integrity  of  newspapers?  It  is 
not  enough  to  contend  that  such  attacks  answer 
them.selves,  and  that  intelligent  people  are  only 
amused,  or  moved  to  pity,  by  them.  The  real  effect 
of  such  baseless  attacks  is  to  leave  in  the  public 
mind  a  serious  question  as  to  whether  there  may  not 
be,  after  all,  some  truth  in  the  allegations. 

Why  not  refuse  to  be  the  channel  of  communica¬ 
tion  for  tho.se  who  attempt  to  weaken  the  influence 
and  to  malign  the  aims  and  purposes  of  newspapers? 
Has  not  an  editor  the  same  rights  to  decide  as  to 
what  is  relevant  and  proper  for  publication  in  his 
newspaper  as  a  judge  exercises  in  admitting  and  in 
excluding  evidence  in  a  case  in  court? 


“MAKING  THE  NEWS-COURIER  PAY” 

The  L^rned  series  of  practical  articles  on  de¬ 
veloping  advertising  for  daily  and  weekly  news¬ 
papers,  under  the  general  title,  “Making  the 
News-Courier  Pay,”  the  first  instalment  of  which 
was  announced  for  next  week’s  issue,  is  inaugu¬ 
rated  this  week  instead.  The  date  has  thus  been 
set  forward  because  of  the  timeliness  of  the  sug¬ 
gestions  in  the  Initial  article  for  Liberty  Loan  ad¬ 
verti.sing,  and  for  the  further  reason  that,  in  the 
in.stalments  to  follow,  other  timely  lines  of  adver¬ 
tising  are  discus.sed  and  illustrated.  In  the  next 
issue  the  matter  of  developing  local  advertising  for 
school  supplies  will  be  the  theme  of  the  text  and 
illustrations,  with  “Canning”  to  follow. 

W.  Livingston  Lamed,  who  is  The  art  director  of 
the  Ethridge  Association  of  Artists,  is  generally  con¬ 
ceded  to  be  the  most  prolific  creator  of  high-class 
advertising  illustrations  in  the  country.  The  im¬ 
press  of  his  genius  is  seen  wherever  graphic  adver¬ 
ti.sing  is  conspicuous.  He  produces  advertising  copy 
in  which  text  and  picture  are  always  strikingly 
linked,  carrying  the  advertising  message  home  to  the 
eye  and  the  mind  with  unerring  aim. 

The  I.arned  series  in  The  Editor-Publisher  will 
bring  to  the  adverti.sing  managers  of  newspaper  each 
week  a  rich  budget  of  ideas  and  workable  material. 
The  immediate  problem  of  newspapers  is  to  increase 
advertising  revenue.s.  To  accomplish  this  the  rates 
must  be  raised  and  the  volume  increased.  Mr. 
I.arned  will  show  advertising  managers  the  way  to 
increase  volume  through  developing  intensively  in¬ 
active  lines  of  local  adverti.sing,  creating  business 
which  will  stick  by  helping  the  advertiser  to  get 
results. 


week,  has  attracted  wide  interest  and  comment. 

Demands  from  advertising  agencies  for  extra 
copies  of  that  issue  have  been  so  great  that  it  has 
b«*en  necessary  to  order  reprints  of  the  Colver  article 
to  meet  the  need.  Agency  men  see  in  it  the  strongest 
and  most  convincing  brief  yet  presented  in  behalf 
of  a  policy  of  sound  business  sense  in  regard  to  war¬ 
time  adverti.sing. 

Chairman  Colver’s  contention  that  only  a  small 
part,  if  any,  of  advertising  expenditure  is  properly 
chargeable  as  a  current  item  of  sales  expense,  and 
that  advertising  expenditure  l.s,  in  reality,  a  per¬ 
manent  investment,  hence  a  capital  charge,  strikes 
at  the  heart  of  the  whole  matter. 

He  iKiints  out  that  the  creation  of  good-will  means 
the  development  of  a  sort  of  .spiritual  as.set  in  busi¬ 
ness,  and  that  this  asset  will  be  seriously  jeopardized 
through  an  interruption  to  advertising. 


the.se  days,  is  at  a  premium. 

When  a  public  man  sees  fit  to  launch  an  attack 
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'  I  '  he  suggestion  made  in  a  recent  article  in  The 
^  Editor  and  Publisher  by  David  Morton  for  a 
central  news  clearing  house  for  handling — editing, 
cutting,  coordinating — the  copy  now  sent  direct  to 
newspapers  by  the  publicity  men  of  the  Washington 
governmental  departments  and  bureaus,  has  met 
with  much  favor.  The  Louisville  Courier-Journal 
devotes  a  leading  editorial  to  a  discussion  of  the  plan, 
and  urges  that  it  be  considered  in  the  national  in¬ 
terests. 

Don  C.  SEITZ,  business  manager  of  the  New 
York  World,  is  the  author  of  a  volume  of  poems, 
issued  by  Harper  &  Brothers,  entitled  “Farm 
Voices.”  In  these  little  classics  of  whimsical  verse 
Mr.  Seitz  reminds  one  of  Hiley — yet  the  Hoosier 
poet  never  produced  so  comprehensive  an  anthology 
of  farm  life  as  Mr.  Seitz  presents. 


Editor  Publisher  for  August  SI,  1918 


31 


Mrs,  SCHWAB  gave  me  the  slogan  for  the  ship¬ 
building  programme.  It  was,  **Less  talking — 
more  caulking.** —  Charles  M.  Schwab. 


PERSONALS 

EW.  B.  MORRISON,  formerly  edi- 
•  tor  of  the  Ottawa  Citizen,  is  now  a 
major-general  in  the  Canadian  forces 
overseas.  Gen.  Morrison  went  over  as 
a  colonel,  but  has  been  promoted  twice 
because  of  his  good  work,  and  now  is  in 
command  of  all  the  Canadian  artillery 
at  the  front. 

George  A.  McAneny,  executive  man¬ 
ager  of  the  New  York  Times,  is  spend¬ 
ing  his  vacation  at  Lake  George,  Ny  Y. 

James  J.  Smith,  publisher  of  the 
Birmingham  (Ala.)  Ledger,  is  in  New 
York  and  stopping  at  the  Hotel  Mar¬ 
tinique. 

J.  E.  Trower,  advertising  manager  of 
the  Pittsburgh  Post  and  Sun,  has  fully 
recovered  from  a  three  weeks’  illness. 

J.  F.  Snively,  business  manager  of 
the  Des  Moines  News,  has  returned  to 
his  desk  after  a  pleasant  vacation  trip 
through  the  East.  Most  of  his  time  was 
spent  with  friends  in  Toledo,  Cleveland, 
and  Columbus,  where  he  was  formerly 
connected  with  the  Scripps  McRae  pa¬ 
pers. 

Frank  (Soodall  has  resigned  from  the 
Providence  Journal  staff  and  has  be¬ 
come  associated  with  a  desk  position 
with  the  Boston  Herald.  Eugene  J. 
O’Connor,  jr.,  has  left  the  paper  to  be¬ 
come  engaged  in  war  work  at  the 
Charlestown  Nevy  Yard  in  Boston. 

John  Towner  Frederick,  of  Moor¬ 
head,  Minn.,  publisher  of  the  Midland, 
was  in  Des  Moines  last  Wednesday  and 
was  entertained  at  Luncheon  by  the 
executive  committee  of  the  Iowa  Press 
and  Author’s  club  and  by  Mr.  and  Mrs. 
F.  W.  Weitz. 

H.  Z.  Mitchell,  a  Bimidji  (Minn.) 
newspaper  man,  has  been  commission¬ 
ed  a  major  in  the  Minnesota  State 
Guard  and  assigned  to  command  the 
Twenty-first  battalion. 

H.  O.  Bishop,  a  Waco,- Tex.,  newspa¬ 
per  man,  has  gone  to  Washington,  D. 
C.,  to  represent  the  Waco  Chamber  of 
(Commerce  there  and  to  engage  in  news¬ 
paper  work. 

Lieut  Cranston  Williams,  editor  of 
the  Amerlcus  (Ga.)  Evening  Tlmes-Re- 
corder,  has  arrived  safely  in  France. 
Lieut.  Williams  is  said  to  have  been  the 
first  editor  of  a  dally  newspaper  in 
Georgia  to  volunteer  his  services  to  his 
country. 

George  A.  Obernauer,  of  the  Buffalo 
EJvening  News,  and  a  sergeant  in  Com¬ 
pany  A,  309th  Infantry,  now  in  France, 
has  been  ordered  to  Paris  to  attend  an 
officers’  training  school. 

Coyle  C.  Tlcher  has  resigned  as  head 
artist  of  the  Minneapolis  Tribune  to 
become  an  apprentice  seaman  at  Great 
Lakes  Training  Station.  His  friends 
presented  him  with  a  wrist  watch.  He 
was  a  frequent  contributor  to  the  Red 
Book,  Green  Book,  and  Century  Maga¬ 
zine.  Algot  Swanson  moves  up  to  Tin- 
cher’s  iwsltion,  with  T.  R.  Ziesmer  as 
the  new  addition  to  the  art  depart¬ 
ment 

Mrs.  W.  H.  Hunter,  widow  of  the  for¬ 
mer  managing  editor  of  the  Minneapo¬ 
lis  Tribune,  has  gone  to  Washington  to 
be  secretary  to  Harold  Knutson,  Con¬ 
gressman  from  the  Sixth  District,  Min¬ 
nesota.  She  was  at  one  time  librarian 
on  the  St  Paul  Pioneer  Press-Dispatch. 

Herman  Garnjost  a  Brooklyn  (N.  Y.) 
Eagle  man,  has  been  commissioned  a 
second  lieutenant  while  serving  in 
France  and  Is  now  attached  to  the 
Forty-second  Division. 

Russell  Haight,  of  Chappaqua,  N.  Y., 
reputed  at  one  time  to  be  the  youngest 
editor  in  the  State,  has  enlisted  in  the 
Infantry,  and  Is  going  to  flght  the 


Boches.  \\Tien  fourteen  years  old  he 
founded  the  Chappaqua  Bulletin. 

A.  R.  Kreichbaum,  who  has  been  en¬ 
gaged  in  newspaper  work  in  Beaumont, 
Tex.,  for  the  past  six  years,  has  moved 
to  St.  Louis  to  take  up  work  on  a  lum¬ 
ber-trade  paper  there. 

J.  S.  Wiley  has  resigned  the  editor¬ 
ship  of  the  Pine  Bluff  (Ark.)  Commer¬ 
cial  to  enter  the  Y.  M.  C.  A.  overseas 
service. 

Earle  A.  Meyer,  formerly  with  the  St. 
Louis  Globe-Democrat,  and  lately  field 
manager  for  the  Ozark  Oil  &  Gas  Com¬ 
pany,  with  headquarters  in  Springfield, 
Mo.,  has  Joined  the  navy. 

Corporal  C.  R.  Parker,  a  former 
Brooklyn  (N.  Y.)  Eagle  employee,  has 
been  wounded  while  serving  in  Prance 
with  the  Ninth  Infantry. 

Lieut.  Douglas  J.  Peck,  a  former  Buf¬ 
falo  (N.  Y.)  Courier  man,  has  arrived 
safely  overseas. 

Charles  J.  Tobin,  president  of  the  Al¬ 
bany  (N.  Y.)  Argus  Company,  has  been 
elected  Albany  district  deputy  for  the 
Knights  of  Columbus. 


WEDDING  BELLS 

Miss  Zelda  Sears,  a  former  Western 
newspaper  woman  and  now  a  well- 
known  figure  on  the  New  York  stage, 
was  married  recently  in  Norwalk,  Conn., 
to  Louis  C.  Wiswell,  a  theatrical  man¬ 
ager.  Mrs.  Wiswell  was  born  in 
Brockway,  Mich.,  and  as  a  girl  worked 
as  a  reporter  on  the  Fort  Huron  Times 
and  was  engaged  in  newspaper  work  in 
Chicago  until  1894.  She  is  of  Italian 
parentage  and  appeared  as  a  star  in 
“The  Nest  Egg.” 

Miss  Lillien  Rosenthal,  a  member  of 
the  Los  Angeles  Herald  staff,  and  Alex¬ 
ander  T.  Sokolow,  a  well-known  attor¬ 
ney,  have  been  married. 

Miss  Marjorie  S.  David,  society  re¬ 
porter  of  the  Scranton  (Pa.)  Republi¬ 
can,  and  J.  Graydon  Brown,  of  Bing¬ 
hamton,  N.  Y.,  who  is  now  with  the 
colors,  have  announced  their  engage¬ 
ment. 

Miss  Amy  Klngsland  Pennington,  of 
New  York,  associate  editor  of  the  Liter¬ 
ary  Review  and  Writers’  Bulletin,  and 
Capt  William  S.  Harriman,  of  the  Unit¬ 
ed  States  Shipping  Board,  are  to  be 
married  in  Montreal  this  month. 

Harold  K.  Seymour,  automobile  adver¬ 
tising  manager  of  the  Little  Rock 
(Ark.)  Gazette,  and  Miss  Nancy  Nichol¬ 
son  have  been  married. 


Big  Railroad  Post  for  Estes 
Dalxas,  Tex.,  August  30. — ^Jack  H. 
Estes,  former  well-known  newspaper 
man  of  Dallas  and  Galveston,  has  been 
appointed  general  agent  for  the  Fed¬ 
eral  Railroad  Administration  with 
headquarters  in  St  Louis.  Mr.  Estes 
will  have  jurisdiction  over  the  railroads 
of  the  southwestern  district. 


Thompson  Joins  St.  Paul  News 
St.  Paul,  Minn.,  August  30. — M.  W. 
Thompson,  for  six  years  assistant  adver¬ 
tising  manager  of  the  Dispatch-Pioneer 
Press,  has  joined  the  advertising  staff 
of  the  Dally  News  of  that  city. 


Miss  Michaud's  Rest  Season 
St.  Paul,  Minn.,  August  26. — Miss 
Florentine  Michaud,  society  editor  of 
the  Dally  News,  is  indulging  in  her  an¬ 
nual  "loaf.” 


Expediate  News  of  Soldiers 
Washington,  August  22.  —  Delivery 
of  letters  from  chaplains,  meml>ers  of 
the  American  Red  Cross,  and  others  to 
families  of  American  soldiers  killed 
overseas,  recounting  the  circuinstances 
under  which  the  men  died,  is  to  be  ex¬ 
pedited  under  a  plan  announced  by  Gen. 
Pershing.  Hereafter  such  letters  will  be 
marked  with  a  small  cross,  so  that  they 
can  be  distinguished  immediately  and 
promptly  forwarded  to  the  Adjutant- 
General’s  offlee  in  France.  After  veri¬ 
fication  of  the  deaths  by  the  casualty 
section,  they  will  be  forwarded  to  the 
addresses. 


Loan  Conference  Dates  With  Editors 
St.  Louis,  Mo.,  August  29. — State 
chairmen  of  the  Fourth  Liberty  Loan 
Organization  for  the  Eighth  Federal 
Reserve  District,  who  met  in  St.  Louis 
la.st  Thursday,  have  decided  on  the  fol¬ 
lowing  dates  for  conferences  with  edi¬ 
tors  of  newspapers  on  publicity  mat¬ 
ters:  Arkansa.s,  Little  Rock,  Septem¬ 
ber  6;  Indiana,  Evansville,  September 
11;  Kentucky,  Louisville,  September  16; 
Illinois,  St.  Louis,  September  9;  Mis¬ 
souri,  St.  Louis,  September  13;  Ten¬ 
nessee  and  Mis.sissippi,  Memphis,  Sep¬ 
tember  20;  southern  Illinois  is  in  the 
St.  Louis  district. 


Old  Catholic  Paper  Dies 
The  recent  suspension  of  the  Free¬ 
man’s  Journal,  of  New  York,  one  of 
the  oldest  Catholic  weekly  papers  in 
the  United  States,  leaves  the  Cincinnati 
Catholic  Telegraph  (1831),  the  Boston 
Pilot  (1836),  and  the  Pittsburgh  Catho¬ 
lic  (1846)  the  sole  survivors  of  the  many 
Catholic  papers  begun  in  the  first  half 
of  the  Nineteenth  Century.  From  1806 
to  1911,  there  were  550  Catholic  publi¬ 
cations  started. 


Bahy  Son  for  Earl  Leach 
Dayton,  Ohio,  August  29.  —  Earl 
Leach,  telegraph  editor  of  the  Journal, 
is  the  father  of  a  new  baby  son.  Mr. 
Leach  was  formerly  city  editor  of  the 
Springfield  Sun. 


Lieut.  Hornaday  Wounded 
Dallas,  Tex.,  August  29. — Lieut.  W. 
C.  Hornaday,  former  reporter  on  the 
Dallas  Evening  Journal,  has  been 
slightly  wounded  in  France,  according 
to  a  cablegram  received  by  his  father, 
W.  D.  Hornaday,  of  Austin,  head  of 
the  division  of  publicity  and  lectures 
of  the  University  of  Texas  School  of 
Journalism.  Lieut.  Hornaday  is  a  mem¬ 
ber  of  the  Rainbow  Division  and  is  the 
first  man  represented  by  a  star  on  the 
service  flag  of  A.  H.  Belo  &  Company, 
publishers  of  the  Dallas  Morning  News 
and  allied  newspapers,  to  be  wounded, 
although  there  are  now  more  than  sixty 
stars  on  the  service  flag. 


Hearst  Sues  Ml.  Vernon  Officials 
Mt.  Vernon,  N.  Y.,  August  28. — The 
Star  Publishing  Company  has  filed  suits 
against  fourteen  city  officials  for  $100,- 
000  damage  each,  arising  from  the  re¬ 
cent  city  ordinance  barring  the  sale  of 
the  Hearst  papers.  The  complaint  as¬ 
serts  that  the  city  officers  are  "unlaw¬ 
fully  contriving  and  Intending  to  hin¬ 
der  and  prevent  plaintiff  from  carrying 
on  its  lawful  trade.”  It  is  said  that  the 
Star  Publishing  Company  has  asked  Cor¬ 
poration  Counsel  Esser  to  make  an  ar¬ 
rest  for  the  violation  of  the  ordinance 
forbidding  the  sale  of  the  banned  papers 
.so  that  it  can  be  tested  on  habaes  corpus 
proceedings. 


Sacred  Heart  Review  Suspends 
Boston,  August  26. — The  Sacred 
Heart  Review  has  suspended  publica¬ 
tion.  This  weekly  was  founded  by  the 
late  Mgr.  O’Brien,  of  East  Cambridge, 
many  years  ago.  A  few  weeks  ago 
there  was  a  reorganization  and  the 
Right  Kev.  Mgr.  Edward  F.  Hurley  was 
elected  president.  Mgr.  Hurley  an¬ 
nounced  that  the  decision  to  discontinue 
the  paper  was  reached  only  after  all 
means  to  make  it  pay  had  been  ex¬ 
hausted. 


Omaha  Reporters  Exempted 
O.MAHA,  Neb.,  August  29. — Newspaper 
reporters  of  this  city  have  been  de¬ 
clared  Immune  from  the  “work  or  fight” 
draft  regulations  by  Draft  Board  No.  5. 
The  test  decision  came  in  the  case  of 
Earl  G.  Jones,  a  police  reporter,  who 
was  held  by  the  board  to  be  engaged  in 
an  e.s.sential  occupation. 


The  Rochester  Herald 
has  signed  a  contract 
for  The  Haskin  Service 
for  One  Year 
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TIPS  FOR  THE  AD 
MANAGER 


Weil,  Hiow  &  Weill,  116  West  32d 
Street,  New  York,  is  now  placing  adver¬ 
tising  of  the  Walton  School,  Singer 
Huilding,  New  York,  formerly  placed  by 
the  A.  R.  Klliott  Agency. 

McI^m  Agenct,  Montreal,  is  putting 
on  a  campaign  for  the  Canada  Paint  Co. 

Krwin  Wasey,  58  Ela.st  Washington 
Street,  Chicago,  will  make  up  lists  dur¬ 
ing  October  for  the  Robbins  &  Myers 
Co.'s  electric  motors  and  fans.  E.  H. 
Clarke  will  represent  the  advertiser. 

Charles  H.  Fuller  Co.,  623  South 
Waiiash  Avenue,  Chicago,  will  make  up 
newspaper  lists  during  the  next  thirty 
days  for  William  S.  Price,  Inc.,  Adams, 
N.  Y.,  maker  of  hernia  appliances  and 
proprietary  remedies.  L.  A.  La  Foun¬ 
tain  is  in  charge  for  the  advertiser. 

Charles  Kaufman  &  Brothers,  230 
South  Market  Street,  Chicago,  manu¬ 
facturer  of  young  men’s  ciothing,  will 
make  up  lists  during  the  next  thirty  to 
sixty  days  for  an  extensive  advertising 
campaign  to  be  placed  direct. 

Ixmo  &  Thomas,  Mailers  Building,  Chi¬ 
cago,  will  make  up  lists  during  the  next 
thirty  days  for  the  Dart  Truck  &  Trac¬ 
tor  Corporation,  Waterloo,  la.  Milo  D. 
Herron,  sales  manager,  is  in  charge  for 
the  advertiser. 

Wood,  Putnam  &  Wood,  111  Devon¬ 
shire  Street.  Boston,  will  make  up  lists 
during  Octolier  for  an  advertising  cam¬ 
paign  on  "Peerless  Union  Suits”  for 
men,  made  by  the  Peerless  Knitting 
Mills  Company,  Mattopan,  Mas.s. 

C.  H.  Touzalin  Agency,  6  North 
Wabash  Avenue,  Chicago,  will  make  up 
lists  during  October  for  a  campaign  on 
artifleial  ear  dnims  made  by  the  Wil¬ 
son  Ear  Drum  Company,  Louisville, 
Ky.  George  H.  Wilson,  president,  will 
l>e  in  charge  for  the  company. 

Freeman  Agency,  Mutual  Building. 
Richmond,  Va.,  now  placing  additional 
advertising  in  newspapers  and  maga¬ 
zines  for  the  C.  F.  Sauer  Company, 
Richmond.  The  above  agency  is  also 
placing  a  scries  of  advertisements  for 
the  F.  S.  Royster  Guano  Company, 
Norfolk,  in  farm  papers. 

RoGixis-BRETT- Baker  Company,  Guar¬ 
dian  Building,  Cleveland,  O.,  has  se¬ 
cured  the  account  of  the  Ferguson 
Company,  standardized  industrial  build¬ 
ings,  Cleveland.  The  above  agency  will 
also  place  business  in  Ohio  newspapers 
during  Septentber  for  the  Wiliiam  Tay¬ 
lor  Son  &  Co.,  Cleveland,  dry  goods. 

Smith,  Dennb  &  Moore  Agency,  To¬ 
ronto  and  Montreal,  is  handling  a  big 
advertising  campaign  for  the  Ames- 
Hoiden-McCready  Company,  Montreal, 
including  all  the  leading  dailies  from 
coast  to  coast. 

Dbsbarets  Aoknct,  Montreal,  is  at 
work  on  a  “Thrift  Campaign”  for  the 
Dominion  Government.  This  is  a  pre¬ 
lude  to  the  next  Victory  Loan  Cam¬ 
paign.  The  "Thrift”  adverti^ng  will 
appear  shortly  in  all  Canadian  publi¬ 
cations  and  will  run  into  a  good  deal 
of  space. 

Canadian  Advertisino  Agency,  Mon¬ 
treal,  Is  putting  out  a  line  of  attrac¬ 
tive  copy  for  the  Canadian  Consolidated 
Rubber  Company,  Montreal.  The  ad¬ 
vertising,  which  has  to  do  with  rubber 
belting,  will  appear  in  morning  news¬ 
papers  throughout  the  country. 

Oorman-Cheltbnham  Agency,  19 
West  44th  Street,  New  York,  is  placing 
large  copy  in  newspapers  for  Mennen's 
"Kora  Konia”  Powder,  made  by  the 


Gerhard  Mennen  Chemical  Company, 
Newark,  N.  J.,  heretofore  almost  ex¬ 
clusively  a  magazine  and  car  adver¬ 
tiser. 

Hoyt's  Service,  120  West  32d  Street, 
New  York,  is  placing  advertising  in 
magazine  sections  of  newspapers  for  the 
Frank  E.  Davis  Company's  canned  lob¬ 
sters,  19  Central  Wharf,  Gloucester, 
Mass. 

Wylie  B.  Jones  Agency,  Binghamton, 
N.  Y.,  placing  orders  with  newspaper 
comic  sections  for  the  W.  J.  'fhompson 
Company's  movie  camera,  615  West  43d 
Street,  New  York. 

Thkre's-a-Reason  Agency,  Battle 
Creek  Mich.,  is  renewing  contracts  with 
Western  newspapers  for  the  Postum 
Cereal  Company’s  “Grape-Nuts,"  “Post¬ 
um,"  and  “Post  Toasties,”  made  in  Bat¬ 
tle  Creek. 

WILUAMS  &  CUNNYOHAM  AGENCY,  111 
Fifth  Avenue,  New  York  city,  is  plac¬ 
ing  48-inch  4-time  orders  with  Vermont 
newspapers  for  the  American  Tobacco 
Company’s  “Lucky  Strike”  brand. 

Doss  Rubber  &  Tube  Company,  At¬ 
lanta,  Ga.,  is  reported  to  be  making 
elaborate  plans  for  a  nation-wide  ad¬ 
vertising  campaign  on  its  puncture- 
proof  inner  tubes  and  automobile  cas- 
Inga  The  advertising  will  start  in  At¬ 
lanta  newspapers,  and  will  keep  pace 
with  the  expansion  of  the  business  un¬ 
til  the  Doss  products  have  attained  na¬ 
tional  distribution.  T.  J.  Davis,  vice- 
president  of  the  Doss  Company,  will 
have  charge. 

N.  W.  Ayer  &  Son.  300  Chestnut 
Street,  Philadelphia,  ate  now  placiiig 
advertising  for  the  Drtxel  Institute, 
Philadelphia. 

The  above  agency  will  probably  make 
up  a  list  in  October  for  a  campaign  on 
"Sanl-Flush"  Powder,  made  by  the  Hy¬ 
giene  Products  Company,  Canton,  O. 

Cari,  M.  Green  Company,  Free  Press 
Building,  Detroit,  nuw  has  the  account 
of  the  Autocall  Company,  Shelby,  O. 

Brooke,  S.mith  &  French  Agency, 
Detroit,  has  secured  accounts  of  the 
Fruehauf  Trailer  Company,  Detroit; 
the  Arco  Company,  Cleveland,  and  the 
Duplex  Truck  Company,  of  Lansing, 
Mich. 

Francis  T.  Simmons  &  Co.,  Chicago, 
glove  importers,  have  purcha.sed  the 
Marathon  Underwear  Company  and 
added  a  new  line  of  women’s  underwear 
known  as  “Athleeta,”  which  will  be  ex¬ 
tensively  advertised. 

Federal  Snap  F-astenbr  Coiu-oiution, 
of  New  York,  just  organized,  is  prepar¬ 
ing  plans  to  advertise  nationally  three 
brands  of  snap  fasteners.  George  Gal- 
low  is  the  advertising  manager  and  in 
charge  of  all  detaila 

The  Retail  Merchants  Association 
of  Brown  wood,  Tex.,  has  raised  a  fund 
of  more  than  82,000  to  be  spent  in  a 
campaign  of  advertising  designed  to  ex¬ 
tend  the  trade  territory  of  this  city 
Newspaper  space  and  other  forms  of 
advertising  will  be  employed.  W.  A. 
Roussel,  advertising  manager,  is  in 
charge  of  the  c.ampaign. 

Philip  Kobbe  Company,  151  Fifth 
Avenue,  New  York,  placing  advertising 
for  Theodore  Audel  &  Co.’s  “Marine  En¬ 
gineers’  Guide,  72  Fifth  Avenue,  New 
York. 

Mitchell  Agency.  Plymouth  Building, 
Minneapolis,  is  starting  fall  schedules  in 
newspapers  for  the  Northwester.,  Knit¬ 
ting  Company’s  “Munsingwear  Union 
Suits,"  Minneapolis. 

Moss-Chase  Agency,  170  Franklin 
Street,  Buffalo,  N.  Y.,  is  now  placing 
advertising  for  the  Pleasant  Valley 
Wine  Company’s  "Great  Western  Cham¬ 
pagne,”  made  in  Rheims,  N.  Y. 


ScHECK  Agency,  9  Clinton  Street, 
Newark,  N.  J.,  is  advertising  “Flor  de 
Mendel”  cigars  for  Mendel  &  Co.,  212 
East  99th  Street,  New  York  city. 

Frank  Seaman,  Inc.,  461  Eighth  Ave¬ 
nue,  New  York,  is  placing  contracts  and 
copy  with  New  Jersey  newspapers  on 
“Nut  Margarine,"  made  by  the  Kellogg 
Products  Company,  Buffalo,  N.  Y. 

Spafford  Advertising  Company,  10 
Post  Office  Square,  Boston,  is  placing 
2,028-line  orders  with  newspapers  for 
the  Standard  Woven  Fabric  Company’s 
“Multlbestos  Brake  Lining,”  made  in 
Walpole,  Mass. 


AD  FIELD  PERSONALS 
AND  CLUB  NOTES 


Charles  H.  Moore,  of  St.  Paul,  has 
come  to  New  York  to  develop  a  ffnan- 
cial  advertising  service,  from  which  he 
will  direct  the  publicity  plans  of  sev¬ 
eral  commercial  banks,  savings  insti¬ 
tutions,  and  trust  companies,  and  will 
personally  write  advertising  copy.  Mr. 
Moore  went  to  St.  Paul  from  Spokane, 
Wash.,  and  for  two  years  has  been 
chief  of  the  editorial  department  of  the 
liank  advertising  house  of  the  Harvey 
Blodgett  Company.  He  was  born  in 
New  York  State  and  admitted  to  the 
bar,  but  has  long  been  rated  a  Western 
bank  advertising  man.  He  is  widely 
known  in  the  Pacific  Northwest  as  hav¬ 
ing  been  successful  both  as  a  Trust  of¬ 
ficer  for  many  years  and  the  originator 
of  productive  bank  advertising  and  de¬ 
signs.  Mr.  and  Mr.s.  Moore,  in  their 
Ea.stward  trip,  went  by  the  Great  Lakes, 
motoring  from  St.  Paul  to  Duluth  and 
through  New  York  State. 

Howard  C.  Caldwell,  a.s.sistant  adver¬ 
tising  manager  of  the  Haynes  Automo¬ 
bile  Company,  Kokomo,  Ind.,  has  re- 
■signed  to  enter  the  navy.  He  is  now 
at  the  Great  Lakes  Training  Station. 

The  Charlotte  (N.  C.)  Ad  Club  has 
been  formed  with  the  following  tempo¬ 
rary  officers;  Leake  Carraway,  of 
Southern  Public  Utilities  Company, 
chairman;  C.  A.  Brooks,  of  Erskine  R. 
Smith,  Inc.,  secretary;  Thomas  C 
Moo.se,  of  Ed  Mellon  Company,  chair¬ 
man  of  the  membership  committee,  and 
Maurice  D.  Manning,  of  the  Stieff  Piano 
tiompany,  chairman  of  the  committee 
appointed  to  prepare  constitution  and 
by-laws. 

W.  E.  Dodge  has  been  appointed  ad¬ 
vertising  manager  for  the  Hart  Parr 
Engine  &  Tractor  Company,  of  Water¬ 
loo,  la.  He  was  connected  with  the 
circulation  department  of  the  Des 
Moines  Regl.ster  and  Tribune  for  the 
past  four  yeara 

Charles  Goddard  was  the  honor  guest 
at  a  dinner  given  a  few  evenings  ago 
in  St  Joseph,  Mo.,  before  moving  with 
his  family  to  Los  Angeles,  where  he 
will  make  his  future  home.  He  will  en¬ 
gage  in  Journalistic  work.  Goddard  has 
been  advertising  manager  and  sales 
promotion  superintendent  for  the 
Noyes-Norman  Shoe  Company  since 
1918. 

Charles  W.  Barton,  assistant  sales 
and  adverti.sing  manager  of  the  Ameri¬ 
can  Chicle  Company,  New  York,  has 
enlisted  in  the  Naval  Aviation  Corps. 

Paul  E.  Faust  and  William  Laughlin, 
distinguished  advertising  men  from  Chi¬ 
cago,  were  visitors  in  Des  Moines,  la., 
this  week  in  connection  with  the  meet¬ 
ing  of  State  grocers.  Mr.  Faust  is  a 
member  of  the  Mallory,  Mitchell  & 
Faust  Advertising  Company,  and  han¬ 
dles  the  advertising  of  Armour  &  Co 


Mr.  Laughlin  is  the  advertising  man¬ 
ager  of  Armour  &  Co.  It  is  the  plan 
of  the  Des  Moines  Advertising  Club  to 
have  those  men  stay  over  for  a  few 
days  visiting  at  the  Iowa  State  Fair  and 
to  tell  some  of  their  advertising  ideas 
to  the  club  members  next  Tue.sday 
noon. 

R.  C.  Sackett  has  been  appointed  dl- 
4‘ector  of  publicity  for  the  Fourth  Lib¬ 
erty  Loan  in  South  Bend,  Ind. 

'Charles  F.  Southard,  of  Brooklyn. 
N.  Y.,  well  known  in  advertising  and 
educational  circles,  has  been  appointed 
educational  director  for  the  Y.  M.  C.  A. 
at  Portress  Monroe.  He  has  a  son  in 
France  with  the  306th  Field  Artillery. 

D.  Dean  Dudley,  president  of  the 
Syracuse  (N.  Y.)  Ad  CTub,  Is  directing 
the  publicity  work  in  his  city  for  the 
coming  Uberty  Loan. 

The  Idea  That  the  Advertising  for 
the  Fourth  Liberty  Loan  would  be  open¬ 
ed  by  an  autograph  advertisement  by 
President  Wilson  was  suggested,  it  has 
been  learned,  by  Louis  Blumenstock, 
advertising  manager  for  Stlx,  Baier  & 
Fuller  Dry  Goods  Company,  a  depart¬ 
ment  store  of  St.  Louis,  Mo.  Blumen¬ 
stock  wrote  to  Frank  R.  Wilson,  direc¬ 
tor  of  the  Liberty  Loan  Publicity  Bu¬ 
reau,  about  four  months  ago,  opining 
that  much  money  was  wasted  In  adver¬ 
ti.sing  in  the  previous  Liberty  Loan  cam¬ 
paign  on  incapably  written  advertise¬ 
ments  and  because  the  advertising  was 
not  planned  and  coordinated  in  advance 
to  fill  the  thousands  of  pages  which 
business  houses  through  the  land  do¬ 
nated.  One  form  of  advertising  that 
would  count,  he  said,  would  be  appeals 
written  by  President  Wilson  and  others 
of  prominence.  He  also  suggested  that 
one  advertisement  be  written  by  a  pri¬ 
vate  in  the  trenches.  Mr.  Blumenstock 
has  done  some  exceptionally  effective 
advertising  for  the  various  govern¬ 
mental  activitiea 

L.  L.  Jobe,  who  has  been  advertising 
manager  for  Marks  Brothers’  Dry 
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THE  AUDIT  BUREAU  OF 
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or  independent  auditing  concerns,  who  are  certified  public  accountants,  any 
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ALABAMA 

Blrmlntham  . NtlWa 

Average  circulation  for  June,  1018,  Dally 
4S,300;  Sunday,  .’>3,T0.r>.  Printed  2,860,884 
linea  more  adrertlalng  than  Ita  neareat  com¬ 
petitor  in  1917. 


CALIFORNIA 

Loa  Angelea . EXAMINER 

A.  B.  G.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Greatest  Home 
Delivery. 


GEORGIA 

AtUnU  . DAILT 

GEORGIAN  AND  SUNDAY  AMERICAN. 
ClrcuUtion  daily  62,587;  Sunday  100,287. 
The  largest  8c  afternoon  circulation  in 
America.  The  greatest  Sunday  circulation 
in  this  aection  of  the  South. 


ILLINOIS 

Joliet  (Circulation  18,100  HERALD-NEWS 
IOWA 

Dee  Moines . SUCCESSFUL  FARMING 

More  than  800,000  circulation  guaranteed 
and  proven  or  no  pay.  Member  Audit  Bureau 
of  Circulations. 

I.OIIISIANA 

New  Orleans  . TIMES  PICAYUNE 

MINNESOTA 

Mlnneapoii .  TRIBUNE 

Morning  and  Evening. 

MONTANA 

Butte .  MINER 

Average  dally,  14,005;  Sunday,  28,670,  (or 
0  months  ending  April  1,  1918. 


MISSOURI 

St.  Louis . POST-DISPATCH 

Dally  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  in  its  territory  with 
the  l)eautiful  Rotogravure  Picture  Section. 
The  POST-DISPATCH  sells  more  papers  in 
St.  Ixiuia  and  auburba  every  day  In  the 
year  than  there  are  homes  in  the  city. 
Circulation  for  entire  year  1917: 

Sunday  average . 861,268 

Dally  and  Sunday . 194,5M 

NEW  JERSEY 

Elisabeth  . JOURNAL 

Paterson  .  PRESS-CHRONKXE 

PlalnOeld . COURIER  NEWS 

NEW  YORK 

Buffalo . COURIER  A  ENQUIRER 


New  York  01ty.,..IL  PROGRBSSO  ITALO- 
AMBRIOANO. 


New  York  City . DAY 

The  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 

OHIO 

Youngstown . VINDICATOR 

PENNSYLVANIA 

Brie . TIMES 

Wilkes  Barre . TIMES-LEADER 

TENNESSEE 

Nashville . BANNER 

TEXAS 

Houston . CHRONKXl 

The  Chronicle  guarantees  a  circulation  ol 
50,000  dally  and  58,000  Sunday, 

VIRGINIA 

Harrisonburg . DAILT  NEWS-RECORD 

Largest  circulation  of  any  dally  paper  In  the 
famous  valley  of  Virginia. 

WASHINGTON 

Seattle .  POST  INTELLIGENCES 


ROLL  OF  HONOR 


Goods  Company,  of  McKinney,  Tex.,  has 
re.signed  to  accept  a  position  as  adver¬ 
tising  manager  for  the  Evarts  Jewelry 
Company,  of  Dallas. 

Maurice  Oppenheimek  has  been  added 
to  the  Spokane  Ad  Club’s  "Honor  Roll,” 
having  entered  the  service  of  Uncle 
Sam. 

A.  J.  Sartoiu,  one  of  the  active  mem¬ 
bers  of  the  Spokane  Ad  Club,  has  been 
elected  secretary  of  the  Washington 
State  Jewelers'  Association. 

Fenn  H.  Hossick,  formerly  advertis¬ 
ing  manager  of  the  Nash  Motors  Com¬ 
pany  and  with  Motor,  New  York,  has 
rejoined  the  advertising  staff  of  the 
Burroughs  Adding  Machine  Company, 
Detroit. 

B.  F.  McCutcheon,  of  Chicago,  has 
been  made  publicity  director  of  the 
Fourth  Liberty  Loan  campaign  in  the 
Seventh  Federal  Reserve  District.  He 
is  a  former  Chicago  Daily  News  man. 

Miss  Ligon  Smith,  president  of  the 
New  Orleans  Ad  Club’s  women’s  di¬ 
vision,  has  moved  to  Boston,  to  bo 
connected  with  the  advertising  staff  of 
the  Advertiser  &  American.  She  was 
with  the  New  Orleans  Times-Picayune. 

Robert  J.  Parvin,  late  sales  and  ad- 
vertl.sing  manager  of  the  Northern 
Equipment  Company,  Erie,  Pa.,  is  now 
with  the  Vulcan  Soot  (Tleaner  Company, 
Du  Boise,  Pa. 

Homer  SniauDAN  has  resigned  as  ad¬ 
vertising  manager  of  the  Times  Square 
Auto  Supply  Company,  New  York,  and 
is  back  on  the  city  staff  of  the  New 
York  American. 


THE  ADVERTISING 
AGENCY  -^SPOTLIGHT” 


Leonard  B.  Shick  has  resigned  as  art 
director  of  the  Russel  B.  Seeds  Agency, 
Indianapoll.s,  and  is  now  with  the  sales 
department  of  the  Indianapolis  Engrav¬ 
ing  &  Electrotyping  Company. 

C.  S.  McElwain  has  been  added  to  the 
staff  of  the  Brooke,  Smith  &  French 
Advertising  Agency,  Detroit.  He  was 
manager  of  the  Robert  Smith  Agency, 
I.ansing. 

Victor  F.  Hayden  has  been  added  to 
the  copy  staff  of  the  Henri,  Hurst  &  Mc¬ 
Donald  Agency,  Chicago.  He  was  for¬ 
merly  with  the  Mumm-Romer  Agency, 
of  Columbus,  O.,  and  the  Southwestern 
Advertising  Company  in  Oklahoma  City, 

T.  S.  Gamble  has  been  promoted  to  be 
head  of  the  copy  department  of  the 
'Benson,  Campbell  &  Slaton  Agency,  Chi¬ 
cago.  He  was  in  charge  of  the  Cleve¬ 
land  office. 

T.  H.  Thompson,  of  the  N.  W.  Ayer 
Agency’s  copy  department,  is  now  en¬ 
gaged  in  the  naval  aircraft  factory  at 
the  Philadelphia  navy  yard. 

Edwin  Stearns  has  left  the  Bush  Ad- 
vertl.sing  Service,  New  York,  to  go  back 
with  the  Poster  Advertising  Company, 
of  the  same  city. 

George  H.  Nelson  has  resigned  as 
vice-president  of  the  Shuman  Advertis¬ 
ing  Agency,  Chicago,  to  become  associ¬ 
ated  with  the  Western  staff  of  Collier’s 
Weekly. 

OixiRGE  H.  Lehman  has  left  the  Turn¬ 
er  Advertising  Agency  staff,  Chicago,  to 
liecome  adverti.sing  manager  of  the 
American  Cooperative  Publishing  Com¬ 
pany,  Chicago,  succeeding  F.  N.  Davis, 
v'ho  has  entered  the  army. 

The  MrJuNKiN  Advertising  Agengy, 
Chicago,  has  taken  over  the  business 
of  the  Nichols- Finn  .\gency,  which  re- 
^(vntty  -went  into- 'the  hands.  o{^a_  re-_ 
celver.  W.  D.  McJunkln  continues  as 


president  and  Joseph  H.  Finn  will  be 
vice-president.  Others  of  the  Nichols- 
Finn  staff  who  have  Joined  the  Mc- 
Junkin  organization  are  George  H. 
Sheldon,  H.  W.  Gibbs,  F.  J,  Egan,  W. 
W.  Garrison,  and  Jay  Cairns. 

Robert  A.  Wallace,  late  of  the 
Nichols-Finn  Company,  has  become 
connected  with  the  Dooley-Brennan 
Agency,  Chicago. 

The  H(X)ps  Advertising  Agency,  of 
Chicago  has  added  William  G.  Beard, 
late  of  the  Charles  Daniel  Frey  Com¬ 
pany,  to  its  staff. 

Arthur  G.  Heller,  well  known  in  the 
agency  field  through  his  many  years  as 
president  of  the  Heller-Barnham 
Agency,  and  his  more  recent  associa¬ 
tion  with  Merritt-John.son,  Inc.,  has 
joined  the  staff  of  the  Philip  Kobbd 
Company,  Inc.,  New  York. 

The  Arrow  Advertising  Company,  of 
New  York  city,  has  been  Incorporated 
with  $25,000  capital  by  A.  M.  Donelan, 
M.  Smith,  and  A.  Sykes,  of  233  Broad¬ 
way. 

Ma.tor  P.  F.  O’Keefe,  of  Boston,  di¬ 
rector  of  the  New  England  Division, 
American  Association  of  Advertising 
Agents,  was  the  principal  speaker  at 
Thur.sday’s  session  of  the  thirty-fourth 
annual  meeting  of  the  Society  of  Amer¬ 
ican  Florists  and  Ornamental  Hortlcul- 
turalists  in  St.  Louis. 

H.  S.  Bim,ER,  forme*'ly  vice-preslden; 
of  the  Mumm-Romor  Company,  has 
become  a.ssociated  with'  the  Arthur  M. 
Crumine  Company,  of  the  same  city. 


THE  MAGAZINE  FIELD 
NEWS_  IN  BRIEF 


Harry  O.  I.jitham  has  resigned  as 
vice-president  of  Motor  Life,  New  York, 
to  become  associated  with  George  H. 
Burr  &  Co.,  of  the  same  city.  He  will 
continue  to  be  vice-president  of  Motor 
Ufe. 

George  Leigh,  of  the  Butterlck  Pub¬ 
lishing  Company’s  advertising  depart¬ 
ment,  has  been  commi.ssioned  a  lieu¬ 
tenant  in  the  chemical  warfare  dlvi.sion 
of  the  army.  ' 

James  A.  Rice  is  the  new  Western 
representative  of  Judge,  with  office  in 
Chicago. 


WILL  INDUCT  COURT  REPORTERS 


The  Army  Needs  Them  for  Special  Ser¬ 
vices  Overseas 

Washington,  D.  C.  .August  27. — An 
order  for  court  reporters  who  are  in 
Class  C,  limited  service,  for  over.seas 
duty  will  be  issued  shortly.  These  men 
will  he  inducted  into  the  service  as  pri¬ 
vates,  but  will  receive  an  addition  of 
5  cents  per  hundred  words  reported. 
Only  the  most  efficient  type  of  court  re¬ 
porters  are  de.slred  for  this  work,  and 
applicants  miust  submit  certificates 
from  the  court  in  which  they  served, 
stating  that  they  are  fully  qualified  for 
the  army  duties. 

This  is  a  rare  chance  for  a  young 
man  in  limited  service  who  is  expe¬ 
rienced  in  court  reporting,  and  all  ap- 
llcants  .should  communicate  with  their 
local  draft  boards  and  learn  the  par¬ 
ticulars  of  the  order.  It  is  suggested 
in  the  order  that  the  draft  boards  ex¬ 
amine  their  lists  of  cla.sslficatlons  and 
notify  every  registrant  listed  as  a  court 
reporter  held  in  limited  service. 


This  is  the  era  of  craft  organization — 
and  the  impulse  to  get  together  was 
never  before  so  strong  In  the  Industry 
of  newspaper  making. 


The  followins  publiihen  ruarantee  drcnlatlon 
and  willlntlr  grant  anr  adTertiaer  the  prlTlIege 
of  a  careful  and  ezhauatlTe  InTastigatlon : 

ILLINOIS 

Chicago  .  8KANDINAVEN 

KENTUCKY 

LouliTlIIe.  Kr.. MASONIC  HOME  JOURNAL 
(Seml-Monthlr,  82  to  64  pagea.)  Guaranteed 
largeat  circulation  of  anr  Maaonlc  publica¬ 
tion  in  the  world.  In  ezeeaa  of  90,000  copica 
monthlr. 


GEORGIA 

Athena  .  BANNER 

A  gilt-edge  aubacriptlon — not  a  mere  circula¬ 
tion  claim. 


NEBRASKA  ' 

Lincoln...  (CIr.  128.381) ..  .FREIE  PRE8SE 


PENNSYLVANIA 

Johnatown . DAILY  DEMOCRAT 


R.  J.  BIDWELLCO. 

Pacific  Coast  Representative  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  the 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world- 

**Hearst’t  Featarea  Always  Lead” 

Write  for  booklet. 

**Hall  MiUioii  Dollar  Foatnro  Sorrico” 

The  International  Feature  Service 

729  Soranth  Ava.  Naw  York,  N.  Y. 
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LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

(rii4«r  tkit  eaption  tec  (kali  print,  Mck 
wrtk,  Inltrrt  from  our  readert  on  tub  fret  o  of 
imtrrrtt  eonnreted  with  nrwtpapor  publUkinp 
tnd  atfrertiaiaf.  ilair  publitktr  <rko  dotirtt 
krtp  to  tkr  tolution  of  bit  prohirmt,  or  wko  hot 
pronounetd  riruit  on  aoir  tubfo^  eonotetrd 
ufilk  Ikt  butinrtt,  U  inriird  to  eontribute  to 
tktt  (oioMii.  Wt  ore  eonftdrut  that  tuck  a  eot- 
Kina  NO  ke  mode  of  proot  mint  tkrougk  tki  to- 
operotloo  of  our  rrodert. — Eo.] 

NVwxpaperi*  on  thr  (>n<‘-HaIf  Fold 
OKLAHOMA  riTY.  Aiijr.  10,  191»l 
Tub  F.urrnR  iNn  PrRi.iRim: 

Afirr  rooliiiK  Tna  EniTOR  and  Prat.trHBR. 
I’l  r»-ftT«-nr«-  to  tlir  (rtlrlr  Ly  Arthur  IlrlMiam-, 
«n<t  (•  tie  tlorernment  h»»  <lI»<-ontlniM-<1  ro  many 
OifTrrrnt  kiinU  uf  huelmwe,  ••epi'etally  the  nuik- 
lii-.-  of  t''<^'‘'ire  •■ar»  whirli  put  the  •iitoinnlille 
out  HKI  jier  o  ut..  I  «ni  of  the  opInlcMi 
that  tlM-  n«o«>p«ii«*r*  will  lie  wlUlna  to  aarrifloe 
anil  oiolnro  llu'  |M'naMy.  aiul  ylre  Hie  G  iremment 
erery  a««l»tan  e  to  win  the  war. 

I  rannot  eii*  any  rcwom  why  the  newaiiaio-ra 
ahoii  fl  not  I'onahh-r  tlie  rnlurtlon  of  their  aiae, 
ui-tllnc  a  iiaP'r  out  on  the  Imelo  of  one-half  fohl. 
Till*  will  alre  an  elyht  paite  paiier.  Are  eo'- 
uniii*.  on  ailrerll*liiir  It  woulil  be  liaae-I  entirely 
iil*in  tin'  'liie  rate.  iN'lna  f<iurti*en  llnea  to  tlie 
liM-h.  Till*  eoiiM  ri*lui-e  tlie  hea<l*  and  extra 
WMete  for  uiiue''ir«i.iry  *lzeil  cut.  .A  twoeolunin 
cut  a'oiilil  ’iMik  aa  large  on  a  lire  eolii.nn  luijp* 
a*  a  foiireo'unin  cut  on  an  eight iluiiin  |iage. 
kiiov’ier  tl'l’ig  alHMi'd  lai  d  >ne.  w-ould  Im*  the 
I'a’efull.v  lalltiiig  of  alt  rla'*irtel  advertUlng. 
Wi  know  that  In  the  ma}orlt.v  of  caoi*  many 
iM-««|ia|«r«  «ri  have  at  h-iat  2i>  le-r  cent. 
«iU»rrtiioTai  wu'.le  In  c’aa*lll<*l  advertlaing.  Tlirre 
■■an  U'  a  •*>nipro'ii|-u-  on  market*,  ami  market* 

. .  !«■  mine.  .1  ai*  ordingly.  an.l  a  wre-.i  lai’ninn 

fealuve  <oii:.l  ea-l  y  !«•  r<*lui'<*l  to  live  colnmna 
allhoiii  to*ln.'  any  efli  ct.  tle  n  we  would  have 
a  page  the  *liEi'  of  the  one  half  fold. 

.A  prop-lt'on  like  Itil*  won  .1  Im-  aoiiiethlng 
on  the  elder  of  tin-  *lx-  of  the  farm  p.iiier.  and 
e'-ii'eMiiiig  like  I  eii  li  and  t  amp,  a  copy  of 

whhh  1  am  . . .  It  ce.t.lny  aouhl  cut 

tie  ailni'ie.ng  ilovtn  .Vi  |*t  la-nt.  and  give  the 
*  iiie  ri-ieiiiie.  Tie-  llte-  rate*  laonhl  lie  baaed 
n|«>n  Hie  lie  h  or  pro  rata  page  rate.  I  believe 
thal  ttio  inalo.-lty  of  pr.a<*e*  can  print  ’hla  alxe 
|.ai»r.  Uenn~-  It  la  rlmply  two  img.*  to  tlie 
pneeiit  eingle  birni  with  the  Im-h  and  om-- 
ha  f  bar  acri«*a  Hie  t*  n!re. 

A  i-Miien.ent  *lie  ami  *avi‘*  at  lea«t  2.'i  ja-r 
c  lit.  in  io«t  ever}  when-,  advi-rll-lng  could  Im* 
cut  o'l  Jier  ■•••nt.,  and  tin*  rending  iiiatter  woiihl 
Im*  cut  alMiiit  gTi  i«*r  cent.  Of  c ouriMi*,  it  won'd 
I•r.•l■  ti'-a’ly  lake  an  ortlcr  to  put  Hit*  proji  i*l- 
ti<Hi  over  right,  and  It  woii'd  give  u*  lHlt'*r 
I. ante,  woiiM  taitiMlah  a  wa :elr..*l  •|.•w*|l.a|*■r, 
ami  allow  tlie  iioii*rnnicut  and  the  iKopIe  that 
the  iM-w  *;  alM*r*  can  4I0  a  real  *tunt. 

J  .A.  M.ATHKAAS. 
t'lri  iilatlou  HI  ector.  Hie  Ok'a- 

Inana  1  it}  okinti  oivaii ;  S<*cre- 

tar} -'I'rt-MM'irer,  I.  t'.  .AI.  .A. 


Ad  .Anenry  ScrAice  in  War  Fiine 
CuirAOO,  Auguat  0.  1018. 
Tin:  Kpnoa  anh  I’i  ni.iMiii;a ; 

Kvery  once  In  a  while  we  men  In  the  adver- 
ll'ing  agency  buaine**  receive  aometblng  from 
•iiir  giMMl  cuatouiera  which  inakea  ua  belleye  that 
we  r«*Mlly  are  an  ea*t*nHnl. 

Toolay  I  r>*celve<l  a  letter  from  one  of  our 
gotal  cimtonier*  atatlng  that  on  account  of  war 
oralera  tliey  will  not  ba  able  to  wlrertlae  aa 
largely  aa  they  thought.  However,  from  the 
paragraiib  which  I  quote  below  you  will  note 


that  they  are  willing  and  ready  to  pay  ns  the 
aame  amount  of  money  for  our  aarvlcea  aa 
though  they  conid  carry  out  their  preaent  «i- 
vertlelng  appropHatlon,  which  meatia  a  aervlce 
to  tu  of  approximately  $10,000  a  year  during 
the  mmlug  year: 

“I  exprewnad  the  belief  that  even  though 
we  were  denied  the  right  to  advartiae  in 
the  National  .Medluma,  that  there  will  be 
enough  other  thinga  for  you  to  do  In  pub¬ 
licity  llnea  ao  that  we  could  nae  your  aervlcee 
quite  the  aame,  and  to  an  extent  that  would 
deaerve  tha  aame  remunerativni  aa  you 
would  get  were  we  to  carry  out  our  cam¬ 
paign  aa  planned.” 

AA'M.  H.  RANKIN,  Prealdent. 


NEWS  OF  THE  CLASS  AND 
TRADE  PAPERS 


Kdwanl  T.  ("Siim")  Horry,  one  of 
New  York's  b<*.st  known  advertlslnR 
men,  has  lieen  appointed  Western  rep- 
lesentjitlve  of  Industrial  ManaRement, 
the  enRlneerinR  inaRazine,  with  head¬ 
quarters  in  Cleveland. 

Clifford  DeHuy,  pulillsher  of  the 
North AA-estern  Hanker,  In  Des  Moine.s, 
la.,  and  formerly  State  head  of  the 
SmileaRe  cumpalRn,  left  to  Hike  up 
trainiiiR  in  the  field  artillery  oflleer’s 
tralninR  camp  at  I*oiiisvllle,  Ky. 

H.  H.  Herverschuur  has  re.slRned  from 
the  Chl<-aRO  st.aff  of  the  Harm  Journal, 
Philadelphia. 

N.  W.  Doorly  has  Jiined  the  advertls- 
iiiR  staff  of  the  FairL'hild  trade  publica¬ 
tions  in  New  York  after  several  years 
with  (}<H)d  Kurniture  MaRazinc. 

IJeut.  .-Vrthur  W.  Wilson,  formerly 
of  OraiiRo  Judd  Company,  now  of  the 
12!‘th  Field  Artillery,  Is  in  FYance  In 
the  last  lamp  previous  to  going  to  the 
tiling  line,  according  to  a  letter  re¬ 
ceived  by  friends  here. 

John  F.  Carter  has  Ix'en  added  to 
the  Chicago  staff  of  the  Farm  Journal, 
Philadelphia.  He  was  formerly  with 
Houlileday.  Page  &  Co.,  and  the  Motion 
Picture  Magazine,  New  York. 

A.  F.  Nagle,  jr.,  has  bi'en  promoted  to 
lie  Ka.stcrn  adverti.sing  manager  of  the 
Mixlern  Hospital,  Chicago,  with  head¬ 
quarters  in  New  Yo.-k. 

8.  H.  McKelvie,  publl.sher  of  the  Ne¬ 
braska  Farmer,  has  been  nominated  for 
GoA’ernor  by  the  Repulilicans. 

Tiie  Iowa  Farmer,  of  Dt's  Moine.s,  has 
been  purcha.sed  by  the  Farm  Puiilish- 
ing  Company,  composed  of  C.  C.  Nye, 
W.  H.  Harney,  W.  H.  Rutledge,  Scott 
Hradford.  Col.  W.  O.  French,  and  other 
lirominent  lovA’ans. 

The  Associated  Husiness  Papers,  Inc., 
will  hold  their  annual  convention  in 
NeAA'  York  during  Octolier.  The  com¬ 
mittee  on  arrangements  consists  of 
Harry  Tipper,  ,\utomoti\’e  Industries: 
R.  W.  Allen,  the  Allen-Nugent  Com¬ 
pany:  Roy  V.  Wright,  the  Simmons- 


INTERTYPE 


New  Prices  Effective  August  1 9 


F.  O.  B.  N.  Y. 

Model  A,  single  magazine  -  -  $2700 

Model  B,  two  magazine  -  -  3200 

Model  C,  three  magazine  -  -  3500 

RESULTS 


^^odel  Z,  single  magazine  -  -  2200 
Model  X,  two  magazine  -  -  2850 

\\'hen  side  magazine  unit  is  ordered  with  ma¬ 
chine  before  leaving  factory  add  $250,  to  the 
above  prices. 

All  prices  subject  to  change  AAithout  notice. 


Intertype  Corporation 


Executive  Offices.  50  Court  St.,  Brooklyn.  N.  Y. 

CHICAGO  -  NEW  ORLEANS  -  SAN  FRANCISCO 


Hoardman  Company;  John  Clyde  Os¬ 
wald,  the  American  Printer,  and  A.  C. 
Pear.son,  of  the  Dry  Goods  Economist. 

Office  Appliances,  Chicago,  has  ap¬ 
pointed  J.  A.  Gilbert  to  be  assistant 
general  manager.  Mr.  GiHJert  has  for 
some  time  been  with  this  publication. 

Will  T.  Gentz,  prominently  Identified 
for  years  with  the  press  and  some  of 
its  foremost  enterprises  In  theatrical 
and  musical  fields,  has  withdrawn  from 
the  Fox  film  organization  to  become 
associate  editor  of  the  Dramatic  Mir¬ 
ror,  New  York. 

Robert  Ford  has  been  appointed  Elast- 
em  advertising  repre.sentatlve  of  OH 
New.s,  Chicago,  with  headquarters  in 
New  York. 

In  line  with  the  Government’s  request 
for  economy  In  the  consumption  of  pa¬ 
per,  Farm  Implement  News,  of  Chicago, 
will  reduce  its  pages  on  September  1 


N.  Y.  Herald  Man  Wounded 
IJeut.  Walter  P.  Chalaire,  one  of  the 
first  members  of  the  New  York  Herald 
.staff  to  enlist  when  this  country  en¬ 
tered  the  war,  has  been  wounded  while 
flying  with  the  British  Air  Force.s,  to 
which  he  is  at  present  attached.  Word 
of  this  wounding  came  in  a  cable  mes¬ 
sage  which  he  sent  >o  his  mother, 
and  in  which  he  descrilied  his  injury 
as  “nothing  but  a  bullet  in  the  leg.” 


Fairbrother  in  California. 

Giu*jen8IM)ho,  N.  C.,  August  27. — Col. 
AI  Fairbrother,  editor  and  publisher  of 
the  Daily  Record,  Is  en  route  to  Cali¬ 
fornia  for  a  much  needed  rest.  He  will 
visit  his  relatives  in  that  and  other 
We.stern  State.s.  Col.  Fairbrother  will 
lie  gone  six  or  eight  weeks. 


College  Editor  Gassed 
Lieut.  Harry  W.  Cayglll,  a  former 
editor  of  the  Columbia  University  Spec¬ 
tator,  has  again  been  wounded  and 
gassed,  and  is  now  in  a  hospital  near 
Paris.  He  is  a  resident  of  Mt.  Vernon, 
N.  Y. 


Van  Buren  Made  Ad  Manager 
New  Ori,ean8,  I^a.,  August  24. — Alfred 
Van  Buren  has  been  made  advertising 
manager  of  the  Times-Plcayune,  being 
promoted  from  the  display  advertising 
staff. 


Quits  as  Editor  and  Mayor 

Little  Rock,  Ark.,  August  27. — J.  S 
Goodman,  editor  of  the  Cotter  Courier, 
and  also  Mayor  of  Cotter,  has  suspend¬ 
ed  publication  of  the  paper  and  resign¬ 
ed  as  Mayor.  He  will  move  to  Little 
Rock. 

To  Reach  the  Rich  Trade 
of  Kansas 

Copefea  IBatlp  Capital 

Net  Circulation 
(latMt  aoveriuneBt  report) 

34,48  7 

Ita  aalea  promotion  department 

is  at  the  service  of  advertisers. 

And  it  really  promotes. 

PuklithtT 

Member  A.  B.  C. 
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YXLUE  OF  TIME 

sioccE^cypEKstevEi: 
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DEiVfEVPEiR  TO  CXLL  OD  StailD  TO  THE 

“iv&OTxrTsu  Photo  Eu(a2MN(JQD. 
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NO  FALLING  OFF  OF 
ADVERTISING 

Newspaper  Record  of  July,  1918,  for 

Eighteen  Leading  Cities  Shows  De¬ 
crease  of  Less  Than  1  Per 
Cent,  from  Last  Year 

That  American  business  men  arc  see¬ 
ing  the  necessity  of  w.ar-tlme  advertis¬ 
ing,  which  was  so  strongly  endorsed  by 
('hairman  W.  B.  Colver,  of  the  Federal 
Trade  Commission,  in  his  article  in  Thb 
Kditor-Pubi.isher  last  week,  is  evidenced 
by  the  July  newspaper  advertising  rec¬ 
ord  for  the  eighteen  leading  cities  of 
the  country,  which  shows  a  falling  oft 
in  advertising  of  less  than  1  per  cent, 
compared  with  the  samo  month  of  last 
year. 

The  figures  just  compiled  by  the  sta¬ 
tistical  department  of  the  New  York 
Evening  Post,  follow: 

Summary  of  Advertising  by  Cities 

Eighteen  cities  listed — 8  show  gains, 
10  show  lo.sses;  90  papers  ll.sted;  48  .show 
gains,  42  show  losse.s. 


New  York  . . 
Clilcaao  . . . 
Philadelphia 
liua  AnKeles. 
Ilaltlmore  .. 
Detroit  . . . . 
CIcTeland  .. 
Waalilnglon  , 
IliifTalo  .... 
St.  Louis  . . 
San  Fran.  . . 
MInnenpulla  . 
Indianapolis.. 
Milwaukee  .. 
New  Orleans 
at.  Paul  . . 
CIneinnaU  .. 
KirmliiKhani. 


1818. 

7,115,970 

3,104,511 

4,3.53.208 

2,872,4.50 

2,801,384 

2,702,024 

2,092,125 

2,413,072 

2,049,332 

2,082,778 

2,080,004 

1,755,002 

1,723,405 

1,452,170 

1,421,125 

1,221,080 

l,00i»,.S00 

1,250,494 


1017, 
7,100,000 
3  770,700 
3,730,095 
3,3.54,004 
2,4.50,010 
2,985,082 
2,012,325 
2.255,757 
1,901,000 
2,350,048 
2,133,804 
1,851,000 
1,808,574 
1.440,111 
1,371,220 
1,300,440 
001,500 
1,200,504 


75,020  T.a>sa 
570,240  Less 
012,003  r.aln 
481,014  laiw 
405.374  (lain 
283,058  Ix>sa 

79.800  Gain 
157,015  Gain 
147,033  Gain 
273,870  laws 

53,830  I»HH 
05,704  lioss 
85,070  Dws 
12,008  Gain 

40.800  Gain 
78,400  Dwa 

108,300  Gain 
10,100  I.a>a8 


Total  ,,.44,251,070  44,007,083  440,004  IaSui 

ONTARIO  PAPERS  HARD  HIT 

Mount  ForcHt  Paper  20th  Out  of  BuHi- 
nesg  Since  War 

London,  Ont.,  August  26. — Nearly 
twenty  weeklies  have  gone  out  of  ex¬ 
istence  in  Ontario  since  the  war  start¬ 
ed,  the  latest  development  of  this  kind 
being  the  consolation  of  the  Mount 
Forest  (Ont.)  Repre.sentative  and  the 
Confederate. 

J.  A.  Lambert,  of  the  Representative, 
retires,  and  Mr.  Wright,  of  the  Con¬ 
federate,  assumes  ownership  of  the  new 
paper.  Mount  Forest  is  a  town  of  over 
2,000  population  and  has  had  two  news¬ 
papers  for  the  past  thirty-five  years. 

There  is  no  business  in  existence  that 
has  been  hit  any  harder  from  a 
standpoint  of  cost  of  production  than 
the  newspaper. 

Ambaitgador  Page  Resigns 
'  London,  August  27. — Walter  Hines 
Page,  former  editor  of  the  World's 
Work,  and  member  of  the  New  York 
publishing  firm  of  Doubleday,  Page  & 
Co.,  has  resigned  a»  American  Ambas.sa- 
dor  to  the  Court  of  St.  James  because 
of  ill  health.  He  has  represented  the 
United  States  here  since  1918.  Mr. 
Page  has  borne  a  heavy  burden  of  the 
work  of  the  Embassy  during  the  war, 
and  particularly  since  the  United  States 
entered  the  war.  The  Ambassador  re¬ 
cently  has  been  In  great  demand  as  a 
public  speaker.  While  he  came  to  Lon¬ 
don  without  a  reputation  as  a  publio 
man,  Mr.  Page  has  grown  steadily  In 
popularity,  particularly  with  the  Amer¬ 
ican  colony,  because  of  his  democratic 
American  ways  and  hia  approacbable- 


Party  of  Writers  “Survey”  Boston 
Boston,  August  29.  —  Boston  enter¬ 
tained  ten  of  America’s  best-known 
mogazine  and  feature  writers  during 
one  entire  day  last  week.  The  delega¬ 
tion  visited  the  city  to  make  a  general 
suivey  of  the  work  accomplished  In 
service  clubs,  Boston  being  among  the 
cities  selected  outside  of  military  and 
naval  stations.  The  programme  of  the 
day  was  carried  out  under  the  direction 
of  Rufus  D.  Smith.  In  the  party  were: 
Gelett  Burgess,  Berton  Braley,  Prof. 
William  T.  Hornaday,  Ba.sll  King,  Mrs. 
Gertrude  Atherton,  Capt.  George  Schrin- 
er.  Princess  Radziwill,  Edward  Hunger- 
foid.  Porter  Emerson  Browne,  and  Miss 
Jessie  Payne. 

Ensign  Porter  Welcomed  Home 
San  Francisco,  August  21.— En.slgn 
Albert  J.  Porter,  U.  S.  N.  R.,  formerly 
a  well-known  San  Franci.9co  new.spaper 
man,  has  arrived  home  on  a  short  leave 
of  aiisence.  His  appearance  here  was 
the  occa.8ion  for  a  jollification  in  the 
quarters  of  the  San  Francisco  News- 
pa|)er  Men’s  Club,  of  which  Emsign 
Porter  is  a  charter  member.  Porter 
joined  the  cable  censor’s  department  of 
the  navy  when  this  country  declared 
war.  He  was  later  sent  to  Annapolis 
for  a  cour.se  of  intensive  training.  In 
recent  months  he  has  lieen  acting  os 
assistant  navigating  ofllcer  of  one  of 
this  country’s  greatest  Dreadnoughts. 
Porter  was  a  waterfront  reporter  in 
San  Francisco. 

New  Socialist  Paper  May  Be  Delayed 
Oklahoma  ChTY,  Okla.,  Augu.st  29. — 
It  is  reported  here  that  the  estahli.sh- 
ment  of  the  Oklahoma  branch  of  the 
Milwaukee  I.,eader,  the  national  Social¬ 
ist  organ  published  by  Victor  Berger, 
may  be  delayed  by  the  ruling  of  the 
War  Indu.strles  Hoard  that  no  new 
newspapers  shouM  be  launched  during 
the  war.  Ground  had  already  been  pur¬ 
chased  for  a  modern  newspaper  plant, 
and  preparations  were  under  way  for  be¬ 
ginning  actual  construction.  Represen¬ 
tatives  of  Mr.  Berger  had  been  at  work 
in  all  parts  of  the  State  .selling  stock, 
and  it  is  reported  that  most  of  the 
stock  had  been  subscrilied. 

Swiss  Editors  on  Their  Way  Here 
Washington,  Augu.st  3(i. — Word  was 
received  here  to-day  that  Hans  Sul- 
zer,  the  Swiss  Minister,  who  is  now 
on  his  way  back  to  the  Ignited  States, 
is  bringing  with  him  representatives 
of  five  of  the  leading  Swiss  newspapers 
to  report  for  their  people  on  the  eco¬ 
nomic  and  military  situation  in  this 
country. 

Gov't  Takes  Printing  Crafts  Building 
Washington,  August  30. — It  was  offl- 
cially  announced  here  to-day  that  the 
War  Department  has  lea.sed  the  Print¬ 
ing  Crafts  Building,  In  New  York,  and 
will  consolidate  under  its  roof  all  the 
Department  otilces  in  the  city. 

The  transaction  means,  as  already 
stated  by  the  Editor-Publishkh,  that 
all  the  big  printing  and  advertising 
concerns  now  located  in  this  building 
will  have  to  tlnd  new  quarters. 

Miss  Dillon  Is  at  Lake  Vermillion 
St.  Paul,  Minn.,  August  '0. — Miss 
Mary  Dillon,  reporter  of  the  Daily  News, 
is  enjoying  a  vacation  at  Lake  Vermil¬ 
lion. 

’’Made  in  U.  S.  A.’’  is  going  to  be  a 
fundamental  selling  argument  In  the 
advertising  campaigns  of  the  future — at 
home  and  throughout  the  world. 


Lieut.  Harmon  Not  Badly  Wounded 
Lieut.  John  P.  Harmon,  who  was 
wounded  in  action  on  July  19,  was  for¬ 
merly  tinanciul  advertising  manager  of 
the  New  York  Tribune.  Ho  was  a 
graduate  of  the  second  Plattsburgh  Of¬ 
ficers’  Training  Camp  and  went  with 
Gen.  Pershing’s  first  contingent  to 
France.  A  friend  in  New  York  has 
received  a  letter  from  him,  saying  that 
his  injuries  are  not  .serious,  and  that 
he  hopes  to  get  b.ack  into  action 
shortly. 

Prefers  Jail  to  Paying  Fine 
Victoria,  B.  C.,  August  24.— Refusing 
to  pay  the  $1,000  fine  impos<>d  upon  him 
by  Magi.strate  Jay  for  having  in  his 
possession  copies  of  his  paper  contain¬ 
ing  objectionalile  matter,  W.  E.  Pierce, 
editor  of  The  Week,  has  been  sent  to 
(lakhalla  to  serve  three  months’  alter¬ 
native  .sentence.  Thomas  R.  Cusack 
a  printer  for  The  Week  was  also  ar¬ 
rested.  but  paid  his  fine.  Pierce  de¬ 
clined  offers  of  his  friends  to  finance  an 
appeal. 

H.  W.  Bryant  “Gassed” 

San  Fiuncisco,  August  29. — Harry  W. 
Bryant,  formerly  with  the  busine.ss  de¬ 
partment  of  the  Call,  has  written 
friends  that  he  is  in  a  French  ba.8e  hos¬ 
pital  recovering  from  a  German  ga.8 
attack. 

Hardy  Nominated  for  Congress 
Cannon  City,  Col.,  August  30. — Guy 
U.  Hardy,  publisher  of  the  Record,  and 
president  of  the  National  Editorial  As¬ 
sociation,  has  been  nominated  for  Con¬ 
gress  by  the  Republicans  of  this  dls- 
strlct. 


Comparative  Reader  Interest 

Circulation 

LOS  .^NGF.LKS  KVKNING 

HKR.\LD  .  1.37,707 

Second  Evening  Paper .  61,152 

Third  Evening  Paper .  4.3,092 


The  above  riovernment  statement  fiRurcs 
show  that  the  circulation  of  The  Evening 
Herald  is  many  thousand  in  excess  of  the 
daily  average  circulation  of  any  other  Los 
Anxeles  newspaper. 

The  RVenin?  Herald  Koes  into  33,463 
MOKE  HOMES  EVERY  DAY  than  all 
other  Evening  papers  combined. 

Member  of  the  A.  B.  C. 


MOINES 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2c - 12c  Per  Week 

KBLLY-SlflTH  COMPANY 
21  Fifth  Avenn*  LYtton  Bailding 

NBW  YORK  CHICAGO 


Magazines  Wanted  for  Soldiers 
Washington,  August  24. — The  Post 
Olfice  Department  has  sent  out  a  call 
for  more  magazines  of  current  or  com¬ 
paratively  recent  issue  for  the  soldiers 
and  sivilors.  It  reminds  tlio.se  who  wish 
to  contribute  reading  matter  ‘.hat  the 
arrangement  whereby  the  Department 
receives  magazines  unwrapped  and  un- 
addrossod  where  a  one-cent  .stamp  is 
affixed  to  the  cover  is  still  in  force. 

Plan  to  Start  Paper  for  the  Blind 
CuiVKLAND,  O.,  .\ugu.st  29. — A  move¬ 
ment  is  on  foot  here  to  secure  financial 
l)acking  to  start  putiilcatlon  of  a  paper 
in  Braille  typo  for  the  benefit  of  sol¬ 
diers  who  are  blinded  in  the  war.  An 
appeal  has  al.so  been  issued  for  funds 
wherewith  to  print  short  stories  in  the 
raised  type. 


The  CHICAGO  EVEN¬ 
ING  POST  was  first  in 
total  advertising  gain,  second 
in  local  display  gain  and  third 
in  total  display  gain  among 
Chicago  papers  for  1917. 

CTHE  CHICAGO  EVEN¬ 
ING  POST  carried  more 
automobile  display  advertis¬ 
ing  than  any  other  evening 
paper  in  Chicago  during  1917. 

CTHE  CHICAGO  EVEN¬ 
ING  POST  carried  more 
Railroad  and  more  Bank  ad¬ 
vertising  than  any  other  even¬ 
ing  paper  in  Chicago  during 
1917. 

CNo  other  newspaper  in 
Chicago  has  so  large  a 
percentage  of  its  readers 
among  the  financially  able 
class  as  has 

THE  CHICAGO 
EVENING  POST 


54% 


am 


In  Net  Paid  Circulation  Aug.  1-15  inc. 
1918  compared  with  Aug.  1-15,  1917. 

The  Sunday 
Baltimore 
News 

Daily  Sunday 

1918  121,211  113,438 

1917  88,862  73,663 

Gain  32,349-36*  39,775-54% 

.t) .  LaMJt  ^ 
Advertiiing  Manager 


DA  *4  A.  CARROLL 
Eastern 
Representative 
Tribune  Bldg. 
New  York 


J.  E.  LUTZ 
Western 
Representative 
First  Nat.  Bk. 
Bldg.,  Chicago 


VIRGINIA,  MINNESOTA, 

with  a  population  of  18,000,  has 
more  municipal  improvement 
than  any  other  town  of  its  size 
in  the  United  States. 

The 

Daily  Enterprise 

Hep  resen  tatlve 
nOBBHT  E.  WARD 
225  Fifth  Are.  6  8.  Wabash  Ava. 

•  New  York  Oblcago 
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GENEROUS  PUBLICITY 
ON  FOOD 

New  York  State  Newspapers  Have  De¬ 
voted  Many  Columns  to  Subject  of 
(Conservation  in  Behalf  of  Gov. 
ernment  Administrator  Hoover 

A  review  of  tlie  New  York  State  ac¬ 
tivities  of  the  publicity  bureau  of  the 
Federal  Food  Board  has  just  been  made 
public,  going  back  to  the  pledge-card 
campaign  of  last  fall,  at  which  time 
Food  Administrator  Herbert  Hoover  in¬ 
augurated  the  movement  for  food  con¬ 
servation  in  New  York  State. 

From  the  middle  of  last  September 
until  the  present  time,  the  Food  Board 
states  that  its  campaign  has  had  the 
heartie.st  cooperation  of  all  the  dailies 
in  New  York  city  and  all  the  dailies 
and  weeklies  throughout  the  entire 
State,  including  the  foreign-language 
press.  Very  recently,  in  order  that  every 
section  of  the  public  might  become  thor¬ 
oughly  familiar  with  the  rules  and  reg¬ 
ulations  of  the  Food  Administration,  the 
foreign  division  was  added  to  the  Pub¬ 
licity  Bureau.  Through  this  division  the 
bureau  is  reaching  more  than  2,000,000 
people  speaking  more  than  twenty  dif¬ 
ferent  languages,  including  Yiddish, 
Italian,  French,  Chlne.se,  Polish,  Hun¬ 
garian,  Rumanian,  and  German. 

Here  is  a  r^sum6  of  the  amount  of 
.space  given  to  the  cau.se  of  food  con¬ 
servation  by  the  public  pre.ss  in  New 
York  State: 

Pledge-card  campaign  period,  for  four 
weeks  beginning  September  29 — New 
York  dailie.s,  100^  columns,  50  edito¬ 
rials;  New  York  weeklies,  40  columns, 
30  editorials:  out-of-town  dailies,  30  col-  , 
umns,  15  editorials;  foreign  press,  6 
coliimn.s;  magazine  pres.s,  15  pages. 

From  December  7,  1917,  to  June  30, 
1918 — New  York  morning  newspapers, 
578  columns:  New  York  evening  news¬ 
papers,  377  columns. 

Total  news  columns  for  morning  and 
evening  newspapers,  955. 

During  this  period  the  morning  and 
evening  newspapers  printed  100  edi¬ 
torials  on  subjects  relating  to  the  work 
of  the  United  States  Food  Administra¬ 
tion.  The  up-State  papers  devoted  825 
columns  of  space  In  their  news  columns 
to  the  food-conservation  campaign  and 
more  than  three  hundred  editorials. 


COL.  HARVEY  INDICTED  FOR  LIBEL 


Forum  Letter  in  His  Magazine  .Arouses 
New  Mexicans 

El,  Paso.  Tex.,  August  28. — Public 
feeling  In  New  Mexico  over  the  publi¬ 
cation  of  a  letter  In  the  August  North 
American  Review,  said  to  have  borne 
the  name  of  Henry  Wray,  of  Kansas 
City,  which  used  language  reflecting  on 
the  people  of  New  Mexico,  has  culmi¬ 
nated  in  an  indictment  by  the  grand 
jury  of  Soiorro  County  of  Col.  George 
Harvey,  editor  of  the  magazine,  and 
Wray,  charging  criminal  libel. 

Meriden 

Morning 

Record 
Only  A.  B.  C. 

paper  in 

Meriden,  Conn. 

_ _ 
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The  contributed  article,  which  has 
been  reprinted  by  several  of  the  news¬ 
papers  of  New  Mexico,  pictured  the 
State  as  a  hotbed  of  treason.  Elfego 
Baca,  an  attorney,  who.se  name  flgures 
in  the  Wray  article,  sjdd  that  he  in¬ 
tended  to  sue  the  North  American  Re¬ 
view  for  $250,000. 

News  of  the  indictment  was  received 
with  surprise  in  the  office  of  the  North 
American  Review  in  New  York.  It  was 
pointed  out  that  a  telegram  of  protest 
sent  by  Senator  Albert  P.  Fall,  of  New 
Mexico,  was  published  in  the  North 
American  Review’s  War  Weekly  of  Au- 
gu.st  17.  Under  the  protest  was  the  fol¬ 
lowing  apology  by  the  editor:  "We  agree 
with  Senator  Fall  that  the  letter  ought 
not  to  have  been  published,  and  we 
ha.sten  to  tender  unqualified  apology  to 
New  Mexico  and  everybody  in  It.” 

The  article  causing  the  protest  and 
Indictment  was  not  written  by  any 
member  of  the  staff  of  the  publica¬ 
tion,  but  was  a  letter  publi.shed  in  the 
open  forum  department.  Senator  Fall’s 
prote.st  was  received  in  the  office  too 
late  for  publication  in  the  September 
issue  of  the  North  American  Review, 
and  the  first  opportunity  to  make 
amends  was  taken  when  it  was  pub¬ 
li.shed  in  the  weekly  war  review.  A 
more  extended  apology  will  appear  in  the 
October  l.s.sue. 


75  Years  with  One  Newspaper 
William  H.  Sutton,  who  has  spent 
nearly  seventy-five  years  with  the 
Brooklyn  (N.  Y.)  Eagle,  received  con¬ 
gratulations  on  his  eighty-eighth  birth¬ 
day  on  Augu.st  23.  Mr.  Sutton  has  been 
confined  to  his  home  for  the  past  few 
days  on  account  of  a  severe  muscle 
strain  recently  contractc-d.  but  he  is  re¬ 
covering  very  rapidly.  He  was  born  in 
Liverpool.  England,  and  came  here  in 
1840.  He  is  a  member  of  nineteen  Ma¬ 
sonic  orders.  Although  he  is  at  present 
acting  as  the  fraternal  news  editor  of 
the  Eagle,  he  was  employed  os  foreman 
of  the  composing-room  during  the  great¬ 
er  part  of  his  stay  with  the  newspaper. 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 
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Atlanta  Sc.  Louis  Spokane 
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PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
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Foreign  Advertising  RepreeentaHvee. 

I  A.  KIJtlN.  JOHN  ULAffS. 

Metropo'itan  Tower,  Pooplaai  (laa  Bldg. 
Mem  Tark  Obicaigo. 


Heroes  of  Canoe  Tragedy 
Two  New  York  newspaper  men 
proved  themselves  heroes  In  the  Rock- 
away  canoe  tragedy  that  cost  fifteen 
lives  last  week — one  losing  hi.s  life.  The 
dead  man  is  Ensign  Edward  M.  Fitz¬ 
gerald,  U.  S.  N.,  a  former  New  York 
Herald  reporter.  The  other,  John  Ro- 
gan,  a  reporter  for  the  Brooklyn  Citi¬ 
zen,  was  in  charge  of  one  of  the  launch¬ 
es  that  was  towing  a  string  of  eighteen 
canoes  when  they  capsized.  His  own 
boat  was  overturned,  but  he  rendered 
great  aid  in  the  work  of  rescue. 


Politician  Shoots  Editor 
Sherman,  Tex.,  August  29. — Because 
of  matter  referring  to  him,  printed  in 
the  Democrat,  Charles  M.  Spradley, 
candidate  for  Representative,  shot  and 
seriously  wounded  Ernest  Parker,  edi¬ 
tor  of  the  paper  and  local  correspondent 
for  the  Associated  Press.  Parker  will 
probably  recover,  and  his  assailant  is  in 
jail  pending  the  result  of  his  injuries 
and  facing  charges  of  a-ssault  to  mur¬ 
der. 


Chenoweth  Wounded  in  France 
Des  Moinbb,  la.,  August  20. — Orville 
Chenoweth,  former  pressman  with  the 
Register  and  Tribune,  who  enlisted  at 
his  country’s  call  has  been  reported 
wounded  in  action,  and  is  now  located 
somewhere  in  France  in  a  hospital.  He 
was  with  Company  B,  168th  Regiment. 
The  extent  of  his  wounds  are  not 
known. 


An  Added  Iowa  Fair  Attraction 
Des  Moines,  la.,  August  27. — The  Des 
Moines  Register  and  Tribune  has  been 
giving  visitors  to  the  Iowa  State  Fair 
an  opportunity  to  see  its  wonderful 
newspajicr  plant.  Guides  are  furnished 
at  different  regulated  times  during  the 
day  to  show  the  people  through  the 
building.  The  Register  and  Tribune 
moved  in  to  its  new  plant  on  March  1. 


Cook  Fishing  in  Minnesota 
St.  Paul,  Minn.,  August  30. — A.  H. 
Cook,  Sunday  editor  of  the  Pioneer 
Press,  is  fishing  in  northern  Minnesota 
lakes. 


Will  Direct  Loan  Publicity 
Indianapolis,  Ind.,  August  30. — Wal¬ 
ter  S.  Greenough,  of  the  staff  of  the 
News,  has  been  chosen  head  of  the  In¬ 
diana  State  Prc.ss  and  Publicity  Bu¬ 
reau  for  the  F'ourth  Liberty  Loan  cam¬ 
paign. 


Shelled  by  a  U-Boat 
PROvaDENCE,  R.  I.,  August  29. — Harold 
Holt,  a  former  reporter  on  the  Attleboro 
(Mas.s.)  Sun,  was  on  a  steamer  snclled 
by  a  German  submarine  last  week  off 
(’ape  Hattera.s.  He  was  not  injured. 


Nearly  8  K  Million  Lines. 

In  eight  months  this  year  The  New 
York  Times  published  almost  eight- 
and-a-half  million  lines  of  adver¬ 
tisements,  a  gain  of  640,000  lines 
compared  with  the  corresponding 
period  in  1917,  and,  deducting  situa¬ 
tion  and  help  wanted  advertisements, 
a  greater  volume  and  a  greater  gain 
than  any  other  New  York  newspaper. 
Net  paid  circulation  daily  and  Sunday, 
exceeds  350,000. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 

220  Fifth  Avenue  <  Lytton  Building 

NEW  YORK  CHICAGO 

Why  Does 

Detroit  Jfree  $refii£i 

"Ulchlgan’e  Oreateit  Nexotpager," 

CtiTTj  more  adyertlsing  In  the  foreign  field 
than  any  other  Detroit  newspaper  T 

BBCAVSB 

The  Free  Press  hat  both  qoantlty  and  Qoallty 

In  circulation  and  la  the  only  morning  news¬ 
paper  tenrlng  Detroit  and  surrounding  ter¬ 
ritory. 

VERREE  4k  iFateign  )  New  York 

CONKLIN  *^“^5 

^^ISbentng  par 
^*0ne  Edition  Daily’’ 

2  cents 

There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Baait 
March  lat,  1918—98,714 
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Pittsburgh  ft 
Post 

has  the  second 
largest  morn-  ^ 
ing  and  Sunday  circa* 
lation  in  Pittsbnr|^ 

Can  You  Write? 

Then  why  not  place  some  of  your  work 
with  the  magazine  and  book  publishers.  We 
win  handle  your  manuscripts  promptly  and 
•fficiently  and  keep  you  posted  on  the  market 
for  your  kind  of  copy.  We  consider  the 
work  of  experienced  writers  only.  Write 
us  for  particulars. 

WILDER  &  BUELL 

225  Fifth  Ayenue  New  York 

Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribuna  Bldg. 
Naw  York  City 
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SITUATIONS  WANTED 

Advertiaementa  under  thia  claaaiftca- 
tian,  ten  centa  per  Hne,  each  inaertion. 
Count  atx  toorda  to  the  line.  For  thoae 
unemploi/ed,  not  to  exceed  60  loorda, 
tioo  inaertiona  FREE. 

Attention  Publishers  and 
Business  Managers 

THE  INTERNATIONAL  CIRCULA¬ 
TION  MANAGERS’  ASSOCIATION  has 
a  membership  of  over  400.  Among  our 
members  are  several  ccmipetent  men 
who  are  desirous  of  making  a  change, 
and  a  few  of  them  who  are  temporarily 
out  of  employment.  The  Association 
would  like  to  have  publishers  or  bu.si- 
ne.ss  managers  to  correspond  with  the 
GENERAL  WELFARE  COMMITTI-iE. 

We  believe  they  will  find  this  an  ex¬ 
cellent  way  to  secure  the  services  of 
very  competent  circulation  men,  who 
are  thoroughly  familiar  with  every  de¬ 
tail  necessary  during  these  days  of  eco¬ 
nomical  methods. 

Address  J.  M.  ANNBNBERG,  Chairman, 
GENERAL  WELPAItE  COMMITTEE, 
UNION-STAR,  SCHENEX:rrADY,  N.  Y. 

Business  or  Circulation 
Manager 

Trained  newspaper  executive  has  han¬ 
dled  every  department  of  bu.siness  end 
in  his  25  years  of  experience,  de.sires 
change  from  his  present  poisition. 
Reason,  conditions.  Wants  to  locate 
Ea.st  or  North.  Married.  Number  of 
years  an  officer  in  I.  C.  M.  A.  Addre.s.s 
H.  846,  care  Editor-Piiblisher. 

Business  Manager 

Age  46,  experienced  in  all  departments 
of  newspaper  and  advertising  work, 
wide  acquaJntance  in  Foreign  Field,  12 
years  experience  in  handling  and  mer- 
chandi.sing  of  retail  store-s.  Will  locate 
anywhere  in  United  States.  Prefer  to 
develop  property  with  view  to  acquir¬ 
ing  intere.st.  Address  H.  850,  care  Edi¬ 
tor-Publisher. 


Circulation  Manager 

Married  man,  age  28,  with  four  years 
experience  on  Southern  afternoon 
daily  in  town  of  15,000,  wants  con¬ 
nection  with  larger  paper,  where  en¬ 
ergy  and  ability  will  merit  good  salary. 
Record  with  present  paper,  350  per 
cent.  Classification  4-A,  member  I.  C. 
M.  A.  Southern  connection  preferred. 
Address  H  848.  Care  Editor-Publish¬ 
er. 


Managing  Editor 

Position  as  managing  editor  in  city 
over  60,000  wanted  by  man  with  six¬ 
teen  years’  newspapepr  experience;  .st>v- 
en  years  as  managing  editor:  five  years 
on  one  paper:  now  with  largest  nfti'r- 
noon  paper  in. city  of  400.000.  Married: 
past  draft  age:  prefer  Pacific  Coa.st. 
Address  H.  841.  care  Editor  and  Pub¬ 
lisher. 


Newspaper  Foreman 

Young  man,  not  in  draft  seeks  com- 
po.sing  room  foremanship  of  afternoon 
daily.  West  preferred,  but  will  con¬ 
sider  any  location.  Thorough  execu¬ 
tive  make-up  printer.  Experienced  on 
best  papers.  Addre.ss  H.  845,  care  Edi¬ 
tor-Publisher. 


Newspaper  Executive 

experienced,  competent  to  take  general 
charge  if  necessary  of  daily  paper  in 
city  of  60,000.  Good  references  re¬ 
quired.  Give  particulars  of  experience 
and  state  .salary  expected.  Correspon¬ 
dence  confidential.  Address  H.  844, 
care  Editor-Publisher. 


Advertising  Man 

now  employed,  seeks  permanent  con¬ 
nection  in  Middle  We.st.  Capable  of  tak¬ 
ing  entire  management  of  department 
or  will  consider  proposition  as  combina¬ 
tion  copy  writer,  layout  man,  and  so¬ 
licitor.  Constructive  business  builder  of 
experience.  Age  27;  married.  Addre.ss 
H.  840,  care  of  Editor  and  Publisher. 


Assistant  Editor 

of  daily  trade  publication,  and  editor 
of  weekly  trade  review  desires  to  af¬ 
filiate  with  literary  paper,  or  magazine, 
or  publishing  house.  Under  present 
draft  age.  Address  H.  847,  care  Editor- 
Publisher. 


Experienced  Writer 

with  a  specialty  for  translations  from 
French,  Spanish,  and  Italian,  would 
offer  part  of  his  time  to  high-class  pub¬ 
lication.  Address  H.,  807,  care  of  Editor 
and  Publisher. 


Business  Manager 

fifteen  years’  experience  with  one 
property,  looking  for  an  opportunity. 
Thoroughly  understands  the  develop¬ 
ment  of  advertising,  circulation,  and 
the  handling  of  an  organization.  Ad¬ 
dress  H.  818,  care  of  Editor  and  Pub¬ 
lisher _ _  _ 

Business  Manager 

Draft  exempt,  now  employed,  wants  to 
make  change,  for  personal  reasons,  to' 
paper  where  opporlr.nity  is  given  to 
expand  on  an  economic  basis,  and  where 
hard  work,  aggressiveness  and  ability 
will  be  appreciated.  Prefer  position 
where  authority  is  unhampered.  Mar¬ 
ried-temperate.  Address  H.,  815,  care 
of  Editor  and  Publi.sher. 


Editor’s  Assistant 

Capable  of  light  editorials,  paragraphs, 
can  also  handle  city  desk  and  look  after 
make  up  at  liberty  in  ten  days  from 
date  of  this  issue.  Can  do  one  man's 
work  and  do  it  well,  but  not  two.  Best 
of  references.  Address  H.  820,  care  of 
Editor  and  Publisher.  . _ _  _ 

Advertising  Manager 

Able  newspaper  man,  having  built  three 
daily  newspapers  to  a  successful  point, 
is  available  to  some  newspaper  owner, 
who  wants  a  high  grade  executive  as 
business  manager  or  advertising  mana¬ 
ger.  Must  be  good  proposition.  Box 
No.  H.  824,  care  of  Editor  and  Publish¬ 
er.  _ _ 

Advertising  Solicitor 

Experienced  and  competent  advertising 
solicitor  and  copy  writer,  with  good 
record  as  newspapei  manager  desires 
permanent  position.  On  recent  Thlr.l 
Liberty  Loan  drive  I  sold  over  82,000 
agate  lines  of  patriotic  advertising  to 
non-advertisers  at  the  one-time  rate. 
College  man,  41  married,  temperate, 
tactful  willing  worker.  $40  week  and 
transportation.  Particularly  desires 
management  of  run-down  daily  where 
can  get  block  of  stock  for  building  It 
up.  Address  H.  821,  care  of  Editor  and 
Publisher. 


Advertising  Manager 

Able  newspaper  man,  having  built 
three  dally  newspapers  to  a  succe.ssful 
point,  is  available  to  some  newspaper 
owner,  who  wants  a  high-grade  execu¬ 
tive  as  business  manager  or  advertis¬ 
ing  manager.  Must  be  good  proposi¬ 
tion.  Box  H  852,  care  of  Editor  and 
Publisher. 


Editorial  Man 

Because  I  do  not  like  the  section  of  the 
country  I  am  now  located  in,  I  will 
consider  a  change  'n  positions  Septem¬ 
ber  I.  I  am  a  high-grade  news  man. 
cap-al'ile  of  taking  complete  charge  of 
n  real  live  afternoon  paper’s  editorial 
department.  I  am  31  and  have  had 
eleven  years’  experience  in  all  branches 
of  the  game,  big  and  little  cities.  I 
air.  worth  a  good  .salary  and  expect  It. 
But  I’ll  earn  every  cent  I  am  paid.  Not 
looking  for  a  Job  "for  the  duration  oi 
the  war’’  but  permanency  in  a  plea.s- 
ant  city.  Address  H.  814  care  of  Edi¬ 
tor  and  Publisher. 


Editorial  Man 

Editorial  or  business  executive  avail¬ 
able.  Age  30,  family  of  five,  college 
man,  fifteen  years’  experience:  was 
managing  editor  now  advertising  man- 
a.ger  city,  40,000.  Want  managing  edl- 
toi'ship,  business  manager,  advertising 
Ing  manager  or  general  manager.  Sal¬ 
ary  $2,500  or  better.  Address  H,  817, 
care  of  Editor  and  Publisher. 

Editorial  Executive 

and  writer,  now  assistant  editor  larg¬ 
est  daily  in  Eastern  community  of  600,- 
000  desires  change  of  position.  Compe¬ 
tent  to  take  entire  charge,  or  of  any 
department.  Address  H.  819,  care  of 
Editor- Publisher. 


Business  Manager 

Really  good  experienced  executive 
available  soon  as  business  or  general 
manager,  assistant  to  publisher,  or  cir¬ 
culation  manager.  Could  make  small 
Investment.  Address  H.  806,  care  of 
Editor  and  Publisher. 


News  Service  Man 

experienced,  wants  to  leave  New  York. 
Capable  of  handling  telegraph  or  sport¬ 
ing  desk  but  would  prefer  outside  work. 
Married,  sober,  and  reliable.  H.  836, 
care  Editor  and  Publisher. _ 


HE  IP  WANTED 

Advertiaementa  under  thia  claaaiftca- 
tion,  twenty  centa  per  line.  Count  aix 
word.i  to  the  line. 


City  Editor 

Experienced  man  as  city  editor  on  small 
seven-day  morning  paper  in  west 
Georgia  city.  Will  be  required  to  take 
run  as  reporter.  Pay  thirty  dollars  a 
week.  Address  II.  837,  care  of  Editor 
and  Publisher. 


City  Editor 

Experienced  city  editor,  evening  paper 
m.idwest  city  of  35,000.  Also  tempo¬ 
rary  position  with  possibility  of  its  be¬ 
ing  permanent  for  telegraph  editor.  Ad¬ 
dress  H.  822,  care  of  Editor  and  Pub¬ 
lisher. 


Reporter 

All  round  newspaper  reporter,  who  can 
take  Associated  Press  phone  service. 
Permanent  position.  Night  work.  The 
Observer,  Washington,  Pa. 


Circulation  Manager . 

capable  of  conducting  contest  on  large 
daily  newspaper  and  willing  to  put  on 
one  immediately  on  salary  basis.  Ref¬ 
erences.  Address  H.  833,  care  of  Edi¬ 
tor  and  Publisher. 


Reporter 

Austin  American  largest  circulation 
central  Texas,  only  morning  newspap¬ 
er,  only  Au.stin  member  A.  B.  C.  Offi¬ 
cial  newspaper,  city  of  Austin,  full  lea.s- 
ed  wire  Associated  Press,  has  opening 
for  fir.st-class  capable  reporter,  and 
advertising  solicitor  who  thoroughly 
understands  writing  copy  and  making 
lay-outs,  etc.  Write  at  once  giving  full 
information  and  lowe.st  salary.  Ex¬ 
penses  to  Austin  not  paid.  Austin 
American,  Austin,  Tex. 


Syndicate  Salesman  \V’ anted 

A  good  position  is  now  open  with  big 
metropolitan  daily  selling  syndicate 
service.  Man  with  acquaintance  among 
publishers  throughout  the  country  and 
Canada.  Will  receive  good  salary  from 
the  start  with  advancements.  All  ap¬ 
plications  held  strictly  confidentla’.. 
Send  references  and  experiences  to  Box 
H853  care  Editor  and  Publisher. 


FOR  SALE 

Advertiaementa  under  thia  claaaiftca- 
tion,  twenty  centa  per  line.  Count  aix 
words  to  the  line. 


Linotype 

Three  Model  1  mac'hines,  with  complete 
equipment  of  molds,  magazines,  and 
matrices.  New  Haven  Union  Co.,  New 
Haven.  Conn. 


Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
llnera  ejector  blades,  font  of  matiicea 
(for  each  machine).  Tribune  Printing 
Co.,  CTiarle.ston.  W,  Va. 


Goss  Rotary  Press 

Goss  rotary  straight-line  press,  prints 
8,  10,  12,  or  16  pages.  Complete  stero 
outfit.  In  excellent  running  condition. 
Guaranteed.  Address  F.  P.  Alcorn,  47 
W.  34th  St.,  New  York  city. 


Goss  Matrix  Rolling  Machine 

complete:  220-volt,  direct  current, 

Sprague  motor;  direct  connected  with 
rawhide  gear;  adjusting  rod  on  top. 
Good  condition.  Address  News,  Day- 
ton,  O. _  _ 

Newspaper  for  Sale 

Unusual  weekly  near  New  York.  Good 
proposition.  .Addreas  No  Competition, 
Box,  care  Editor-Publisher. _ 

For  Sale — Three  Model  1 
Linotypes 

with  two  extra  magazines,  universal 
mold.s,  liners  and  ejector  blades.  Buf¬ 
falo  Demokrat,  Buffalo,  N.  Y. 


Only  daily  newspaper  property  in 
city  of  15, (XK).  Annual  business  of 
$50,000.  Good  equipment.  Can  be 
bought  for  $35,000  with  a  first  pay¬ 
ment  of  $10,000.  Proposition  R.  N. 

Charles  M.  Palmer 

N ewapaper  Properties 
225  Fifth  Avenue,  New  York 


Sales 

Purchases 
Consolidations 
Appraisals  of 
Newspaper  and 
Magazine 
Properties 

Aubrey  Harwell  Henry  F.  Cannon 

H  arwell  &  Cannon 

Times  Building  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lat  ua  and  yam  aamplaa  at  amr  aaU 
arad  aamiaa,  daily  and  Sunday 
fagaa  in  Hart  and  eatara. 

Newspaper  Feature  Service 

If.  KOENIGSBERG,  Manager 
J7  wiar  J9TB  R.,  •  Naw  Yoaa 

The  True  News 

—FIRST- 

Always- Accurately 

Internadonal  News  Senrice 

World  Bldg.  New  York 

Four  Hoe  Matrix 
Rolling  Machines 

Equipped  for  motor 
drive  and  in  good 
condition. 

For  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jerse  / 


We  can  increase  your  business — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City. 
Established  a  Quarter  of  a  Century. 
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REFORMED  CANADA’S 
ADVERTISING 

The  Late  R.  J.  Devlin  Derived  Idea  of 

Iiidividiuili»tir  Copy  from  Reporter- 
Training  and  a  Keen  Sense 
of  Humor 

Kot>ort  J.  Devlin,  of  Ottawa,  Ont., 
who  was  one  of  the  first  merchants  In 
t'anada  to  individualize  his  advertising, 
died  in  Ottawa  on  August  22.  Back  in 
the  sixties  Mr.  Devlin,  after  coming 
over  from  Ireland,  was  a  news  writer 
for  the  Ix)ndon  (Ont.)  F*ree  I*re.ss  and 
then  went  into  the  fur-importing  busi¬ 
ness  in  Ottawa  and  organized  the  K.  J. 
I>evlin  Oompany,  Ltd.  A  generation 
ago  Mr.  Devlin  realized  that  he  could 
get  closer  to  the  public  by  talking  away 
from  his  goods,  and  then  leading  up 
to  a  punch  in  their  favor.  He  did  it 
succe.ssfully.  Mr.  Devlin  was  an  ob- 
ser\'er,  a  philosopher,  a  humorist,  and 
he  combined  all  these  faculties  in  the 
presentation  of  his  advertising,  for  he 
himself  prepared  all  the  .store’s  copy  at 
that  time. 

Devlin's  adverti.sing  was  a  municipal 
force  ,^.s  well.  When  he  made  up  his 
mind  that  a  new  bridge  should  lie  built 
or  a  new  pavem<-nt  put  down,  he  de¬ 
voted  a  i»ortion  of  his  adverti.sing 
space  to  advoi’ating  the  measure,  and 
happy  inde<‘d  was  the  municipal  candi¬ 
date  who  secured  Mr.  lievlin's  support 
anil  his  assistance  in  a  campaign.  The 
weather  was  the  .sul)je<-t  of  a  great  deal 
of  study  and  correct  speculation  on  Mr. 
Ik'vlin's  part.  His  goods  were  sea.sona- 
Ide  good.s.  and  his  prognostications  were 
watched  closi-ly  and  were  remarkably 
correct. 

Mr.  Devlin’s  advertisf-ment  never 
changed  its  location  in  the  i>apers  in  a 
generation.  Always  it  was  top  of  edi¬ 
torial  page  and  next  editorial  matter. 
Of  retent  years,  his  son  Brian,  grasissl 
the  spirit  of  the  father’s  example,  and 
the  Iievlin  adverti.sing  still  retains  the 
timeliness,  the  snap,  and  the  flavor,  as 
well  as  the  stdiing  qualities,  of  its  early 
days. 


DBITf  ARY  NOTES 

Wiu.iAM  H.  UiPKiNG,  for  the  pa.st 
thirty-seven  years  a-ssociate  editor  of 
tha  Youth’s  Companion.  Boston,  died  in 
Brookline.  .Mas.s.,  on  August  22.  Mr. 
Bid  ing.  was  tjorn  in  Liverpool.  Eng¬ 
land.  in  1853,  came  to  this  country 
when  he  was  nineteen  years  old,  an<l 
iM'gan  his  literary  career  on  the  New 
York  Tribune,  later  iieing  connected 
with  the  New  York  Tiiws,  Springfield 
Uepulilican,  and  Boston  Journal.  He 
was  managing  editor  of  the  North 
American  Review  from  1887  to  1899. 

Akui  BatI'».  noted  author  and  po«-t, 
died  in  Boston  on  Augu.st  24. 

Kskrr  H.  Hau>,  for  many  years 
Western  circulation  manager  for  the 
Saturday  Evening  Post,  died  last  week 
in  Chicago. 

Tho.mas  Price,  a  former  Moncton  (N. 
B.)  newspaper  man.  Is  dead  from 
wounds  received  while  fighting  in  the 
Canadian  ranks  on  the  Italian  front. 


U.  S.  P.  O,  REPORT 
For  the  period  ending:  April  1,  1918 

The  New  Orleans  Item 

Daily . 62,141 

Sunday  . 80,288 

Average  . 64,733 

ForM0n  repretmtaHvei 
THE  JOHN  BUDD  COMPANT 
New  TorX  ChiraSO  St.  Unola 


H.  T.  Bi-ackstone,  publisher  of  the 
Orilla  (Ont.)  Times,  died  suddenly  on 
August  22.  aged  sixty-four  years.  He 
was  born  in  Portland,  Me.,  and  went  to 
Winnipeg  in  1885,  where  he  entered  the 
employ  of  H.  T.  Preston,  publisher  of 
the  Winnipeg  Sun.  When  Mr.  Preston 
sold  his  intere.st  in  the  Sun  and  moved 
to  Brantford,  Ont.,  Mr.  Blackstone  ac¬ 
companied  him  and  became  advertising 
mamtger  of  the  Expositor.  In  1893,  Mr. 
Blackstone  went  to  Orilla  and  bought 
the  Times  from  the  late  Peter  Murray, 
and  which  he  has  successfully  conduct¬ 
ed  ever  since. 

H.  S.  S<xm,  for  more  than  twenty 
years  a  momVjer  of  the  Toronto  Globe 
staff  and  formerly  engaged  in  news- 
pa  i>er  work  in  New  York,  di^d  August 
20  in  Chicago. 

Fruikkick  a.  Mitchux,  who  for 
thirty  years  prior  to  his  recent  retire¬ 
ment  was  associated  with  the  editorial 
department  of  the  American  Press  As¬ 
sociation,  in  its  New  York  office,  died 
last  week  at  East  Orange,  N.  J.  Mr, 
Mitchell  was  born  in  Cincinnati,  O., 
seventy-eight  years  ago. 

Joseph  C.  Marine,  of  the  O.  J.  Maigne 
Company,  New  York,  manufacturer  of 
printers’  rollers,  died  August  25,  at  his 
home  in  Brooklyn. 

Pte.  Ira  Sneusrove.  who  had  worked 
on  newspapers  in  Toronto,  St.  Thoma.s, 
and  New  We.stminster,  in  Canada,  was 
killed  in  action  in  Franco  on  August  8 

Mrs.  Jl'LIa  Cu)Wes,  wife  of  Norris  A. 
Clowes,  editorial  manager  of  the  Brook¬ 
lyn  office  of  the  New  York  World,  died 
Augu.st  26  in  Brooklyn  at  the  age  ol 
wventy-seven  years. 


SENATOR  KING’S  BILL  UP  AGAIN 


Senate  Afiain  Gonniderinz  Barring  For¬ 
eign  Language  Papem 

Deputy  Attorney-th-neiai  Becker,  of 
New  York  will  go  to  Washington  on 
Septemljer  4  to  testify  bt'fore  a  Senate 
committee  regarding  a  bill  to  restrict 
the  admis.sion  of  foreign  language  news- 
papt-rs  to  the  mails.  The  bill  was  in¬ 
troduced  by  Senator  King,  of  Utah.  Re¬ 
garding  his  call  Mr.  Becker  said; 

“In  general  I  have  acquired  a  some¬ 
what  extensive  acquaintance  with  the 
methods  of  German  propaganda,  and  it 
appears  to  me  that  if  the  aes.slon8  of 
the  S<‘nate  sub-committee  were  held  in 
private  I  might  properly  appear  before 
the  committee  to  give  a  general  outline 
of  the  inve.stigations  of  this  depart¬ 
ment.  It  would  be  bette  •  to  appear  in 
private  ses.sion,  for  some  of  the  mat¬ 
ters  of  the  mo.st  illuminating  character 
mu.st  be  kept  confidential  for  the  pres¬ 
ent,  owing  to  pending  criminal  litiga¬ 
tions,  and  for  other  reasons.” 


Keith  Visiting  Colorado 
Dau,a8,  Tex.,  August  24. — Wilbur 
Keith,  city  editor  of  the  Morning  Newg 
has  gone  to  Colorado  points  on  a  brief 
vacation. 


Canadian  Preu  CUppings 

Tb*  problem  of  corerlng  the  OaasdUn 
Field  le  euwered  by  ebUlslBg  tbe  eernee 
of 

The  Dominion  Press 
Clipping  Agency 

wbich  (Ires  tbe  cllpplncs  on  an  matters  of 
interest  to  yon,  printed  la  ever  M  per  coat, 
of  tbe  newvapers  and  pnbllcatloos  of 
CANADA. 

We  cover  every  foot  of  Canada  and  Naw- 
fonndlaad  at  oor  bead  offlco. 

74-76  CHDBOB  BT.,  TOBONTO,  CAN. 

Piiro  of  service,  retnlar  prsos  clipping 
rates  special  rates  and  dlscoonts  ts  Trade 
and  Newspapers. 


“FOR  FAITHFUL  SERVICE” 


Members  of  National  Press  Club  Present 
Watch  to  Robert  Wood 

Washington',  August  28. — Almost  ev¬ 
ery  writer,  circulation,  and  ad  man  who 
has  visited  Washington  and  the  Nation¬ 
al  Press  Club  within  the  last  five  years 
knows  Robert,  the  star  waiter  at  the 
CHub.  He  has  been  the  mainstay  of  the 
dining-room,  the  ever  ready  friend  of  a 
man  in  a  hurry  for  his  lunch,  and  the 
faithful  servant  of  nearly  every  mem¬ 
ber, 

Robert — his  full  name  Is  Robert  Wood 
— was  called  for  military  service 
through  the  draft,  a  few  days  ago,  and 
he  departed  for  a  training  camp  early 
this  week. 

Before  he  left  some  member  put  a 
little  notice  on  the  bullenn-board  call¬ 
ing  attention  to  Robert’s  expected  de¬ 
parture,  and  the  response  netted  the 
waiter  a  wrist-watch,  inscribed,  “From 
the  National  Press  dub  for  faithful  ser¬ 
vice” — and  1160  in  money. 


Takeii  Over  Columbus  (German  Papers 

CoLl’MBL's,  Ohio,  Augu.st  24. — The 
Evening  Di.spatch  has  taken  over, 
through  purchase,  the  mechanical 
equipment,  good  will  and  circulation 
of  the  three  German  language  papers, 
the  Daily  Express  and  Westhote,  the 
Semi-Weekly  Westbote,  and  the 
W’eekly  Sonntag.sgast.  The  Evening 
Di.si>ateh  will  be  delivered  to  the  reg¬ 
ular  sub.sc'ribers  of  the  papers,  and 
all  unexpired  subscriptions  will  be 
filled  by  the  Dispatch.  The  Dispatch 
publi.shcrs  .say: 

"Lender  the  management  of  their 
former  owners  the  papers  were  in¬ 
tensely  loyal,  and  it  is  to  be  presumed 
therefore  that  the  readers  are  just  as 


Hem  street’s 

PRESS  CLIPPINGS 


Tenth  Avenue  at  45th  Street 
New  York 


loyal.  In  fact,  the  owners  voluntari¬ 
ly  discontinued  a  profitable  business 
in  the  interest  of  sincere  Americanism, 
feeling  that  the  time  had  come  when 
there  was  no  longer  any  reason  why  a 
newspaper  should  be  printed  in  this 
city  in  the  German  language.” 


Atbolstan  in  Western  Canada 
Montreal,  August  27. — Lord  Athol- 
.stan,  proprietor  of  the  Montreal  Star, 
is  on  a  trip  to  the  western  Canadian 
provinces.  Although  the  publisher  of 
the  Star  has  been  in  newspaper  work 
for  half  a  century  this  is  his  flrsr  trip 
to  the  Canadian  West.  In  an  inter¬ 
view  in  the  West  he  states  that  he  re¬ 
grets  having  put  oft  his  visit  for  this 
length  of  time. 


Editor’s  Only  Son  Killed 
Toronto,  Can.,  August  26. — Starr  Mc¬ 
Mahon.  the  only  son  of  T.  F.  McMahon, 
the  publisher  of  the  Richmond  Hill  Lib¬ 
eral,  was  killed  by  gunfire  when  the 
Imperial  Oil  Company’s  tank  steamer 
Luzblanca  was  torpedoed  off  Halifax. 


Small  Daily  Features 

which  fit  present  space  conditions: 
OVER  HERE— 1  or  2  col. 
NOOZIE— ^  or  1  col. 

WAR  PUZZLES— 1  col. 

LINE  FASHIONS— 1  col.  ! 
SMILES — 1  col.  (or  more). 
Sample  mats  with  pleasure  on  re-.- 
quest. 

The  International  Syndicate 
Features  for  Newspapers  J 
Est'd  1899  BALTIMORE.  MO. 


The  McClure  Newspaper  Syndicate 
Featurn  Inclwle  — 

Dallr  Comica,  Four-color  Comic  Mata  and 
Supplementa,  Faahlou  and  Uouaebold  Bar- 
vicea.  War,  Detective  and  Qeueral  Fiction 
Serlala,  Dailr  Short  Storiea,  Chlldren'a  Bed¬ 
time  Storiea, 

and  Numerous  Timely  Star  Feature*  Such  at 
Brand  Whitlock'a  Story  of  Belgium,  Balder-' 
ston'a  War  Articlea,  “With  Our  Bora  in 
France,"  by  Uenry  J.  Allen,  and  a  ‘Hmely 
Weekly  Humor  Seriea  by  John  Kendrick 
Banya. 

Send  for  Oor  LUt  of  Bervieet  arti  Prie* 
For  Yoor  Torritory. 

The  McClure  Newspaper  Symficale 
120  Weat  82nd  Street,  New  York  City 


TODAY’S 

HOUSEWIFE 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McClellan 

President 


Qliir 

Pittsburg  Bispatrl) 

has  always  been  a  big  factor  in 
the  successful  exploiting  of  good 
merchandise. 

WALLACE  G.  BROOKE 
Brunawick  Building,  New  York 

THE  FORD-PARSONS  CO, 

Pcoplea  Gaa  Building,  Chicago 

R.  C  ROOK 

Real  Eitate  Truat  Building,  Philadelphia 
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:  Americans  Must  Export 

The  expediency  of  fostering  exports  requires  no  argument.  Ameri¬ 
can  manufacturers  have  had  the  importance  of  foreign  trade  impressed 
upon  them  by  American  statesmen  and  economists. 

In  the  choice  of  a  field,  the  decision  will  depend  upon  the  absence 
of  hampering  restrictions  and  the  presence  of  facilities  for  prompt 
delivery  and  free  intercourse. 

Consider  Canada!  There  is  through,  all-rail  transportation.  Repre¬ 
sentation  and  distribution  are  easily  arranged.  The  language  of  business 
i  is  the  same  as  your  own.  Business  methods  are  identical  with  those  of 

i  the  United  States.  No  change  is  necessary  in  packages  or  packing. 

Conditions  are  so  similar  to  those  in  the  United  States  that  advertising 
I  matter  requires  neither  alteration  or  adaptation. 

I  To  summerize.  Canada  offers  the  most  facile  market  to  Americans, 

;  in  ; 

Transportation  Representation  Exchange 

Credits  Language  Business  Methods 

;  Advertising  Packages 

I  '  Naturally,  the  first  step  in  the  development  of  a  Canadian  connec- 

j  tion  is  to  advertise,  and  the  appended  list  contains  the  names  of  the 
most  widely-read  newspapers  in  the  most  populous  portion  of  Canada. 

!  ;  For  any  information  desired  communicate  with  the  Advertising 

I  Manager  of  any  of  these  papers. 


■ 

PROVINCE 

OF  ONTARIO 

Population  2,523,274 

Lines 

Lines 

Circulation 

2,500 

=  10,000 

Circulation 

2,500 

=  10,000 

*Braiitford  Courier  . 

. (E) 

&,093 

U)15 

.01 

Toronto  Star  . (S)  60,276 

.0650 

J)550 

*Galt  Beporter . 

. (E) 

3,9&4 

.0148 

.01 

Toronto  World  . (M)  41,214 

.095 

.06 

Guelph  Mercury  . 

. (E) 

8,581 

.0128 

.0085 

Toronto  Wocld . (S)  89,614 

.11 

.08 

Hamilton  Spectator . 

. (E) 

29,157 

.0550 

M 

*Windsor  Record  . (E)  10,873 

.0275 

.0225 

^Hamilton  Herald . 

. (E) 

18,479 

.04 

.0850 

Kingston  British  Whig.... 

. (E) 

5,859 

.02 

.015 

PROVINCE  OF  QUEBEC 

London  AdTertiser  . 

(MN&E) 

40,580 

.06 

.05 

Population  2,002,781— English  397,392 

London  Free  Press . 

(MN&E) 

89,97S 

.06 

.05 

French  1,605,339 

Peterhorongh  Examiner  . . 

. (E) 

5,194 

.017 

.0128 

Lines 

*Samla  Canadian  Obserrer. .  . .  (E) 

2,400 

.0172 

.0107 

Circulation 

2,500 

=  10,000 

Stratford  Herald . 

. (E) 

8,019 

.01 

.0071 

Montreal  Gazette  (2c-|6  yr.) . . .  (M)  34,294 

.0725 

.06 

St  Thomas  Times^Jonmal 

....(E) 

9,000 

.025 

.0175 

Montreal  La  Presse  . (E)  154,905 

.12 

JO 

St  Catharines  Standard... 

..  ..(E) 

7,948 

.025 

.015 

Montreal  Le  Deroir  (2c-|5  yr.)  ..(E)  20,337 

•Oo 

.04 

Toronto  Globe . 

....(M) 

88,302 

.12 

.09 

Montreal  Star . (E)  110,820 

.12 

.1050 

^Toronto  News  . 

. (E) 

49,000 

.06 

.05 

Quebec  Le  Solell . (£)  35,275 

.05 

.05 

Toronto  Star  . 

. (E) 

78,709 

.11 

.0850 

Sherbrooke  Record . (E)  10,274 

.03 

.0250 

*PnbIisher*s  statement  March  Slst  1918. 

j 

Other  ratings,  A.  B.  C 

net  circnlatlon  statements  for  8  months*  period  ending  March  SI,  1918. 

Editor  (|  Publisher  for  August  31,  1918 


The  Spirit  of 

CO-OPERATION 


must  be  more  generally  established  and  practised  by  our 
newspapers  before  they  will  commence  to  secure  any 
appreciable  part  of  the  advertising  which  rightfully  should 
come  to  them  from  merchants  and  manufacturers  seeking 
trade  expansion. 

Selfish  attempts  to  secure  temporary  advantages  over 
a  competitor  seem  a  favorite  practice  among  our  news¬ 
papers.  Small-bore  men  should  be  replaced  with  those 
able  to  see  beyond  the  day’s  profit. 


As  the  Curtain  Rises 

upon  the  scene  of  the  new  developments  in  advertising^ 
those  able  to  discern  the  indications  for  the  future  see  two 
big  basic  principles  among  many  others  which  we  must 
assimilate  and  practise: — 

1,  Cut  out  the  knocking  of  a  competitor  and 
boost  newspaper  advertising  regardless  of 
whether  we  get  it  in  our  own  newspaper  or  not, 

2.  Frankly  pay  the  advertising  agent  a  com¬ 
mission  on  new  business  which  he  creates  for 
us,  whether  it  is  local  or  foreign. 


Let  us  first  adopt  and  practise  these  two  simple  rules 
and  we  will  find  that  our  foreign  business  will  more  than 
double  in  a  year.  Then  we  will  be  ready  to  undertake 
still  greater  refinements  such  as  the  flat  rate,  no  free 
notices,  etc.,  etc. 

JASON  ROGERS, 

Publisher  New  York  Globe, 

New  York,  August  28,  1918, 


